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Editorial:  Unite 


A  PROJECT  that  has  long  been  needed 
in  the  graphic  arts  has  been  set  in  mo¬ 
tion  by  the  American  Photoengravers 
Association  at  its  recent  convention.  It 
is  a  project  that  if  supported  whole¬ 
heartedly  by  all  segments  of  the  indus¬ 
try  will  increase  the  use  of  printing. 

The  thinking  that  sparked  the  idea 
for  the  project  undoubtedly  came  first 
from  a  guest  editorial  —  Will  It  Be 
Print  or  Broadcasting  —  by  Harry  E. 
Collins  of  Collins,  Miller  &  Hutchings, 
Chicago,  that  appeared  in  the  June, 
1960,  issue  of  The  Photoengravers  Bul¬ 
letin.  And  the  thinking  was  galvanized 
into  action  by  the  keynote  address  — 
The  Printed  Word,  Its  Values  for  To¬ 
day  and  Tomorrow  —  given  on  October 
10  before  the  Photoengravers  conven¬ 
tion  by  Governor  Arthur  B.  Langlie, 
president  of  the  McCall  Corporation. 

In  his  editorial,  Mr.  Collins  stated 
that  there  is  powerful  and  disturbing 
competition  between  the  graphic  arts 
on  the  one  hand  and  radio  and  televi¬ 
sion  on  the  other.  Then,  wrote  Mr.  Col¬ 
lins,  “The  big  issue  is  not  whether 
printing  shall  be  done  by  letterpress, 
offset,  or  gravure.  It  is  whether  ad¬ 
vertising  and  other  forms  of  public 
communication  shall  be  printed  or 
broadcast  by  radio  and  television.” 
And  farther  on  in  his  editorial,  he 


to  Promote  Printing 

wrote  “The  legitimate  claims  of  print 
are  so  strong  that  we  tend  to  take  them 
for  granted.  The  broadcast  media,  be¬ 
ing  new  and  on  trial,  know  that  they 
must  do  a  well-organized  selling  job. 
This  has  been  their  temporary  advan¬ 
tage  which  they  will  lose  when  all  of 
us  in  the  graphic  arts:  photoengravers, 
electrotypers,  typographers,  printers  by 
letterpress,  offset  or  gravure,  publishers 
of  newspapers,  magazines,  and  hooks, 
editors  and  writers,  art  directors,  art¬ 
ists,  and  photographers  work  together 
to  remind  advertisers  and  the  public 
of  the  values  of  print.” 

In  his  keynote  address.  Governor 
Langlie  stated  that,  in  his  opinion,  “our 
national  heritage  is  —  through  a  na¬ 
tional  preoccupation  with  material 
wealth  —  in  danger  of  being  squan¬ 
dered,”  but  “the  way  hack  is  in  the 
earnest  study  of  the  printed  word.” 

“The  key  to  the  exercise  and  develop¬ 
ment  of  the  human  mind  is  in  the 
printed  word,”  said  Governor  Langlie. 
“Those  of  us  in  the  printing  industry 
must  realize  and  aocept  our  responsi¬ 
bilities  in  this  regard.  We  must  under¬ 
stand  that  our  entire  system  of  educa¬ 
tion,  government,  law,  business,  and 
religion  all  depend  on  the  printed 
word.” 

And  in  his  concluding  statement. 
Governor  Langlie  said,  “We  who  are 
associated  with  the  business  of  print¬ 
ing  have  a  tremendous  stake  in  the 
printed  word,  but  our  greatest  stake 
is  as  Americans  in  promoting  the  value 
of  reading.” 

As  a  result  of  the  editorial  by  Mr. 
Collins,  the  keynote  address  by  Gover¬ 
nor  Langlie  and  a  talk  —  Advertising 
Men  Must  Support  Advertising  —  giv¬ 
en  before  the  photoengravers  by  G.  D. 
Crain,  Jr.,  president  of  Advertising 
Continued  on  page  180 
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"SCOTCH”  BRAND  Double-Coated  Tapes  always  stick-at- 
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BRAND  M-71  Double-Coated  Tape  dispenser. 


Order  your  Double-Coated  Tape  needs  from  ijlV 
your  nearest  3IVI  supplier  today.  And,  if  you’re 
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How  proper  equipment,  riglit 
physical  conditions,  attention 
and  care  of  presses,  and 
neatness  all  add  up  to — 

pressroom 

efficiency! 

by  W.  W.  Hitchner 

Pressroom  Superintendent,  Robert  0.  Law  Co.,  Chicago 


TO  BECOME  efficient  in  any  line, 
one  must  have  ambition  and  plenty 
of  it.  A  slacker  is  never  efficient.  Am¬ 
bition  is  an  essential  to  success.  With¬ 
out  ambition,  it  is  reasonable  to  as¬ 
sume  that  no  one  can  or  will  become 
efficient  to  any  marked  degree,  espe¬ 
cially  in  a  printing  plant  where  brains 
and  ambition  go  hand  in  hand.  Ambi¬ 
tion  is  the  forerunner  to  progress,  suc¬ 
cess,  and  efficiency. 

The  dictionary  defines  “efficiency” 
as  the  ratio  of  useful  work,  or  the  qual¬ 
ity  or  power  of  producing  desired  or 
intended  effects.  After  analyzing  this 
word,  we  realize  that  many  of  us  are 
lacking  in  its  application,  not  because 
we  are  unable  to  apply  it  in  our  de¬ 
partment,  but  merely  because  of  an 
indifference  toward  the  betterment  of 
our  own  welfare  and  that  of  the  firm 
we  represent. 

Experience  is  the  best  teacher,  and 


at  times  a  very  expensive  one;  yet  by 
observation  and  a  close  application  to 
a  well-defined  and  determined  plan  to 
become  more  efficient  in  our  tasks  we 
will  not  fall  very  short  of  a  high  degree 
of  efficiency. 

What  UBeianey  Dtponifs  On 

Efficiency  in  the  pressroom  depends 
on  the  production  by  the  presses  and 
other  equipment.  This  production  de¬ 
pends  on  the  performance  of  duty  by 
the  pressroom  workers.  The  best  ma¬ 
chinery  without  the  right  pressroom  or¬ 
ganization  is  inefficient.  On  the  other 
hand,  the  best  organization  is  not  fully 
efficient  without  the  proper  equipment 
with  which  to  work.  The  men  respon¬ 
sible  for  production  are  indeed  fortu¬ 
nate  if  they  have  under  their  supervi¬ 
sion  machinery  that  is  new  or  in  a 
nearly  new  condition. 

Usually  the  pressroom  superintend- 
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ent  finds,  after  he  has  had  the  time  to 
take  inventory  of  his  new  position,  that 
he  has  fallen  heir  to  various  kinds  of 
machinery,  |>erhaps  ranging  all  the  way 
from  twenty  to  forty  years  old.  If  the 
superintendent  he  has  succeeded  has 
been  indifferent  toward  keeping  all  of 
the  machinery  in  good  condition,  he 
will  have  h's  work  cut  out  for  him,  and 
it  will  be  several  months  before  he  will 
be  able  to  show  much  in  the  way  of  the 
expected  production. 

In  our  pressroom  we  demand  quality 
printing,  along  with  what  we  consider 
good  production.  My  motto  has  always 
been  to  give  our  men  every  advantage 
possible  in  the  way  of  equipment  and 
supplies.  We  endeavor  to  keep  the 
presses  and  automatic  feeders  in  good 
condition  at  all  times.  1  have  been  very 
fortunate  in  this  respect  by  having  the 
full  cooperation  of  my  superiors,  for 
without  this  cooperation  little  success 
can  be  attained  by  any  executive. 

Pressroom  Conditions 

The  pressroom  should  be  well 
lighted,  because  of  the  exacting  re¬ 
quirements  of  the  work  involved. 

During  the  winter  months  the  press¬ 
room  should  be  heated  at  a  uniform 
temperature  of  around  75  degrees,  day 
and  night.  The  mistake  is  ohen  made 
of  turning  the  heat  off  at  night  when 
the  pressroom  is  shut  down.  In  many 
color-printing  pressrooms,  much  time 
is  lost  on  winter  Mondays.  Color  plates 
that  registered  correctly  when  left  Fri¬ 
day  night  are  out  of  register  on  the  fol¬ 
lowing  Monday  morning,  because  the 
janitor  let  the  heat  go  down  over  the 
week  end.  Uniform  heat  of  not  under 
75  degrees  is  necessary  if  static  offset¬ 
ting  and  picking  is  to  be  avoided. 

Where  humidifiers  are  used,  the  re¬ 
lative  humidity  should  be  kept  be¬ 
tween  40  and  45  degrees  during  the 
winter  months.  In  the  summertime  the 


humidity  will  naturally  be  higher,  as 
one  has  better  control  of  relative  hu¬ 
midity  during  the  winter  months,  due 
to  the  heating  system. 

Inspect  and  Attend  to  Presses 

Periodical  inspection  at  the  end  of 
the  week  when  the  presses  are  down 
is  good  practice.  In  this  way  numer¬ 
ous  breakdowns  which  would  cause 
serious  delays  are  prevented. 

Only  by  constant  attention  and  care 
in  keeping  all  equipment  in  the  best 
of  condition,  can  the  highest  produc¬ 
tion  eCBciency  be  achieved.  Lack  of 
proper  lubrication  is  a  common  sin. 
Well-oiled  bearings  will  not  only  keep 
a  machine  running,  but  will  also  add  to 
its  life.  When  a  press  is  new,  it  should 
be  oiled  every  morning  and  at  noon¬ 
time  for  two  months,  and  at  least  every 
morning  thereafter. 

As  soon  as  any  part  of  a  machine 
is  discovered  to  show  serious  wear,  it 
should  be  given  attention  by  being  re¬ 
paired  or  replaced.  Extra  or  spare 
parts  should  be  kept  on  hand,  particu¬ 
larly  certain  parts  that  are  known  from 
past  experience  to  wear  quickly  such 
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ai;  fiber  gears  for  the  rol|,ers  and  other 
wearable  parts. 

Standardizing  of  all  equipment  has 
much  merit,  as  the  cost  of  maintenance 
will  be  decreased  and  operating  prob¬ 
lems  will  be  simplified  by  having  all 
equipment  of  same  type  and  make, 
where  it  is  possible  to  do  so. 

Cleanliness  Pays  Dividends 

Keeping  the  presses  clean  by  a  little 
effort  at  odd  moments  will  pay  divi¬ 
dends,  for  a  dirty  press  invites  trouble. 
Not  only  should  the  machinery  be  kept 
clean,  but  the  entire  pressroom  should 
be  kept  clean  and  orderly.  An  execu¬ 
tive  cannot  expect  good,  clean  printing 
unless  the  men’s  surroundings  are 
clean  and  neat.  Dirty  surroundings  en¬ 
courage  men  to  develop  slovenly  hab¬ 
its,  and  these,  once  formed,  are  very 
difficult  to  break.  The  results  of  such 
habits  are  reflected  sooner  or  later  in 
their  work. 

The  average  man  must  be  made  to 
help  himself  in  such  things,  must  be 
encouraged  and  sometimes  made  to 
keep  his  machines  and  surroundings 
neat  and  clean. 

While  I  have  seen  some  very  nice, 
clean  pressrooms,  where  everything  was 
spic  and  span  from  the  front  office  to 
the  rear  door,  unfortunately  for  every 
one  of  this  type  that  I  can  recall,  I  am 
forced  to  think  of  many  of  an  entirely 
different  type.  Know  the  kind  I  mean? 

Not  so  long  ago  the  writer  had  occa¬ 
sion  to  walk  through  one  of  Chicago’s 
finest  department  stores,  and  was  much 
impressed  with  the  beauty  of  it  all.  It 
seemed  that  nothing  was  left  to  be 
desired  in  the  way  of  a  beautiful  store, 
and  there  was  everything  to  induce  one 


to  buy,  and  nothing  to  discourage  a 
sale.  While  it  might  appear  to  some 
that  this  is  going  from  the  sublime  to 
the  ridiculous  as  a  comparison,  at  the 
same  time  just  imagine,  had  this  store, 
which  was  its  own  silent  salesman  in  a 
sense,  been  dirty  and  disorderly,  would 
we  care  to  patronize  it?  I  think  not. 

Printing  is  an  art  which  offers  the 
craftsman  an  opportunity  to  view  his 
attainments,  and  the  knowledge  of  a 
job  well  done.  The  joy  of  achievement 
comes  to  the  printer  with  greater  real¬ 
ization  than  in  any  of  the  industrial 
arts.  That  is  why  that  we,  as  execu¬ 
tives,  should  strive  to  keep  our  press¬ 
rooms  and  other  departments  as  clean 
and  orderly  as  possible,  so  that  when 
our  customers  or  prospective  custom¬ 
ers  visit  our  respective  plants  they  will 
feel  that  their  work  will  be  well  cared 
for.  Fortunate  is  the  man  who  has  been 
trained  early  in  the  fundamentals  of 
order  and  neatness. 

A  Method  lor  Efficiency 

When  busy,  we  find  it  profitable  to 
have  all  of  our  presses  ready  to  run 
when  the  starting  bell  rings  in  the 
morning.  Porters,  trained  for  this 
work,  start  their  work  from  one  to  two 
hours  before  the  regular  starting  time. 
Their  work  consists  of  removing  oil 
sheet  from  the  ink  in  the  fountains, 
washing  fountain  rollers,  putting  form 
rollers  in  the  presses,  and  oiling  the 
presses.  Where  there  is  a  night  shift, 
the  presses  are  run  right  up  to  the 
regular  quitting  time,  and  are  washed 
up  by  the  night  porter.  This  method 
enables  the  pressroom  to  make  full  use 
of  all  productive  hours  at  a  small  extra 
cost. 


When  you  come  right  down  to  it,  if  most  printers  had  it  to  do  all  over 
again,  they  would.  — OW  Tramp  Printer 
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STIFORP  spelts  profits!  Another  way  to  spell  it  is  C-O-N-S-O-L-I-D-a-T-E-D. 
A--  the  world’s  largest  enamel  paper  specialist,  Consolidated  offers  finest  quality  for  less. 
\bu  quote  lower  . . .  make  more  sales,  more  profit.  Over  three  million  tons  of  proven  press 
pi  i  lormance!  Just  see  for  yourself.  Ask  your  Consolidated  Paper  Merchant  for  free  test 
'lieets.  Compare  performance,  results  and  cost.  Then  you  be  the  judge.  Fair  enough? 


Ai  aiiable  only  through  your  Consolidattd  Paper  Sferchant 

-  QUALITY  LETTERPRESS  DOUBLE  COATED  OFFSET 

Production  Otooo.  Modern  Oloes  Productoiith.ConsoilthOloee 

and  Flash  Qloaa  and  Conaolith  Opaque 


WORLD'S  LARGEST  SPECIALIST 
IN  ENAMEL  PRINTING  PAPERS 

A  COMPLETE  LINE  EOP  LEHEPPeESS  AND  OFFSET  PRINTIN6 
emm  Fmw  *  rme  6*.  •  Ntfl  Se«  oem.  us  i.  u  see  SL  Ciiinp 


a!;  fiber  gears  for  the  rollers  and  other 
wearable  parts. 

Standardizing  of  all  equipment  has 
much  merit,  as  the  cost  of  maintenance 
will  be  decreased  and  operating  prob¬ 
lems  will  be  simplified  by  having  all 
equipment  of  same  type  and  make, 
where  it  is  possible  to  do  so. 

Cleanliness  Pays  Dividends 

Keeping  the  presses  clean  by  a  little 
effort  at  odd  moments  will  pay  divi¬ 
dends,  for  a  dirty  press  invites  trouble. 
Not  only  should  the  machinery  he  kept 
clean,  but  the  entire  pressroom  should 
be  kept  clean  and  orderly.  An  execu¬ 
tive  cannot  expect  good,  clean  printing 
unless  the  men’s  surroundings  are 
clean  and  neat.  Dirty  surroundings  en¬ 
courage  men  to  develop  slovenly  hab¬ 
its,  and  these,  once  formed,  are  very 
difficult  to  break.  The  results  of  such 
hahits  are  reflected  sooner  or  later  in 
their  work. 

The  average  man  must  he  made  to 
help  himself  in  such  things,  must  be 
encouraged  and  sometimes  made  to 
keep  his  machines  and  surroundings 
neat  and  clean. 

While  I  have  seen  some  very  nice, 
clean  pressrooms,  where  everything  was 
spic  and  span  from  the  front  office  to 
the  rear  door,  unfortunately  for  every 
one  of  this  type  that  I  can  recall,  I  am 
forced  to  think  of  many  of  an  entirely 
different  type.  Know  the  kind  I  mean? 

Not  so  long  ago  the  writer  had  occa¬ 
sion  to  walk  through  one  of  Chicago’s 
finest  department  stores,  and  was  much 
impressed  with  the  beauty  of  it  all.  It 
seemed  that  nothing  was  left  to  be 
desired  in  the  way  of  a  beautiful  store, 
and  there  was  everything  to  induce  one 


to  buy,  and  nothing  to  discourage  a 
sale.  While  it  might  appear  to  some 
that  this  is  going  from  the  sublime  to 
the  ridiculous  as  a  comparison,  at  the 
same  time  just  imagine,  had  this  store, 
which  was  its  own  silent  salesman  in  a 
sense,  been  dirty  and  disorderly,  would 
we  care  to  patronize  it?  1  think  not. 

Printing  is  an  art  which  offers  the 
craftsman  an  opportunity  to  view  his 
attainments,  and  the  knowledge  of  a 
job  well  done.  The  joy  of  achievement 
comes  to  the  printer  with  greater  real¬ 
ization  than  in  any  of  the  industrial 
arts.  That  is  why  that  we,  as  execu¬ 
tives.  should  strive  to  keep  our  press¬ 
rooms  and  other  departments  as  clean 
and  orderly  as  possible,  so  that  when 
our  customers  or  prospective  custom¬ 
ers  visit  our  respective  plants  they  will 
feel  that  their  work  will  be  well  cared 
for.  Fortunate  is  the  man  who  has  been 
trained  early  in  the  fundamentals  of 
order  and  neatness. 

A  Method  for  Efficiency 

W  hen  busy,  we  find  it  profitable  to 
have  all  of  our  presses  ready  to  run 
when  the  starting  bell  rings  in  the 
morning.  Porters,  trained  for  this 
work,  start  their  work  from  one  to  two 
hours  before  the  regular  starting  time. 
Their  work  consists  of  removing  oil 
sheet  from  the  ink  in  the  fountains, 
washing  fountain  rollers,  putting  form 
rollers  in  the  presses,  and  oiling  the 
presses.  Where  there  is  a  night  shift, 
the  presses  are  run  right  up  to  the 
regular  quitting  time,  and  are  washed 
up  by  the  night  porter.  This  method 
enables  the  pressroom  to  make  full  use 
of  all  productive  hours  at  a  small  extra 
cost. 


When  you  come  right  down  to  it,  if  most  printers  had  it  to  do  all  over 
again,  they  would.  — OW  Tramp  Printer 
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STIFORP  spells  profits!  Another  way  to  spell  it  is  C-O-N-S-O-L-l-U-A-T-E-D. 
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AiailahU  only  through  your  Consolidattd  Paper  Merchant 

Finest  QUALITY  LETTERPRESS  DOUBLE  COATED  OFFSET 
Production  Oloso.  Modorn  Glooo  Productolith.ConooHthOtoss 

and  Flash  Olcso  and  Consoiith  Opaqua  WORLD'S  LARGEST  SPECIALIST 

IN  ENAMEL  PRINTING  PAPERS 

A  COMPLCre  LINE  ron  lcttcrpness  and  OEESH  PKINTING 

nom  Hmi  t  C*.  •  Nat.  San  OSca.  Ul  S.  U  tai*  Si.  CMcai* 


ANALYSIS  of... 

Printing 

Frociviotion 

Control 


The  essential  parts  are  explained 
by  Tom  Laffey,  Jr.,  Assistant 
Production  Manager,  Western  Printing 
and  Lithographing  Co.,  Racine,  Wise. 


4  HE  quality  of  a  job  will  long  be- 
i-  remembered  when  cost  and  de¬ 
livery  have  been  forgotten.”  This  is  a 
fundamental  truth  in  our  business 
which  all  of  us  must  constantly  keep 
in  mind  regardless  of  the  area  in  which 
we  work. 

There  are  three  basic  types  of  pro¬ 
duction  control  systems: 

Informal.  This  is  the  simplest;  the 
verbal ;  the  “nail  on  the  wall”  job-shop 
type. 

Formal.  This  includes  written  forms, 
file  computers,  punched  cards,  inven¬ 
tory  control,  expediters,  etc.  (very  im¬ 
personal). 

Combination  (Western  type).  This 
consists  of  both  formal  and  informal 
procedures.  It  is  more  personal  for  the 
“king-size”  job  shop. 

Features  of  a  Well-designed 
Production  Control  System 

1.  Flexible  —  changes,  rush  jobs, 
crash  programs. 


2.  Simple — easily  understood,  prac¬ 
tical  to  work. 

3.  Economical — five  people  in  our 
Production  Control  and  Scheduling 
Dept,  handle  well  over  $20,000,000  in 
business  per  year — well  below  the  na¬ 
tional  average. 

4.  Functional  —  must  do  what  you 
want  it  to  do. 

5.  Informative — “two-way  street” — 
accurate,  complete,  reliable  reports. 

6.  Authoritative  —  responsible,  have 
backing  of  top  management,  accepted 
by  production  supervision. 

7.  Forceful  —  instigates  action,  gets 
results;  exercises  management  by  ex¬ 
ception  ( routine  matters  follow  pattern 
automatically  —  problems  receive  spe¬ 
cial  attention). 

Areas  of  Concern 

We  are  not  concerned  so  much  with 
what  happened  yesterday,  last  month, 
or  last  year,  except  in  its  relation  to 
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what  will  happen  tomorrow,  next  week 
or  next  month.  We  shouldn’t  be  bur* 
dened  too  much  with  historical  facts 
except  as  they  indicate  a  need  for  cor¬ 
rection.  These  are  concerns  of  the 
cost  department  and  are  only  secondary 
to  us.  We  rely  more  and  more  on 
the  daily  reports  and  findings  of  the 
standards  department  for  up-to-date  in¬ 
formation. 

W’e  attempt  to  “machine-load”  bot¬ 
tleneck  operations  only.  To  attempt 
to  visually  project  all  machines  would 
be  too  complicated  and  too  costly.  The 
value  would  not  be  sufiBcient  to  jus¬ 
tify  it.  We  do  take  care  to  see  that 
critical  presses  (four-  and  five-color 
offset,  web,  rotar>),  stitchers,  binders, 
etc.,  are  scheduled  to  the  best  of  our 
ability.  These  are  the  heart  of  our 
business. 

Solutions  to  Problems  of  Production 
Office  and  Line  Supervisors 

1.  Manpower — too  much,  too  little; 
quality  of  training  needed,  potential 
advancement,  personalities,  adaptahil- 

hy- 

2.  Facilities  —  equipment  function¬ 
ing  properly,  with  sufficient  space  for 
operating. 

.T  Leadership  —  good  leadership  at 
all  levels  is  most  essential  for  our  busi¬ 
ness  to  be  successful. 

4.  Communications — the  interchange 
of  information  is  particularly  necessary 
in  our  type  of  business. 

.S.  Common  Sense  —  the  result  of 
logical  reasoning  seasoned  with  prac¬ 
tical  experience. 

6.  Acceptance  of  Direction  —  from 
the  production  office  by  line  super¬ 
visors  as  well  as  from  line  supervisors 
by  tradesmen  and  workers;  acceptance 
of  authority  at  all  levels. 

7.  Information  —  complete  and  com¬ 


prehensive  information  gathered  and 
augmented  by  functioning  fact-finding 
channels. 

8.  Action — things  happening  as  they 
should  and  when  they  should;  the  ef¬ 
forts  of  each  person,  unit  and  depart¬ 
ment  coordinated  to  promote  a  smooth 
operation. 

9.  Follow-up  —  it  is  not  enough  to 
give  direction.  Follow-up  is  a  check 
on  the  effectiveness  of  direction; 

Is  the  job  moving  along  as  sched¬ 
uled? 

Are  all  the  component  parts  being 
completed  as  needed  for  the  fin¬ 
ishing  operations? 

Continued  on  page  14 


Tom  Latfey,  Jr. 


Tom  Laffey,  Jr.  is  assistant  production 
manager  in  charge  of  production  schedul¬ 
ing  at  Western  Printing  and  Uthograph- 
ing  Co.,  Racine,  Wis.,  where  he  has  been 
employed  since  1946.  He  attended  Dart¬ 
mouth  College  and  taught  in  the  Milwau- 
l{ee  graphic  arts  production  course.  Mr. 
lutffey  is  a  member  of  the  national  PIA 
Committee  on  Production  and  the  Mil- 
waul^ee- Racine  Club  of  Printing  House 
Craftsmen. 
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Is  the  schedule  being  maintained 
so  delivery  can  be  made  on  time? 

Probably  the  most  important  element 
we  have  to  work  with  in  the  produc¬ 
tion  office  is  TIME.  Every  operation 
must  be  coordinated  and  scheduled 
against  a  pattern  of  time. 

In  addition  to  the  procedures  of 
production  control,  namely,  planning, 
scheduling,  routing,  expediting,  and 
follow-up,  there  are  many  mechanical 
aids  to  help  the  production  control  and 
scheduling  office  do  its  job.  However, 
no  amount  of  mechanical  aids  can 
guarantee  an  effective  production  con¬ 
trol  system,  a  good  quality  product,  or 
the  delivery  of  that  product  on  time. 
These  mechanical  aids  must  be  used 
with  liberal  portions  of  common  sense, 
effort,  experience,  and  an  awareness 
of  responsibility  on  the  part  of  man¬ 
agement,  supervision,  tradesmen,  ma¬ 
chine  operators,  and  workers. 

Visual  Production  Board 

A  large  board  is  located  on  the  wall 
of  the  production  office.  This  portrays 
visually  the  scheduling  of  jobs  through 
the  key  or  bottleneck  operations.  Space 
for  three  shifts  a  day  for  a  period  of 
four  months  is  provided  for  each  of 
the  key  machines  of  the  pressrooms 
and  bindery.  Numbered  and  color- 
coded  chips,  each  representing  one 
shift,  are  hung  on  a  rail  assigned  to 
a  key  machine.  This  makes  it  possible 
to  plan  ahead  accurately  the  sched¬ 
uled  work  load  of  each  machine,  and 
for  everyone  to  see  at  a  glance  the 
picture  of  the  job  as  it  progresses 
through  the  plant. 

Keeping  the  board  up-to-date  is  one 
of  my  responsibilities.  There  are  many 
sources  of  information  for  setting  up 
and  manipulating  the  visual  production 
board.  To  illustrate  its  use,  let  us 
pose  a  problem  of  scheduling  on  the 
visual  production  board; 


The  rotary  presses  are  the  key  oper¬ 
ation  in  the  production  of  a  tremendous 
volume  of  Whitman  merchandise  — 
such  items  as  paint,  color  and  drawing 
books,  classics,  activity  books,  etc., 
also  some  commercial  work  like  stamp 
books  and  other  miscellaneous  jobs. 
For  this  reason,  the  planned  schedul¬ 
ing  of  these  jobs  begins  with  the  ro¬ 
taries.  We  have  a  bi-monthly  rotary 
meeting  with  the  W'hitman  production 
people  at  which  a  rotary-press  schedule 
is  drawn  up  for  the  printing  of  the 
insides  of  these  books.  Books  are 
planned  for  release  at  intervals  twelve 
times  each  year.  An  example  is  a  flush- 
cut  cover  paint  book  of  128  pages, 
300,000  for  release  the  first  of  next 
month.  The  insides  would  go  to  press 
about  the  eighth.  This  means  that  the 
photoengravers  must  have  completed 
the  original  zincs,  and  the  electrotypers 
must  have  made  and  laid  the  dupli¬ 
cate  rubber  plates,  so  that  we  are 
ready  to  go  to  press  by  this  date.  The 
volume  of  this  particular  job  will  re¬ 
quire  two  days  or  four  shifts,  which 
means  that  the  job  will  be  off  the  ro¬ 
tary  on  the  tenth.  The  board  cover 
will  be  printed  once  through  on  the 
large  four-color  offset  press.  This  re¬ 
quires  one  full  day  of  three  shifts.  To 
be  ready  to  meet  the  completion  date 
of  the  rotary  insides,  the  offset  covers 
must  have  gone  to  press  on  the  fifth  to 
allow  time  so  they  can  be  flopped,  lac¬ 
quered  and  flat-cut  before  going  to  the 
bindery  on  the  twelfth.  Three  days  at 
two  shifts  a  day  will  be  required  to 
bind  the  cover  to  the  insides.  The 
next  operation  is  trimming  which  is 
done  on  the  automatic  Sheridan  three- 
knife  trimmer.  This  requires  three 
days  of  one  shift.  Then  the  job  is 
wrapped  (automatically)  and  delivered. 
If  every  operation  could  be  followed 
up  immediately  with  the  next,  this 
Continued  on  page  16 
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Cleon,  smooth,  strong  ond  color-minded— 
they’re  yours  for  Supplements  Thot  Sell 


It’s  a  fact!  Supplements,  in  color, 
are  the  big  new  thing  in  newspapers 
today.  If  you  print  them,  you  want  to 
get  the  order,  make  the  sale  .  .  .  and 
make  a  profit,  too.  See  how  Great 
Northern’s  “Pub  Printing”  can  help! 

Here’s  a  strong,  smooth,  level  sheet 
with  excellent  high-speed  printability 
and  an  affinity  for  color  no  matter 
what  process  you  may  use. 

If  you’re  a  publisher,  you  can  look 
to  Pub  Printing  for  Special  Sections 
and  Supplements  That  Sell  .  .  .  and 
sell  your  advertisers’  products,  too. 
Here’s  color  reproduction  with  sparkle 
in  it.  Here’s  good  “feel”  without  ex¬ 
cess  bulk. 


For  printer  and  publisher.  Pub 
Printing  offers  better  profit-margins 
.  .  .  lower  production  costs.  For  here 
is  the  happy  contradiction  of  low- 
priced  grad^  of  paper  which  go  hand- 
in-hand  with  high-quality  printing. 

Created  from  selected  groundwood 
pulps  by  men  who  know  paper,  Great 
Northern’s  Publication  Printing  Pa¬ 
pers  are  the  great  new  “find”  for  suc¬ 
cessful  supplements  . . .  and  for  many 
books,  periodicals  and  catalogs,  as 
well. 

In  paper,  too,  find  out  for  yourself! 
Ask  for  samples.  Try  them.  Find  out 
what  “Pub  Printing”  can  do  for  your 
printing  sales  and  circulation  . .  .  and 
profits,  too! 
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would  be  the  absolute  minimum  time 
required  for  this  job. 

Commercial  Sales  Meeting 

Each  Friday  we  have  a  meeting  with 
the  commercial  salesmen.  At  this  time 
all  commercial  jobs  being  figured  are 
discussed.  Also  discussed  are  those 
coming  in  and,  principally,  jobs  in  pro¬ 
duction.  In  our  operation,  the  commer¬ 
cial  salesman  is  the  contact  point  be¬ 
tween  the  customer  and  us — he  really 
services  his  account. 

Production  Reports 

The  pressrooms,  bindery,  and  fin¬ 
ishing  departments  make  out  a  daily 
production  report  on  each  of  the  major 
pieces  of  equipment.  The  report  re¬ 
cords  job  number,  description,  next 
department  the  job  will  go  to,  hours 
worked  on  the  job,  quantity  produced, 
etc.  These  reports  must  be  accurate 
if  an  efficient  scheduling  job  is  to  be 
done. 

Daily  Contacts 

The  production  office  people  spend 
considerable  time  going  through  the 
plant,  making  personal  contact  with 
supervisors,  checking  on  the  progress 
of  specific  jobs,  gathering  and  provid¬ 
ing  information,  etc.  These  contacts, 
plus  the  production  reports,  keep  them 
on  top  of  the  current  operation  at  all 
times. 

In  the  final  analysis,  all  of  these  are 
simply  tools  to  coordinate  the  efforts 
of  an  entire  plant.  They  are  only  as 
effective  as  we  in  the  production  office 
and  particularly,  the  supervisors  in  the 
plant,  choose  to  make  them. 

Daily  Production  Meetings 

Our  production  control  system  is  a 
combination  of  the  formal  and  infor¬ 
mal.  Let’s  look  at  the  informal  side. 

The  details  and  complexities,  many 


changes,  and  the  “tailor-made”  aspects 
of  our  business  make  it  necessary  that 
the  production  office  work  very  closely 
with  the  supervisors  in  charge  of  pro¬ 
duction.  Our  daily  production  meeting 
with  these  people  is  a  very  necessary 
and  important  part  of  this  close  con¬ 
tact. 

We  hold  a  plate  meeting  daily  at 
9:30  a.m.  in  the  production  office.  This 
is  attended  by  the  photo-litho  foreman, 
the  lithoplate  foreman,  the  stripping 
supervisor,  and  a  man  from  the  ink 
room,  the  planning  department  and 
the  paper  department.  We  review  the 
long-range  projection  of  the  jobs  to  be 
done.  We  check  the  whereabouts  of 
the  original  positives,  proofs,  progres¬ 
sives,  corrections,  pressplates,  and 
stock.  Keeping  in  mind  customer  de¬ 
mands  and  the  flow  of  work  through 
the  plant,  we  make  our  decisions  as 
to  what  jobs  should  run. 

This  is  a  two-way  street.  The  infor¬ 
mation  we  get  from  the  people  attend¬ 
ing  the  meeting  enables  us  to  do  a 
better  job  of  planning  and  press  sched¬ 
uling.  The  information  they  receive 
makes  it  possible  for  them  to  plan 
their  internal  operation  to  fit  press 
needs. 

At  10:15  a.m.,  a  press  and  finishing 
meeting  follows  the  plate  meeting.  This 
is  attended  by  some  of  the  foremen 
and  supervisors  of  the  offset,  flat-bed 
and  rotary  pressrooms,  and  the  bindery 
and  finishing  departments.  The  sched¬ 
ule  worked  out  at  the  9:30  plate  meet¬ 
ing  is  given  to  them  along  with  deliv¬ 
ery  dates.  Particular  problems  per¬ 
taining  to  their  departments  are  dis¬ 
cussed.  These  are  very  important 
meetings. 

Scheduling  Factors 

The  following  are  not  areas  of  pro¬ 
duction  control  as  such,  but  they  are 
factors  which  affect  production,  there- 
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Uses  for  Kromekote  are  limited  only  by 
your  imagination.  Its  mirror-like  surface 
and  unsurpassed  reproduction  qualities 
make  it  the  most  versatile  paper  you  can 
use.  And  the  more  you  use  it,  the  more 
uses  you  will  find  for  it. 

To  see  exactly  what  we  mean,  look  for 
the  four-color  "plum  pudding"  insert  on 
Kromekote  in  the  December  issues  of 
other  leading  trade  magazines.  Or  just 
write  to  us  for  a  sample. 


Kromekote  does  so  much  more  for  so 
little  more  it’s  no  wonder  it  has  long  been 
the  favorite  of  printers  and  lithographers 
who  know  that  Kromekote  belongs  where 
quality  counts.  See  your  local  paper 
merchant  for— 


Rnamel  •  Cover  •  Box  Wrap  •  Litho  •  Poatcard 
Folding  Board 


THE  CHAMPION  PAPER  AND  FIBRE  COMPANY 

HAMILTON,  OHIO 


fore  they  are  part  of  the  whole  produc¬ 
tion  control  operation.  First,  what  is 
scheduling?  Scheduling  is  planning 
production  of  work  sold  which  in  turn 
involves : 

1.  Overtime  and  Layoffs.  Unusual 
customer  demands  for  delivery  often 
necessitate  overtime.  When  overtime  is 
needed,  it  must  be  agreed  to  before¬ 
hand  as  it  will  affect  the  cost.  Any 
scheduling  of  a  job  must  also  account 
for  this  overtime  factor.  Because  of  the 
work  load  at  a  particular  time,  it  might 
be  necessary  to  go  to  overtime  on  a  job 
which  has  a  normal  amount  of  time  till 
the  delivery  date.  Since  this  is  not  the 
fault  of  the  customer,  he  cannot  be 
charged  for  it.  The  company  must  bear 
the  cost. 

Layoffs  are  also  important  compo¬ 
nents  in  scheduling.  To  illustrate,  it 
would  be  poor  scheduling  to  have  a 
number  of  jobs  requiring  perfect  bind¬ 
ing  to  come  off  the  press  in  a  row. 
This  would  overload  the  binders  at 
the  expense  of  work  for  wire  stitching 
or  one  of  the  sew  bindings.  Although 
the  bindery  is  quite  flexible,  there  are 
limitations.  Besides,  it  costs  money  to 
have  machines  stand  idle.  As  far  as  it 
is  possible,  we  must  keep  all  our  equip¬ 
ment  and  manpower  busy.  This  calls 
for  a  steady  flow  of  work  and  careful 
scheduling. 

2.  Expediting  Work  through  the 
Shop.  It  is  important  that  all  the  com¬ 
ponent  parts  of  a  job  move  along  so 
that  they  are  ready  as  needed.  Our 
whole  system  of  production  planning 
and  scheduling,  plus  the  continual  per¬ 
sonal  contacts,  is  aimed  at  accom¬ 
plishing  this.  Each  member  of  the  pro¬ 
duction  office  team  is  assigned  specific 


responsibilities.  Although  there  is  con¬ 
siderable  overlapping,  our  combined 
effort  expedites  the  work  through  the 
plant. 

3.  Re-arranging  of  W ork  Order.  The 
best-laid  scheduling  plans  can  be  com¬ 
pletely  disrupted  by  many  things:  new 
crash  or  rush  jobs,  failure  of  plates, 
ink,  paper,  or  mechanical  troubles,  to 
name  just  a  few.  Re-arranging  the 
work  order  in  one  area  has  repercus¬ 
sions  all  along  the  line.  When  you  add 
to  this  cancellations,  changes  in  quan¬ 
tity,  or  changes  in  the  job  itself,  the 
job  of  scheduling  becomes  really  com¬ 
plex! 

4.  Liaison  with  Purchasing.  The 
preparation  planning,  production  plan¬ 
ning  and  scheduling,  and  paper  pur¬ 
chasing  groups,  plus  the  control  group 
of  the  photo-litho  department,  are  all 
located  in  a  single  office.  Their  efforts 
are  so  inter-related  that  continual  con¬ 
tact  is  necessary  for  them  to  function 
efficiently.  This  is  particularly  true  of 
paper  purchasing,  since  stock  must  be 
on  hand  when  it  is  needed,  but  we  can’t 
afford  to  have  the  place  all  jammed 
up  with  stock  which  won’t  be  used  for 
some  time. 

Sources  of  Printing— Customers 

Our  customers  play  a  more  important 
part  in  our  business  than  is  true  of 
any  other  industry.  Even  after  giving 
us  the  job,  the  customer  can  hold  us 
up  and  cause  delays  by  last-minute 
changes,  delays  in  type,  or  on  okays  on 
color  proofs  and  press  sheets.  These 
delays  can  disrupt  our  whole  produc¬ 
tion  schedule.  And  it  seems  that  no 
matter  how  many  delays  there  are,  the 
delivery  date  remains  the  same. 


Some  printers  spend  all  their  working  hours  waiting  for  the 
breaks  —  coffee  breaks,  that  is!  — 0/d  Tramp  Printer 
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YOURS  on  roquoit; 

Write  on  your  business  letterhead 
for  this  Guide  to  Record-Keeping 
Pipers  No.  971.  Persons  Paper 
Division,  National  Vulcanized 
Fibre  Company,  Holyoke. 

Massachusetts. 

For  new  printing  busineeo  in  record-keeping  forms 
and  systems,  Ledger  Papots  are  more  important  than 
ever.  You  may  never  see  the  girl  who  operates 
the  bookkeeping  machine  or  posts  the  Ledger,  but 
she  often  decides  the  form  pattern  and  tkt  paper. 


She^s  ^our  customer  •  •  •  she  knows 

.  .  .  PARSOIVS  KING  COTTON  LEDGERS  Prove! 


Your  printing  orders  for  business  forms  and 
records  are  often  bought  by  the  “girl  behind  the 
scene",  and  your  repeat  order  often  depends 
entirely  on  her!  Those  who  know  will  tell 
you  that  a  Parsons  King  Cotton  Ledger  proves 
. .  .  and  proves  its  worth  regularly  for  hand¬ 
written  and  machine-posted  record-keeping. 
For  your  next  business  form  order,  stock  and 
suggest  one  of  these  Parsons  King  Cotton  Ledgers: 


Parsons  mechano  form  Ledger 
is  the  outstanding  favorite  and  the 
most  complete  line  available: 
7  colors  plus  white  for  all  modem 
record-keeping  systems  (Index  to 
match,  of  course).  Try  it. 


PARSONS  PAPER  DIVISION  I  MTMTMamMM,  WDCJUVUBD  nUIUE  C<K 

HOLYOKE.  MASSACHUSETTS 


on  PLASTIC  FILMS 
for  Bookbinding 

Here  is  data  on  the  embossing  stamp  and  its 
use  on  these  relatively  new  materials  to 
obtain  better  production  and  high  quality  work 

by  Vivian  Bird 


IN  THE  PAST,  when  plastic  mate¬ 
rials  were  not  used  in  the  graphic 
arts  trade,  particularly  in  the  book¬ 
binding  trade,  we  find  that  the  majority 
of  firms  had  developed  their  own  spe¬ 
cial  techniques  for  “embossing.”  These 
techniques  were  based  on  years  of  ex¬ 
perience  and  the  use  of  special  ma¬ 
chines  and  auxiliary  appliances  devel¬ 
oped  solely  for  the  purpose  mentioned. 
The  result  was  a  large  output  of  first- 
class  work. 

For  some  years,  synthetic  materials 
have  found  increasing  application  in 
the  bookbinding  industry.  Unfortu¬ 
nately,  the  word  synthetic  is  still  all 
too-often  identified  with  the  term 
“Ersatz”  and  for  this  reason  it  would 
be  well  to  use  the  internationally  ac¬ 
cepted  expression  “Plastic  Film.”  The 
advent  of  this  modern  material  must 
necessarily  result  in  some  change  in 
manufacturing  methods.  The  emboss¬ 


ing  of  films  in  particular  demanded 
new  techniques  and  special  machines. 
Also,  the  structure  of  the  embossing 
films  intended  for  this  purpose  were 
themselves  modified  by  tbe  film  manu¬ 
facturers  to  ensure  that  high-grade  em¬ 
bossings  might  be  obtained  on  plastic 
material. 

The  purpose  of  this  article  is  to  cor¬ 
relate  available  data  on  the  subject 
with  a  view  to  promoting  efficient  pro¬ 
duction  and  a  high  standard  of  work. 
The  machines  used  are  of  the  high- 
frequency  pattern  with  generators  of 
small  output. 

At  the  outset  it  must  be  stated  that 
the  material  used  in  the  processes  to  be 
described  is  P.V.C.  (Polyvinyl  Chlo¬ 
ride).  This  statement  applies  whether 
the  subject  under  discussion  be  book¬ 
binding,  wallet  goods  and  the  like,  or 
special  embossing  film. 

One  of  the  simplest  embossings  on 
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"Cuts  costs...  too 


at  Nalti-Colortype  Co. 


"Ohio  Knii*  Co.  now  |•t'Cut 
knil*  givM  on  obaolutoly 
occurat*.  clocmor  cut.*'KiYa 
lim  Col*.  G*n*ral  Sup*nn- 
tendanl,  Multi-Colortyp*  Co- 
Cincinnati.  Ohio. 


sensational  new  paper  knife 


Besides  doing  a  superlative  job  of  cutting, 
these  new  Jet-Cut  knives  knock  down  pro¬ 
duction  costs  by  running  2  to  3  times  longer 
than  ordinary  knives.  That's  why  the  label 
plants,  binderies  and  paper  mills  are  wel¬ 
coming  the  new  Jet-Cut 
A  special  high  alloy  tool  steel  is  heat  treated 


to  give  the  Jet-Cut  super-hardness  and  wear 
resistance  Dust  or  drab  is  virtually  elimin¬ 
ated  The  smoothest  finish  you'll  ever  see, 
insures  cleaner  cuts  with  absolute  accuracy 
The  new  Ohio  Knife  Jet-Cut  is  made  to  fit 
all  types  of  cutters. 

For  complete  information  write  Dept.  118-AK 


THE  OHIO  KNIFE  CO. 


CINCINNATI  23,  OHIO 

Manuloclur*rs  oi  planar.  vcaMT. 
chipp*t,  cUttar  knWas 


plastic  is  the  so-called  “blind-emboss¬ 
ing,”  and  this  will  form  the  subject  of 
the  first  section  in  this  article. 

1.  Blind  Embossing  Stamp 

The  quality  of  a  blind  embossing  is 
governed  mainly  by  the  design  of  the 
embossing  stamp.  In  no  circumstances 
should  a  poor  quality  stamp  be  used 
for  embossing,  since  this  component 
also  acts  as  the  high-frequency  elec¬ 
trode,  thereby  demanding  a  high  degree 
of  precision  in  its  manufacture.  The 
design  of  the  embossing  stamp  must 
be  sound  both  from  a  mechanical  and 
an  electrical  aspect.  In  contrast  to  nor¬ 
mal  embossing  presses,  which  were  not 
designed  for  plastic  manufacture  and 
which  work  with  a  high-pressure,  high- 
frequency  welding,  embossing  utilizes 
a  relatively  low  pressure. 

The  best  form  of  stamp  consists  of 
an  engraved  bronze  block.  In  many 
cases,  Galvanos  are  also  used.  The  lat¬ 
ter,  while  having  the  advantage  of 
cheapness,  do  not  always  meet  the  ex¬ 
acting  mechanical  demands  of  high- 
frequency  embossing.  They  may  still 
be  used  for  blind  embossing  in  certain 
cases  but  with  color  or  gold  embossing 
or  as  built-in  stamps  in  electrode  sets 
(book  covers  and  the  like)  they  are 
not  to  be  recommended.  They  lead  to 
trouble  and  rejects  during  production 
because  of  their  unstable  construction, 
even  if  the  etching  of  the  Galvano  plate 
is  particularly  deep.  The  blind-em¬ 
bossing  stamp  has  a  smooth  surface 
and  the  characters  and  the  name  of  the 
firm,  etc.,  are  engraved  negatively  so 
that  the  embossing  appears  positive. 

2.  The  fixing  of  the  hlind-emhoss- 
ing  stamp  in  the  press  and  in  the 
embossing  bed 

In  this  connection  the  compact  .stamp 
can  be  better  and  more  precisely 
screwed  on  or  clamped  in,  than,  for 


example,  a  Galvano.  Use  is  made  of 
a  small  electrode  holder  if  only  one 
blind-embossing  is  to  be  made  on  a 
trimming.  The  stamp  must  be  piano- 
parallel  to  the  underplate.  The  sim¬ 
plest  way  to  achieve  this  condition  is 
to  lay  on  the  actual  underplate  (Alu- 
plate  of  the  foot  press),  a  rolled  brass 
sheet  0.8  to  1.5  mm  thick.  This  sheet 
serves  not  only  to  protect  the  highly 
polished  underplate,  but  also,  by  acting 
as  a  backing  to  the  fine  metal  foils, 
makes  it  easier  to  equilibrate  any  mar¬ 
gins  of  error. 

When  the  stamp  is  firmly  screwed  in 
position  and  the  embossing  bed  pre¬ 
pared,  it  is  strongly  recommended  that 
in  each  case  a  trial  impression  be  made 
by  means  of  carbon  paper  on  a  sheet 
of  ordinary  writing  paper.  The  imprint 
from  the  carbon  paper  must  be  an  exact 
replica  of  the  engraving  on  the  emboss¬ 
ing  stamp.  If  this  is  not  the  case,  then 
an  underlayer  of  Staniol,  film,  or  silk 
paper  should  be  placed  beneath  the 
copper  sheet  until  the  impression  is 
complete  and  perfect  in  every  detail. 

As  soon  as  this  condition  is  attained, 
the  distance  of  run  is  adjusted,  which 
determines  the  depth  of  penetration  of 
the  stamp  into  the  plastic  material. 
This  adjustment  is  made  by  rotating  a 
milled  screw.  Assuming  the  material 
has  a  thickness  of  0.5  mm  and  shows  a 
fairly  coarse  film,  then  the  embossing 
must  be  nearly  smooth  and  the  <lis- 
placed  material  should  be  raised  in  the 
negatively  engraved  lines.  In  order  to 
prevent  the  stamp  from  penetrating  too 
deeply  into  the  material,  the  degree  of 
run  must  be  correctly  adjusted  before 
the  operation.  W'ith  the  foregoing  ma¬ 
terial  thickness,  the  stamp  should  have 
a  penetration  of  .50%,  Associated  with 
the  limit  of  travel  is  a  scale  calibrated 
in  1/10  mm.  which  permits  a  reading 
to  be  made  of  penetration  depth. 

Continued  on  page  24 
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SOUTHWORTH  CORN! 

-.gTipii  A 


why  the 


CORNER  CUTTER 


Cuts  up  to  4-W  inch  lifts, 
direct  from  cutter,  thus  in¬ 
creasing  production  309^e. 

Gauge  guides  may  be  set 
at  either  side  for  quicker, 
more  accurate  aiignment. 

Larger  table  gives  greater 
work  surface  area,  extra 
convenience  in  stacking. 

Three-way  control  switch, 
enclosed  knife  and  treadle 
guard,  reduce  floor  haz¬ 
ards,  prevent  accidents. 

New  V4  h.  p.  motor  and  an 
improved  clutch  deliver 
double  the  power. 


This  ruggedly-constructed  SJouthworth  Power  Corner 
Cutter  makes  the  toughest  assignment  simple  .  .  . 
cutting  round  corners,  diagonals,  and  reverse  corners 
on  paper,  plastic,  cloth  or  board  with  equal  ease.  Stand¬ 
ard  knives  available  in  a  wide  size  range.  Special  knives 
designed  to  order.  In  addition,  only  Southivorth  offers 
a  24-hour  resharpening  service! 

For  complete  information  write 

SOUTHWORTH  MACHINE  CO. 

GRAPHIC  ARTS  DIVISION 
1251  Warren  Avenue  Portland.  Me. 


L_ 

! 

- 

When  the  adjustments  mentioned 
above  have  been  carried  out  the  H.F. 
generator  may  be  switched  on. 

It  is  most  important  that  with  em¬ 
bossings  of  this  kind,  the  work  is  car¬ 
ried  out  basically  on  the  bare  plate  in 
order  to  prevent  possible  heat  gradients 
which  could  bring  about  a  deformation 
of  the  film.  At  this  stage,  consideration 
must  be  given  to  the  actual  H.F.  weld¬ 
ing  in  regard  to  energy  dissipation  and 
time  during  which  it  operates.  Too  long 
an  embossing  time  overheats  the  stamp 
and  results  in  deformation  of  the  plas¬ 
tic  material  (shining  edges  on  the 
film). 

3,  Blind~€mbo»aings  which  can  be 
timultaneoualr  linked  with  weld¬ 
ing  of  the  article 

In  the  manufacture  of  mass-produced 
articles,  such  as  calendar  covers  or  pre¬ 
welds,  which  involve  a  blind-emboss¬ 
ing,  the  best  practice  is  to  incorporate 
the  stamp  with  the  welding  tool.  Nat¬ 
urally,  certain  factors  must  be  home 
in  mind  if  these  mass-production  meth¬ 
ods  are  not  to  result  in  a  high  degree 
of  rejects. 

Mass-production  articles  demand  ra¬ 
tional  methods  of  manufacture  and 
these  again  involve  high-capacity  ma¬ 
chines.  If  the  latter  equipment  is  avail¬ 
able,  care  must  be  taken  to  keep  the 
plant  within  a  certain  order  of  size  in 
order  to  avoid  exceeding  available  ca¬ 
pacity.  As  an  example,  let  us  assume 
that  simple  covers  using  film  of  0.4  mm 
thickness  are  to  be  welded  and  nro- 
vided  with  two  blind-embossings.  Nor¬ 
mally,  there  is  available  a  large  H.F. 
unit  equipped  with  a  motor  press.  The 


use  of  a  multi-purpose  tool  is  also  as¬ 
sumed.  A  film  thickness  of  0.4  mm  re¬ 
quires  the  dissipation  of  relatively 
great  energy.  An  electrode  of  precision 
manufacture  is  required  and  it  must  be 
appreciated  that  large  tools  mean  great¬ 
er  accuracy.  Blind-embossing  stamps 
incorporated  in  multi-tools  demand  not 
only  a  large  capacity,  but  also  higher 
surface  pressures.  Basically,  the  weld¬ 
ing  time  with  a  tool  which  incorporates 
blind-embossing  stamps  should  not  ex¬ 
ceed  three  seconds.  As  soon  as  it  is 
realized  that  this  time  is  being  ex¬ 
ceeded  it  is  prudent  to  either  reduce 
the  tool  in  size  or  switch  over  to  an 
H.F.  apparatus  of  greater  output. 

Special  attention  must  also  be  paid 
to  the  underlayer.  Owing  to  the  action 
of  the  cutting  or  dividing  edges  of  the 
electrodes  it  is  necessary  to  use  Per- 
tinax.  However,  should  the  material  to 
be  welded  deform  under  the  blind-em¬ 
bossing  stamp  (become  wavy),  then  it 
is  advisable  to  omit  the  hard  paper 
underlayer  under  the  blind-embossing 
stamp.  The  material  may  in  no  case 
be  overheated  due  to  excessive  welding 
time. 

It  is  important  to  realize  that  all  em¬ 
bossings  be  on  the  cut  and  not  on  the 
finished  goods,  if,  for  example,  carton- 
layers  or  even  linings  such  as  foam- 
goods  and  wadding  bolster  are  used. 
Only  when  the  article  has  an  opening 
in  which  can  be  inserted  a  metal  plate 
between  cover  film  and  inner  film  to  act 
as  a  center  field  is  it  possible  for  an 
additional  embossing  to  be  made. 

Simple  as  blind-embossings  are  to 
manufacture,  they  nevertheless  form 
the  basis  for  color  or  gold-embossings 
on  plastic  material. 


A  vacation  is  a  time  when  a  printer  stops  doing  what  the  boss  wants 
and  starts  doing  what  his  wife  wants!  — Old  Tramp  Printer 
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kleen-stik* 


DUBL’STIK 


2-Sided  Tape 

"■'  RECIPE  for  dealer  preference  for  your  PO  P.  material:  design  and  pro- 

f  ^  duce  the  moat  attractive  dis|^ya  pomible . . .  tie  them  in  with  a  powerful 

7*^^  Vs  national  promotion  .  .  .  then  add  DUBL-STIK  to  guarantet  they'll  get  up! 

^7  jK  ...DUBL'STIK  ia  the  double- tided  aelf-aticking  tape — a  thin,  tough  film 

'  coated  on  both  aides  with  extra-strong  KLEEN-STIK  adhesive.  Elaaily  ap- 

jf  \  \  plied  by  hand  or  automatic  applicator,  it  bonds  instantly  to  practically  any 

material . . .  holds  up  even  relatively  heavy  displays. 

/  Doublo  tha  Prassura-Sansltiva  Banafits  of  KLEEN-STIKI 


*  Nesdi  MS  wafer.  9>i»a.  ie<ki.  ak. 

#  imtf  fa  aaf  ag  »  iaU  opsty  lopa.  paal 
off  kackiag.  prati  is  pla<a. 


#  Mfafarpraaf  and  inviiikla  wNaa  oppiiaa. 
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IP  220*f. 


CmtitUim  "Finaar-Rlip**  Edga 
far  Fa«t.  Eaiy  Appli<atiaal 


WiuU  far  laaiplat  and  InfarMatiaa  aa  DUOl-STIK 
pad  pfKar  glaan-Stih  prattara- •amitiva  prpdwcH. 


7300  W.  Wilipa  Ava.  •  Chkafa  31.  IN. 

Pfaafi  ia  Ctkafa.  NawarR.  la«  Aapa^r.  aad  1 
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Better  Sales 

through  better 

Management 


This  printing  company  gives  its 
salesmen  thorough  training,  uses 
sales  forecasting,  advertises 
consistently,  and  earns  a  high  profit 


by  Harry  T.  (iartliier 

U'illiam  G.  Johnston  Company 


Management  within  the  print¬ 
ing  industry  today  must  modern¬ 
ize  itself  just  as  it  modernizes  its  physi¬ 
cal  plant.  Modernizing  the  plant  sim¬ 
ply  means  purchasing  the  equipment 
that  study  and  research  proves  neces¬ 
sary.  Developing  modern  management, 
however,  is  a  do-it-yourself  proposition 
—  it  can’t  be  bought.  In  nearly  all 
cases,  we  must  educate  and  train  our¬ 
selves.  We  must  gain  knowledge  so 
that  we  may  train  better  —  therefore 
manage  better  and  in  the  process  de¬ 
velop  better  management. 

There  is  no  question  that  sales  and 
the  management  of  sales  is  one  of  the 
most  important  functions  in  our  busi¬ 
ness.  Therefore,  the  more  we  know 
concerning  sales  and  sales  manage¬ 
ment,  the  greater  the  possibilities  of 
improving  both  our  total  business  and 
our  profits. 

Where  do  we  start  in  developing 


a  hard-hitting,  technically  informed, 
profit-minded  sales  force?  Let’s  look 
first  at  the  sales  manager  —  in  the 
printing  business  this  job  is  something 
unique.  For  one  thing,  in  few  other 
industries  is  sales  management  more 
closely  identified  with  and  a  part  of 
general  management.  In  many  print¬ 
ing  companies  the  sales  manager  and 
the  general  manager  are  one  and  the 
same  person. 

Printing  is  a  service  or  custom  manu¬ 
facturing  business.  The  customer  en¬ 
ters  the  picture  before  the  product  is 
manufactured,  not  after.  For  that  rea¬ 
son  the  salesman  must  work  closely 
with  the  customer  and  the  production 
department  right  from  the  start  of  the 
job.  Successful  sales  management  in 
the  printing  industry  is  a  matter  of 
team  work;  customer,  sales  depart¬ 
ment,  production  department. 
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Training  of  Salesmen 

The  printing  !>ale<>man  must  be  tech¬ 
nically  informed.  Our  policy  at  Wil¬ 
liam  G.  Johnston  Company  is  to  give 
every  new  salesman  an  Orientation 
Course.  The  length  of  this  course  de¬ 
pends  on  his  previous  experience  —  it 
may  last  several  weeks;  it  can  last  sev¬ 
eral  months.  We  start  him  in  the  me¬ 
chanical  departments  as  an  “observer” 
to  see  what  actually  happens  when 
words  are  put  into  type  and  ink  on 
paper.  He  sees  how  lithographic  plates 
are  made  and  gains  some  knowledge  of 
the  finishing  operations  in  the  bindery. 
We  have  him  visit  the  photoengraving 
and  electrotyping  plants  to  get  a  com¬ 
plete  picture  of  graphic  arts  mechani¬ 
cal  operations. 

When  he  has  acquired  a  good  visual 
picture  of  printing  in  general  and  our 
printing  operation  in  particular,  we 
introduce  him  to  estimating,  produc¬ 
tion  planning,  and  cost-finding  proce¬ 
dures.  We  make  him  an  “assistant” 
to  the  production  manager,  then  to  the 


estimator,  and  then  to  the  planning  and 
analysis  department  managers. 

There  is  no  intention,  of  course,  to 
make  an  estimator,  production  man¬ 
ager  or  craftsman  of  him.  But  after 
several  months  of  our  “in-plant”  opera 
tions  he  has  a  good  basic  knowledge 
of  printing.  And,  more  important,  he 
knows  how  our  plant  operates,  what  its 
capacities  and  operations  are.  He  is 
familiar  with  all  the  steps  in  a  job  after 
the  order  is  entered  by  tbe  sales  de¬ 
partment  up  to  and  including  the  way 
his  job  is  delivered.  In  addition  to  this, 
our  new  salesman  now  can  understand 
what  is  going  on  at  sales  and  produc¬ 
tion  conferences.  He  knows  the  rela¬ 
tionship  of  sales  quotas  to  costs  and 
plant  capacity.  The  sales  department, 
individually  and  collectively  must  un¬ 
derstand  the  need  for  selling  the  whole 
plant.  This  background,  we  have  found, 
imparts  that  understanding. 

Our  salesmen  participate  in  our  over¬ 
all  program  to  a  far  greater  extent 
than  is  usual  in  most  printing  com¬ 
panies.  They  are  not  merely  told  what 


Harry  T.  Gardner  began  ms  career  in  the  graphic 
arts  industry  in  1937  as  assistant  production  man¬ 
ager  at  IV.  S.  Walker  Advertising,  Incorporated, 
Pittsburgh.  After  five  years  in  this  position,  he 
entered  the  armed  forces,  serving  with  the  U.  5. 
Infantry.  Upon  release  from  the  service  he  joined 
the  sales  staff  of  the  Security  Banknote  Company. 
In  fune  1950,  he  joined  the  William  G.  Johnston 
Company  as  a  sales  executive.  He  was  elected  sec¬ 
retary  of  that  company  in  February,  1957,  and 
in  April  of  the  same  year,  was  appointed  assistant 
general  manager.  He  was  elected  a  director  in 
February  1958.  }.'r.  Gardner  attended  the  Univer¬ 
sity  of  Pittsburgh  and  Duquesne  University  and 
attended  special  courses  conducted  by  the  Print¬ 
ing  Industry  of  Pittsburgh  and  other  organiza¬ 
tions.  He  is  presently  treasurer  of  the  Printing 
Industry  of  Pittsburgh,  vice-chairman  of  the 
Union  Employers  section,  and  a  member  of  the 
Educational  Committee. 


Horry  T.  Gardner 
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their  quotas  are.  They  have  a  part  in 
planning  them,  and  for  that  reason 
know  how  and  why  they  have  been 
established. 

Value  of  Sales  Forecasting 

We  use  forecasted  sales  income  as 
the  first  step  of  all  planning.  This  is 
quite  different  from  starting  with  ca¬ 
pacity  of  the  plant.  The  sales  forecast 
is  the  road  map  of  the  modern  man¬ 
ager  —  it  tells  him  where  his  business 
is  going  in  the  coming  year,  and  how 
he  can  best  get  there.  The  forecast 
tells  him  what  his  sales  volume  will  be 
—  both  by  process  and  by  account.  It 
is  from  this  information  that  he  is  able 
to  establish  his  forecast  for  manning, 
equipment  needed,  and  to  set  selling 
costs.  He  can  even  forecast  profit. 

Sales  forecasting  must  be  handled 
with  all  the  care  and  intelligence  man¬ 
agement  can  give  to  it.  The  accuracy 
of  this  forecast  of  sales  volume  can 
determine  whether  the  company  will  be 
managed  into  the  high-profit  group  or 
mismanaged  into  the  low-profit  group. 
Our  industry  has  both:  quoting  Peter 
Becker,  “Thirty-nine  out  of  every  i>0 
firms  fall  into  the  latter  or  low-profit 
group.” 

Where  It  Starts 

Where  do  we  start  on  forecasting 
sales?  At  William  G.  Johnston,  we  start 
with  the  individual  salesman  and  with 
the  historical  records  of  his  accounts. 
There  is  an  80/20  rule  which  shows 
that  80%  of  our  total  volume  comes 
from  20%  of  our  accounts.  This  rule 
holds  remarkably  true  for  all  printers 
and  lithographers.  Your  ratio  may  be 
70/30  or  somewhere  in  between,  and 
there  are  exceptions  to  all  rules.  This 
80%  of  your  business  comes  from  20% 
of  your  accounts,  not  from  the  custom¬ 
ers  you  sell  a  small  job  to  once  or  twice 
a  year. 


If  you  find  that  the  80/20  rule  ap¬ 
plies  to  your  company,  as  it  probably 
does,  your  forecasting  of  sales  volume 
will  be  simplified.  In  fact,  it  will  sim¬ 
plify  your  whole  management  approach 
to  sales.  For  by  using  this  principle  of 
proportion  you  will  find  that  you  are 
primarily  concerned  with  only  those 
20%  of  your  accounts  from  whom  you 
are  deriving  80%  of  your  sales  volume. 
These  accounts  are  the  backbone  of 
your  business.  In  my  company,  we 
throw  into  a  miscellaneous  listing,  on 
our  forecast  sheet,  any  customer  we 
don’t  expect  to  sell  a  sizable  volume  of 
business. 

Preparation  of  Forecast 

To  prepare  the  forecast,  each  sales¬ 
man  lists  on  his  forecast  sheet  all  of  his 
major  accounts.  In  the  next  division 
headed  “Sales  for  Last  Year”  he  enters 
the  actual  sales  for  the  previous  year 
for  each  account  under  the  sub-head¬ 
ings,  “Letterpress,  Offset,  and  Total 
Sales.”  In  the  next  division,  headed 
“Quota  Present  Year,”  he  lists  his 
present  year’s  quota,  by  account,  by 
process,  and  total  sales.  In  the  fourth 
division,  he  enters  his  actual  sales  for 
the  present  year  just  ending,  once 
again  by  process  and  by  total  for  each 
account.  In  the  last  division  under  the 
heading  “Proposed  Quota  Next  Year” 
he  lists  his  forecasted  sales  by  account 
and  by  process  for  the  coming  year. 

But  we  don’t  let  the  salesman  merely 
look  at  what  he  sold  last  year  and  guess 
at  what  he  is  going  to  sell  next  year. 
This  must  have  all  the  research  possi¬ 
ble.  Our  salesmen  start  in  October 
when  most  printing  buyers  are  setting 
up  budgets  for  the  coming  year.  They 
talk  with  each  buyer,  thanking  him  for 
the  business  of  the  previous  year,  and 
discussing  his  expected  purchases  for 
the  coming  year.  Remember  this  is  on 
an  account  level.  The  salesman  has 
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the  buyer’s  confidence,  and  the  buyers 
know  that  if  the  printer’s  forecast  is 
accurate  the  printer  can  then  equip 
and  man  for  the  maximum  service  to 
the  account.  The  accuracy  of  the  in¬ 
formation  disclosed  in  this  discussion 
is  to  the  buyer’s  benefit. 

Some  buyers  give  only  a  close  indi¬ 
cation.  Others  open  up  and  tell  us 
the  dollar  amount  of  their  total  print¬ 
ing  budgets  and  the  percentage  or  even, 
in  some  cases,  a  list  of  the  major  jobs 
the  salesman  may  expect  in  the  coming 
year.  Only  after  this  research  does  the 
salesman  complete  his  forecast.  He 
then  reviews  this  forecast  with  the  sales 
manager,  giving  reasons  for  increases 
or  decreases  by  accounts.  The  reasons 
for  any  increase  or  decrease  in  sales 
are  listed  on  the  back  of  the  forecast 
sheet. 

How  Forecasts  Are  Evaluated 

The  sales  manager  evaluates  the  fore¬ 
casts  of  all  salesmen,  and  prepares  a 


"It  has  jet-powered  feed,  atomic  drive, 
prints  at  ultrasonic  speed  with  cosmic 
colors,  and  I’m  afraid  to  turn  tt  on." 


forecast  covering  the  sales  of  the  com¬ 
pany  as  a  whole.  This  the  sales  man¬ 
ager  reviews  with  top  management  step 
by  step.  Top  management  evaluates  the 
forecast  in  line  with  knowledge  of  busi¬ 
ness  conditions  in  general  and  in  our 
area  in  particular,  keeping  in  mind  any 
increases  in  costs  that  might  occur  in 
the  coming  year.  There  may  be  a  new 
labor  contract  to  be  negotiated  in  one 
or  more  of  the  departments,  or  an  in¬ 
crease  cost  in  paper  or  other  materials 
that  will  aifect  manufacturing  costs, 
thus  affecting  selling  costs.  Alert  man¬ 
agement  usually  can  predict,  with  some 
degree  of  accuracy,  the  amount  of  these 
increases;  and  management  must  build 
these  increases  into  the  predicted  or 
forecasted  sales,  just  as  they  must  build 
these  increased  costs  into  their  selling 
prices. 

This  sales  forecast,  prepared  by  the 
salesmen  under  the  guidance  of  the 
sales  manager  and  approved  by  top 
management,  divided  by  12  becomes 
the  monthly  quota;  and  by  52,  of 
course,  the  weekly  quota.  Now  man¬ 
agement  and  salesmen  all  know  where 
they  stand  and  what  is  expected  of 
them.  Salesmen  receive  a  record  of 
weekly  bookings  and  monthly  billings. 
The  monthly  billing  sheet  shows  jobs 
billed  in  total  dollar  amount  by  ac¬ 
counts  and  by  process,  and  the  dollar 
markup.  This  is  the  salesman  needle 
to  sell  harder  on  the  accounts  where  he 
is  dropping  behind  on  quota  or  on 
markups.  This  is  also  the  sales  man¬ 
ager’s  guide  to  apply  the  needle  when 
necessary. 

Accuracy  of  Forecasting 

How  accurate  can  forecasting  be? 
William  G.  Johnston  Company’s  sales 
forecasts  are  generally  in  the  area  of 
5%  to  7%  of  actual  sales.  Once  in  the 
past  ten  years  we  missed  by  more. 
That  was  last  year  when  the  steel  strike 
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was  instrumental  in  causing  us  to  miss 
our  forecast  to  actual  sales  by  11%. 
Some  eleven  or  twelve  years  ago  we 
found  ourselves  over-optimistic,  and  at 
the  end  of  the  first  quarter  we  reworked 
the  budgets  to  a  more  realistic  figure. 
These  are  the  exceptions,  however,  and 
should  not  happen  often.  But  don’t 
hesitate  to  make  adjustments  at  the 
end  of  a  quarter  or  at  mid-year,  if  nec¬ 
essary. 

As  I  mentioned,  last  year  we  over¬ 
estimated  our  sales  forecast  to  actual 
sales  by  11%.  Yet  our  forecast  on  prof¬ 
its  for  1959  was  6%  after  taxes  while 
our  actual  profit  after  taxes  was  5.45% 
or  approximately  11.2%  before  taxes. 

Why  is  the  William  G.  Johnston 
Company  one  of  the  select  few  of  the 
printing  companies  earning  more  than 
8%  before  taxes?  It  was  primarily  be¬ 
cause  of  our  forecasting  of  sales  and 
profits,  and  our  close  control  of  the 
budgets  developed  from  these  forecasts. 

At  Wm.  G.  Johnston,  management 
receives  monthly  tabulations  of  sales 
by  salesmen,  broken  down  by  account 
and  by  process,  and  showing  the  cost 
of  each  job,  the  selling  price  and  the 
markups.  We  also  receive  this  by  sales¬ 
man  and  account  on  the  year-to-date. 
Each  salesman  receives  this  informa¬ 
tion  on  his  own  sales  —  both  monthly 
and  year-to-date.  It  shows  all  con¬ 
cerned  graphically  what  is  being  done 
both  on  sales  and  on  markups. 

You  will  realize  that  the  salesman 
or  manager  can,  by  comparing  these 
monthly  and  year-to-date  records  with 
the  forecast,  know  not  only  where  he 
has  been  but  where  he  has  yet  to  go  — 
in  sales  and  markups,  account  and  by 
process.  They  also  point  out  whether 
the  salesman  has  been  wasting  time  on 
unprofitable  accounts. 

We,  at  Johnston,  use  I.B.M.  machine 
accounting.  Therefore,  this  informa¬ 
tion  on  sales  by  salesman,  by  account. 


markup,  and  by  process  is  easily  ob¬ 
tainable.  But  if  you  follow  Peter 
Becker,  Jr.’s  methods  as  outlined  in 
Managing  Your  Business,  you  will  find 
systems  whereby  this  information  can 
be  developed  just  as  accurately.  As 
you  become  aware  of  the  value  of  this 
information,  you  will  question  how  you 
have  been  able  to  manage  sales  without 
this  knowledge. 

This  system  permits  management  to 
plan  for  a  profit-making  organization 
geared  to  producing  the  amount  of 
sales  needed  at  a  cost  that  will  bring 
into  the  company  a  fair  profit. 

The  Sales,  Factory,  and  Administra¬ 
tion  budgets  that  are  developed  from 
forecasted  sales  income  become  the 
map  that  management  follows  to  keep 
the  company  on  course. 

Advertising  Aids  Sales 

There  are  other  aids  management 
should  use  in  the  development  of  sales 
and  one  of  the  more  important  of  these 
is  advertising.  It  is  astounding  that 
printers  who,  for  the  most  part,  owe 
their  business  to  advertising  do  so  little 
of  it  themselves.  How  can  a  printing 
salesman  suggest  to  a  steel  fabricator 
that  he  should  have  a  direct-mail  cam¬ 
paign  if  the  printing  firm  he  represents 
doesn’t  believe  in  direct-mail  advertis¬ 
ing  for  its  own  business? 

We  have  in  the  files  at  my  company 
samples  of  advertising  dating  back  to 
the  early  1800’s.  It  is  my  opinion  that 
if  there  is  one  thing  a  company  today 
can  not  afford  to  do  without  —  it  is  ad¬ 
vertising.  Advertising  is  not  only  for 
the  large  printers  —  those  of  you  who 
have  seen  the  PIA  Miller  Printers  & 
Lithographers  Self-Advertising  Exhib¬ 
its  know  that  many  of  the  top  entries 
are  from  companies  employing  less 
than  twenty  persons.  I  point  this  out 
to  assure  you  that  size  of  company  has 
nothing  to  do  with  a  successful  adver- 
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The  other  day  ...  a  Facshnile 
^  Letter  a  second,  sent  from 
Washington  to  Chicago  ...  and 
vice  versa.  A  battery  of  machines 
in  use  in  the 
Washington  Main  Post 
Office  and  in  Chicago . . . 
ail  BAUMFOLDERED. 

Congratulations  to  the  engineering  genius 
of  outstanding  American  firms — 

International  Telephone  &  Telegraph  Corporation;  Bell  &  Howell; 
Stromberg'Carlson  Division,  General  Dynamics  Corporation ;  Haloid- 
Xerox;  Pitney-Bowes 

The  BAUMFOLDER  has  been  standardized  exclusively  for  this  important 
development  that  annihilates  time.  We  are  proud  to  have  been  selected  with 
the  fine  American  firms  who  engineered  the  greatest  advance  concerning 
the  Graphic  Arts,  since  Gutenberg  invented  movable  type. 

As  the  exact  facsimile  of  the  printed  page  leaves  the  “Magic”  Black  Box,  the 
BAIIMFOLDF^R  takes  it  and  folds  it  and  securely  seals  it  .  .  .  all  under 
cover  ...  as  no  eye  ever  sees  it  except  the  sender  and  the  recipient  of  the 
printed  or  written  message,  viz. — “Sanctity”  is  totally  preserved.  The  BAUM- 
FOLDER,  in  the  single,  secret  operation  also  perforates  the  edges  of  the  fold¬ 
ed,  sealed  signature,  for  quick  easy  opening  by  the  recipient. 

Forty  years'  pioneering  .  .  .  continuous  research  .  .  .  proving  it  CAN 
be  done  .  .  .  has  resulted  in  AUTOMATION  at  its  POWER-PROFIT 
BEST.  Various  single  operations  are  performed  in  ONE  .  .  .  BAUM- 
FOLDER-style  .  .  .  opening  up  new  fields  with  NEW  PROFIT. 


May  we  serve  yea?  I  would  appreciate  year  telephoning  me  Collect  (lOeust  8-44701 

RUSSELL  ERNEST  BAUM,  INC,  1540  Wood  Street,  Philadelphia  Pa. 


tising  campaign;  and,  in  my  opinion, 
neither  does  the  dollar  amount.  The 
campaign  of  the  William  G.  Johnston 
Company  cost  just  a  little  more  than  ^4 
of  1%  of  annual  sales  —  yet  our  cam¬ 
paigns  have  been  very  successful,  not 
only  in  winning  awards,  but  in  increas¬ 
ing  present  business  and  in  developing 
new  business. 

It  must  be  remembered  that  the  ad¬ 
vertising  program  is  the  door  opener 
for  the  salesmen  —  it  is  that  which 
softens  up  the  prospect  for  the  sales¬ 
men’s  closing.  And  in  these  days  when 
the  cost  per  sales  call  runs  from  $8.00 
to  $10.00  per  call  and  up,  it  is  impor¬ 
tant  that  your  sales  story  be  told  regu¬ 
larly  to  both  account  and  prospect. 
Advertising  does  it  for  pennies  per  call. 
Remember  it  is  continuity  that  counts. 
To  coin  a  phrase:  “It  is  the  steady  rain 
that  soaks.”  Don’t  blow  your  whole 
advertising  program  on  one  or  two 
elaborate  pieces,  but  develop  a  con¬ 
tinuity  whereby  your  message  will  be 
reaching  your  accounts  and  prospects 
with  regularity. 

Be  Continuous,  Do  Your  Best 

Don’t  plan  or  mail  your  advertising 
pieces  as  single,  isolated  units.  Pre¬ 
pare  four  or  six  at  one  time  and  pro¬ 
duce  them  all  at  one  time.  This  is  not 
only  more  economical  but  it  assures  a 
continuity  in  your  program.  If  you’ve 
printed  them,  you’ll  mail  them.  Strive 
to  make  your  name  as  well  known  in 
your  trading  area  as  Ford,  U.  S.  Steel, 
or  Westinghouse  is  known  nationally. 

Your  advertising  should  be  an  exten¬ 
sion  of  your  personal  selling.  Your  ad¬ 
vertising  program  should  be  based  on 
those  sales  points  your  sales  depart¬ 
ment  finds  most  effective  in  their  per¬ 
sonal  contacts.  It  should  point  up  the 
services  and  facilities  that  are  best 
identified  with  your  company. 

You  can’t  afford  to  do  an  amateur 


job  on  your  own  advertising.  Make  it 
professional  —  in  ideas  presented,  in 
the  message  it  conveys,  and  in  format 
and  design.  Remember  your  advertis¬ 
ing  reflects  the  capabilities  of  your 
company. 

Don’t  hesitate  to  get  outside  help. 
Call  on  a  skilled  advertising  copy  writ¬ 
er  and  a  good  commercial  artist  if  you 
don’t  have  these  services  available  in 
your  own  operation.  We  must  remem¬ 
ber  the  value  of  the  outside  viewpoint. 
Too  often  we  say  what  we  want  to  say 
in  our  advertising,  and  not  necessarily 
what  will  sell  the  customer. 

Show  Samples 

Give  your  sales  department  all  the 
sales  tools  possible  —  cut  down  the 
cost  per  call,  make  your  name  known. 
Our  product  is  a  visual  one.  Give  your 
salesmen  presentation  books  so  that 
they  may  show  visually  those  they  are 
calling  upon  what  you  have  done  for 
others. 

If  in  your  sales  presentations  you 
claim  to  have  certain  advantages  and 
skills  that  benefit  the  printing  buyer, 
prove  this  claim  by  laying  before  him 
samples  of  work  produced  for  others, 
done  up  handsomely  in  a  leather  ring 
binder  or  similar  presentation  book. 
Here  the  buyer  can  see  the  originality 
of  your  layouts,  the  quality  of  your  art¬ 
work,  and  the  skill  of  your  typography. 
Include  a  list  of  your  prestige  accounts 
so  that  he  knows  the  type  of  printer 
he  is  dealing  with.  This  is  selling  by 
eye  as  well  as  by  ear. 

One  final  thought  to  further  point  up 
the  importance  of  sales  management 
in  the  printing  industry:  “The  Sales 
Department  is  not  the  whole  company 
—  but  the  whole  company  has  to  be 
the  Sales  Department.” 

Excerpts  from  an  address  delivered 
before  this  year’s  PIA  Sales  Confer¬ 
ence  in  Chicago. 
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Pnolo  courtesy  of  Murray  Printing  &  Gravure  Limited,  Toronto 


DAYCOLLAN^  . .  the  amazing 
urethane  roller . . .  with  perfect  tack 

If  you’ve  never  used  Daycollan  Rollers  in  your  plant,  there’s  a 
surprise  waiting  for  you  when  you  insUill  your  first  set.  Like  hun¬ 
dreds  of  other  printers,  you’ll  find  Daycollan  Rollers  make  possible 
higher  printing  quality  at  lower  over-all  costs— because  of  this 
amazing  combination  of  advantages; 


Exceptional  tack  qualities  for  the  life  of 
the  roller. 

Absolutely  no  bleed>back  —  Daycollan  is 
nonporous,  can’t  absorb  ink 

Easy  wash-up  —  Usually  one  wipe  com¬ 
pletely  cleans  roller 

Unaffected  by  heat,  cold  or  humidity 


Constant  uniformity — Daycollan  Rollers 
are  cast  to  perfect  size,  stay  that  way 

Longer  life  —Resists  rule  cutting,  chip¬ 
ping  and  abrasion 

Unequalled  softness — .\ssures  perfect 
ink  transfer  for  top  quality  impressions 

(SRegistered  T.M.,  Dayco  Corporation  OQ-C.  1960 


nEi’yca  nepELrtxnBxit 

Oaytan  Industrial  Products  Co. 

Melrose  Park,  Illinois  Division  of  Dayco  Corp. 


—what  they  are  and  how 
they  function  to  serve 
specific  requirennents 


hr  Joseph  CiOf(^in 


Matrix  papers  to  be  satisfactory 
for  imprinting  the  printing  sur¬ 
faces  of  type  forms  is  furnished  with 
properties  to  serve  the  requirements. 
Stereo  mats  are  available  in  a  wide 
range  of  properties.  Each  of  these 
properties  has  a  specific  function  in 
stereotyping  operations.  They  may  be 
identified,  measured,  and  regulated 
through  the  use  of  standards  estab¬ 
lished  for  quality  control.  The  use  of 
quality  standards  pinpoints  objectives 
and  eliminates  trial-and-error  methods. 

The  common  properties  of  conven¬ 
tional  types  of  stereotype  matrix  pa¬ 
per  include:  Compression;  Elastic 
Flow,  or  Stretch;  Density;  Smooth¬ 
ness;  Strength;  Release. 

The  compression  property  of  the 
mat  is  its  ability  to  be  pressed  straight 
downward  a  given  measurement  be¬ 
fore  the  paper  spreads  outward.  This 


is  the  property  of  the  mat  to  receive 
and  retain  the  imprint  of  the  printing 
surfaces,  both  in  level  and  in  depth 
of  the  surfaces.  With  the  single-piece 
packless  type  of  stereotype  mat,  this 
compression  property  also  includes  the 
space  depth  produced. 

Compression  values  of  the  stereo¬ 
type  mat  vary  according  to  the  paper 
thickness,  density,  moisture,  and  tem¬ 
perature.  Thus,  the  quality  standard 
of  mat  compression  must  be  estab¬ 
lished  to  the  specifications  of  the  par¬ 
ticular  mat  in  use.  Measurement  mere¬ 
ly  calls  for  measuring  the  mat  thick¬ 
ness  in  several  locations  before  and 
after  molding.  The  Ames  dial  thick¬ 
ness  gauge  is  recommended  for  this 
purpose.  It  is  desirable  to  take  meas¬ 
urements  from  areas  of  the  mat  mar¬ 
gin  resting  over  steel  known  to  be  ex¬ 
actly  .918"  high.  ANPA  Research  has 
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Tests  Prove  3-Way  Superiority 
of  New  FasCal  Self-Adhesives 


New 

FasCal 

Ends 

Moisture 

Curling 


New 

FasCal 

Holds  Tighter 
. . .  Longer 


New 

FasCal 

Mylars* 

Increase 
Ink  Adhesion 


Humidity  chamber  tests 
show  that  ordinary  self- 
adhesive  vinyl  and  Mylar* 
materials  curl  severely  from 
humidity  ...  New  FasCal’s 
moisture-proof  backing  pa¬ 
per  keeps  it  flat .  .  .  ends 
the  need  for  humidity  con¬ 
ditioning  and  wiping  .  .  . 
eliminates  curled  stock  re¬ 
production  problems. 

New  FasCal’s  super-strong 
permanent-type  adhe¬ 
sive  outperforms  any 
other  pressure  sensitive  ad¬ 
hesive  available  .  .  .  held  4 
times  as  long  as  any  other 
self-adhesive  material  tested. 
For  permanent  signs,  trim, 
decoration,  you  just  can’t 
beat  New  FasCal. 

Mylar*  printing  problems 
are  a  thing  of  the  past  .  .  . 
Special  treatment  makes 
New  FasCal  Mylars*  the 
easiest  printing  and  silk 
screening  materials  of  their 
kind. 


New  FaaCal  ie  available  in  tough  white  or  yellow  Vinyl, 
gleanung  ailver  Chrome  and  tranaparent  Clear. 


*Mylar  ia  a  DuPont  PolyeaUtr  Film. 

Prove  it  yourself — Your  free  FaaCal  test  kit  ia  waiting  for  you.  Just  write  to- 


An  Avery  Company 

Dept.  V  — 250  Chester  Street  •  Palneevllle,  Ohio 
ELmwood  2-444-4- 


Makers  of  Self-Adhesive  Papers  •  Films 


Foils  •  For  Converters 


recorded  actual  measurements  to  com¬ 
press  conventional  mat  paper  .006" 
at  approximately  3,000  lbs.  per  square 
inch  of  surface  resist. 

Compression  and  Pressure  Force 

The  actual  pressure  force  required 
to  compress  the  mat  paper  a  given 
amount  can  vary  through  the  method 
of  delivering  the  force,  also  through 
temperature  and  moisture  of  the  pa¬ 
per  at  the  time  of  imprinting.  A  grad¬ 
ual  pressure  force  applied  to  the  sur¬ 
faces  of  the  mat,  especially  when  a 
time-dwell  is  allowed,  will  reach  the 
compression  point  established  at  less 
actual  pressure  force  than  a  fast  deliv¬ 
ery  with  no  dwell  time.  The  use  of 
heat  on  the  direct-pressure  machines 
indicates  compression  is  reached  at 
lower  actual  pressures  than  on  cold 
mats.  The  moisture  content  appears  to 
give  a  false  compression  measurement, 
since  much  of  the  compression  pro¬ 
duced  is  lost  when  the  mat  is  dried. 

The  actual  pressure  delivered  in¬ 
volves  a  knowledge  of  factors  generally 
unknown,  particularly  the  net  area  of 
surface-resist  encountered.  However, 
frecjuent  check  of  the  mat  compression 
and  pressplate  levels  and  depth  can 
help  in  producing  pressplates  that 
meet  pressroom  standards. 

Mat  paper  compression  is  produced 
l)y  the  live  pressure  force  exerted  at 
the  surfaces  of  the  type  form  and 
chase.  The  mat  is  fully  compressed 
against  the  steel  chase  frame  at  the 
chase  level.  Chases  for  stereotyping 
are  distinguished  from  other  types  of 
chases  by  the  added  requirement  for 
separating  live  pressure  forces  from 
blanket  pressures.  Type  matter  is  com¬ 
pressible  and  unreliable  for  stopping 
live  force  at  the  surface  of  the  type 
form.  It  is  believed  that  far  greater 
damage  occurs  to  mat  imprint  and  type 
when  live  pressures  continue  to  be  ex¬ 
erted  after  the  mat  paper  is  fully  com¬ 


pressed,  at  the  .918"  level  than  the 
highest  psi  pressures  imposed  by  use 
of  packless  mats  which  may  exceed 
4000  lbs.  per  square  inch  of  surface- 
resist,  when  stopped  at  type  form  and 
chase  surfaces. 

Surface  Level  and  Depth 

Printing-surface  levels  and  surface 
depth  are  intended  to  be  produced  into 
the  mat  imprint  at  the  same  level  of 
compression,  and  would  result  if  the 
composed  type-form  surfaces  were 
equal  height  at  the  same  height  of  the 
chase  frame,  and  no  losses  of  delivered 
pressure  were  sustained. 

However,  printing-surface  levels  in 
newspaper-page  type  forms  are  rarely 
at  one  level  when  the  form  contains 
various  percentages  of  high  and  low 
surface-resist  as  halftones  and  line 
drawings.  It  is  generally  accepted  that 
tolerances  vary  with  line  drawings 
having  both  plus  and  minus  tolerances 
of  height,  whereas  halftones  have  zero 
minus  and  limited  plus.  A  further  con¬ 
sideration  is  involved,  i.e.,  the  amount 
of  cushion  in  the  molding  blankets. 
.\s  the  degree  of  resiliency  increases, 
the  amount  of  pressure  loss  escaping 
upward  into  the  molding  blankets  in¬ 
creases.  This  loss  is  not  uniform  since 
it  is  influenced  by  the  area  of  sur¬ 
face-resist. 

Therefore,  it  is  essential  to  make 
frequent  checks  of  mat  compression, 
surface  level  and  surface  depth  to  reg¬ 
ulate  the  type-form  levels  to  suit.  Un¬ 
less  the  Depth.Scope  is  available  for 
measuring  imprinting  surface  depth  of 
the  mat,  it  is  advisable  to  take  the 
measurements  from  the  press-plate, 
which  correspond  to  mat  depth  and 
level.  The  Geneva  Depth  Gauge,  pre¬ 
ferably  the  post  base  which  enables 
depth  measurements  of  both  flat  an«l 
curved  plates,  is  recommended.  Press- 
plate  surface  levels  could  be  measured 
with  straight  edge  and  feeler  thick- 
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More  than  250  newspapers 
are  now  run  on  Vanguards! 

Here,  for  the  small  newspaper  publisher,  is  the  pioneer  and 
leading  high-production  offset  perfecting  newspaper  press, 
complete  with  folder  —  ingeniously  designed  for  low  first  cost 
and  economical  operation. 

Vanguard  helps  you  report  news  faster,  and  boosts  readership 
with  plenty  of  high-interest  photos  ...  no  costly  engravings  . . . 
better  reproduction.  Lower  cost  cold-type  composition.  Money¬ 
saving  paper  in  rolls.  And  it  delivers  up  to  16  standard  news 
pages  (32  tabloid  pages)  at  speeds  of  12,500  per  hour— folded! 

Built  in  two  sizes,  1,  2.  3  or  4  units  . . .  Vanguard  leads  the  way 
in  better  publishing  and  top  economy. 

For  full  descriptive  Vanguard  literature,  write  today  to: 

The  Cottrell  Company,  Westerly,  R.  I.  or  call  your 
nearest  Vanguard  representative  at  640  W.  Washington 
Blvd.,  Chicago  6,  Illinois,  Franklin  2>S693  or  1416 
Commerce  Bldg.,  Dallas  1,  Texas,  Riverside  7-4505. 
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ness  gauges.  More  accurate  measure¬ 
ments  can  be  made  with  Alice  meas¬ 
uring  instruments.  The  best  instru¬ 
ments  available  cost  far  less  than  blind 
experimentation. 

Pressplate  Requirements 

The  requirements  for  producing 
pressplates  are  believed  to  vary  among 
newspapers  according  to  press  condi¬ 
tions.  For  example,  presses  with  ten¬ 
sion  lockup,  good  roller  and  cylinder 
bearings,  and  hard  press  blankets  may 
require  true,  more  uniform  surface  lev¬ 
els,  but  will  print  satisfactorily  at 
shallower  surface  and  space  depths 
more  so  than  presses  with  poor  worn 
cylinder  and  roller  bearings,  soft  press 
blankets,  and  plates  not  too  secure  on 
the  plate  cylinders. 

The  production  of  stereotype  press- 
plates  should  include  a  knowledge  of 
the  pressroom  standards  for  printing 
surface  level,  surface  depth,  space 
depth,  surface  smoothness,  and  plate 
thickness  to  govern  stereotype  stand¬ 
ards  for  quality  control. 

Elastic  Flow 

The  Elastic  flow,  or  stretch  property 
of  the  stereotype  mat,  governs  the 
depth  of  spaces  produced  without  dam¬ 
age  to  the  mat.  Space  depth  in  conven¬ 
tional  types  of  stereotype  mats  is  pro¬ 
duced  by  blanket  escape  pressure  be¬ 
low  the  surfaces  of  the  type  form.  The 
greater  the  degree  of  cushion,  the  deep¬ 
er  the  space.  Since  molding  blanket 
resiliency  also  permits  some  escape  of 
molding  pressure  upward  into  the 
blankets  unevenly,  excesses  are  to  be 
avoided. 

The  molding  blankets  used  serve 
three  purposes,  but  altering  in  any  way 
the  pressure  force  required  to  compress 
the  mat  paper  is  not  among  them. 
First,  the  blankets  serve  as  a  means 
of  pressure  transfer,  delivery  with 
roller-molding  machinery.  Second,  it 
serves  to  provide  forces  required  to 


produce  space-depth  levels  indicated 
by  press  requirements.  Third,  the 
molding  blankets  serve  as  compensa¬ 
tions  imposed  by  mat-roller  conditions. 
Frequently,  added  traction  is  required 
next  to  the  mat  to  avoid  skidding  by 
lateral  stress  of  the  equipment.  Fric¬ 
tion  of  the  upper  cylinder  is  reduced 
through  slick  steel  or  fiber  boards,  etc. 

Density 

Mat-paper  density  is  an  important 
property  of  mat  paper.  This  property 
governs  pressplate  smoothness  both 
from  a  paper  grain,  also  from  metal 
grain  nr  flake,  since  mat  density  is  a 
factor  for  the  rate  of  solidification  of 
molten  metal  alloys.  The  more  rapidly 
that  metal  freezes,  the  smoother  the 
cast  face  on  pressplates.  Delayed  cool¬ 
ing  permits  the  metal  crystals  to  en¬ 
large  into  irregular  shapes  and  sizes 
which  reduce  surface  smoothness.  In 
extremes,  delayed  freezing  breaks  open 
the  printing  face  in  numerous  tiny 
holes,  giving  a  frosty  or  sugar-coated 
appearance. 

It  is  believed  that  the  air  volume  be¬ 
tween  the  layers  of  paf)er  govern  the 
degree  of  mat  density,  as  it  does  with 
insulation  papers  used  for  time-delay 
in  casting  operations.  Air  is  among 
the  most  effective  known  agents  against 
temperature  transfer. 

The  standard  for  mat  density  may 
l)e  established  by  comparisdn  between 
two  or  more  stereotype  mats,  and/or 
between  two  or  more  types  of  insulating 
papers  commonly  used  for  flat  casting. 
The  procedure  for  mat  tests  suggests 
that  both  or  multiple  of  mat  papers  are 
trimmed  into  a  small  2x2"  section,  com¬ 
pressed,  dried,  and  pasted  together.  A 
flat  cast  is  taken.  The  greater  the  den¬ 
sity  the  faster  the  freeze,  the  darker 
the  color  and  smoother  the  cast  sur¬ 
face.  Also,  papers  used  for  insulation 
may  be  compared  for  temperature 
values. 
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IS  THIS  SAMPLE  BOOK  IN  YOUR  FILE  ? 


Or  is  it  on  your  desk,  ready  for  action?  If  you 
don’t  own  a  copy  of  this  useful  book,  just  call 
your  Hammermill  Merchant.  Or  write  directly, 
on  your  business  letterhead,  to  Hammermill 
PaiJer  Company,  1003  East  Lake  Rd.,  Erie  0,  Pa. 


\ 


( 

I 


From  the  earliest  days  of  civiliza¬ 
tion,  man  has  devised  various  ways 
of  greeting  friends.  The  Egyptians 
used  papyrus  inscribed  with  bright  col¬ 
ors  to  convey  their  greetings.  Like¬ 
wise,  the  Romans  and  Creeks  used 
scrolls,  parchment,  and  other  means 
for  expressing  friendship.  Even  the 
dark  ages  did  not  stop  people  from  ex¬ 
tending  their  personal  thoughts  one  to 
another  in  written  form.  Valentine 
messages  were  exchanged  in  the  17th 
century  and  quite  possibly  even  before 
that  time. 

The  holiday  greeting  card,  familiar 
to  us,  came  into  existence  about  the 
middle  of  the  19th  century.  Christmas 
cards  were  first  produced  in  this  coun¬ 
try  shortly  after  the  Civil  War.  From 
the  beginning,  greeting  cards  produced 
in  this  country  have  had  matching  en¬ 
velopes.  Shortly  before  World  War  1. 
greeting  cards  for  Mother’s  Day,  East¬ 
er,  birthdays,  and  for  other  occasions 
appeared.  By  the  time  of  the  depres¬ 
sion,  greeting  cards  had  become  ac¬ 
cepted  as  the  standard  medium  for  ex¬ 
pressing  one’s  personal  or  sentimental 
thoughts. 


During  the  thirties,  the  lithographic 
industry  began  its  tremendous  growth 
and  the  greeting  card  industry  found 
the  lithographic  process  particularly 
suitable  for  fast  and  economical  repro¬ 
duction  of  its  designs.  Up  until  that 
time,  most  cards  were  reproduced  by 
engraving  or  letterpress.  While  today, 
the  majority  of  greeting  cards  are  re¬ 
produced  by  lithography,  other  means 
of  reproduction,  such  as  letterpress, 
gravure,  steel  and  copper  plate  en¬ 
graving,  hot  and  cold  embossing,  ther¬ 
mography,  and  silk  screen  are  used,  as 
well  as  a  combination  of  the  above. 

The  greeting  card  industry,  today, 
represents  a  very  sizable  one  and  one 
whose  annual  sales  volume  at  the  retail 
level  is  estimated  to  be  about  a  half¬ 
billion  dollars.  W’e  find  at  our  dis¬ 
posal  countless  designs  and  sizes  and 
cards  that  express  our  sentiments  for 
every  occasion. 

What  types  of  papers  are  used?  The 
answer  is  many  types  are  used  to  help 
achieve  the  artistic  effect  on  the  ulti¬ 
mate  card.  Paper  is  not  the  sole  me¬ 
dium  used.  Occasionally,  metal  foil 
and  sheet  plastic  are  also  found  in 
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you'll  get 
the  envelope 
order,  too  — 
if  you 
ask  for  it! 


P  66 


It’s  easy  to  ask  for  the  envelope  order  when  you  plan  with 
U.  S.  E.  Envelopes.  There’s  a  style  to  suit  in  a  size  to  fit,  avail¬ 
able  through  your  U.  S.  E.  Envelope  Supplier.  Ask  him  for 
samples-and  the  many  printed  U.  S.  E.  selling  helps  he  has 
for  you,  free. 


United  States  Envelope  Company 

Stniral  OflicM:  Sprlngfltld  2,  Matt.  •  14  Olvialonf  Coast  to  Coast 
Httping  Printtrs  to  sill  mori  invilopis  profitably  to  mart  users 


.  .  .  .  PAPER 


cards  and  usually  in  combination  with 
paper. 

The  most  commonly  used  paper  for 
greeting  cards  is  a  papeterie.  This  may 
be  manufactured  from  all-chemical 
wood  or  rag  fibers,  but  as  used  for 
greeting  cards,  it  is  made  from  chemi¬ 
cal  wood  fibers  and  is  a  book  type  of 
paper.  The  desirable  properties  of  a 
papeterie  are  a  fine  texture  and  uni¬ 
form  finish,  bright  color,  high  opacity, 
and  a  surface  without  glare  and  one 
that  feels  good  to  the  touch.  It  need 
not  be  too  strong  except  to  fold  and  to 
be  made  into  envelopes.  It  will  be  ex¬ 
pected  to  undergo  one  or  more  printing 
or  converting  operations,  as  mentioned 
above.  A  papeterie  is  both  internally 
sized  and  surface  sized.  It  is  manufac¬ 
tured  with  a  high  |)ercentage  of  mineral 
filler  to  obtain  the  high  opacity,  bright 
color  and  characteristic  finish  and  tex¬ 
ture  desired.  Papeterie  may  be  made 
in  wove  finish,  vellum  finish  or  one  of 
the  many  special  finishes  applied  to 
one  or  both  sides  by  using  special  felts 
or  embossing  rolls  on  the  paper  ma¬ 
chine  or  by  embossing  the  paper  after 
it  is  manufactured.  While  papeterie 
is  predominately  white,  ivory  and  pas¬ 
tel  colors  are  also  used.  Various 


weights  and  grades  of  papeterie  are 
available.  Fluorescent  whites  are  found 
in  many  papeteries. 

And,  of  course,  during  every  holi¬ 
day  season,  we  will  receive  or  send  a 
card  whose  design  is  reproduced  on  a 
parchment  type  of  paper.  This  may 
he  a  genuine  vegetable  parchment  or 
an  imitation  parchment.  Since  these 
type  papers  are  less  receptive  to  ink 
than  others,  this  must  be  considered 
when  printing  the  cards  or  during  im¬ 
printing. 

Various  kinds  of  coated  papers  are 
used.  These  may  be  cast  coated  paper, 
dull  coated  papers  and  often  in  bright 
colors,  the  suede  or  flock  treated  pa¬ 
pers,  metallic  coated  papers  and  mica 
coated  papers. 

Text  papers  offer  a  variety  of  finishes 
and  colors  for  manufacture  of  cards. 
Some  even  have  deckle  edges.  Various 
weights  are  available  so  as  to  provide 
matching  cards  and  envelopes. 

Regular  offset  type  book  papers  are 
also  used  in  the  greeting  card  industry. 
Again,  offset  book  is  produced  in  a 
variety  of  weights,  colors  and  finishes. 

The  bristols  offer  a  higher  range  of 
weights  as  well  as  a  snap  and  rigidity 
and  can  be  used  advantageously  for 
large  size  cards. 

While  this  is  the  time  of  year  greet¬ 
ing  cards  are  most  familiar  to  us  and 
represent  a  very  sizable  volume  for  the 
postal  service,  they  exist  the  year 
around.  New  ideas  and  designs  are 
continually  being  evolved.  Most  cards 
are  ready  made.  But,  there  are  also 
the  do-it-yourself  type  cards  provided 
for  those  who  are  artistically  inclined 
and  for  photographic  mounting. 

With  our  fast  growing  population, 
papers  for  greeting  cards  have  grown 
and  shall  continue  to  grow  rapidly  in 
volume.  The  many  different  types  of 
papers  manufactured  for  this  purpose 
today,  serve  an  important  segment  of 
the  graphic  arts. 
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This  cutter  is  one  of 
over  fourteen  machines 
installed  on  Unisorb  at 
American  Pad  and 
Paper  Co. 


sSK'' 


For  Presses,  Cutters  &  Folders.. 

UNISORB 

Machine  Mounts 
Cut  Noise,  Simplify  Installation 


American  Pad  and  Paper  Co.,  like  leading 
printers  everywhere,  found  that  Unisorb 
pads  make  the  BIG  difference  in  plant 
operation. 

Unisorb  Mounts  —  absorb  vibration  .  .  . 
improve  machine  performance  .  .  .  speed 
and  simplify  installation  —  all  at  the  same 
time.  NOT  affected  by  oils  or  washes,  holds 


up  under  all  stresses  and  strains,  effec¬ 
tively  reduces  noise. 

Try  a  set  of  Unisorb  Mounts  in  your  plant, 
on  our  special  money-back  offer.  Available 
in  a  wide  selection  of  densities  and  thick¬ 
nesses  for  mounting  all  types  of  equip¬ 
ment.  See  your  local  Graphic  Arts  Supplier 
or  write  direct. 


]  UN^I^ORB 


UNISORB  20T  SOUTH  STREET,  BOSTON  11,  MASS. 

Division  of  The  FELTERS  Company  New  York.  N.  Y.  •  Chicaio,  III.  •  Detroit,  Mich. 
Upper  Darby,  Penna.  •  St.  Louis,  Mo.  •  Taylor  Felt  &  Supply  Co.,  San  Francisco,  Calif. 
Acorn  Mfg.  Co..  Los  Angeles,  Calif. 

Please  send  me  a  Unisorb  Sample  and  Free  Book. 


Company. 


City . Zone _ State. 


wows  Your 

adx/e  i  si  n  ^  ? 


by  ORVILLE  E.  REED 


Please  send  specimens  for  review  and 
criticism  direct  to  Orville  E.  Reed,  106 
N.  State  St.,  Howell,  Michigan.  When 
writing  printers  for  specimens  re¬ 
viewed,  please  send  sufficient  postage. 


ADVERTISER’S  Almanac,  mailed  monthly  by  HIGGINS-McAR- 
THUR  COMPANY,  302  Hayden  St.  N.W.,  Atlanta,  13,  Ga.,  re¬ 
cently  printed  this  item :  “One  of  the  axioms  is  that  for  an  advertiser 
to  succeed  he  must  offer  a  product  people  want,  at  the  right  time, 
and  at  the  right  price.”  Of  course,  printing  is  something  that  every 
business  man  wants  (or  needs)  and  he  wants  to  buy  it  at  the  right 
price.  Good  printers  produce  printing  products  which  are  attractive 
and  well  printed,  and  they  sell  them  at  the  right  price  —  good  print¬ 
ing  is  worth  more  and  brings  a  higher  price  than  poor  printing.  But 
offering  printing  at  the  right  time  presents  a  problem.  A  printer 


never  knows  when  one  of  his  customers 
or  prospects  is  ready  to  place  an  order. 
So  to  be  on  the  safe  side,  it  is  necessary 
to  use  direct  mail  continuously,  month 
after  month,  to  make  an  impression  on 
the  buyer  so  he  will  think  of  you  when 
he  is  ready  to  buy  printing.  That’s  the 
key  to  this  axiom.  The  piece  you  mail 
today  is  forgotten  the  day  after  tomor¬ 
row.  But  if  you  mail  every  month  or 
every  two  weeks,  the  prospect  doesn’t 


*Indicates  that  the  sample  discussed  ap¬ 
pears  in  the  accompanying  illustrations. 
Many  of  the  samples  shown  originally  are 
in  two  or  more  colors,  but  due  to  produc¬ 
tion  problems  they  appear  in  black  only. 


have  a  chance  to  forget  you  or  the  kind 
of  printing  you  offer. 

This  department  gets  many  samples 
from  printers  along  with  letters  saying, 
in  effect:  “We  mailed  the  attached 
piece  to  1,000  prospects  and  didn’t  get 
an  order.”  Or  “We  are  discouraged 
with  our  direct  mail.  We  mailed  this 
four-color  brochure  to  a  list  but  nothing 
happened.” 

The  only  way  to  have  your  message 
on  a  man’s  desk  or  in  his  mind  at  the 
time  when  he  is  ready  to  talk  printing, 
is  to  make  regular  mailings.  This 
should  go  without  saying.  But  too  many 
printers  put  all  their  eggs  in  one  basket 
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Copyrighted  for  your, 
and  your  customer's, 
protection. 


Make  that  guarantee  or  warranty 
look  like  what  it  represents. 

Make  it  look  .  .  .  feel  .  .  .  spell  out 


That’s  what  your  customer  wants 
every  time  he  places  an  order  with 
you  for  a 

Guarantee  .  .  .  Warranty  .  .  .  In¬ 
struction  Fonn  ...  or  Reply  Request. 
To  give  your  customer  the  finest  in 


Always  start  with 
GOES  BORDERED  BLANKS 
They  are 


Plus 

ADDED  PROFITS  FOR  YOU 
Need  samples?  Write  today,  well 
rush  them  to  you. 
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—  in  one  brochure  or  in  one  costly 
mailing  piece  —  when  they  would  he 
better  off  spreading  their  money  they 
spend  on  the  one  piece  over  a  series  of 
6  or  12. 

As  a  class,  printers  are  great  users  of 
novelty  advertising,  or  so-called  clever 
advertising.  They  go  in  for  trick  folds, 
die-cut  pieces,  designed  to  attract  at¬ 
tention.  Often  such  pieces  strain  to 
make  a  point.  Of  course,  a  novelty 
mailing  now  and  then  is  a  fine  change 
of  pace.  But  the  real  husiness-getters 
are  the  regular  monthly  mailings  which 
talk  to  the  printing  buyer  about  how 
he  can  use  printing  in  production,  ad¬ 
vertising,  and  other  phases  of  his  busi- 

"Production  photo  offset 

REPRODUCTION.S,  l.i40  N.  28th  St., 
Allentown,  Pa.,  mails  a  business  card 
with  a  Lincoln  penny  pasted  on  it. 
Printed  in  red  on  the  card  are  these 
words:  “Here’s  money  in  your  pocket, 
when  you  do  business  with.  .  .  Cute. 
Attracts  attention.  Nothing  more. 

In  contrast.  ‘EAGLE  PRINTING 
COMPANY,  INC..  1021  Cathedral  St.. 
Baltimore,  Md.,  uses  cute  advertising  to 
good  effect.  The  most  recent  creative 
piece  from  this  printer  is  a  folder  on 
the  outside  of  which  is  a  good-looking 
gal  using  the  telephone,  and  the  line 
Pick  Up  Your  Phone.  On  the  inside 
are  the  words  “When  you  are  looking 
for  a  really  good  printing  connection.” 
The  remainder  of  the  folder  shows  sev¬ 
en  illustrations  of  different  types  of 
telephones,  from  the  old  crank  type 
down  to  the  modern  telephone.  Each 
phone  is  printed  in  halftone  on  a  color 
background.  This  folder  is  useful  to 
the  buyer  because  on  each  color  block 
is  a  short  explanation,  such  as  “50% 
blue  background.  Orange  halftone.” 
Another  phone  is  illustrated  with  the 
line,  “100%  orange  background.  Blue 
halftone.”  Shows  the  printing  buyer 


what  different  effects  he  can  get  with 
the  creative  use  of  color. 

Another  novelty  mailing  is  mailed  by 
THE  WINDSOR  PRESS.  INC.,  Wel¬ 
lesley  Hills,  Mass.  —  a  folder  showing 
an  extended  hand  on  the  cover,  and  this 
line:  We  want  you  to  know.  On  the 
inside  of  the  folder  is  an  illustration  of 
one  of  Windsor’s  sales  representatives 
and  a  brief  write-up  of  the  representa¬ 
tive’s  experience.  Good  idea,  but  more 
attention  should  have  been  paid  to  the 
printing  of  the  halftones.  They  could 
Im*  improved.  Not  an  outstanding  ex¬ 
ample  of  the  printing  arts. 

Then  there’s  the  series  of  cards  sent 
out  so  frequently  by  CECIL  11. 
WRIGHTSON,  INC.,  74  India  St.,  Bos¬ 
ton  10.  .Mass.,  to  sell  its  ty(>ography. 
Every  piece  \X’rightson  mails  is  a  hard- 
to-beat  example  of  fine  typography, 
perfect  presswork.  and  a  message  that 
does  a  good  selling  job.  The  piece  it¬ 
self  tells  the  reader  that  here  is  a  good 
typographer. 

Speaking  of  novelties,  as  we  were  a 
few  paragraphs  ago,  SPIRAL  BIND¬ 
ING  CO.,  1334  S.  Grand  Ave.,  Los 
Angeles  15,  Calif.,  places  in  the  hands 
of  its  customers  and  prospects  a  spiral- 
Iwund  memo  and  appointment  book, 
but  adds  something  extra  to  give  it 
appeal.  At  the  bottom  of  each  page  is 
a  humorous  saying.  Example;  “Two 
dependable  sources  of  trouble  —  tight 
shoes,  loose  conscience.”  And  sprin¬ 
kled  throughout  the  interesting  little 
book  are  cartoons.  A  useful  as  well  as 
entertaining  novelty. 

•PRINTCRAFT  PRES.S.  INC.,  201 
W.  25th  St.,  New  York  1,  N.  Y,.  con¬ 
sistently  uses  off-beat  lettering,  die-cut¬ 
ting,  unusual  art,  and  interesting  copy 
to  tell  its  story  to  printing  buyers.  The 
pieces  sent  out  are  so  original  and  so 
unusual  they  make  an  important  im¬ 
pact  on  printing  buyers.  One  piece 
sent  out  during  the  summer  shows  a 
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How  to  strike  a  fine  balance  in  letterheads 


There  are  many  letterhead  papers 
more  expensive  than  Howard  Bond  and 
even  more  that  are  cheaper.  Howard 
is  expressly  designed  to  place  in  bal¬ 
ance  the  degree  of  prestige  a  good  letter¬ 
head  deserves,  together  with  a  price 
that  makes  it  practical  for  everyday, 
all-purpose  use. 

We  suggest  you  ask  your  paper  mer¬ 
chant  or  printer  to  show  you  samples 


of  Howard  Bond.  Feel  its  firmness. 
Hear  its  crisp  crackle.  Note  its  brilliant 
whiteness.  Imagine  your  own  letterhead 
on  it. 

Then  ask,  “How  much”.^  We  be¬ 
lieve  the  balance  between  obvious 
value  and  sensible  economy  will  make 
Howard  Bond  your  letterhead  choice 
from  now  on. 

PRINTERS!  This  message  afpears  in  advertising 
magazines  read  by  your  eustomers. 


Howard  Paper  Mills,  Inc.  *  Howard  Paper  Company  Division,  Urbana,  Ohio 


Compmmlon  Lines  Ledger 

yHotrard  Mimeograph 


Howard  Duplicator 
Howard  Potting  Lodger 


HOW’S  YOUR  ADVERTISING? 


watch  repairing  and  making  atom 
bombs.  But  when  it’s  vacation  time  in 
the  printing  business  ‘do  it  yourself  is 
a  short  cut  to  a  nervous  breakdown.” 
The  idea  here,  of  course,  is  to  encour¬ 
age  the  printer  to  send  jobs  to  Hub 
when  the  printer  is  working  short- 
handed  due  to  vacations. 

These  reviews  are  written  just  before 
election.  By  the  time  you  read  them 
the  American  voter  will  have  decided 
whether  Mr.  Kennedy  or  Mr.  Nixon  is 
going  to  lead  the  nation  for  the  next 
four  years.  But  prior  to  election  many 
printers  produced  interesting  novelty 
advertising  using  the  election  theme, 
which  deserves  some  notice  here. 

•MANOR  HOUSE  PRINTING. 
INC.,  534  W.  Broadway,  New  York  12, 
N.  Y.,  mailed  a  folder  printed  in  three 


line  drawing  of  a  bird  with  the  bill  die- 
cut,  and  this  copy:  “So  ifs  hot!  The 
birds  and  the  bees  are  busy  in  the  blos¬ 
soms.  Let’s  keep  our  bz-z-z-ness  from 
bee-ing  for  the  birds  by  getting  more 
blooming  work  done  .  . .  and  don’t  for¬ 
get  to  tell  your  story  the  Printcraft 
way.” 

During  the  summer  the  •HUB  OFF¬ 
SET  COMPANY,  77  N.  Washington 
St.,  Boston  14,  Mass,  (printer  for  the 
trade),  sent  a  folder  to  printers,  the 
outside  of  which  had  a  cartoon  of  a 
fellow  in  a  bathing  suit  reading  a  book 
entitled,  “How  to  make  a  living  with¬ 
out  working.”  The  heading  above  the 
illustration,  “Write  for  your  free  don’t 
do  it  yourself  kit.”  The  inside  copy,  of 
which  we  quote  a  part,  was:  “Do  it 
yourself  may  be  fine  for  brain  surgery-. 
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your  own 
staplesJrom 
a  coil  of  wire 


Quick  as  a  wink.  Acme  Steel  Book  Stitchers  cu/  book* 
binder’s  w’ire  •  •  .jorm  it  into  proper  size  staples  .  . .  drive 
them  into  any  work  up  to  2V4"  thick.  As  many  as  35,000 
staples  can  be  zipped  from  a  5  pound  coil! 

A  complete  line  of  models  meet  your  exact  requirements, 
can  cut  your  material  costs  as  much  as  80%  over  preformed 
staples.  Acme  Steel  Book  Stitchers  are  sold  and  serviced 
by  graphic  arts  dealers  across  the  nation.  For  name  of  the 
one  nearest  you,  contact  Acme  Steel  Company,  Dept.  GAW- 
120,  135th  St.  &  Perry  Ave.,  Chicago  27,  Ill. 


IDEA  LEADER  IN 


STITCHING 


Model  N3A:  most  prac¬ 
tical,  versatile  machine 
for  your  shop.  Saddle 
and  side  table  for  either 
type  stitching— plus  a 
heavy-duty  head  for 
longer  life,  more  depend¬ 
able  performance. 


_ HOW’S  YOUR  ADVERTISING? 


colors  showing  a  donkey  and  an  ele¬ 
phant  on  the  outside  fold,  and  this 
copy:  “These  two  fellows  are  conduct¬ 
ing  colorful  campaigns  this  fall.”  On 
the  second  fold  are  these  words:  .  . 

you  too  can  stage  a  successful  cam¬ 
paign.”  Then  the  copy  continues  to 
use  the  headings  Platform,  Major 
Plank,  Campaign  Promise,  Brain  Trust, 
Register,  and  Vote  —  carrying  out  the 
election  idea.  Example:  “Major  Plank 
—  attractive  and  consistent  color  print¬ 
ing.”  And  “Vote  —  for  color  on  a 
straight  ticket.” 


The  three  onnouncement  pieces  sent  out 
by  Altoona  Printing  and  Supply  Co. 


COLT  PRESS,  INC.,  282  Border  St., 
East  Boston,  Mass.,  used  the  election 
theme  on  a  card  with  the  heading. 
Don’t  gum  up  your  privilege  ,  .  .  Vote. 
Pasted  on  the  card  was  a  stick  of  chew¬ 
ing  gum.  The  copy  continued,  “Stick 
to  a  record  of  fine  creative  printing.” 

Those  two  were  the  best  of  the  elec¬ 
tion  theme  pieces  which  came  in.  There 
were  many  more  mostly  produced  with 
little  imagination  and  saying  in  es¬ 
sence,  “Vote  for  Joe  Doakes  &  Com¬ 
pany  printing.” 

•ALTOONA  PRINTING  AND  SUP¬ 
PLY  CO.,  301-311  W.  Plank  Rd.,  Al¬ 
toona.  Pa.,  used  the  missile  theme  to 
announce  a  change  of  name  and  re¬ 
moval  to  a  new  location.  Three  pieces 
were  sent  — each  die-cut  and  printed  in 
four  colors.  The  first  one  showed  a  line 
drawing  of  a  missile  die-cut  to  jut 
above  the  folder,  and  carried  the  head¬ 
ing  We’re  launching  a  new  company. 
The  second  folder  showed  a  press 
lashed  to  a  missile,  and  the  title  We’re 
moving.  The  third  one  showed  the 
missile  dropping  out  its  power  unit, 
using  the  head  We’re  in  orbit.  The  last 
piece  let  the  printing  buyer  know  that 
the  printer  is  now  ready  to  do  business 
in  the  new  location  and  under  a  new 
name. 

From  Cupples-Hesse  Company’s 
house  organ.  The  Corner  Card:  “Cus¬ 
tomers  aren’t  strangers.  But  chances 
are  you’ve  met  only  a  very  few  of  yours. 
You  talk  to  them  by  phone,  or  you  write 
letters.  They  know  your  voice,  they 
read  your  letters.  The  envelope  and  let¬ 
terhead  that  carry  your  message  are  a 
part  of  you  and  your  company’s  per¬ 
sonality;  they  help  reflect  who  you  are 
and  what  you  are  —  part  of  what  the  ad 
men  call  ‘corporate  image.’  If  you.' 
company  stationery  isn’t  doing  the  best 
job  it  can.  call  on  us  to  design  for  you 
envelopes  and  letterheads  that  will  do 
you  proud.” 
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MIAMI 

Bttsiness  f  otras 


)•  T»«r  *•••) 


Yes.  now  you  can  sell  the 
line  that  all  American  busi 

ness  men  want  to  buy _ 

Miami— a  form  and  regis¬ 
ter  for  every  business  need 
at  competitive  prices  that 
fit  every  business  budget, 

CONTINUOUS  FORMS,  CON¬ 
TINUOUS  INTERLEAVED 
SETS,  STANDARD  AND  CUS¬ 
TOM  MADE  BUSINESS 

forms,  rite- type  snap 

CARBON  FORMS.- printed 
in  all  sizes,  in  ail  colors  of 
papers,  in  1,  2,  and  3  color 
inks. 

Miami  manufactures  every 
form  Miami  ships! 

Miami,  one  source  for  all! 
Forms,  Registers,  Carbon 
Rolls.  Stock  Forms,  Binders. 


flexo  and 
rubber  plate 
questions 


Editor's  Note :  In  answer  to  a  num¬ 
ber  of  requests,  we  are  introducing  a 
new  Questions  and  Answers  depart¬ 
ment.  This  is  on  the  subject  of  rubber 
plates,  used  in  flexographic  printing, 
folding  box  production,  etc.  Well  quali¬ 
fied  by  his  background,  much  of  it 
gained  while  in  the  employ  of  the  .Moss- 
type  Corporation,  John  E,  Lecraw  will 
answer  questions  on  rubber  plates  and 
flexography. 

John  E.  Lecraw  served  his  appren¬ 
ticeship  as  a  printer  at  the  Government 
Printing  Office  in  Washington  and 
worked  several  years  as  a  journeyman. 
Prior  to  and  during  his  apprenticeship, 
he  attended  George  Washington  Uni¬ 
versity,  receiving  a  B.S.  Degree  in  Me¬ 
chanical  Engineering  and  in  graduate 
study,  a  Masters  Degree  in  Organic 
Chemistry. 

After  service  aboard  aircraft  carriers 
during  the  war,  Mr.  Lecraw  joined  the 
Mosstype  Corporation  of  Waldwick, 
N.  J.,  where  he  was  able  to  put  his 
training  in  engineering,  chemistry,  and 
practical  printing  to  a  combined  use. 

Except  for  an  18-month  period  of 
further  duty  in  the  Navy,  during  the 
Korean  Emergency,  from  which  he  was 
released  with  a  rank  of  Lieutenant 
Commander,  Mr.  Lecraw  has  spent  the 
last  15  years  in  work  with  rubber  print¬ 
ing  plates  and  flexographic  printing. 
For  Mosstype  he  has  been  successively 
research  engineer,  production  manager, 
plant  superintendent,  assistant  general 
manager,  and  at  present,  general  man¬ 


ager  of  the  Mosstype  branch  plant  re¬ 
cently  established  in  Elk  Grove,  III., 
a  suburb  of  Chicago. 

Do  you  have  any  questions  on  rubber 
plates?  If  so,  please  send  them  to  Mr. 
Lecraw,  in  care  of  The  Graphic  Arts 
Monthly. 


Flexography  Defined 

QWhat  is  meant  by  the  term  flex- 
■  ography? 

A  Flexography  or  flexographic  print* 
ing  is  defined  as  a  rotary  letter- 
press  system  of  printing  using  flexible 
rubber  plates  and  rapid-drying  fluid 
inks. 


Rubber  for  Letterpress  Plates 

QWhat  general  type  or  class  of 
m  rubber  should  be  used  for  rubber 
plates  for  letterpress  printing  involving 
oil  inks? 

A  Buna-N  Synthetic  Rubber,  being 
/i«  the  least  attacked  by  the  linseed 
oil  solvents  should  be  used  for  all  let¬ 
terpress  rubber  plates. 


Rubber  for  Flexography 

QWhat  type  of  rubber  should  be 
m  used  in  flexographic  printing 
when  alcohol  or  water-based  inks  are 
used? 

A  Natural  rubber  compounds  are 
>  used  for  this  type  of  printing  ap¬ 
plication. 


Store  Plates  with  Adhesive? 

Q  Should  rubber  plates  be  removed 
■  from  the  sticky-back  before  stor¬ 
age? 

A  Not  necessarily.  Plates  may  be 
left  on  the  adhesive,  and  a  piece 
of  .010  acetate,  polyethylene  or  other 
plastic  put  on  the  back  to  protect  the 
adhesive.  Three  or  four  uses  may  be 
had  from  the  plates  before  replacement 
of  the  adhesive  is  required. 
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Name 


Company 


Street 


ALL  OF  THESE 
SNAP-OUT 
CARBON  FORMS 
WERE  MADE  ON 
ONE  MACHINE: 
THE  LOW-COST 
FARRINGTON 
TIPPY‘S 


Invoices,  purchase  orders,  payroll 
checks,  duplicate  fold-over  forms 
.  .  .  the  Farrington  “Tippy”  makes 
them  all— and  more,  besides. 

“Tippy,”  specially  designed  for 
small  print  shops,  features  semi¬ 
automatic  operation  for  collating, 
tipping  and  spot-gluing  jobs. 

“Tippy”  is  quickly  set  up  to  han¬ 
dle  any  Job  from  midget  size  right 
up  to  17"  X  22".  An  operator  can 
average  2000  sheets  per  hour.  And 
compact,  portable  “Tippy”  occupies 
only  16  square  feet. 

For  a  modest  investment,  you 
can  now  perfect  your  own  snap-out 
forms.  Interested?  Send  coupon. 


I  FARRINGTON  BUSINESS  MACHINES  CORPORATION 

I  77  A  St.,  Dept.  112.  Industrial  Center,  Needham  Heights  94,  Mass. 
I  Please  send  me  more  information  on 
the  Farrington  TIPPY®. 


City _ 


WASHINGTON,  in  this  post-election  and  pre-inaugural  period. 

is  waiting  expectantly,  along  w'ith  the  vast  nation,  for  the 
changing  of  the  guard  in  the  White  House  and  the  seating  of  the  first 
session,  87th  Congress.  A  new  President  means  new  attache  in  the 
posts  of  influence,  new  directions  for  the  course  of  a  mighty  Govern¬ 
ment.  new  stratagems  to  meet  the  changing  problems  which  face  the 
nation.  No  one  —  not  even  the  President-elect  —  likely  knows  just 
how  wide,  or  how  deep,  are  the  legislative  changes  ahead.  Groups 
which  opptose  prospective  changes  usu-  Administration  has  heen  doing  its  job 

ally  exaggerate  their  ultimate  effects,  likely  presages  some  changes  in  the  top 

while  those  vho  favor  the  changes  tend  brass  of  that  agency,  plus  a  new  em- 

to  overlook  possibly  deleterious  ramih-  phasis  on  increasing  the  SBA’s  impact, 

cations  that  may  accompany  the  new  The  debate  took  place  —  mostly  with- 

scheme  of  things.  out  benefit  of  publicity  —  between 

Businessmen,  and  most  particularly  Democratic  Congressional  leaders  and 

stationers  and  office  outfitters,  seem  to  agency  officials  in  the  days  preceding 

be  making  plans  optimistically  for  the  the  recent  general  election. 

New  Year,  apparently  confident  in  the  The  Democrats  charged  that  at  one 
belief  that  after  a  brief  “hiatus,”  “dip,”  time  last  spring,  when  credit  was  tight¬ 
er  whatever  you  call  it,  the  economy  est  at  commercial  banks,  the  former 
will  creak  upward  again.  Government  SBA  administrator  actually  had  cir- 
is  important,  and  the  direction  in  which  culated  a  memo  telling  regional  oificiab 
it  is  going  is  worth  watching.  But  it  to  “phase  out”  the  loan  program,  or,  in 
also  is  important  to  realize  that  there  short,  to  make  even  public  credit  tight- 
are  more  than  4.5  million  individual  er  for  small  businessmen.  Philip  Mc- 
business  units,  some  53  million  house-  Callum,  present  SBA  Administrator, 
holds,  and  that  each  of  these  units  in  reacted  sharply  to  the  charges.  He 
the  “private  sector”  influences  our  eco-  claimed  that  “more  actions  have  been 
nomic  destiny,  to  some  extent.  taken  by  the  Eisenhower  Administra- 

The  mere  fact  that  the  people  once  tion  in  the  last  eight  years  to  foster 
more  have  a  chance  to  “speak”  —  small  businesses”  than  have  been  tak- 
through  their  votes  —  and  have  con-  en  by  any  other  administration  in  mod- 
fidence  in  their  elected  officials,  from  ern  history.  He  said  that  the  number 
the  White  House  to  City  Hall,  may  be  of  small  businesses  in  existence  has 
a  good  harbinger  for  business  in  the  gone  up  every  year,  except  for  two 
months  to  come.  depression  years,  since  the  Republicans 

first  captured  the  White  House  in  19.53. 
Pressure  on  SBA  -pjjg  jjjgj  been  a  rising 

A  “great  debate”  over  the  issue  of  trend  of  small  business  failures,  plus 
whether  or  not  the  U.  S.  Small  Business  Democratic  concern  about  small  busi- 
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Two  important  factors  for  producing  top  quality 
printing  plates  for  Offset .  . /Letterpress  ...  Gravure 


GpCO  MASKING  C^CO  REPRO¬ 
PAPER  PROOFING  PAPER 


Etpacially  mod*  for  tha  purposa,  this  high 
sirangth  bosa  stock  is  Mandarin  color 
cootod  on  two  sidas  with  a  spacial  APCO 
coating  formula  of  axocting  propartias 
that  providas  complata  protaction  to  most 
films  during  long  axposura  to  strong 
lights,  yat  is  sufficiantly  tronsporant  for 
aasy  morking.  Idaal  to  work  with,  APCO 
Masking  Papar  takes  pen  or  pencil  —  fris* 
kat  cuts  without  feathering  —  and  does 
net  tear  or  surface  peal  when  masking 
tope  it  ramevad.  Once  used,  you  will 
readily  appreciate  the  diffarerKas  between 
this  “spacial"  masking  paper  and  ordinary 
orange  or  yellow  enameled  papers.  Write 
for  samples  and  name  of  APCO  merchant 
best  located  to  serve  you. 


Not  just  another  coated  paper,  but  one 
especially  produced  for  thorp,  door  re¬ 
production  proofing  only.  APCO's  feotures 
are  many  —  It's  bright  white,  dull  coated 
surface  is  free  from  dirt  —  is  level  smooth, 
free  from  curl,  and  renrains  flat  during 
proofing  to  accept  the  exacting  ink  cover¬ 
age  required  to  reproduce  strong  blacks 
ond  hairlines  from  type  matter  and/or 
halftone  dots  with  true  fidelity.  APCO 
dries  fost  without  smudging.  It  also  fea¬ 
tures  a  spaciol  barrier  coated  backing 
which  prevents  camera  "ghost  images" 
from  rubber  cement  paste-ups  —  and  also 
retards  solvent  strike-thru  when  reposi¬ 
tioning  proofs.  Test-try  APCO  today! 


Write  for  new  "tell-oll" 
sample  kit  —  on  your  business 
letterhead,  please. 


Product  research  developments 
for  the  Graphic  Arts  Industries 


■OX  OA 
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ness  generally,  means  that  SBA  will  be 
made  into  a  more  important  agency  to 
serve  small  businessmen.  The  chair¬ 
men  of  the  Senate  and  House  Commit¬ 
tees  on  Small  Business  want  to  make 
available  much  more  public  credit  for 
the  agency  to  lend,  and  they  want  to 
see  more  emphasis  on  the  SBA’s  man¬ 
agement  training  programs. 

The  SBA  has  proved  to  be  one  way 
Congressmen  can  vote  to  help  small 
business  without  antagonizing  other 
special  groups  in  the  society,  even  in¬ 
cluding  the  commercial  bankers,  who 
have  hardly  felt  any  competition  from 
SBA.  The  agency  has  lent  some  $1  bil¬ 
lion  under  its  business  loan  program 
during  the  period  since  September, 
1953,  with  some  21,000  small  business¬ 
men  getting  the  help.  Spread  over  the 
U.  S.,  these  loans  have  been  so  few  and 
far  between  that  most  bankers  haven’t 
noticed  the  program,  or  felt  its  impact. 

SBA  Loans  to  Printers 

SINCE  SBA  is  going  to  become  a 
little  less  tight-fisted  with  its  public 
credit  than  it  has  been  in  the  past  year, 
it  may  be  a  good  “last  resort”  in  case 
you  need  a  new  line  of  credit. 

In  the  most  recent  months  for  which 
loan  approval  lists  are  available  —  Sep¬ 
tember  —  the  agency  made  quite  a  few 
hefty  loans  to  printing  plants,  and  those 
in  allied  industries:  A  large  metal  deco¬ 
rating  company  in  Cucamonga,  Calif., 
was  granted  a  direct  loan  of  $150,000; 
a  book  printing  plant  in  Los  Angeles 
was  granted  a  direct  loan  of  $10,000; 
a  lithographic  printing  company  in 
Tulsa,  Okla.,  was  granted  a  $5,000  par¬ 
ticipation  loan;  an  offset  printing  com¬ 
pany  in  Philadelphia  was  granted  a 
$50,000  direct  loan;  a  printing  com¬ 
pany  in  Fargo,  N.  Dak.,  was  granted 
a  $15,000  participation  loan;  and  a 
lithograph  and  printing  company  in 


Seattle,  Wash.,  was  granted  a  $125,000 
participation  loan. 

Commercial  banks,  in  spite  of  the 
Federal  Reserve  Board’s  tentative 
moves  in  the  direction  of  taking  the 
lid  off  the  credit  pot,  still  have  been 
quite  selective  in  the  loans  they  have 
been  making.  Only  the  largest  com¬ 
panies,  as  a  general  rule,  have  been 
able  to  get  the  necessary  credit  they 
need  and  want,  at  relatively  reasonable 
interest  rates.  Most  small  businessmen 
still  must  make  “installment”  loans,  or 
accept  other  conditions  which  boost  the 
actual  cost  of  money  to  them.  This  is 
why  so  many  are  striving  to  get  SBA 
loans. 

Notable  PIA  Convention 

THE  74th  annual  convention  of  the 
Printing  Industry  of  America,  largest 
of  the  printing  trade  associations,  was 
held  October  24-29  at  the  Sheraton- 
Park  Hotel  here,  and  there  is  general 
agreement  that  it  was  the  most  success¬ 
ful  PIA  convention  in  many  years. 

A  number  of  “firsts”  featured  this 
year’s  convention,  which  represented 
important  steps  for  the  organization: 
The  most  notable  was  that  it  was  the 
first  PIA  convention  to  be  held  in 
Washington  since  dedication  of  the 
headquarters  building  at  5728  Con¬ 
necticut  Avenue,  N.W.,  in  1956.  Coin¬ 
ciding  with  the  convention  this  year 
was  the  final  payment  for  construction 
of  the  building,  and  a  note-destroying 
ceremony  was  a  feature  on  the  first  day 
of  the  convention.  Also  this  year,  for 
the  first  time  in  many  years,  a  PIA 
convention  featured  the  Graphic  Arts 
Equipment  Exhibit,  managed  by  the 
Printing  Industry  Educational  Exhibits 
Corporation. 

PIA  officials  reported  overflow  audi¬ 
ences  at  both  the  Production  Session 
and  at  the  PIA  Technical  Forum  dur¬ 
ing  the  latter  part  of  the  convention. 
They  said  that  the  consensus  of  those 
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BECKETT  OFFSET 


The  pioneer  in  the  offset  paper  field  and  for 
over  30  years  the  accepted  standard  of 
quality.  Today,  as  always,  Beckett  Offset  is 
the  most  complete  line  of  offset  paper, 
offering  a  wide  choice  of  weights,  finishes 
and  colors,  carried  regularly  in  stock  at 
the  mill. 


All  Beckett  book  papers  —  Beckett  Offset, 
Beckett  Hi-White,  Beckett  Brilliant  Opaque 
and  Beckett  Vellum — are  available  in  popu¬ 
lar  cut  sizes  and  weights,  precision  trimmed 
and  packaged.  Colors  and  embossed  finishes 
available;  also  punching,  slotting,  cornering. 


THE  BECKETT  PAPER  COMPANY  Hamilton,  ohio 
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present  was  that  more  emphasis  must 
be  put  on  these  in  the  Diamond  Jubilee 
convention  to  be  held  October  9-14, 
1%1,  in  the  Pittsburgh  Hilton  Hotel 
at  Pittsburgh,  Pa. 

Metal  Decorators  Hear 
Management  Problems 

A  week  before  the  PIA  convention, 
the  National  Metal  Decorators  Associa¬ 
tion  held  its  annual  sessions  at  the 
Shoreham  Hotel,  with  the  largest  num¬ 
ber  of  delegates  in  history  in  attend¬ 
ance.  Officials  reported  that  there  has 
been  a  steady  year-by-year  increase  in 
the  association  membership  in  the  past 
decade. 

George  A.  Mattson,  of  PIA’s  Wash¬ 
ington  staff,  speaking  on  Lithography 
Looks  to  the  Future,  pointed  to  Census 
figures  which  showed  that  from  1954  to 
1958  the  lithographic  industry,  meas¬ 
ured  by  Value  Added  by  Manufacture, 
increased  an  impressive  49%.  How¬ 
ever,  he  pointed  out,  gains  in  profits 
have  been  far  less  than  gains  in  gross 
business.  He  said  that  “reasonable 
profits  are  required  in  order  to  replace 
obsolete  equipment,  to  purchase  new 
equipment  on  an  acquisition  or  expan¬ 
sion  basis,  to  improve  plant  layout  and 
provide  more  desirable  physical  work¬ 
ing  conditions,  to  maintain  a  healthy 
credit  position  with  banks  and  other 
financial  institutions  to  adequately 
meet  the  need  for  increased  technologi¬ 
cal  research,  and  to  continue  to  effec¬ 
tively  compete  within  the  framework 
of  our  regulated  free  enterprise  sys¬ 
tem.” 

He  declared  that  these  developments 
have  been  noted  in  the  lithographic 
business: 

1.  The  impact  of  year-to-year  wage 
increases  in  amounts  considerably  in 
excess  of  the  percentage  increase  in  the 
cost  of  living  and  in  excess  of  the  aver¬ 


age  year-to-year  increases  for  employ¬ 
ees  in  other  American  industries; 

2.  The  impact  of  the  reduction  in 
the  number  of  hours  in  the  standard 
work  week  from  40  to  35,  resulting 
alone  in  an  increase  in  hourly  rates  of 
some  21.4%,  when  required  to  operate 
at  former  weekly  hours,  paying  1.5  time 
for  the  new  overtime  hours. 

3.  Increased  labor  costs  <lue  to  in¬ 
creased  vacation  benefits,  increase  in 
the  number  of  paid  holidays,  contribu¬ 
tions  to  finance  health  and  welfare 
benefits,  increased  premiums  for  over¬ 
time  and  premium  pay  for  work  per¬ 
formed  on  .Saturdays,  .Sundays,  and 
holidays,  as  well  as  increased  night 
shift  differentials. 

4.  Employers  are  ever  increasingly 
being  confronted  with  certain  problems 
resulting  from  jurisdictional  claims  of 
the  several  unions  in  the  printing  in¬ 
dustry. 

5.  As  a  direct  outcrowth  of  the  jur¬ 
isdictional  claims,  lithographic  man¬ 
agement  has  been  forced  to  include  or 
have  acquiesced  to  the  inclusion  in 
their  AL.A  contracts,  of  provisions 
which,  if  enforced,  could  well  have  the 
ultimate  effect  of  forcing  them  to  close 
down  their  oj)erations. 

6.  There  are  problems  which  arise 
out  of  the  day-to-day  employee-employ¬ 
er  and  union-employer  relations  reflect¬ 
ing.  more  often  than  not.  mistrust,  dis¬ 
trust,  and  misunderstanding,  giving 
rise  to  grievances,  real  and  otherwise. 

7.  There  are  other  problems,  par¬ 
ticularly  during  period  of  contract  ne¬ 
gotiations,  which  arise  from  slowdowns, 
ban  on  overtime,  threats  of  work  stop¬ 
pages  and  other  forms  of  economic 
pressure. 

8.  Employers  have  been  and  con¬ 
tinue  to  be  faced  with  a  shortage  of 
ade(|uately  trained  skilled  help,  and 
this  fact,  together  with  a  decided  lack 
of  dynamic  and  well-organized  appren¬ 
ticeship  training  programs,  has  created 
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loi/^ 


from  CHICAGO’S 

ECONOMY  PHOTOENGRAVERS 


Line  Etchings 


Color  Plates 


Copper 


Nationwide  Service 

^  LOW  PRICES  provide  great  savings  to 

Line  Etchings  buyers  who  get  their  photoengravings  this 

^  modem,  thrifty  way.  Typical  prices: 

Color  Plates  Zinc  halftones— 4  sq.  in.— $1.55;  8  sq.  in.— $1.97 

•  Copper  halftones— 4  sq.  in.— $2.90;  8  sq.  in.— $3.40 
Copper 

•  PROMPT  SERVICE  by  mail  via  Chicago 
P.O.  gives  you  your  engravings  on  schedule;  makes 

•  it  easier  to  plan  your  entire  production. 

in  these 

SCREENS-  GUARANTEED  QUALITY  assures 

60-65-S5-100  ,  V  7  r  ui-  T-  j 

^20  clean,  sharp  reproduction  for  publications,  ad¬ 

vertising,  all  your  printed  material.  We  suggest 
you  send  along  a  trial  order— or 

Write  Now  for  Full  Information  and  Prices 


*  *  *  *  CHICAGO'S  ★  ★  *  ★ 

ECONOMY  PHOTOENGRAVERS 


in  these 
SCREENS- 
60-65-85-100 
110-120 


Post  Office  Box  No.  6170 
Chicago,  Illinois 
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a  production  manpower  problem  of  ex¬ 
tensive  proportions. 

9.  There  also  is  an  extensive  man¬ 
power  problem  with  respect  to  the 
shortage  of  executive  and  administra¬ 
tive  personnel  in  such  areas  as  sales, 
finance  and  production  supervision. 

10.  There  is  some  reason  to  believe 
that  there  are  problems  which  occur 
due  to  the  lack  of  well-defined  com¬ 
pany  policies,  practices,  and  proce¬ 
dures,  particularly  with  respect  to  the 
adminstration  of  personnel,  shop  prac¬ 
tices,  and  the  all-important  factor  of 
management’s  right  to  manage. 

He  said  that  management  faces  a 
challenge  of  considerable  import  in 
that  it  safely  can  be  predicted  that 
there  will  be  an  incrasing  demand  for 
quality  lithographic  products,  and 
more  assuredly  lithographic  metal 
products. 

The  metal  decorators,  too,  spent 
much  time  on  both  management  and 
technical  subjects,  holding  open  forums 
and  seminars,  at  which  experts  in  vari¬ 
ous  phases  of  the  business  gave  ques¬ 
tioners  the  benefit  of  their  knowledge 
and  experience. 

How  "Embargo"  on  Exports  to  Cuba 
Affects  Printed  Products 

THE  Printing  and  Publishing  Indus¬ 
tries  Division,  Business  and  Defense 
Services  Administration,  U.  S.  Depart¬ 
ment  of  Commerce,  of  which  Horace 
Hart  is  the  director,  has  made  the  fol¬ 
lowing  points,  in  a  special  release,  as 
a  result  of  numerous  inquiries  from 
printers  and  publishers  in  regard  to 
the  October  19  “embargo”  placed  on 
exports  to  Cuba  by  the  White  House. 

The  ban  dees  not  apply  to  books, 
newspapers,  magazines  and  certain 
other  items  of  printed  matter,  exporta¬ 
tion  of  which  is  authorized  by  a  general 
license  known  as  G-PUB,  or  to  pub¬ 


lished  technical  data  which  may  be 
exported  under  a  general  license  known 
as  GTDP, 

The  following  goods  are  exportable 
to  Cuba  under  General  License  G- 
PUB:  Motion  picture  films,  developed; 
bound  books  published  as  school  text 
books;  Bibles  and  testaments;  bound 
dictionaries  and  encyclopedias,  includ¬ 
ing  year  books;  bound  literature  books, 
fictional  and  nonfictional;  bound  books, 
not  elsewhere  classified;  unbound  books 
in  sheets,  not  elsewhere  classified; 
catalogs,  pamphlets,  and  booklets; 
music  in  books  and  sheets;  newspapers 
(current,  except  overissue) ;  periodi¬ 
cals  (current,  except  overissue),  all 
types  of  all  kinds;  and  advertising  mat¬ 
ter,  not  elsewhere  classified,  exclusively 
related  to  any  commodity  exportable 
under  (General  License  G-PUB. 

General  License  G-PUB  does  not  ap¬ 
ply  to  newspapers  and  periodicals  is¬ 
sued  prior  to  six  months  of  the  time  of 
export,  or  to  old  newspapers  and  peri¬ 
odicals  enhanced  in  value,  or  to  rare 
books.  All  of  these  will  require  a  vali¬ 
dated  license  for  export  to  Cuba. 

Among  productions  of  the  printing 
and  publishing  industries  which  will 
require  a  validated  export  license  for 
shipment  to  Cuba  are  printed  adver¬ 
tising  matter  not  covered  by  General 
License  G-PUB;  playing  cards;  geo¬ 
graphic  maps  and  charts;  blank  hooks; 
business  forms;  decalcomanias;  dia¬ 
ries;  engraved  matter;  greeting  cards; 
labels;  postcards;  strip  charts  for  rec¬ 
ording  instruments;  tally  cards;  tick¬ 
ets,  and  other  printed  matter  classified 
under  Schedule  B  No.  95690;  loose-leaf 
binders  and  parts;  newspaper  binders; 
calendar  holders,  and  telephone  list 
finders;  printing  plates  and  cuts, 
including  electrotypes,  stereotypes, 
lithographic  plates,  engraved  plates, 
silk-screen  plates,  and  stereotype  mats. 

Newsprint  and  other  printing  papers, 
printing  machinery  and  parts  of  all 
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The 

copy  below 
was  set  at  100  words 
per  minute! 

This  copy  was  transcribed  The  net  output  speed  of  the 
by  a  typist  on  the  recording  Justowriter  is  limited  only 
unit  of  a  Friden  Justowriter,  by  the  speed  of  the  typist.  If 
thus  producing  both  a  first  she*s  a  70-word  girl  on  an 
proof  and  a  coded  paper  tape,  office  typewriter,  that*s  how 
The  tape  was  then  inserted  fast  she  can  operate  the  re¬ 
in  the  reproducing  unit  which  corder.  (There’s  nothing  to 
automatically  prepared  the  slow  her  down:  justification 
repro  proof  at  100  words  per  is  automatically  performed 
minute,  automatically  justi-  by  the  machine;  errors  are 
fied  and  error  free.  corrected  by  simply  pres- 

There  is  no  faster  method  sing  one  key.)  Type  faces? 
of  preparing  straight  compo-  Take  your  pick  of  fourteen 
sition  for  reproduction.  styles  from  8  to  14  point. 

These  ®  IM*  IlM. 

are  the  machines 
that  did  it! 


Cel  full  information  from  your  Friden  Man.  Or  write;  Friden,  Inc.,  San  Leandro,  Calif. 


SALES,  SERVICE,  INSTRUCTION  THROUGHOUT  U.S.  AND  WORLD 


_ WASHINGTON  NEWS 

kinds,  and  photographic  prints  and 
photographic  transparencies  on  film  or 
glass  also  will  require  validated  export 
licenses  for  shipment  to  Cuba. 

With  respect  to  exports  requiring  a 
validated  license,  the  Department  of 
Commerce  has  announced  that  it  will 
be  the  general  policy  of  the  Bureau  of 
Foreign  Commerce  to  reject  all  export 
license  applications.  For  commodities 
other  than  foodstuffs,  exporters  are  ad¬ 
vised  that  unless  unusual  circum¬ 
stances  involving  exceptional  and  un¬ 
reasonable  hardship  for  the  U.  S.  ex¬ 
porter  exist,  an  export  license  generally 
will  not  be  issued. 

Any  application  for  export  license  to 
Cuba  because  of  hardship  to  the  ex¬ 
porter  must  include  on  the  application, 
or  in  an  accompanying  letter,  a  full 
explanation  of  why  the  exporter  feels 
the  hardship  involved  is  exceptional 
and  unreasonable. 

Details  of  the  new  regulations  are 
published  in  the  Current  Export  Bul¬ 
letin  No.  840,  copies  of  which  may  be 
obtained  for  2.S  cents  from  the  Depart¬ 
ment  of  Commerce,  Office  of  Adminis¬ 
trative  Operations,  .Sales  and  Distribu¬ 
tion  Branch,  Room  6327,  Washington 
25,  D.  C.  Inquiries  about  the  regula¬ 
tions  should  go  to  Office  of  Export  Sup¬ 
ply,  Bureau  of  Foreign  Commerce, 
Washington  25,  1).  C. 

Commercial  Printing  Receipts 
Shows  Growth  of  Processes 

A  breakdown  of  commercial  printing 
receipts,  published  here  by  the  U.  S. 
Bureau  of  the  Census  for  the  first  time 
in  history,  shows  that  direct-mail  ad¬ 
vertising  was  a  $446,000,000  customer 
of  the  printing  industry  in  1958,  and 
undoubtedly  is  an  even  larger  customer 
now. 

The  Census  figures  show  the  printing 
costs  of  magazines  and  periodicals  cata- 
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logs  and  directories,  direct-mail  and 
display  advertising,  and  newspapers 
and  readyprints,  among  several  others. 
Each  classification  is  divided  into  the 
receipts  of  letterpress,  lithography  and 
gravure. 

For  instance,  letterpress  receipts 
from  magazines  and  periodicals  have 
shown  a  gain  of  about  $20,000,000  since 
1954.  But  offset  w“nt  from  $34,100,000 
in  19,54  to  $87,100,000  in  1958.  Gravure 
registered  a  gain  of  about  $1.37,000,000 
in  the  four-year  period,  going  from 
$45..500.000  to  $182,000,000. 

PIA  officials  have  indicated  that  they 
are  “very  pleased"  with  results  of  the 
latest  Census  breakdown  and  that  “it 
has  stimulated  interest  all  the  way 
across  the  board.”  PIA  distributed 
copies  of  the  Census  re|)ort  to  mem¬ 
bers  at  the  annual  meeting  here  re¬ 
cently. 

Business  Briefs 

During  1959,  a  total  of  19.914,021 
fishermen  in  50  states  purchased  one  or 
more  licenses  to  fish,  a  slight  decline 
from  19.58,  but  still  indicative  of  hich 
interest,  acc«)rding  to  the  Fish  &  Wild¬ 
life  Service,  II.  .S.  Department  of  the 
Interior.  .  .  .  Speculation  already  is  be¬ 
ing  heard  about  whether  or  not  the  new 
Congress  will  pass  a  higher  postal  rate 
bill.  Odds  are  great  that  it  will  not,  at 
least  in  the  first  session  coining  up.  .  .  , 
Secretary  of  Labor  James  P.  Mitchell 
said  he  believes  that  greater  labor-man¬ 
agement  cooperation  was  evidenced  in 
1960  than  in  any  year  in  the  first  six 
decades  of  this  century.  He  believes 
labor  unions  and  management  are  en¬ 
tering  a  “new  era.”  .Statistics  on  man- 
days  lost  in  strikes  in  1960  bear  him 
out.  It  has  been  the  best  year  since 
1947. 

Nothing  can  make  a  printer  work  hard¬ 
er  than  a  big  mortgage  on  his  house. 

-Old  Tramp  Printer 
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FLAT  AS  IT  FEEDS. ..FLAT  AS  IT  PRINTS... FLAT  AS  IT  DELIVERS 


Revolutionary  SUSPENSION  GRIP  SURFACE  keeps  new  TRO-MARK^  Gummed  Paper 
Flat  as  a  board  .  .  .  printed  or  stored!  Tro-Mark  is  an  entirely  new  type  of  adhesive  label 
paper.  The  secret  of  its  remarkable  success  is  the  unique  way  in  which  the  adhesive  is  ap¬ 
plied  to  the  paper.  Unlike  the  usual  continuous  gum  coat,  Tro-Mark’s  SUSPENSION  GRIP 
SURFACE  is  made  up  of  millions  of  tiny  adhesive  particles  which  are  “floated”  in  suspen¬ 
sion  onto  the  surface  of  the  paper.  These  microscopic  beads  have  room  to  breathe— to  absorb 
and  release  moisture  as  the  humidity  rises  and  falls— eliminattnp  curling.  » 

This  means  you  can  store  Tro-Mark  papers  (or  finished  labels)  just  as 
you  would  ungummed  stock— without  danger  of  in-storag^e  spoilage.  And 
because  Tro-Mark  stays  “flat  as  a  board”  even  during  multiple  press 


The  Gummed  Products  Company  k 

Division  of  St.  Regia  Paper  Company  •  Troy,  Ohio 

THIS  INSERT  IS  PRINTED  ON  TRO-MARK  #800  COATED.  “TRO-MARK"  LICENSED  UNDER  PATENT  #2703000 
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for  “perfect-picture"  printing: 
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REPRODUCTION  WITH  BLANKET  “A" 


REPRODUCTION  WITH  HI-FI  BLANKET 


Another  Hi-Fi  user  reports: 

•  "Smoothest  blanket  finish  we've  ever  seen  allows 
reduced  printing  pressure  with  less  distortion  of  dot 
structure.” 

•  "Harder  blanket  surface — but  with  excellent  resil¬ 
iency — makes  for  truer  reproduction  of  dots." 

•  "Excellent  ‘tack’  gives  us  good  ink  acceptance 
without  coated  papers  sticking." 

•  "Hi-Fi  does  highly  successful  work  with  a  variety 

PRINTERS  SUPPLIES  BY 


of  stocks — tissue,  rough  antique,  cardboard,  coated 
paper.” 

•  "Faster  comeback— no  unevenness  of  inking  from 
debossed  blanket  occurs  when  sheet  size  is  changed.” 

•  Vet  premier  quality  Hi-Fi  has  an  "ordinary-blanket” 
price  tag! 

For  the  rest  of  the  Hi-Fi  story,  check  with  your 
Goodyear  Distributor  —  or  write  Goodyear,  Printers 
Supplies  Sales  Department,  New  Bedford,  Mass. 


IS  SUPPLIES  BY 

GOODYEAR 


THE  GREATEST  NAME  IN  RUBBER 


Illustration  courtesy  of  Royal  Worcester  Porcelain  Co.,  Inc.,  and  Tri-Arts  Press,  Inc.,  both  of  New  York  City 

Hi-Fi  — T.  M.  Th«  Goodyear  Tire  A  Uubber  Company*  Akron,  Ohio 


Lithographic  Section 


This  section  (pages  65  to  144)  is 
printed  by  the  lithographic  process. 


How 

A  Switch  to 
WEB-OFFSET 

by  the  St.  Louis  Daily 
Record  increased  production 
and  quality 


by  Lucius  B.  Morse  President,  Daily  Record  Company 


Quality  and  production  is  a  two- 
word  summary  of  the  reasons  be¬ 
hind  the  switch  to  offset  by  the  Daily 
Record  Company  of  St.  Louis.  Foresee¬ 
ing  the  need  for  expansion  in  our  two 
daily  business  papers  and  the  potential 
growth  of  our  several  suburban  weekly 
newspapers,  and  other  papers,  beyond 
the  capacity  of  our  Model  E  flatbed 
press,  we  decided  that  web-offset  of¬ 
fered  the  best  solution. 

Now,  after  several  months  of  operat¬ 
ing  under  the  new  process,  the  output 
is  averaging  60  tabloid  pages  a  day 
with  the  press  operating  well  below  ca¬ 
pacity.  Most  important,  along  with  the 
increase  in  production  is  the  fact  that  a 


product  of  excellent  (juality  is  being 
produced.  Considering  all  of  the  fac¬ 
tors  peculiar  to  our  own  operation,  we 
estimate  that  we  arc  now  at  the  break¬ 
even  point.  Further  increases  in  pro¬ 
duction  will  be  on  the  plus  side  of  the 
ledger. 

Equipment  was  selected  with  careful 
appraisal  of  our  own  needs.  Working 
closely  with  the  manufacturer,  and 
after  carefully  investigating  available 
equipment,  we  decided  that  the  new 
Goss  Suburban  web-offset  newspaper 
press  was  best  suited  to  our  needs.  In 
fact,  we  were  so  sure  that  this  press 
would  give  the  quality  and  production 
that  we  demanded,  that  we  ordered  the 


66 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


For  the  particular  cameramen  who  select  the  ultimate  in 
efficiency.  .The  Camera  that  has  everything.  .The  Admiral. 
The  perfect  camera  for  you  to  express  quality  production. 
Please  write  today  for  free,  fully  illustrated  brochure. 


in  mil  pnncipm!  citim* 
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MANUFACTURING  COMPANY,  608  SOUTH  DEARBORN  STREET,  CHICAGO  5,  ILLINOIS 


_ TO  WEB-OFFSET 

first  production  model  even  before  the 
final  design  of  the  press  was  completed. 
E(|uipment  for  a  new  darkroom,  in¬ 
cluding  a  camera  and  a  vacuum  frame, 
was  ordered  at  the  same  time. 

We  tried  to  be  well  prepared  from 
the  beginning.  We  have  moved  slowly 
and  have  not  taken  a  step  until  we  were 
sure,  then  we  went  all  the  way.  Once 
we  were  convinced  that  web-offset  was 
the  way  for  us  to  go,  we  set  our  sights 
high  in  finding  the  right  eiiuipment. 


broadsheet  pages,  two  on  each  side  of 
the  web,  or  eight  tabloid  pages,  four  on 
each  side.  Thus,  the  total  capacity  of 
this  press  arrangement  is  16  broad¬ 
sheet,  or  .12  tabloid  pages. 

The  .Suburban  press  is  geared  to  op¬ 
erate  at  a  speed  of  12.000  pa|)ers  an 
hour.  This  compares  to  a  speed  of 
.1.000  papers  an  hour  with  the  flatbed 
press  which  could  also  |)roduee  16  full 
size  pages.  Thus,  based  on  speed  alone, 
the  production  rate  was  increased  four 
times  with  the  installation  of  the  Sub¬ 
urban. 


Press  Description 

The  new  Daily  Record  offset  press, 
which  has  been  in  and  running  since 
April  of  this  year,  eonsists  of  four  two- 
page  wide  units,  three  of  which  are  in¬ 
line  with  the  fourth  stacked  over  the 
center  unit  for  printing  color  as  well  as 
hlack-and-white.  The  press  is  floor- 
mounted  and  feeds  from  a  roll  stand 
on  one  end  to  a  folder  on  the  other.  The 
units  print  blanket  to  blanket  on  a  cen¬ 
ter-fed  web.  Each  unit  will  print  four 


Lucius  B.  Mors* 


Change-over  Made  in  Steps 

The  whole  organization  was  not  dis¬ 
rupted  when  the  web-offset  press  was 
installed.  Rather,  the  change-over  is 
being  made  in  logical  steps  as  best  suits 
tbe  operation.  At  the  present  time,  hot 
type  is  used  for  all  editorial  columns. 

The 'wide  variety  of  newspapers  pub¬ 
lished  by  the  Daily  Record  (Company 
lentls  itself  to  this  method  of  produc¬ 
tion.  h'or  example,  the  suburban  pa- 
|)ers  publish  many  photos  and  ads.  The 
monthly  business  n<‘ws|)apers  use  many 
halftones  in  both  the  ads  and  editorial 
eolumns,  while  the  two  daily  business 
papers  were  almost  solid  type  with  few, 
if  any,  pictures.  The  offset  process,  us¬ 
ing  hot  type  and  phototypesetting  has 
worked  out  very  well. 

Intertypes  are  still  retained  and  con¬ 
stantly  used.  However,  instead  of  lock¬ 
ing  up  an  entire  page,  galleys  can  now 
be  made,  and  |)roofs  piille<l  on  Krome- 
cote  stock  for  paste  up.  In  this  way, 
even  in  the  pages  that  are  made  up  of 
solid  copy,  there  is  a  savings  in  total 
make-up  time. 

Sixty  Tabloid  Pages  a  Day 

Using  hot  type  and  phototypes*‘tting, 
the  Daily  Record  is  producing  about 


68 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


I 


\ 


$MALL  CAMERA 


CAMERA  11x14 


A  lovv  cost,  all  metal,  horizontal  camera  for  all 
users  of  small  offset  presses. 

E  asy-to-operate:  Waist-level  copy  loading,  select 
reduction  or  enlargement,  switch  on  power  and 
expose. 

The  E  SCORT  is  easy  to  use  with  the  popular 
reproduction  methods,  such  as:  the  Kodak 
E  ktaliih  Method,  Cievacopy,  Xerography,  etc. 
Its  etliciency  and  versatility  for  quality  line-work, 
solids  and  halftones  make  big  profits  for  the 
ortice,  in-plant  or  commercial  shop. 

Ei  rite  today  f  or  free  literature  and  prices. 


Companion  Unit 
Plastic  sink  with 
temperature  regulator 


Dealers  In  all  Principal  Cities 


MANUFACTURING  COMPANY  608  SOUTH  DEARBOTN  STREET  CHICAGO  5.  ILLINOIS 


_ TO  WEB-OFFSET 

60  tabloid  pages  a  day,  with  75%  paste¬ 
up  of  ad  and  editorial  copy  and  25% 
hot-metal  setting.  If  the  ads  received 
or  rerun  are  of  good  enough  quality, 
proofs  or  copies  are  used  for  the  paste¬ 
ups.  If  not  they  are  reset.  Some  of  the 
ad  copy  is  set  using  the  two  Fotosetters. 

Other  uses  of  cold  type  are  being  in¬ 
vestigated,  but  for  the  present  the  cur¬ 
rent  method  of  production  using  hot 
type  and  paste-up  will  he  used.  In  this 
way  the  quality  of  all  work  can  be  con¬ 
trolled  to  see  that  it  meets  highest 
standards. 

Working  with  approximately  the 
same  personnel,  it  has  been  found  that 
compared  to  the  time  it  took  to  make 
similar  pages  for  the  flatbed  it  takes 
longer  to  get  offset  plates  made.  How¬ 
ever,  it  is  felt  that  this  is  due  to  the 
fact  that  the  whole  system  is  compara¬ 
tively  new,  and,  as  personnel  gains 
more  experience  in  all  phases  of  pro¬ 
duction,  this  time  lag  will  decrease. 

On  the  positive  side,  Russ  Wilshusen, 
our  general  superintendent,  believes 
that  any  time  lost  in  plate  make-up  is 
saved  in  the  composing  room,  and  in 
the  running  time  of  the  press.  He  esti¬ 
mates  that  we  are  saving  between  eight 
and  14  manhours  a  day  in  lockup  time 
and  in  proofing  up  pages.  With  our 
present  system  of  paste-up,  the  use  of 
chases  has  been  completely  eliminated. 

Mr.  Wilshusen  estimates  a  time  sav¬ 
ing  of  as  high  as  20%  in  ad  composi¬ 
tion  without  any  loss  of  quality.  As 
soon  as  the  type  has  been  proofed,  it 
can  be  broken  up,  thus  eliminating  the 
problem  of  type  storage.  Ad  copy  can 
be  clipped  and  stored  in  a  file  folder 
where  it  is  readily  available  for  reuse. 

We  expect  to  cut  the  time  lag  in 
platemaking  still  further  as  we  put 


more  jobs  on  the  press,  and  as  we  gain 
more  experience  with  the  offset  process. 
Also,  we  are  now  running  color  regu¬ 
larly  in  our  papers.  This  was  not  pos¬ 
sible  with  our  flatbed  press.  As  we 
gain  more  experience,  we  will  make 
greater  use  of  color. 

Few  Problems 

So  far,  very  few  problems  have  heen 
encountered  which  can  be  traced  di¬ 
rectly  to  the  change-over  to  offset. 
There  are  several  reasons  for  this. 
Many  possible  problems  were  antici¬ 
pated  before  the  change-over  and  so 
steps  were  taken  to  prevent  them.  For 
example,  premium  quality  newsprint  is 
used  which  costs  approximately  15% 
over  the  average  price.  However,  the 
better  grade  paper  gives  better  quality 
printing.  Also,  it  does  not  lint  as  much 
so  some  of  the  premium  is  returned  in 
increased  operating  efficiency. 

Training  of  personnel  to  use  the  new 
web-offset  has  presented  no  problem. 
The  Daily  Record  Company  worked 
closely  with  Goss  engineers  and  serv¬ 
icemen  in  getting  the  press  running  at 
maximum  efficiency  for  our  operation. 
Members  of  the  Amalgamated  Lithog¬ 
raphers  Union  are  employed  in  the 
plant,  and  they  (|uickly  learned  the  op¬ 
eration  of  the  new  press  and  are  doing 
an  excellent  job.  The  (|uality  of  our 
press  work  as  evidenced  by  the  various 
papers  is  proof  of  this.  Also,  the  union 
has  undertaken  the  training  of  their 
own  members  in  the  operation  of  this 
press  so  that  additional  trained  help 
will  be  available. 

Like  all  web-offset  newspaper  presses, 
some  slight  problem  with  offsetting  has 
been  found,  even  though  a  high-quality, 
(juick-drying  ink  is  used.  This  prob¬ 
lem  becomes  more  noticeable  when  run¬ 
ning  a  .32-i)age  tabloid  paper.  However, 
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FoV  RiVer 


Be  sure  your  customers  next  letterhead  is 
run  on  intensely  brilliant  IMPROV^ED 
ARCTIC  WHITE.  Let  him  compare  — 
discover  the  whitest  white  letterhead 
available.  A  STRIKINGLY  INTENSE 
WHITE  THAT’S  WHITE  UNDER 
EVT^RY  LIGHT.  The  cotton  content  paper 
that  runs  flat  —  that  gives  customers  the 
maximum  contrast,  readability,  and 
finish  they  expect  .  .  .  and  insist  on. 

See  your  Fox  Fiiver  distributor  for  samples. 


PAPER  CORPORATION 

APPLETON,  WISCONSIN 

Annti'ersary,  Sational  Bank,  English,  and  Fox  River  Bonds 
Annitersary  and  Fox  River  Onion  Skins 


_ TO  WEB-OFFSET 


the  problem  is  being  worked  on  and 
should  be  solved  shortly.  The  general 
opinion  is  that  there  are  a  minimum 
of  operating  problems  with  the  new 
press  and  the  new  process. 

Cost  Comparison 

^X’ith  offset,  production  costs  have 
generally  remained  the  same.  Here 
again,  the  comparison  must  be  made 
within  this  particular  plant.  With 
other  methods  of  operation  there  may 
be  a  decided  differential  after  several 
months  of  operation.  For  example,  with 
letterpress  we  were  making  our  own 
cuts  so  that  with  offset  the  savings  are 
not  as  great  as  in  a  plant  which  had 
to  have  cuts  made  outside.  On  the 
other  hand,  more  pictures  are  being 


Used  with  offset  so  that  the  composing- 
room  costs  are  less  since  there  is  less 
type  being  set. 

.Mtbough  production  costs  have  re¬ 
mained  almost  the  same,  the  (|uality  of 
the  finished  product  has  definitely  im¬ 
proved.  In  fact,  the  (piality  of  the  prod¬ 
uct  has  been  a  good  sales  aid  and  was 
the  reason  several  new  jobs  were  ob¬ 
tained.  With  the  new  press,  we  have 
begun  to  print  newspapers  for  other 
local  publishers.  For  this,  camera-ready 
co|)y  of  the  pages  is  furnished  and  only 
the  platemaking  and  presswork  is  done 
by  the  Daily  Record. 

For  our  operation  web-offset  is  by 
far  the  best.  We  knew  this  before  we 
started.  We  investigated  all  available 
e(|uipnient  carefully  before  selecting  a 
press,  and  now,  after  several  months  of 
operation  we  feel  that  we  made  a  good 
selection  in  the  Goss  .Suburban  Press. 


HUMIDIFY  the  AIR...  IN  YOUR  PLANT 

WITH  THE 

SWAN 

HUMIDIFIER 


COMPLETE  HUMIDITY  CONTROL 
WITH  THIS  SIMPLE, 

FOOLPROOF,  HUMIDIFIER  I 

The  SWAN  model  C/WC  was  designed  to  be  used 
singly  or  in  multiples.  Our  method  of  water  evap¬ 
oration  is  unique  in  its  field,  yet  simple  and  fool¬ 
proof.  The  SWAN  will  deliver  489.600  cubic  feel 
of  humidified  air  every  24  hours,  cleaned  of  dust, 
smoke,  odors,  and  minerals.  There  are  no'  jets, 
wicks  or  sprays.  This  unit  is  used  extensively  in 
printing  firms  in  the  U  S.  and  Canada. 


PROPER  HUMIDITY  in  your  plant  can  eliminate 
most  press  and  paper  problems,  plus  making  the 
entire  work  area  more  comfortable  and  definitely 
more  productive.  The  SWAN  Humidifier  with  its 
radically  new  GOLDEN  EVAPORATING  DRUM 
places  humidity  in  your  plant  effectively,  efficiently, 
quickly  and  silently. 


MOOfl 

C/WC 


WRITE  TODAY.  Give  us  the  Cubical  Content  of  your  plant,  construction,  single  or  double  windows,  sue 
of  outside  entrance  doors,  or  any  other  information  that  would  help  us  make  our  recommendations 

SWAN  HUMIDIFIER  COMPANY  INC.,  149  Bath  St..  Ballston  Spa,  N.  Y. 
Distributed  in  Canada  By  Swan  Humidifier  Co.,  Ltd.,  Montreal,  Oue.,  Canada 


72 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


Hams  Alum  O  Lith 
the  Professional's 
Plate 


Flat  sheet 


005  to  020 
(10%  to  30% 
heavier,  size  for  size ) 


Lightly  etched 
(Micro  Surfaced) 


Thaothar 
praaansitoad 
offtat  ptataa 


Ptffactfy  •mooth 
or  bruah  gramad 


Advantages  of 
Harris  AJum-0  lith 
“Professional  "  Plates 


A  plate  to  fit 
every  offset  press 


Easier  to  handle. 

No  stretch,  tear 
or  hink 

Sheet  permits  wider 
flexibility  of  sizes 
and  styles  for  user 

Advantages  of  both 
smooth  and  grained 
plates 


Double  economy 


i 


\ 


I 

I 


I 


Lith€0piat4u  Mnf. 


Danner  Press  of  Canton 

r/iu  is  the  neu  22' '4  x  33"  ATF  Preys  lU  Ihmner. 

Tu  t)  prmtini!  units  ami  a  seemd  high  s/x-ed  jolder  are  Ix-ing  raided  to  thus  press. 


speeds  production 

with  ATF  Web  Offset 
Publication  Presses 


Millions  of  copies  of  ()erio<licals  are  printed, 
lx)und,  addressed  and  mailed  everj’  month  by 
this  275-man  Ohio  plant.  .411  their  presses  are 
web-fed.  At  key  s|K)t.s  in  the  Danner  o|H*rd- 
tion  are  two  22'*  x  3.5"  ATF  Ofset  Puhlica- 
ti»n  Prexxes. 

The  older  of  the  two—  a 

four-unit  web-fed  press— was  purchased  in 
1948;  and,  according  to  Danner,  "it  is  the  real 
workhorse  of  our  plant.”  This  ATF  press  has 
unusual  versatility.  It  has  an  ATF  magazine 
folder  at  each  end  of  the  press  and  each 
printing  unit  can  be  fed  with  a  roll  of  paper 
from  the  side.  A  roll  can  thus  be  run  through 
just  one  printing  unit,  or  two,  three  or  four 
as  per  number  of  colors  required,  or  addi¬ 
tional  rolls  can  be  run  to  increase  the  number 
of  signature  pages. 


.  A  new  t H'o-unit  JJhx.iS’ATF 

Pnhiieation  livens  was  installed 
in  January  19.59.  It  handles  most  jobs  at  a 
net  prtxluction  of  18,000  signatures  per  hour; 
however,  Charles  Cheviron,  Fres.sroom  Su|)er- 
intendent,  reports:  "It  runs  very  satisfac¬ 
torily  at  higher  speeds,  too.”  This  press  is 
e<iuip|)ed  with  ATF’s  new  High-Sj)eed  Folder 
and  a  packer  which  speeds  the  handling  of 
the  printed  and  folded  product. 


These  ATF 

Pres.ses  are  helping  Danner  print  several 
dozen  magazines,  catalogs,  children’s  books, 
booklets  and  many  other  tyt)es  of  work.  An 
indication  of  the  volume:  an  employee  of  the 
post  office  is  stationed  |)ermanently  at  the 
plant  to  process  mailings,  and  two  carloads 
of  pa[)er  are  unloaded  daily  at  their  siding. 


Kind  out  how  .4TK  I'uhliration  i'rmieH  ran  help  >ou  Iwiotit  your  volume  of  production —  and  profits. 
Write  for  illustrated  brochure. 


AMERICAN  TYPE  FOUNDERS 


jiMt  mntorn  Armue^  Klizaht  ih.  S.  J. 


Halftone  Production 


PROBLEMS  with 
CONTACT  SCREENS 


Almost  every  job  that  comes  to 
a  lithographer  has  its  own  and 
sometimes  very  difficult 
technical  problems.  This 
variety  makes  the  trade  an 
interesting  profession. 

The  custom-built  features  of 
many  lithographic  jobs  call  for 
an  active  imagination  on  the 
part  of  the  photographic 
craftsman,  and  it  is  the  purpose 
of  this  article  to  present  by 
means  of  questions  and  answers 
some  know-how  that  will  be  of 
aid  both  in  the  present  and 
for  that  future  situation. 


by  Dick  Arden 

Camera  and  Litho  Art  Supervisor 
Chicago  Lithographic  Institute 


1.  Question:  What  influence  doe;* 
the  type  of  paper  used  for  printing 
have  on  the  shooting  of  a  halftone? 

Answer:  A  halftone’s  range  depends 
on  the  reflective  ability  of  the  paper 
stock.  If  the  stork  is  bright,  glossy 
smooth,  and  very  white  it  will  reflect 
more  light,  the  over  all  scale  of  the 
halftone  will  be  extended,  and  the 
cameraman  will  have  to  hold  more 
scale  in  the  high  end  of  his  negative 
otherwise  the  highs  will  look  washed- 
out  and  flat.  In  other  words,  the  print¬ 
ing  dots  in  the  highlights  must  be 
larger  than  on  a  flat,  gray  unsmooth 
type  of  paper  stock. 

2.  Question:  We  are  forced  to  print 
our  halftones  on  a  very  poor  quality 
stock.  It  is  a  soft,  gray,  cheap  litho 
[)aper.  W'hat  can  we  do  to  improve 
the  looks  of  our  halftones? 

Answer:  Since  the  paper  does  not 
reflect  the  light  very  well,  you  will  have 
to  shoot  the  halftone  as  contrasty  as 
possible.  Pinch  up  your  highlights  and 
let  your  shadow  detail  plug  up  to  give 
you  the  needed  contrast.  .Since  the 
stock  is  soft,  you  couldn’t  hold  the 
shadow  detail  open  anyway.  Most  cus- 
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I 


LINE-UP 
^  %  TABLES 


CKAfTSMAM  I.INE-IIP  TABI.F.  CORP. 
SIP  Ki>rr  SI..  Vallhan.  Maa>. 


your  best  bet  is  a  Craftsman  Line-up  Table. 

I’in  (Miint  acruracy  on  all  your  liiip-up  work 
with  siwpil.  flTu-iency  and  wonomy.  You  can 
operate  a  Craft'inan  Table  with  ease.  Every 
moving  part  glides  smoothly,  reacts  to  the  touch 
of  a  finger.  Craftsman  Tables  are  built  to  give 
you  perfect  work  on  every  job.  You  can’t  afford 
to  lie  without  one. 


alMsul  ihr  C'luftHman  l.inr  up  Table 


AaDaa%^ 


THERE’S  ONE  TO  FIT  YOUR  NEEDS!  WRITE  FOR  COMPLETE  DETAILS  .  .  .  NOW 


} 


I 

{ 


_ HALFTONE  PRODUCTION 


tomers  want  contrast  even  at  the  cost 
of  losing  detail. 

3.  Question:  In  shooting  halftones 
why  do  we  strive  to  get  a  good  contrast 
negative  —  even  by  increasing  the  con¬ 
trast  of  our  negative  considerably  above 
that  of  many  original  photographic 
prints? 

Answer:  The  human  observer  is  by 
nature  lazy  —  he  will  not  strain  his 
eyes  to  seek  detail  that  is  lost  or  ob¬ 
scured  by  low  contrast.  A  high  con¬ 
trast  or  snappy  print  or  halftone  per¬ 
mits  the  observer  to  see  the  picture 
with  a  minimum  of  optical  effort  on 
his  part,  therefore  he  loves  contrast! 

4.  Question:  Since  halftone  tech¬ 
nique  allows  us  to  emphasize  various 
parts  of  a  picture  such  as  the  high¬ 
light,  middletone,  or  shadow  areas, 
what  would  you  consider  a  normal 
range  halftone  from  the  standpoint  of 
dot  sizes  in  those  areas? 

Answer:  A  so-called  commercially 
acceptable  halftone  will  have  a  range 
of  dot  sizes  from  a  90%  area  in  the 
shadow  dot  to  a  10%  area  dot  in  the 
highlight  and  a  checkerboard  or  .S0% 
area  in  the  middletone. 

5.  Question:  How  does  the  litho¬ 
graphic  ink  used  affect  the  halftone’s 
printing  values? 

Answer:  We  have  two  types  of  ink: 
process  inks  which  are  so-called  be¬ 
cause  of  their  transparency  and  ordi¬ 
nary  inks  which  are  opaque.  A  process 
black  will  not  have  the  ability  to  render 
a  halftone  with  the  same  degree  of 
contrast  as  an  ordinary  black  ink  — 
various  ink  manufacturers  make  inks 
of  all  degrees  of  blackness  or  transpar¬ 
ency.  Study  the  ink  that  your  plant  is 
using  and  you  may  gain  in  your  qual¬ 
ity  if  you  shoot  your  halftone  negatives 


with  more  or  less  contrast  to  fit  your 
ink. 

6.  Question:  Why  do  halftones 
printed  on  a  coated  stock  appear 
brighter  than  on  an  uncoated  stock? 

Answer:  A  coated  surface  will  reflect 
the  available  light  back  to  the  eye  of 
the  observer,  hence  the  paper  will  look 
brighter.  An  uncoated  paper  will  dif¬ 
fuse  the  light  —  less  is  reflected  hack 
to  the  observer,  and  the  paper  will  look 
darker  or  grayer. 

7.  Question:  Why  is  it  .sometimes 
difficult  to  hold  detail  in  the  highlight 
end  of  a  copy  with  halftone  photog¬ 
raphy? 

Answer:  The  area  of  a  highlight  dot 
is  what  is  left  as  a  result  of  the  dot 
growth  of  a  four-dot  opening  in  our 
contact  screen.  Since  the  area  we  are 
concerned  with  is  a  very  small  fraction 
of  the  total  areas  that  the  exposure  and 
development  have  affected,  it  is  very 
easy  with  slight  overexposure  and  im¬ 
proper  development  technique  to  lose 
some  of  that  precious  highlight  detail. 

8.  Question:  Why  is  it  necessary  to 
flash  a  halftone  to  get  proper  shadow 
details? 

Answer:  The  flash  originally  was 
necessary  because  of  the  lack  of  ability 
on  the  part  of  our  sensitive  materials 
to  create  any  image  from  areas  of  low 
light  reflection.  The  flash  was  needed 
to  break  the  inertia  of  the  sensitive 
emulsion  so  that  it  would  react  to  give 
us  something.  This  factor  still  is  with 
us,  but  not  to  the  extent  originally 
needed.  The  other  factors  would  be 
that  the  halftone  screen  normally  used 
cannot  reproduce  a  contrast  scale 
greater  than  a  1.2  or  1.3  range.  The 
flash  will  generally  increase  the  range 
of  a  contrast  screen  by  a  .2  or  .3.  Some 
of  our  new  gray  contact  screens  have 
built-in  ranges  of  as  high  as  1.6  and  1.8 
and  flashing  in  these  cases,  with  some 
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■ays 

Mr.  Andy  Paton,  Supt. 
of  Beckford  Lithographers 
Limited,  Toronto.  Canada. 


"In  purchasin)!  a  new  step  and  repeat  photo-composing  ma¬ 
chine  naturally  we  wanted  one  that  would  be  most  desirable 
for  our  business.  Our  choice  was  a  Rutherford  Precision  Photo 
Compttser,  because  of  its  sharp  printing,  accuracy  of  register 
and  simplicity  and  speed  of  operation. 

Since  Installing  it  our  productivity  has  increased  appreci¬ 
ably  L(K>king  to  the  future,  we  believe  it  will  stand  us  in  good 
stead  for  making  plates  for  the  "77" 

presses  now  coming  into  the  Canadian  _ _ 

market. 

We're  strong  on  Rutherford  equip- 
ment  in  our  shop,  as  is  evident  by 

the  whirler,  vacuum  frame,  and  II 

other  lithographic  equipment.  II 


401  Csntrsl  Avsnus,  East  Ruthsrford,  New  Jersey 


\ 


I 


\ 


_ HALFTONE  PRODL'CTION 

films,  is  eliminated  or  cut  down  to  a 
minimum. 

9.  Question:  Why  is  it  best  to  shoot 
our  halftones  with  the  screen  pattern 
at  an  angle  of  45°  ? 

Answer:  At  that  angle  the  dot  pat¬ 
tern  is  least  apparent  to  the  human  eye. 

10.  Question:  W'e  shoot  duotone 
halftones  only  occasionally.  What  are 
a  few  basic  rules  to  follow? 

Answer:  Make  certain  that  your 
camera  is  locked  down  so  that  the  two 
halftones  will  he  the  same  size.  Use 
register  marks  on  the  copy  to  aid  the 
stripper  in  register  and  positioning. 
.Shoot  one  negative  at  a  screen  angle 
of  45°  and  the  other  at  either  15  or  7,5°. 
Angles  can  he  gotten  either  by  turning 
the  screen  or  by  turning  the  copy.  The 
negative  shot  at  45°  should  be  very 
contrasty.  A  pinched-up  highlight  and 
the  shadows  will  print  heavy  and 
should  be  printed  in  the  darkest  ink 
of  the  duotone  set.  The  negative  shot 
at  either  15  or  75°  should  he  made  very 
flat,  the  highlights  printing  with  a 
large  dot  and  the  shadows  should  print 
very  light.  The  ink  used  to  print  this 
negative  should  he  the  lighter  or  weak¬ 
er  of  the  duotone  set. 

11.  Question:  When  we  look  at  a 
printed  duotone,  what  should  the  half¬ 
tone  dot  formation  look  like? 

Answer:  The  dot  formation  of  a  duo¬ 
tone  that  has  been  correctly  screened 
and  printed  in  register  should  appear 
as  a  rosette. 

12.  Question:  We  shoot  very  large 
halftones  with  our  magenta  contact 
screen  and  would  like  to  know  how  to 
get  the  best  over-all  focus  with  a  fairly 
large  lens  stop  to  get  our  exposure 
time  down  to  a  minimum. 

Answer:  To  insure  the  sharpest  pos¬ 


sible  focus  over  the  large  halftone,  it  is 
best  to  use  an  old  rule  of  thumb  that 
states,  “take  the  focal  length  of  the 
lens  being  used  and  divide  it  by  four 
and  the  answer  in  inches  is  the  dis¬ 
tance  from  the  center  of  your  ground- 
glass  image  at  which  you  should  focus 
your  copy.” 

1.3.  Question:  We  are  using  tung¬ 
sten  lights  for  shooting  our  magenta 
screen  halftones.  We  find  that  our  ex¬ 
posures  are  very  long  and  that  our  neg¬ 
atives  tend  to  he  very  flat.  What  can 
we  do  about  this? 

Answer:  The  yellow  in  a  tungsten 
light  source  tends  to  give  flat  negatives 
with  a  magenta  contact  screen.  This 
can  he  overcome  by  using  a  maximum 
of  agitation  in  the  development  period, 
and  you  can  also  shorten  your  expo¬ 
sure  time  by  adding  a  no-screen  expo¬ 
sure  of  .3  to  5%  which  will  allow  you 
to  shorten  greatly  the  mainlight  expo¬ 
sure  time,  and  at  the  same  time  give 
you  the  needed  contrast  boost. 

14.  Question:  What  are  the  angles 
at  which  we  will  screen  a  four-color 
process  job? 

Answer:  The  magenta  is  shot  at  75°, 
the  yellow  at  90°,  the  cyan  at  105°  and 
the  black  at  45°. 

15.  Question:  Our  platemaker  al¬ 
ways  shoots  through  some  of  our  half¬ 
tone  dot  and  gives  us  considerable 
change  in  tonal  valu«‘s  for  our  half¬ 
tones.  What  is  the  possible  cause  and 
its  solution? 

Answer:  If  you  will  examine  your 
halftone  negatives  with  a  black  sheet 
of  paper  directly  underneath  when 
held  several  inches  off  a  light  table, 
the  oblique  rays  of  light  from  the  ta¬ 
ble  will  disclose  that  your  halftone  may 
have  a  very  great  soft  fringe  of  thin 
silver  around  each  dot.  Your  plate- 
maker  is  exposing  and  burning  out  this 
thin  fringe  or  halo  and  thus  creating 
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PRECISION 


1 


V^orking 


Ordering 


Pre-ang»ea 

same  pr'^® 


•  borrowdale 

^*'fiirpra  gtt  it. 

Sf.,  CliiV„-.  ,»  ... 


SCREENS 


.007  Stable  Base 


10  to  90 ‘/j  positive 
or  negative  film  tints  avail¬ 
able  —  6e  per  square  inch  — 

.004  stable  base  —  custom  sizes  and 
strips  133  line  to  31"  x  31"  —  150 
line  to  45”  x  45”. 


QUALITY’  GUARANTEED 


All  original  camera  tints  —  nt 
tacts  —  can  be  used  for  more 
one  value  by  exposure  control. 


FOR  HEADLINERS— MAY  BE 
PURCHASED  IN  STRIPS 
12  X  58  INCHES 


AnaM^JfTS'ffYTfSX  previously 

JlklrAI^  UNOBTAINABLE! 


FOR  THE 


ECONOMY  MINDEO 


Circular  133  or  150  line 
magenta  screens  available 
pre-punched  with  Eastman 
register  pins  for  pre¬ 
angling  color  separations. 
Punched  at  45,  75,  90  and 
105  degrees. 


24"  circular  . $210.00 

31"  circular  .  285.00 

44"  circular  .  650.00 

50"  circular  .  875.00 

MSO  LINE  ONLY 


_ HALFTONE  PRODUCTION 

a  tonal  difference  from  the  one  you 
think  you  had. 

16.  Question:  Our  shop  received 
from  the  outside  a  batch  of  halftone 
negatives  that  have  soft  or  brown  dots 
with  considerable  halo.  What  can  we 
do  to  save  the  job  from  distortion  in 
the  platemaking  department? 

Answer:  You  will  have  to  make  con¬ 
tact  positives  from  these  bad  negatives 
to  harden  up  the  dot  structure.  To 
hold  the  yellow  or  brown  dots,  it  will 
be  necessary  to  use  either  a  color  blind 

—  blue  sensitive  litho  film  —  or  else 
to  use  a  blue  light  source  with  the 
orthochromatic  litho  film. 

17.  Question:  What  type  of  proc¬ 
essing  is  needed  to  best  eliminate  halo 
or  dot  fringe? 

Answer:  Camera  halftones  made 
with  all  types  of  screens  will  always 
show  some  dot  fringe,  but  fringe  can 
be  decreased  by  a  number  of  methods. 
First  you  should  obtain  a  film  and  de¬ 
veloper  combination  that  work  well  to¬ 
gether  —  usually  if  they  are  both  made 
by  the  same  manufacturer  you  are 
ahead  in  this  respect.  Fringe  is  also 
kept  down  by  giving  an  adequate  ex¬ 
posure  and  holding  your  halftone  de¬ 
velopment  time  down  to  the  minimum 

—  it  is  over-development  that  will  de¬ 
velop  up  your  fringe.  The  lack  of 
proper  agitation  during  the  develop¬ 
ment  period  contributes  to  the  fringe 
effect  as  well  as  the  lack  of  a  fresh 
developing  solution. 

18.  Question:  What  methods  should 
be  introduced  into  a  camera  depart¬ 
ment  to  insure  a  maximum  of  halftone 
quality  and  production? 

Answer:  The  key  lies  in  classifica¬ 
tion  of  your  photographic  copy:  photo¬ 
graphic  copy  must  be  sorted  out  on  the 
basis  of  size,  contrast  range,  over-all 


copy  reflectance,  color  tones  of  copy 
such  as  sepia  or  blue  black  tone,  finish 
of  copy,  such  as  glossy,  matte  or  luster 
finish.  Once  the  copy  is  classified,  the 
cameraman  can  gang  it  up  to  the  full 
capacity  of  his  camera. 

19.  Question:  We  are  faced  with 
the  reproduction  of  some  copy  photos 
which  are  contrasty  and  lack  scale. 
How  shall  we  handle  this  with  a  con¬ 
tact  screen? 

Answer:  A  Wratten  #4  yellow  filter 
should  be  used  when  the  main  light 
exposure  is  made  with  the  arc  lights. 
This  will  help  to  retain  the  middle 
tones  which  might  otherwise  be  lost. 

20.  Question:  How  can  one  com¬ 
pensate  for  bigh  developer  temperature 
when  he  lacks  means  of  temperature 
control  in  his  developing  sink? 

Answer:  The  operator  can  handle 
the  situation  by  adding  water  to  his 
lith  type  developer  or  he  can  add  a 
restrainer  such  as  Kodak  Formula 
SDR-1  which  allow  the  cameraman  to 
develop  litho  films  with  consistent  re¬ 
sults  even  when  the  solution  tempera¬ 
ture  may  be  as  high  as  96®  F. 

21.  Question:  I  have  the  problem 
of  shooting  both  very  flat  and  very 
contrasty  photographic  copy  at  the 
same  time.  What  can  I  do? 

Answer:  Some  operators  will  dodge 
the  copy  when  exposing  it,  making  use 
of  a  longer  than  normal  exposure  pe¬ 
riod  gained  by  stopping  down  the  lens 
or  moving  the  lights  back.  In  develop¬ 
ment,  you  can  favor  an  area  by  some 
local  agitation  with  the  fingers  or  a 
swab,  but,  of  course,  the  results  are 
not  too  consistent. 

22.  Question:  I  am  faced  with  copy 
that  has  a  great  amount  of  detail  that 
must  be  held  in  my  halftones.  What 
methods  should  I  use  to  help  preserve 
this  detail? 

Answer:  Use  as  fine  a  line  magenta 
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FINCH  OFFSET 


Your  custonuTs  will  like  eeoiiomical  Finch  OfTset’s  satiny 
finish  and  fine  formation.  You'll  like  its  superior  press 
[lerformance.  Send  for  samples  now. 


I.li/t  Coupon  to  Your 

Company  Letlorhead  f 


FINCH. 

I PRUYN 

AND  COMPANY  INC  GLCNS  FALLS  N  V 
;LEN  ST..  GLENS  FALLS  N.  V..  PHONE  RX  3-2541 


FINCH,  PRUYN  &  COMPANY,  INC. 
3  Gl«n  St.,  Glens  Falls,  N.  Y. 

I  would  like  to  see  samples  of 


FINCH  OFFSET 


Company 


J 


_ HALFTONE  PRODUCTION 

contact  screen  as  possible  —  300-line 
screens  are  available.  It  must  be  re¬ 
membered,  however,  that  what  you 
save  in  detail  with  a  fine  screen  may 
be  lost  by  the  plate  or  press  if  the 
operators  in  those  departments  are  not 
aware  of  the  problem. 

23.  Question:  Is  it  advisable  to  in¬ 
clude  a  pray  scale  alongside  every 
halftone  that  is  being  shot. 

Answer:  Gray  scales  are  valuable 
aids  to  judging  basic  exposures  made 
with  any  screen.  However,  it  is  very 
rare  when  your  copy  will  match  the 
screen  values  to  the  extent  that  when 
the  halftone  of  the  screen  looks  good 
the  copy  will  also  look  good.  We  are 
selling  halftones  of  our  copy  rather 
than  halftones  of  the  gray  scale,  so 
that  is  what  we  will  have  to  watch. 

24.  Question:  Is  it  possible  to  de¬ 
velop  a  halftone  by  strictly  a  time  and 
temperature  system  of  development 
without  any  regard  to  visual  inspec¬ 
tion? 

Answer:  Depending  on  the  stand¬ 
ards  of  quality  you  want,  it  is  possible 
to  develop  by  time  and  temperature 
only,  if  fresh  developer  at  the  correct 
temperature  is  used  for  every  shot  and 
if  light  integrators  and  voltage  regu¬ 
lators  are  used.  Also,  if  the  copy  has 
been  well  analyzed  for  correct  expo¬ 
sure,  using  a  densitometer.  Glass 


screen,  because  of  its  harder  dot  forma¬ 
tion,  is  much  easier  to  adapt  to  a  sys¬ 
tem  of  no  inspection  than  is  the  con¬ 
tact  screen.  The  author  is  familiar 
with  plants  where  the  halftones  are 
successfully  developed  by  automatic 
developing  machines,  but  they  are 
made  with  the  glass  screen. 

25.  Question:  Our  camera  depart¬ 
ment  is  not  ecjuipped  with  a  densito¬ 
meter  for  checking  halftone  copy. 
What  would  you  suggest  as  a  possible 
substitute? 

Answer:  Obtain  some  good  gray 
scales  and  have  them  read  and  cali¬ 
brated  on  a  densitometer.  Shoot  them 
and  you  have  a  record  of  value  that 
can  be  used  as  a  visual  standard  of 
comparison.  The  human  eye  is  very 
accurate  as  long  as  it  has  a  standard 
of  comparison. 

26.  Question:  We  are  faced  with 
the  problem  of  making  large  numbers 
of  small  halftones.  Can  you  suggest 
any  methods  of  improving  our  produc¬ 
tion? 

Answer:  .Many  operators  will  wait 
until  they  have  a  box  full  of  these  small 
scraps  of  film  on  which  the  halftones 
have  been  shot,  then  tape  them  together 
with  black  Scotch  tape  #2.35,  putting 
the  tape  on  the  backing  side  of  the 
films.  In  this  manner,  a  half  dozen  or 
more  pieces  will  be  developed  as  one 
sheet  of  film,  resulting  in  more  consist- 
Continued  on  page  112 


the  best 

I" 

HOBBEB-SEDVicf 


•  UNVULCANIZED  GUMS  •  ENGRAVERS'  RUBBER  PLATE  BACKING  (cur*d  A  uncurMl) 

•  CEMENTS  (for  all  purpotor)  •  FABRICS  (for  oil  printing)  •  BOX-DIE  MOUNTING  MATERIAL 

•  SPONGE  RUBBER  •  HI-FI  BLANKETS  •  COMPLETE  STOCKS  (under  temperature  control) 

Samples  and  Prices  on  Request  —  "SERVICE  IS  OUR  BUSINESS" 


zm  ELSTON  AVE.,  CHICAGO  47,  ILL. 

731  Commonwealth  Ave.,  Massillon,  0.  26800  Eldridge  Ave.,  Hayward,  Calif. 

3510  Gannett  St.,  Houston  25,  Texas _ 2720  Church,  East  Point,  Georgia 
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Build  Job  Shop  Profits!  In  Pressrooms... In  Binderies... 
MGD’s  Full  Line  of  Equipment  Makes  It  Possible 

Your  future  efficiency  and  profits  (ieiiend  on  the  new 
e(|Uit)tnent  acquired  in  the  next  few  years.  Careful 
investment  (ilanninK  for  job  tHjui()ment  today  will 
n‘ally  pay  off  over  the  lonit  run... and  here’s  when- 
Miehle-(;os.s-I)exter  can  (tive  you  valuable  help. 

With  a  complete,  line  of  profit-buildin(t  machines 
for  job-commercial  work...ranKinK  from  the  famous 
•Miehle  Vertical  and  small  offset  presses  to  the  efficient 
low-cost  [..awson  cutters  and  multiple-hole  drills  to 
Dexter's  new  small  hiith  sihshI  folders  and  automatic 
hindinK  etjuipment . . . MCD  can  itive  you  unbiased 
assi.sUince  in  planning  both  pn-s.sroom  and  bindery. 


M(iD  sfiecialists  will  be  jtlad  to  help  you  select  the 
fie-st  machines  for  your  s[H*cial  nee<is...to  make  cer¬ 
tain  that  iir*>ssesand  bindery  equi[)ment  are  proiK-rly 
related  in  .size  and  productive  capacity ..  .to  establi.sh 
a  coordinated  long  ranite  investment  plan  for  your 
profitable  wowth. 

Consult  Hour  MGD  represenlalire  soon. 


MIEHLE-GOSS-DEXTER,  INC.  <  M|G 


-ucA  I  crx,  irav«.  •  vi 
Chicago  8,  Illinois  I 


Many  widths, 

1  KODALIT 

many  bases 


1 


RTHO  TYPE  3  EMULSION 


TAADf  MA«K 


Take  your  choice  of  many  widths  (roll 
film  sizes  as  wide  as  52")  and  many 
bases;  glass,  acetate,  Estar  Base. 

Get  the  same  superb  T>’pe  3  emul¬ 
sion  quality  on  any  and  all— the  same 
emulsion  uniformity  that  makes  T>’pe 
3  predictable;  the  same  remarkable 
latitude  in  exposure  and  development, 
plus  the  same  high  contrast,  which 
has  made  Tj  pe  3  so  popular. 

Kodalith  Ortho  Plates,  Type  3:  for  the 

discriminating  whose  ultimate  desire 
to  produce  quality  can  only  be  realized 
by  use  of  the  ultimate  in  size-holding 
material,  glass. 

Kodalith  Ortho  Film,  Type  3,  Estar 
Thick  Base;  the  next  most  stable  mate¬ 
rial  after  glass,  but  with  the  easy 
handling  characteristics  of  film. 

Kodalith  Ortho  Film,  Type  3,  Estar 
Base:  the  general-purpose  film  that 
the  trade  has  been  buying,  using, 
praising  a  lot  this  year. 


Kodalith  Ortho  Matte  Film,  Type  3, 
Estar  Base;  for  those  who  want  matte 
finish  on  both  sides  of  a  stable  film  so 
that  you  may  write  or  draw  on  it. 

The  support  for  all  of  the  above 
films  is  Kodak’s  own  Estar  Base- 
tough,  flat-lying,  optically  clear,  fast¬ 
drying— the  base  which  retains  its 
high  degree  of  stability  through  proc¬ 
essing  and  in  any  weather. 

Kodalith  Ortho  Film,  Type  3,  and 
Kodalith  Ortho  Film,  Type  3,  Thin  Base: 

both  with  acetate  supports,  either 
.0055"  thick  or  .0035"  thick. 

Kodalith  Transparent  Stripping  Film, 
Type  3:  offers  the  benefits  of  a  fine 
emulsion  for  a  very  important  job. 
It  dry-strips  nicely,  works  well  for 
powderless  and  conventional  etching. 

Many  of  these  films  w’ill  fit  into 
your  plant  routine  quickly  without  a 
problem.  A  call  to  your  Kodak  dealer 
is  the  next  step. 

Tilt  for  this  advertisement  was  set  photograjdiically. 


Graphic  Reproduction  Sales  Division 

EASTMAN  KODAK  COMPANY,  Rochester  4,  N.Y. 


AS  GLEANED 
FROM  FOREIGN 
GRAPHIC  ARTS 
PUBLICATIONS 


•  By  O.  M.  FORKERT 

GroptiK  Arts  (onsultont 


Coloroma 

Colorama  background  paper  for 
studio  and  display  purposes  is  now 
available  in  a  widened  range  of  color 
shades.  The  paper  has  been  specially 
developed  for  photographers  to  provide 
an  inexpensive  color  background  which 
can  be  easily  and  speedily  changed. 

A  21-shade  card  (all  available  from 
stock)  is  now  available  from  Allied  Pa¬ 
per  .Merchants  (Wiggins  Teape  &  Co.) 
Ltd.,  EC4,  and  branches.  The  mate¬ 
rial  is  supplied  in  strong  strawboard 
tubes  in  rolls,  9'  wide  by  12,  25  and  50 
yards.  The  dull  matt  surface  of  the 
stock  is  claimed  to  obviate  unwanted 
glare.  The  material  should  prove  of 
special  interest  to  printers  and  plate- 
makers  for  the  display  of  their  work 
in  offices,  showrooms,  etc. 

— Litho-Printer,  London 

Web  Static  Remover 

The  Swiss  Sfindex  Rotatron  anti¬ 
static  device  removes  static  charges 
from  paper  webs,  cellulose  foil  and 
other  reeled  materials.  It  uses  a  gen¬ 
erator  and  electrodes  mounted  immedi¬ 
ately  under  or  above  the  travelling  web. 
Connection  between  electrodes  and 
generator  is  via  an  insulated  two-ply 
cable.  Normally  generators  are  sup¬ 
plied  for  220V,  50  cycles.  AC  current 
from  the  mains  is  transformed  to  400V 
and  a  condenser  is  charged  via  a  vi¬ 


brator.  The  second  contact  of  the  vi¬ 
brator  which  is  linked  to  the  electrode 
transformer  removes  the  charge  from 
the  condenser.  This  high-frequency 
low-tension  impulse  is  thus  only  in¬ 
creased  in  the  transformer  in  the  elec¬ 
trode,  and  between  outer  electrode  and 
high-voltage  electrode  a  heavy  “spray” 
discharge  occurs  which  produces  a 
large  number  of  ionized  air  molecules 
of  both  and  —  character,  resulting 
in  good  conductivity  of  the  room  air 
which  causes  removal  of  the  static 
charge  from  the  web. 

This  system  is  claimed  to  have  the 
added  advantage  of  absolute  safety, 
and  contact  with  it  does  not  present 
any  hazard.  Only  when  printing  or  con¬ 
verting  materials  subject  to  exceptional 
static  charge  production  is  it  consid¬ 
ered  necessary  to  install  anti-static 
electrodes  both  under  and  above  the 
travelling  web. 

Further  information  from  Sfindex 
•SA,  Fraumunsterstrasse  9,  Zurich, 
Switzerland.  — Litho-Printer,  England 

Progress  in  Soviet  Research 

A  lecture  on  the  work  that  is  going 
on  in  America  and  on  the  Continent 
on  the  printability  of  paper  was  given 
at  the  laboratories  of  the  Printing, 
Packaging  &  Allied  Trades  Research 
Association  by  Miss  J.  Fetsko,  of  the 
National  Printing  Ink  Research  Insti- 
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THESE  MONARCHS  WILL  PRODUCE  MORE 
THAN  4  CONVENTIONAL  MACHINES 


■ . .  INTERTYPE  COMPANY 


S_\ 


....  WORLD  NEWS 

tute,  Lehigh  University,  Bethlehem, 
Pennsylvania.  Miss  Fetsko,  who  has 
been  with  N.P.I.R.I.  for  the  past  eleven 
years,  is  on  a  grand  tour  of  European 
printing  research  institutes. 

Part  of  her  talk  was  devoted  to  print¬ 
ing  research  in  Russia,  where  she 
stayed  for  ten  days.  She  says  that  four- 
color  Italian  machines  are  now  being 
imported,  but,  judging  from  samples 
of  work  she  had  seen,  printing  quality 
generally  is  not  up  to  Western  stand¬ 
ards. 

The  country  was,  however,  paying 
special  attention  to  research.  The  Mos¬ 
cow  research  centre  she  visited  employs 
some  200  people  and  she  was  told  that 
a  new  institute  to  concentrate  on  gra¬ 
vure  is  to  be  established  soon,  which 
will  have  a  total  staff  of  300.  She  says 
that  this  is  an  obvious  process  to  em¬ 
ploy  because  of  the  very  large  runs. 

— PATH  A,  England 

llfacolor  Color  Process 

To  the  growing  ranks  of  the  negative¬ 
positive  color  processes  comes  Ilford’s 
llfacolor  negative  film  and  color  print¬ 
ing-paper.  At  the  time  of  writing  the 
film  has  to  be  returned  for  processing 
and  printing  through  a  dealer  to  Ilford’s 
new  color-processing  unit  at  Basildon, 
hut  it  is  intended  to  make  the  process 
free  to  all,  and  to  this  end  chemical 
kits  and  instructions  will  be  available. 


The  process  is,  of  course,  a  develop¬ 
ment  of  Icicolor  and  is  the  result  of  the 
collaboration  between  Imperial  Chem¬ 
ical  Industries  Ltd.,  and  Ilford  Ltd. 

llfacolor  negative  film  is  universal  in 
that  it  can  be  exposed  by  daylight, 
electronic  flash,  clear  flashbulbs,  and 
photofloods  without  the  need  for  filters 
on  the  camera  lens.  As  with  all  films  of 
similar  type  there  are  advantages  in 
using  filters  in  that  the  latitude  of  the 
film  is  kept  as  big  as  possible.  The 
makers  offer  no  recommendations  re¬ 
garding  filters,  and  neither  is  it  stated 
for  which  illuminant  the  emulsion  is 
balanced.  It  is  suggested  that  when 
using  the  film  for  daylight  exposures, 
they  should  not  be  made  within  three 
hours  of  sunrise  or  sunset.  Normally, 
two  hours  is  reckoned  to  he  a  safe 
time,  and  1  have  had  successful  results 
one  hour  before  sunset  on  color  nega¬ 
tive  film.  — Process,  London 

Infra-Passat  Drying  Tunnel 

The  new  Infra-Passat  drying  ma¬ 
chine  manufactured  by  Wilhem  Kumpf 
Ing  of  Erlangen,  Germany  is  now  avail¬ 
able  in  Great  Britain  from  I).  W.  J. 
Loseqitz.  The  Infra-Passat  uses  a  sys¬ 
tem  of  separate  heating  sections  (each 
having  a  length  of  approximately  fiMt 
feet)  so  that  it  can  be  shortened  or 
lengthened  according  to  the  type  of  ma¬ 
terial,  moisture  content  of  coating  and 
output  required.  The  heating  bridges, 
containing  Elstein  infra-red  elements 


Dot  Etcher 
Jim  Woodruff 

bacauM  "itt  thin  coating  gmoi 
axtramaty  tharp  roproductnn  of 
half-ton#*.  Uniformly  dans*  dots, 
unsurpassad  for  dot-atchingl" 


Because  Quality  Counts  at  Every  Stage... 

Empire  Color  Lithographers  Prefer  GEVAERT 


Cameraman 
Ed  Bines 


m 


bacaus*  it  cuts  down  annoying 
tim*  wasting  maka-ovarst  Its  ability 
to  hold  th*  finast  lin*  and  scraan 
dot  is  ramarkabi*.” 
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Shop  Foreman 
A!  Steitz 

bacaus*  "at  avary  stap,  from 
camara  to  prass,  th*  uniformly 
high  quality  of  Litholina  savas 
us  hours  of  work,  has  baan 
a  vital  'factor*  in  spaading  up 
production." 


bacaus*  "thin  base  Litholin* 
makes  it  easier  to  strip  up  line 
and  halftone  . . .  especially  butting 
negative*  ...  or  when  super- 
imposing  film  on  film." 


Stripper 
Bin  Ward.  Sr. 


Gevarrt  I  ilholine.  available  in  a  wide  range 
of  coatingv  and  base  materials,  is  the  bighesl- 
contrasl  l.ilbo  emulsion  on  the  market  Product 
of  world-famed  CitVAKRI.  makers  of  high- 
quality  sensitized  materials  for  over  bi  years. 
I.itholine  assures  consistently  sharp  screen  dots 
and  high  resolution  separation  of  fine  lines.  Its 
extremely  high  density  half-tone  reproduction 
IS  excellent  tor  dot-etching 


The  Customer... 


Wrue  tor  tree  utmplrs  of  (jevarri  Lilholinr  i.Mtuy 


who  appraciatas  Gavaart’s 
contribution  to  his  high 
quality  and  result. 


THE  OEVACRT  COMPANY  OF  AMERICA,  INC. 

321  West  54th  Street.  New  York  19.  N  Y  _ 

Piiioi/  OAo  III.  ichttfl  *  C«|  /t«fW,i  •  Pa»ai  •  0.m.n  •  Jas  fra»r>i» 


Litholina  Ortho  O  84p  —  maximum  contrast, 
highest  sensitivity,  latitude,  resolution.  Heavy 
010"  polystyrene  base. 

Litholina  Ortho  O  81  —  thin  .003"  base  for  line 
or  screen  positives  and  negatives. 

Litholina  Ortho  O  82  -  same  emulsion,  regular 
.006"  base. 


Panchromatic  P  24p  —  a  fast  pan  emulsion, 
with  long  gradation,  wide  latitude  in  exposure 
and  development.  Ideal  lor  color  separation 
work,  on  010"  polystyrene  base. 
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with  gold  reflectors,  are  fully  adjust¬ 
able  in  distance  to  the  material  and 
allowing  switching  to  full,  medium  or 
low  temperatures.  All  sections  are  pro¬ 
vided  with  extra  elements  for  peak  heat 
applications.  Adjustable  douches  are 
fitted  between  the  elements,  at  the  en¬ 
try  stage  for  hot  air  and  at  the  exit 
stage  for  cool  air.  To  restore  the  nor¬ 
mal  water  content  of  the  material,  a 
humidifier  can  be  connected  to  the  exit 
part  of  the  douche  system.  A  safety  de¬ 
vice  is  incorporated  in  the  machine  to 
cut  out  heating  and  fanning  in  the 
event  of  a  disturbance  such  as  the  stop¬ 
page  of  a  conveyor  belt  or  blockage  of 
the  exhaust. 

The  Infra-Passat  is  an  independent 
unit  and  can  be  coupled  with  any  ex¬ 
isting  coating  machine,  automatic  feed¬ 
er  or  other  processing  machine.  The 
conveyor  belt  can  be  exchanged  for 
other  means  of  transporting  such  as 
containers,  chains,  etc. 

The  speed  of  the  machine  is  step- 
lessly  adjustable  from  10  to  ILS  feet 
per  minute.  A  central  operating  stand 


B(K)ks  on  printing  subjects  will  help 
you  in  your  own  work.  Also,  they  will 
give  you  a  knowledge  of  branches  of 
the  printing  industry  with  which  you 
should  be  familiar.  Write  to  GAM 
for  a  free  list  of  such  bfK)ks. 


is  provided  with  optical  and  acoustical 
controls.  For  paper,  card  and  board  a 
semi-automatic  stacking  table  or  an  in¬ 
termediate  conveyor  to  transport  mate¬ 
rial  direct  into  a  calendar  is  available. 

— British  Printer,  England 


Flow-type  Etcher  and 
Burning-in  Oven 

A  fully  automatic  but  smaller  model 
of  the  Lithotex  powderless  etcher  has 
been  developed  by  Pictorial  .Machinery 
Ltd.  The  new  machine,  the  Lithotex 
flow-type  etcher,  works  on  the  spray 
principle. 

The  maximum  plate  size  is  an  18Vi 
inches  diagonal,  i.e.,  15x10  inches.  The 
machine  has  a  bath  capacity  which  is 
variable  from  iV>  to  9V(>  gallons  so 
that  the  operator  need  only  mix  chemi¬ 
cals  sufficient  fur  the  work  in  hand. 
The  solution  is  thrown  on  to  the  plate 
through  slit  orifices  in  the  manifold 
tubes  at  variable  pressure  by  means  of 
a  central  pump  which  is  controlled  by 
voltage  variation  (50  volts  correspond¬ 
ing  to  400  rpm  on  a  paddle  type  ma¬ 
chine). 

A  halftone  can  be  etched  in  approxi¬ 
mately  three  minutes  and  a  deep  etch¬ 
ing  for  combination  line-and-tone  takes 
10  to  15  minutes.  The  machine  occupies 
a  floor  space  of  33M!x31Mj  inches,  and 
is  constructed  throughout  in  stainless 
steel. 

Pictorial  .Machinery  Ltd.  have  also 


NEW,  FAST  .  .  .  ECONOMICAL 

SEMI-AUTOMATIC 

COLLATING  and  TIPPING  MACHINE 

for  Multiple  Part  Forms  ! ! ! 

•  Hesigned  ard  manufactured  tiy  a  snap- 
out-forms  printer  to  increase  production  at 
minimum  cost.  C'ap.ilde  of  handling  2,000 
sheets  per  hour.  Tipping  width  is  20".  As 
illustrated,  $575.00  F.O.H.  Spearville,  Kan. 
If'rite  for  additional  details. 

V  M  TIPPER  CO  •  KA^NSAS 


92 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


FOR  FAST, 
ACCURATE 
INSPECTION  IN 
MAGNETIC  INK 
PRINTING 


NIKON  2  OPTICAL  COMPARATOR 

Working  closely  with  the  industry  on  quality  control  problems, 
Nikon  has  developed  a  precise  inspection  technique  for  magnetic 
ink  printing,  now  used  by  more  than  200  printers  and  banks,  and 
by  the  five  leading  manufacturers  of  check  sorting  equipment. 

With  a  specimen  check  in  position,  the  Nikon  2  projects  a  bright, 
sharp  magnified  image  of  the  printed  character  onto  a  12-inch 
screen,  where  it  can  be  easily  inspected  for  smears  and  voids,  and 
measured  for  size,  spacing  and  skew.  Official  E-13B  Common 
Language  Master  Charts  (approved  by  American  Bankers  Ass’n) 
are  supplied,  and  a  special  check  stage  (shown  in  inset)  which 
holds  and  guides  the  specimen  check,  even  with  wet  ink. 

The  Nikon  2  is  a  compact  bench  unit  for  use  in  any  part  of  the 
plant.  It  is  equipped  with  a  revolving  lens  turret  to  facilitate 
changing  magnification  (20X  to  SOX),  and  a  tinted,  anti-glare 
shield  which  permits  operator  to  look  at  the  specimen  check 
to  locate  a  character,  without  eyestrain. 

g^gjFor  obligation-free,  in-plant  demonstration  or  additional  details, 
write  to  Dept.  GA-12,  Nikon  Incorporated,  111  Fifth  Ave.,  N.Y.  3,  N.Y. 


SPECIAL  CHECK 


^  GUIDE 


I 


EXPAND  Your  Services 
'and  Your  PROFITS! 


WITHOUT  EXTKA  EFFORT  YOU 
CAN  PROVIDE  PRODUCTS  NEEDED 
MY  ALL  INDUSTKY. 


LOOSE  LEAF  and 
CATALOG  BINDERS 


#  New  Prospects  are  Everywhere!  and 
the  old  ones  repeat! 

9  Take  advantage  of  this  Expanding 
and  Exciting  field. 

#  Your  present  accounts  buy  binders 
every  day  —  don't  make  others  pro¬ 
vide  this  service,  be  prepared  for 
increased  sales —  and  a  nice  profit. 


WRITE  TODAY  for  FREE 
FULL  COLOR  CATALOG 


illustrating  a  complete  line  of  ring,  post, 
and  plastic  binders  for  every  require¬ 
ment  —  catalogs  —  easel  displays  — 
memo  manuals  —  portfolios  —  indexes 
sheet  protectors  —  including  all  imprint¬ 
ing  processes. 


YEARBOOK  COVERS 
AND  BINDINGS 


•  EX-CEL-LINE  —  one  price  mass  pro¬ 
duction  covers  for  small  orders. 

•  SPECIAL  STANDARD  and  ORIGINAL 
covers  for  large  schools  and  university 
annuals. 

9  Complete  Art  and  Sample  Service. 
Widest  possible  selection  of  styles, 
prices,  and  bindings. 

9  Color  embossed,  screened,  stamped 
process  lithographed. 

9  Smyth  sewed,  saddled  sewed,  and 
stitched  binding. 

WRITE  TODAY  FOR  SAMPLES 
AND  FULL  COLOR  FOLDER 

Be  ready  to  close  important  contracts 


DILLEY  MFC.  COMPANY 

270S  07  EAST  GRAND  AVENUE 
DES  MOINES  17.  IOWA,  U.S.A. 


_ WORLD  NEWS 

introduced  -an  electrical  hurning-in 
oven,  which  burns  in  two  plates  up  to 
a  maximum  size  of  24x30  inches  at  the 
same  time.  The  plates  are  evenly  heat¬ 
ed  by  forced  air  circulation  and  not 
radiant  heat.  The  temperature  range  is 
adjustable  from  50  to  300  degrees  cen¬ 
tigrade  to  suit  the  wide  range  of  burn¬ 
ing-in  temperatures  rerjuired  for  the 
various  processes.  The  oven  consumes 
5.2  kilowatts  during  operation  and  oc¬ 
cupies  a  space  of  44x30  inches.  It  is 
suitable  for  both  conventional  methods 
of  etching  and  powderless  etching  tech¬ 
niques.  — British  Printer,  England 


India's  Newspapers  Increase 

The  Indian  Press  Registrar’s  annual 
report  for  1960,  which  was  presented  to 
Parliament  on  August  11  by  the  Union 
Minister  for  Information,  contains  a 
detailed  study  of  statistics  of  news¬ 
papers  in  India  and  of  trends  in  cir¬ 
culation  and  ownership. 

Both  the  number  of  newspapers  in 
India,  and  their  total  circulation  in¬ 
creased  in  1959.  The  report  shows  a  29 
per  cent  increase  in  the  number  of 
newspapers  in  two  years.  On  December 
31  last,  there  were  7,651  newspapers, 
including  periodicals,  as  against  6,918 
in  1958  and  5,932  in  1957. 

The  upward  trend  in  circulation,  no¬ 
ticed  during  the  two  previous  years, 
became  more  marked  last  year  when 
an  overall  increase  of  11.2  per  cent  was 
recorded  as  compared  to  8.8  per  cent 
in  1958  and  0.99  per  cent  in  1957. 

The  increase  in  number  and  circula¬ 
tion  was  shared  by  papers  of  almost  all 
languages  and  different  fre(|uencies. 
Dailies  increased  by  13.7  per  cent. 

Another  significant  feature  was  that 
the  number  of  new  papers  starte<l  in 
1959,  was  22  per  cent  higher  than  the 
year  before.  Last  year,  1,302  new  pa¬ 
pers  came  into  existence. 

— Printing  News,  England 
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LITHO  EOUIPMfNT 

PIONtiRS  %inf  1928  . . .  and  still  thm  BiSTI 


^zennH 

ELEVATINO  TYPE 

Vacuum  Frame 

Precision  engineered  The  outstanding  vk 
uum  frame  for  fast  quality  work.  Automatic 
controls  and  built-in  vacuum  reservoir.  Float¬ 
ing  rubber  blanket  permits  use  of  metal  or 
glass  plates  The  base  and  uprights  are 
solidly  built  of  heavy  welded  tubular  steel, 
supporting  sturdy  welded  rectangular  steel 
frames.  Orw-motion  lever  secures  all  frame 
locks  simultaneously.  The  blanket  frame 
drops  away  for  easy  cleaning  of  glass. 
Mounted  on  casters  for  easy  mobility 


TEMPERATURE  CONTROLLED 

Developing^  Sink 

Heavy  gauge  stainless  steel.  Automatic  heating  and 
cooling  units— thermostatically  controlled— perfect 
line  and  halftone  negatives  every  time!  Your  solution 
cannot  vary  more  than  PF  ever!  Built-in  disposal 
trough,  water-cooled  refrigeration  unit,  fast  start-up. 
Water  circulates  under  as  well  as  around  trays  Unique 
flushing  arrangement  clears  chemicals  out  thoroughly. 
Ideal  for  all  film  and  paper  prxessing  including  color 
film  and  separations.  For  economy:  This  sink  may  be 
purchased  without  the  refrigerated  storage  cabinet. 


*zeHnM 


DOWN  DRAFT 

Deep  Etch 
^  Table 


Indispensable  adjunct  to  II  I  I  1 1 

your  plate  room— finest  1 1  11  II 

Down  Draft  Table  ever  1 1 

built!  The  powerful  sue-  I  fl 

tion  blower  removes  all  1 1 

toxic  fumes  The  work 

mg  surfKe  is  Herculite— a  special  shock  and  acid-resistant  plate  glass.  Tub  is  3 '16" 
steel,  welded,  permanently  vulcaniied  inside  and  out  with  3  16"  rubber.  Completely 
resistant  to  acid  and  rust.  Blower  protected  with  4  baked-on  coats  of  Bakelite  acid- 
resisting  iKquer  All  table  corners  and  edges  rounded  for  platemaker's  protection  Ideal 
tor  bi  metallic  and  tri-metallic  press  plates. 

Owt  Zorkin's  quote  before  you  buy: 

DOWN  OtAFT  OCle  nCH  TAaUS  •  LAYOUT  A  STMPeiNO  TASUS  •  VACUUM 

HUMis  •  TiMetaATuee  cONTtoiuo  suers  •  fiati  otAmcM  •  FiAtt  wreeues 
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MACHINE  CO.,  INC. 


The  name  that  means  quality 
34  19  TENTH  STREET  LONG  ISLAND  CITY  6,  N  Y. 


AS  4  0808 


AZI  Research  Developments 
on  Zinc  Lithographic  Plates 

Three  new  developments  in  zinc  litho- 
praphic  platemakinp  that  increase  sip- 
nificantly  the  virtues  of  zinc  alloy  sheet 
for  printinp  purposes  were  reported  hy 
John  L.  Kimberley,  executive  vice-pres¬ 
ident  of  American  Zinc  Institute  as  a 
recent  accomplishment  of  the  institute’s 
expanded  research  propram  under  the 
direction  of  Dr.  Schrade  F.  Radtke. 

Zinc  lithopraphic  printinp  |)lates  in¬ 
corporating  the  new  developments  jtro- 
duce  the  finest  quality  of  printinp,  ex¬ 
tend  the  length  of  run  previously  pos¬ 
sible  with  zinc  plates,  and  reduce  over¬ 
all  cost  hy  eliminating  steps  previously 
reejuired.  Mr.  Kimberley  said. 

The  following  significant  advances 
have  been  realized  as  a  result  of  re¬ 
search  conducted  hy  American  Zinc  In¬ 


stitute’s  program  in  cooperation  with 
American  Zinc  Products  (Company,  Di¬ 
vision  of  Ball  Brothers,  Inc.;  Illinois 
Zinc  Company,  Division  of  Hydromet¬ 
als,  Inc.;  .Matthiessen  &  Hegeler  Zinc 
(Company;  and  Lithopraphic  Technical 
Foundation. 

First,  a  simple  and  inexpensive  tech¬ 
nique  for  producinp  an  ultra  fine  prain 
on  zinc  litho  plates  eciualling  or  ex- 
ceedinp  the  fineness  of  any  prain  pre¬ 
viously  obtained  on  other  materials.  An 
additional  feature  of  this  techniejue  in¬ 
cludes  the  automatic  application  of  a 
corrosion  protective  film  to  the  zinc 
plate  during  the  graining  cycle,  there¬ 
by  extending  the  service  life  of  the 
basic  plate,  .‘second  development  is  a 
new  wipe-on  diazo  coating  for  zinc  that 
is  practical  and  easy  to  apply.  The 
third  development  is  a  one-step  ink 
developer  that,  after  photographic  ex¬ 
posure  of  the  plate  through  a  negative. 


- 

FjOR  ALL  PRESSES  UP  TO  26"  1 

PRECISION  MASKING  )hEETS  ' 


FOR  EASE  OF  HANDLING,  FOR  EXTREME  ACCURACY 


EASY  TO  USE:  DIMASK  sheets  are 
reproduced  on  specially  milled  stock 
that  cuts  clean  and  sharp  without 
leaving  loose  fibers. 

DIMASK'S  special  two  side  coating 
provides  a  perfect  bond  for  all  tnask- 
ing  tapes,  yet  peels  easily  without 


Reproduced  from  hand  scribed  film 
masters  on  stock  of  greater  dimen¬ 
sional  stability,  DIMASK  provides  the 
stripper  with  a  degree  of  accuracy, 
control  and  working  ease  never 
before  obtainable. 

Ask  your  dealer  for  samples  and 


damaging  the  mask  prices,  or  write  direct. 

DIRECT  IMAGE  CORPORATION 

3311  W.  BEVERLY  BLVD.,  MONTEBELLO,  CALIFORNIA 


H 
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develops  the  image  and  inks  it,  de¬ 
sensitizing  the  non-image  areas  at  the 
same  time.  This  eliminates  one  plate¬ 
making  step  and  speeds  up  production. 

The  research,  which  continues  to  be 
performed  at  Lithographic  Technical 
Foundation’s  Chicago  laboratories,  is 
also  evaluating  a  new  zinc-copper-tita¬ 
nium  alloy  which  promises  to  extend 
the  use  of  zinc  plates  to  the  longest 
runs  without  creeping  or  stretching  on 
presses. 

The  graining  technifjue,  wipe-on  di- 
azo  coating,  and  developing  ink  pro¬ 
cedures  are  adaptable  to  either  the 
conventional  zinc  alloy  plates  tradition¬ 
ally  used  in  the  trade,  as  well  as  the 
new  alloy  plates. 


N«w  on0-st»p  ink  developer  that  both 
d»y0lopt  an  image  and  inks  it  is  appli0d 
to  zinc  lithographic  printing  plota.  Com¬ 
bined  with  a  new  graining  technique 
which  produc0s  a  grain  on  zinc  equal  ta 
or  finer  than  any  praviously  obtainnd  with 
other  matarials,  plus  a  new  wipe-on  diazo 
coating  for  zinc  —  finest  printing  quality 
can  now  be  produced  on  zinc  platos,  long¬ 
er  runs  ar0  possible,  and  over-all  cost  is 
reduced. 


NOW-  m  COR  cMv&d 

LETTERPRESS 

PLATES 

dheetCy  ta 


OFFSET  FILM 


Srl<  ^ 

We  can  photographically  produce 
deep  etch  film  positives  directly  on 
thin  base  film,  regular  base  film, 
P.B.  film,  strip  film  or  vinyl  base 
film  from  your 

•  ONE  COLOR  PLATES 

•  MULTICOLOR  PLATES 

•  HALFTONE  ENGRAVINGS 

•  LINE  ENGRAVINGS 

•  ELECTROS 

The  quality  of  work  produced  from 
these  positives  is  outstanding. 
You  will  be  pleased  at  the  nominal 
cost  of  the  conversion. 


COMPOSITION 
COMPANY 

WHITEHALL  4-5566 

341  m.  OHIO  CHICAGO 
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by  Samuel  M.  Burt,  Managing  Director,  Education  Council  of  the  Graphic  Arts  Industry 


Carnegie's  new  approach  to  prepar¬ 
ing  executives  for  the  printing  and  pub¬ 
lishing  industry  was  enthusiastically 
received  by  a  group  of  alumni  of  the 
School  of  Printing  Management  of  Car¬ 
negie  Institute  of  Technology,  Pitts¬ 
burgh  13,  Pa.,  at  a  meeting  in  Washing¬ 
ton  last  month.  Presenting  the  details 
of  the  new  program.  Professor  Kenneth 
G.  Scheid,  head  of  the  Department  of 
Graphic  Arts,  assured  the  industry  that 
Carnegie  will  continue  to  provide  the 
best  possible  education  for  the  future 
leaders  of  the  printing  and  publishing 
industry.  Professor  Scheid,  formerly 
director  of  personnel,  Forbes  Litho¬ 
graphing  Company,  Boston,  will  be  one 
of  the  featured  speakers  at  the  36th 
Annual  Conference  on  Printing  Educa¬ 
tion,  of  the  International  Graphic  Arts 
Education  Association  (see  below). 
For  further  information  concerning 
Carnegie’s  new  program,  write  to  Pro¬ 
fessor  Scheid. 

Annual  Conference  on  Printing 
Education  of  the  international  Graph¬ 
ic  Arts  Education  Association,  will  be 
held  at  Ferris  Institute,  Big  Rapids, 
Mich.,  the  week  of  July  30  to  August  4, 
1%1.  Professor  Donald  Shreve,  Ferris 
Institute,  is  arranging  a  program  based 


on  laboratory  demonstrations  and  prac¬ 
tical  application  of  instrumentation  in 
the  printing  industry.  He  is  also  ar¬ 
ranging  for  a  special  summer  course  at 
Ferris  for  graphic  arts  and  printing 
teachers.  For  details,  write  to  Inter¬ 
national  Graphic  Arts  Education  Asso¬ 
ciation  (see  below  for  address). 

Elmer  G.  Voigt,  former  chairman 
of  the  board  of  W'estern  Printing  and 
Lithographing  Company,  and  presi- 
d«‘nt-emeritus  of  the  Education  Council 
of  the  Graphic  Arts  Industry,  has  ad¬ 
vised  the  International  Graphic  Arts 
Education  Association  he  will  again 
provide  funds  for  the  Voigt  Graphic 
Arts  Teacher  Summer  School  Scholar¬ 
ship  program.  During  the  past  several 
years,  over  .50  graphic  arts  teachers 
have  been  awarded  these  scholarship 
grants  to  make  possible  their  attend¬ 
ance  at  the  International  Graphic  Arts 
Education  Association  Annual  Confer¬ 
ences  on  Printing  Education.  The 
scholarships  are  available  only  to  mem¬ 
bers  of  IGAEA. 

Ilarris-Intertype  Corporation  is 

engaged  in  a  unique  program,  in  co¬ 
operation  with  the  Education  Council 
of  the  Graphic  Arts  Industry,  to  pro- 
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New  Aid  In  Solving  Magnetic  Ink  Problems 


With  more  and  more  banks  switching 
to  electronic  sorting  and  posting  of 
checks,  a  wide  range  of  lithographers 
and  printers  are  imprinting  checks  with 
magnetic  inks.  And.  today,  magnetic 
mk  encoding  is  done  on  equipment 
ranging  from  small  duplicating  ma¬ 
chines  to  web-fed  presses  used  by 
large  forms  printers. 


ink  makers  to  use  an  agitator  in  the 
fountain  of  even  the  smallest  presses. 
Many  already  were  using  Baldwin* 
Ink  Fountain  Agitators  in  commercial 
and  publication  printing — they  knew 
the  advantages  of  patented  Baldwin 
features  such  as  the  single  rotating 
cone  which,  traveling  continuously 
across  the  fountain,  force-feeds  the  ink. 


Same  Problems  Everywhere 

But  in  every  plant,  no  matter  what 
press  is  used,  the  problems  are  much 
the  same  when  it  comes  to  meeting  the 
detailed,  rigid  specifications  for  this 
work.  Some  of  the  most  perplexing 
problems  arise  from  the  very  nature 
of  the  ink  itself. 

Magnetic  inks  tend  to  back  away 
from  the  fountain  roller — “‘practically 
jump  out  of  the  fountain”  according 
to  one  printer.  What’s  more,  they  con¬ 
tain  millions  of  ferrous  particles  which 
must  be  kept  dispersed  throughout  the 
ink  or  the  electronic  “reader”  cannot 
dectxle  the  characters  correctly. 

Agitation  Mandatory 

Lithographers  and  printers  find  it 
easier  to  solve  these  particular  prob¬ 
lems  when  they  follow  the  advice  of 


New  Small-Press  Agitator 

This  force-feeding  assures  consist¬ 
ently  uniform  feed  and  coverage  with 
even  the  most  difficult  inks — it’s  the 
logical  prescription  for  some  of  the 
worst  headaches  of  magnetic  ink  en¬ 
coding.  So  it  was  natural  that  an 
Agitator  was  developed  to  meet  the 
needs  of  those  using  such  equipment 
as  ATF  Chief  15,  Davidson,  A.  B. 
Dick,  Multilith,  Photostat,  and  similar 
small  presses. 

Today,  Baldwin  Ink  Agitators  are 
being  used  on  all  typies  of  check  en¬ 
coding  equipment.  Specific  information 
and  prices  can  be  obtained  by  writing 
Baldwin-Gegenheimer  Corporation,  80 
Roebling  Street,  Brooklyn  11,  New 
York,  giving  the  make,  model,  and 
size  of  presses  used. 


*—  Baldwin  Ink 
A  gilalor  on  Multi¬ 
lith  2066  showing 
separate  motor 
featured  on  all 
Baldwin  Agita¬ 
tors:  ink  is  kept 
in  perfect  condi¬ 
tion  even  during 
shutdowns. 

Snap  action  —* 
release  permits 
instant  removal 
of  Baldwin  cleans- 
in-a-minute  cone. 


( Advertisement) 


.  .  .  .  PRINTING  EDUCATION 

vide  packets  of  printing  industry  ca¬ 
reer  literature  to  school  guidance  coun¬ 
selors,  teachers  and  librarians.  The 
program,  tested  in  Boston  and  St.  Paul- 
Minneapolis,  will  be  extended  this  year 
to  five  more  cities.  The  program,  in 
brief,  calls  for  the  local  printing  indus¬ 
try  to  bring  guidance  counselors  and 
printing  teachers  together  at  a  meeting 
to  discuss  our  industry’s  career  open¬ 
ings.  During  the  meeting,  packets  of 
career  literature,  provided  by  the  Edu¬ 
cation  Council  and  purchased  by  Har- 
ris-Intertype  are  distributed  to  all  tbe 
school  people  present.  This  is  part  of 
the  Education  Council’s  program  to 
provide  career  literature  to  the  school 
guidance  counselors  throughout  the 
nation. 

Scholastic  Magazine  (with  a  cir¬ 
culation  of  IVi  million  senior  high 
school  students)  will  carry  a  career 
literature  listing  for  our  industry  from 
the  Education  Council  in  its  February 
Career  Issue.  The  Journal  of  College 
Placement,  the  official  college  place¬ 
ment  officers’  magazine,  will  run  a  ca¬ 
reer  message  from  our  industry,  in  each 
of  its  issues  for  this  school  year. 

Scholarship  applications  in  the 
Printing  and  Publishing  Industry’s  Na¬ 
tional  Scholarship  competition,  con¬ 
ducted  by  tbe  Education  Council  of  tbe 
Graphic  Arts  Industry,  number  over 


200  this.  year.  Ten  new  scholarships 
are  expected  to  be  granted  for  the 
next  school  year.  At  present,  there 
are  28  students  in  college  under  this 
program. 

Aptitude  Testing  for  the  printing 
and  publishing  industry,  is  discussed 
in  a  report  just  issued  by  the  Educa¬ 
tion  Council  of  the  Graphic  Arts  In¬ 
dustry.  This  report  is  the  first  in  a 
series  on  the  subject  and  is  available 
to  printing  plant  employer  members 
of  the  Education  Council.  The  reports 
will  be  made  available  later  in  the 
year  to  teacher  members  of  the  Inter¬ 
national  Graphic  Arts  Education  As¬ 
sociation. 

Craftsmen  Clubs  are  being  urged 
by  Alan  Holliday,  International  Asso¬ 
ciation  of  Printing  House  Craftsmen 
Education  Committee  chairman,  with 
the  support  of  Robert  Edgar,  lAPHC 
president,  to  establish  scholarships,  aid 
printing  teachers,  distribute  Education 
Council  career  literature,  join  and  oth¬ 
erwise  utilize  the  Council’s  services  and 
program. 

(For  additional  information  on  graphic 
arts  education  programs  and  services, 
employers  should  write  to  the  Educa¬ 
tion  (Council  of  the  Graphic  Arts  In¬ 
dustry;  teachers  should  write  to  the 
International  Graphic  Arts  Education 
Association.  Both  offices  are  located 
at  .5728  Connecticut  Ave.,  N.ff.,  Wash¬ 
ington  15,  1).  C.) 


.  .  FROM  ART  OR  TRANSPARENCIES 

NOW  m  THi  9€sr ! 

Guaranteed  top  quality  work  used  on  nationally  advertised  products  for 
many  years.  Now  you  can  get  them  at  prices  that  allow  you  a  handsome 
profit!  We  furnish  complete  progs,  actual  press  proofs,  ink  numbers  and  ink 
swatches  You  know  exactly  what  you  are  doing  —  NO  GUESSWORK! 

COMPMH  )  4-COLOR  POSITIVIS  4.COIOR  NIGATIVtS 

OiKounts  on  quanUty  5x7  or  smaller  —  $65  5x7  or  smaller  —  $73 

NO  "UPS"  OR  EXTRAS!  1  8x10  -$125  8x10  -$133 

Union  label  available  Delivery  approximately  7  working  days.  Serving  the  trade  only 
Write  or  call  today  for  free  specimens  and  complete  price-list  (up  to  size  16"  x  20") 


CHAMPION  COLOR  CORP.  203  East  1 8th  street.  New  York  3,  N.  Y.  GR  5-5960 
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Wonderful  Profit  Tool 


Adams  Bros.  Salesbbok  Co 

o.  BOX  91-A  TOPEKA,  KANSANS 


The  Gather-All  automatically  collates  your: 
Sales  Manuals  •  Sales  Books  •  Serially 
Numbered  Books  •  Instruction  Booklets  • 
Price  Sheets  •  Pamphlets  •  Mailing  Pieces 
•  Folded  Book  Signatures. 

The  Gather-All  is  built  in  three-  and  four- 
station  add-on  units  that  may  be  added  in 
your  plant.  With  the  stitcher,  creeper,  or 
criss-cross  delivery  attachments  you  further 
automate  your  collated  products. 

DESIGNED  FOR  FAST,  TROUBLE-FREE  OPERATION 

NO  STOP  LOADING 
:{:  BOnOM  VACUUM  FEEDERS 

CONTINUOUS  ONE;DIRECTION  STOCK  MOVEMENT 
:{:  MICROMATIC  MISS  OR  DOUBLE  DETECTORS  AT 
EACH  STATION 
SIMPLE  SET-UP 

He  OPERATING  SPEEDS  TO  6,000  SETS  PER  HOUR 
H:  SIZE  RANGE:  5"x8  to  9W'x14" 

SEND  FOR  COMPLETE  SPECIFICATIONS  TODAY! 


LLATO 


Financing  available  on  all  Didde-Glaser  equip¬ 
ment.  Address  request  on  your  letterhead  to: 
DIDDE-GLASER,  INC.  (General  Office  and 
Factory)  Dept.  GA12,  Box  608,  Emporia,  Kans. 
Sales  and  service  offices  in:  New  York, 
Chicago,  and  Los  Angeles. 


Manufacturers  •  Distributors  of  Graphic  Arts  Equipment 


Bright  Future  for  Printing 
Young  Lithographers  Are  Told 

William  J.  Clark,  vice-president  in 
charge  of  advertising  for  the  Owens 
Corning  Fiberglas  Company,  addressed 
the  Young  Lithographers  Association 
at  its  recent  meeting.  The  subject  of 
his  talk  was  Marketing  and  the  Graph¬ 
ic  Arts. 

Mr.  Clark  spoke  of  the  importance 
of  printed  media  in  a  company,  such 
as  Owens  Corning  Fiberglas,  with  its 
numerous  products  in  a  variety  of  mar¬ 
kets.  He  said  it  was  his  belief  that  the 
printed  word  is  needed  to  explain  a 
complex  advertising  theme,  because  the 
printed  ad  can  be  referred  to  repeated¬ 
ly,  whereas  on  television  the  same 
ad  can  be  seen  but  once  for  one  pay¬ 
ment.  He  predicted  a  greater  use  of 
four-color  material,  and  exhibited  cata¬ 
log  sheets  that  his  department  had  pro¬ 


duced,  indicating  that  it  was  the  first 
time  that  four-color  process  work  had 
been  used  in  his  industry  for  this  ma¬ 
terial. 

-Mr.  Clark  further  stated  that  he  did 
not  think  that  color  television  could  re¬ 
produce  color  with  enough  fidelity  to 
compete  with  four-color  printed  media. 
He  saw  a  continuous  future  for  the 
small  circulation  specialty  magazines, 
because  this  type  of  magazine  would  do 
the  job  for  the  advertiser  at  a  cost  he 
could  afford.  He  emphasized  that  an 
advertiser  must  spend  his  money  effi¬ 
ciently,  which  would  result  in  the  con¬ 
tinued  use  of  these  specialty  maga¬ 
zines. 

Mr.  Clark  concluded  his  remarks 
with  the  statement  that  there  is  an 
excellent  future  for  companies  in  the 
graphic  arts  that  keep  themselves  effi¬ 
cient  with  modern  equipment  so  they 
can  meet  the  needs  of  their  customers. 


USE  ROLCOR  LITHO-RED 


THE  STRIPPING  TAPE  YOU  CAN  SEE 
THROUGH  BUT  CAN'T  EXPOSE  THROUGH 

No  pinholes.  Color  is  part  of  base  material. 
No  bleeding,  oozing,  shrinking,  curling  or 
static.  Cuts  easily  without  use  of  special 

cutting  edge.  Can  be  reapplied  without 
tearing  goldenrod  surface.  Extra  thin 
(.0028)  for  better  contact.  Adhesive 
always  stays  on  tape.  Also  available  clear. 

2592  inch  ROLLS  x  •  V»"  .  Vi"  .  Vx"  .  1" 

ROLL-O-GRAPHIC  j 

CORPORATION  J 

1 33  PRINCE  ST.,  NEW  YORK  1 2, N.Y.  ‘  ^ 


f  SEND  FOR 
t  TRIAL  SAMPLE 
I  AND  NAME  OF 
L  YOUR  LOCAL 
DEALER 
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NEED? 


i  1  I  '  -  .  ^ 

^  ' 

AO 

41 

42 

Un-needed  Cutting  Capacity 

Can  Cost  You  Up  To  ^900  PER  INCH  Extra 

How  big  a  cutter  do  you  actually  need?  For  example,  if  a 
35  X  45  sheet  is  the  largest  you’ll  normally  cut .  .  .  and  that’s 
certainly  true  of  most  small  and  medium-sized  shops  ...  a 
37- inch  cutter  certainly  will  meet  all  your  cutting  needs. 

Un-needed  cutting  capacity  just  ties  up  valuable  capital 
—  capital  which  might  be  better  used  to  pay  for  another 
badly  needed  piece  of  bindery  equipment  or  even  a  second 
small  cutter  to  save  time  on  trimming  operations. 

That’s  why  the  Challenge  37*  Automatic  Cutter  is  worth 
looking  into.  It  can  give  you  everything  you  need  in  the  way 
of  operating  features  and  still  save  you  money!  It’s  even 
available  with  a  Power  Back  Gage  and  Automatic  Spacer, 
if  needed. 

For  information  about  this 
and  other  cost-saving 
Challenge  models,  see 
your  local  dealer  or  write: 

tin  challenge  machinery  CO. 

Grand  Haven, 

Michigan 


HHULENBI 

Sai/lfi^  %t/Jum  jot 
tkc  Giojflk  SnJMAUjf 


TILTING  TOP  LINE-UP  TABLES 
Extremely  versatile  and  easy  to  use.  These 
precision  line-up  tables  have  tilting  top,  90'" 
adjustable  straight  edges,  micrometers, 
stop  straight  edges  plus  or  minus  .001  per 
inch,  and  many  other  outstanding  features 
and  accessories.  Six  standard  sizes. 


STEP  &  REPEAT VACUUM  FRAMES 
A  precision  Step  and  Repeat  Machine, 
and  a  rigid  Deluxe  Vacuum  Frame  com¬ 
bined  into  one  unit.  Step  and  repeat  ex¬ 
posures  and  regular  vacuum  frame  expo¬ 
sures  made  simultaneously.  An  investment 
that  will  pay  for  itself  in  greater  efficiency 
and  quality  production.  Now  being  used 
for  iithography,  photoengraving,  gravure, 
silk  screen  and  engineering. 

CUP  THIS  AO  TO  YOUR  LETTERHEAO  FOR 
FREE,  FULL-COLOR  OATA  ANO  PRICES. 


HULEN  LINE-UP  TABLE  CO. 

IS24  CHARLOTTE  ST.,  KANSAS  CITY,  MO. 


br 

EUGENE  C. 
BULINSKI 


offset-littio 

platemaking 

questions 


Adding  Water  to  Develop 
Deep-etch  Plate 

QW'hen  a  deep-etch  plate  is  diffi- 
•  cult  to  develop  out,  water  is  usu¬ 
ally  added  to  help  speed  up  the  action 
of  the  developer.  How  much  water  do 
we  add,  and  why  does  this  difficulty 
occur? 

A  In  some  areas,  this  developer  is 
Fi,  referred  to  as  a  hot-shot  solution. 
The  adding  of  water  is  generally  done 
by  guesswork,  years  of  experience,  or 
by  adjusting  the  developer  to  a  work¬ 
ing  Baume. 

There  are  a  number  of  reasons  why 
a  deep-etch  image  will  develop  out 
slower  and  with  some  difficulty: 

1.  Dark  Reaction.  It  is  an  over-all 
hardening  of  the  coating.  This  usually 
occurs  when  the  plate  has  Iain  around 
a  long  time  during  high  humidity.  This 
will  produce  difficult  development  in 
certain  coatings. 

2.  Waxed  deep-etch  coating  will 
slow  down  your  development.  Wax  is 
generally  used  to  prevent  moisture 
from  entering  the  coating  during  high 
humidity.  In  this  case,  the  wax  is 
washed  away  with  a  cellosolve  solution 
before  development,  hut  it  is  still  diffi¬ 
cult  to  wet  this  surface  properly.  A 
lower  Baume  coating  is  sometimes  ap¬ 
plied  on  the  first  development. 

3.  Trouble  with  difficult  develop¬ 
ment  may  also  occur  in  a  room  with 
lower  temperatures  or  a  sink  that  has 
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New  plate  for  duplicators  and 
small  offset  presses  ("‘f, 


S.  D.  Warren’s 

FOTOPUVTE  8 


16  plate  sizes*  Negative-working,  presensitized 


8  WAYS  YOU  BENEFIT  WITH  FOTOPLATE  8 


1.  Low  Cost  —  priced  from  12<‘ to 

2.  Short  Exposure  —  fast  sensitizer  re¬ 
duces  exposure  time. 

3.  High  Quality  Reproduction  —  The 

quality  of  reproduction  of  type,  solids  an.d 
halftones  is  enhanced  by  the  strongly 
grease-receptive  image  on  FotoPlate  8. 

4.  Easy  Development  —  FotoPlate  8 
can  be  placed  on  press  with  no  prior  de¬ 
veloping,  or  can  be  processed  with 
Warren’s  FotoPlate  Developing  Ink. 

5.  Fast  RolUUp  —  New  sensi¬ 
tizer  provides  greater  affinity  for 
ink.  Result:  faster  roll-up,  less 
waste,  short-cut  processing. 


6.  Plastic  Grain  —  Fine-grained  plastic 
surface  of  FotoPlate  8  is  designed  for  clean 
running  and  faithful  reproduction  of  copy. 

7.  Press  Stability  —  Caliper  is  a  sturdy 
.008*.  This  provides  stability  and  easy 
handling  on  press. 

8.  Sensitized  One  Side  Only  —  This 
permits  100%  use  of  plates,  with  less 
spoilage  than  with  two-sided  plates. 

FotoPlate  8  Presensitized  lithographic 
plates.  Another  FotoPlate  product 
from  S.  D.  Warren  Company, 
89  Broad  Street,  Boston, 
Massachusetts. 


warren's 


HUMIDITY-PROOF ! 

GRUMBACHER 

PATENT  BLACK  ?? 

MASKING  INK  ; 

•  adheres  to  acetate  and  vinyl  f- 

.  •  extra  black . . .  extra  opaque  f 

I  •  non-reflective  high  gloss  ® 

:  I  •  for  masking,  overlays,  drawings 
I  •  use  on  paper,  cloth  or  plastic 
I  NEVER  TACKY. ..EVEN  IN  HUMID  | 

:  I  WEATHER... ALWAYS  READY  TO  USE  | 
I  •  use  with  pen,  brush  or  ruling  pen  | 
.f  *  thins  with  water. .  .washes  off  | 

^  I  without  staining  the  acetate 
J  .1  SEND  FOR  FREE  SAMPLE  JAR  i 

\  I  M.  GRUMBACHER  ^ 


^  475  West  33rd  St.,  New  York  1,  N  Y. 


AT  YOUR  COMMAND 


FOUR  SCORE...  AND  MORE/ 

imc 

COLORS 


WRITE  FOR  OUR  LATEST 

COLOR  S  MATCH  BOOK 

UNIQUE  LAYOUT  SHOWS  2  COLORS  &  TINTS  ON  PAGE 


FIRM _ 

ADDRESS _ 

CITY - 

ATTENTION _ TITLE _ 

□  EOT:  OFFSET  □  LETTERPRESS  DBOTH 

□  1250  □  WHITEN  0251  DLARGER  PRESS 


VAN  SON  NOLLANO  INK 

UNION  AND  IttERTY  STREETS,  MINEOiA  NEW  YORK 


_ OFFSET  PI.ATEMAKIIN<; 

a  cold  stone  or  slab  on  which  to  work. 
This  slows  down  developing  time  of  a 
deep-etch  plate. 

4.  Plate  exposed  to  heat  in  whirler, 
over  a  long  period  of  time. 

Your  deep-etch  developer  may  he  cut 
in  Baume  as  low  as  .'T4  degrees  or 
lower,  hut  the  use  of  these  lower  Baume 
developers  takes  experience.  The  very 
low  Baume  developers  are  used  just 
long  enough  to  break  through  on  first 
development,  without  changing  the  con¬ 
dition  of  the  stencil.  The  regular 
developer  is  then  used  to  finish  the 
plate. 


Room 

Add  water 

Tempera¬ 

per  gallan 

ture 

developer 

Baumi 

85 

None 

40°— 41* 

85—80 

SV4  01. 

39° 

80—75 

103/4  OZ. 

38° 

75—70 

153/4  OZ. 

37° 

^’hen  you  add  water  to  developer  al¬ 
ways  check  your  Baume  with  a  hydro¬ 
meter.  It  is  the  handiest  instrument  for 
measuring  liquids.  Regular  devehiper 
should  not  go  lower  than  .34°  Baume  or 
it  might  become  a  hot  shot. 


Skin  Damaging  Chemicals 


Q  Please  list  the  ronrentrated  liquid 
m  arids  that  are  most  corrosive  to 
the  skin. 

A  First  we  must  understand  that  a 
.  corrosive  chemical  is  one  that  at¬ 
tacks  and  will  damage  the  skin.  The 
action  that  takes  place  is  similar  to 
scalding  or  burning.  In  some  cases,  the 
damage  can  be  so  great  that  skin  cells 
are  actually  destroyed;  this  is  a  very 
painful  experience. 

The  most  dangerous  concentrated 
corrosive  acid  is  sulfuric  acid  followed 
by  nitric  acid,  phosphoric  acid  and 
acetic  acid.  In  the  milder  corrosive 
group  are  iron  perchloride,  deep-etch 
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A  Harris  20  x  20"  will  get  you  juicier  profits  out  of  small 
jobs.  Designed  as  a  job  press,  it  produces  high-quality 
lithography  at  speeds  up  to  8,(X)0  iph.  Handles  multiples 
of  6  X  9",  B'/j  X  11 "  and  9  x  12"  bleed.  Fast  makeready  and 
trouble-free  operation  also  qualify  it  for  profitable  long 
runs.  Smallest  press  in  our  line  to  feature  the  famous  Harris 
feed-roll  register.  And  with  other  features  such  as  pull  or 
push  side  guides,  patented  multiroll  inker,  pressure  lubri¬ 
cation  and  air-sheet  delivery  control . . .  it’s  no  wonder  a  man 
dots  hts  best  work  on  a  Hams.  Write  for  Model  1 26  booklet. 


How  to 


get  more  out  of 
the  juicy  ones 


HARRIS-SEYBOLD  COMPANY 

A  Division  of  Harris  Intertype  Corporation 

4510  East  71st  Street,  Cleveland  5,  Ohio 


\ 


ASK  CoHm. 

HOW  TO  GET 

PiRFCCT  4 


€4 


*jREGISTER. 

This  stainless  ste$i  pin 

sent  free  with  answer.  Write. 

CHESLEY  F.  CARLSON  CO. 

3240  Ede*wood  A' 
Minn«opoiii  36.  Minn 


Fetewciife/? 

Reproportion 
curve,  shadow, 
do  perspectives 
.  .  .  hundreds  of  < 
unusual  effects 


MODIfICATION  CAMERA 


WKire  FOR  DETAILS 

MODI-GRAPHIC  INCORPORATED 
215  E.  NINTH  ST.,  CINCINNATI  2,  O. 


_ OFFSET  PI.ATEMAKING 


developer,  etch,  and  copperizing  solu¬ 
tion. 

The  milder  corrosive  groups  may  not 
produce  painful  burns,  but  they  will 
produce  a  skin  irritation  that  could 
lead  to  a  bad  case  of  dermatitis. 


Deep-etching  Time 

QHow  long  should  one  deep-etch  a 
m  plate? 

A  The  chemical  supplier  will  give 
fym  you  the  correct  amount  of  time, 
but  if  your  plant  is  not  air-conditioned, 
there  is  a  rule  you  can  follow,  f^hanges 
in  temperatures  affect  the  rate  of  deep¬ 
etching.  At  95“  F,  the  action  of  the 
deep-etching  solution  will  be  almost 
twice  as  fast  as  at  75“  F.  It  is  a  good 
idea  to  deep-etch  according  to  the  tem¬ 
perature. 

Since  the  deep-etch  solution  differs 
in  speeds,  all  that  can  be  done  here  is 
give  you  some  idea  or  rule  to  go  by. 
There  are  many  different  opinions  as 
to  how  deep  the  image  should  be  etched. 
Average  depth  is  .0002  to  .0003  of  inch. 


Temperature 

65“ 

75“ 

85“ 

95“ 


Deep-etch  time 
1  Vi  minute 
1  minute 
45  seconds 
30  seconds 


Cracks  in  Deep-etch  Coating 

QWhat  produces  fine  cracks  in  a 
m  deep-etch  coating. 

A  This  condition  occurs  in  winter. 

when  humidity  is  very  low,  coat¬ 
ing  too  thick,  becoming  too  dry  and 
brittle.  The  deep-etch  developer  solu¬ 
tion  penetrates  the  cracks  and  prints  a 
spiderweb  pattern.  The  way  to  prevent 
this  is  to  ask  your  supplier  to  reduce 
the  thickness  of  coating  or  reduce  the 
thickness  yourself  with  water  or  speed 
up  your  whirler.  The  best  way  to  avoid 
this  trouble  is  to  install  humidifiers  in 
your  plateroom.  This  will  introduce 
the  desired  amount  of  moisture. 
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PAINT  BRUSH  ACTION  means  uniformly  thin 
coatings  for  longer-running,  trouble-free 
plates. 

Con't  Strofeh— contains  only  pure,  soft  cotton. 
Super  Absorbent  — removes  the  last  traces  of 
etches  and  acids. 

lintleM— even  with  lacquer,  developing  ink,  or 
gum  arabic. 

Amazing  Wet  Strength  —  interlocked  fibres  can’t 
come  apart.  Perfect  for  applying  developing 
ink  and  lacquers  and  for  developing  out  and 
gumming. 

Handy  -  You  simply  tear  8'  square,  precut  wipe 
from  convenient  wire  rack.  No  hunting,  no 
cutting -always  at  arms  length. 


MAIL  THIS  COUPON - 

\  The  KENDALL  Company 

I  Fiber  Products  Division,  Dept.  GA-120«  Walpole,  Mass. 

I'd  like  to  try  Webril  Wipes  ~  free.  Please  send  me  samples  for 
;  testing. 

I  Nome _ 


Company. 


\ 


1 

( 


1 


FOR  EVERY  PURPOSE 


IMPCRIAl  HORIZMTAL 
CAMERA 

•  17-122“  film  Holder 

•  325**  Enlargement  or 
^Reduction 


MAJESTIC* 

ANCLE 
ART  AID  AND  CAMERA 

•  1SV7  'e24W2“  Viewing  Area 

•  24  124’*  Copy  Board 

•  Interchangeable  lenses 

if  desired  . 


LACEY  LUCI  JMAlar  A 
Senior  Process  Cameras 

•  Rugged  Steel  Construction 

•  400%  Enlargement  or 
Reduction 

•  Steel  calibration  tapes 
^•Automatic  Timer 


Cameras  from  S339  00  up 


Send  fer  (•l«l»|  A 

UaY  LUCI  PRODUCTS  CO. 

31  (rntrol  A«<  •  N»«arh  2,  N.  J. 
DtAlEll  diiKt  Ttrntciifi  Oaen 


LIQUID 

TEMPERATURE 
CONTROLLER 

For  connoction  to  ousting  do 
vofoping  sinks  or  ropiaemg 
worn  out  rotrigoration  unit  and 
controls  Will  maintain  sink 
water  temporaturo  within  a 
fraction  of  a  degree 
•  Serving  the  graphic  arts  industry 


H.  SCHMIDT  &  CO. 

321  S  Paulina  St  .  ChKago  12.  lit .  SEeley  3  0404 


For  Paper  Kn*''®' 

and 

Graphic  Arts  Saws 
soyj 


SIMONDS 

SAW  AND  STEEL  CO. 


FITCHBURG,  MASS. 


Halftone  Production  Problems 

Continued  from  page  84 

ency  and  less  time  spent  in  developinfi. 

27.  Question:  We  are  contemplat¬ 
ing  a  gray  screen.  What  changes  in 
our  technique  might  we  encounter  as 
compared  with  a  magenta? 

Answer:  The  flash  exposure  with  the 
gray  screen  will  be  far  more  critical 
than  that  with  the  magenta  screen.  1 
would  strongly  advise  that  you  have  a 
voltage  regulation  device  attached  to 
your  flashing  lamp. 

28.  Question:  W'hat  advantages 
does  a  gray  contact  screen  possess  as 
compared  with  a  magenta  screen? 

Answer:  The  gray  contact  screen, 
because  of  its  neutral  color,  can  he 
used  with  all  the  filters  necessary  to 
do  color  separation  work.  This,  of 
course,  is  not  possible  with  the  ma¬ 
genta  screen. 

29.  Question:  As  between  a  glass 
or  a  contact  screen,  which  will  be  best 
for  color  work? 

Answer:  Very  fine  work  is  made  with 
both  screens.  However,  if  the  very 
finest  color  work  is  wanted  it  means 
that  some  artist  will  have  to  correct 
our  screen  positives  to  make  those 
minute  changes  which  spell  the  differ¬ 
ence  between  the  mediocre  and  the 
sublime.  Your  glass  screen  positive 
dot  gives  the  artist  more  control  in  the 
etching  operation. 

.30.  Question:  Which  is  the  better 
method — making  screen  negatives  from 
continuous-tone  color  separation  posi¬ 
tives  or  making  screen  positives  from 
continuous-tone  separation  negative  — 
provided  we  use  a  magenta  contact 
screen  in  both  cases? 

Answer:  The  magenta  contact  screen 
was  and  is  designed  for  the  production 
of  screen  negatives,  and  it  does  a  better 
job  making  halftone  negatives  than 
halftone  positives. 
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GRANEKOTE  OFFERS  THE  PROFESSIONAL  QUALITY  OF  A 


MECHANICALLY  GRAINED  SURFACE  PLUS  THE  SIMPLICITY  OF  A 


PACKAGED  PRESENSITIZED  PLATE 


The  fine  uniform  grain  makes  it  easy  to  print  on  highly  coated  paper, 
acetate,  plastic,  foils,  and  metals  as  well  as  standard  offset  paper  stocks 
because  absolute  minimums  of  ink  and  water  are  possible. 

Color  fidelity  is  rich  and  true  — non-image  areas  are  clean.  Reverses  are 
full  and  sharp  — halftones  and  bendays  are  clear  and  crisp.  Using  the 
GRANEKOTE  Plate  is  a  revealing  experience. 

Pressmen  on  web  fed  and  sheet  fed  offset  presses  acclaim  the  GRANEKOTE 
one  of  the  finest  printing  surfaces  ever  achieved,  at  the  same  time  an 
unusually  long  running  plate. 


n 


WRITE  TODAY  FOR 
YOUR  FREE  OFFSET 
REFERENCE  CATALOG 
AND  INFORMATION 
ABOUT  GRANEKOTE. 
THE  MECHANICALLY 
GRAINED  -  PRESEN¬ 
SITIZED  OFFSET  PLATE. 


Please  send  full  information  about  the 
GRANEKOTE  Plate. 


We  have  an  offset  press,  size 


City 


Manufacturers  of  Graphic  Arts  Supplies. 

POLYCHROME  CORPORATION 

2  Ashburton  Ave.,  Yonkers,  N  Y. 


1 


MACBETH  ARC  LAMP  CO 


141  Berkley  St.,  Philadelphia  44,  Pa 


■UEandescenUI 
CAMERA  LAMP 


Filter  Helps  Highlight  Dots 

Q  Would  the  use  of  a  filter  help  the 
m  dots  in  our  halftone  positives 
made  from  separation  negatives  and 
using  a  magenta  contact  screen? 

A  I  believe  it  is  an  accepted  fact 
/i.  that  the  use  of  a  yellow  filter  will 
tend  to  produce  better  highlight  dots 
when  using  either  the  older  technique 
of  the  Wratten  #4  and  white  light  (no 
filter)  combination  or  the  newer  cc  fil¬ 
ter  technique. 


Density  Range  for  Separations 

QWhat  density  range  is  recom- 
m  mended  for  separation  negatives 
when  the  halftone  positives  are  made 
with  a  contact  screen  and  cc  filters? 

A  Most  information  suggests  that 
>  you  should  first  determine  the 
range  you  can  cover  with  your  contact 
screen  and  adjust  your  masking  and 
separations  to  cover  this  range  and  de¬ 
pend  on  the  lower  cc  filters  to  maintain 
the  balance  in  the  halftone  positives. 
However,  it  is  believed  that  the  tend¬ 
ency  is  to  make  the  masks  and  separa¬ 
tions  and  then  try  to  bring  the  halftone 
positives  into  balance  instead  of  mak¬ 
ing  the  proper  range  in  the  separation 
negatives. 

It  is  a  simple  matter  to  make  a  few 
tests  with  a  film  gray  scale  to  determine 
the  range  you  can  cover  with  your  con¬ 
tact  screen  and  no  filter  and  possibly  a 


An  incandescent  camera  lamp  that  has  constancy 
of  light  output  and  reliability  of  performance 
comparable  to  the  famous  Macbeth  carbon  arcs. 
Full  production  on  black  and  white  line  and 
halftones ...  the  ideal  lamp  for  printed  circuits. 
Economical  to  use:  longer  bulb  life,  consistent 
light  output  and  the  dependable  long  lasting 
reliable  Macbeth  control. 

Writ*  today  for  from  broc/iwr*. 


i 
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a  roll  of 
niiii  savintis 


ilh  Cheiiico  Roll  Film  you  save  up  to  30% 

Simply  by  adopting  Chemco  Roll  F'ilm  and  roll  film  methods  you  can  reduce  present 
sheet  film  costs  up  to  30%.  What’s  more,  you  will  also  increase  your  negative  produc¬ 
tion  and  reduce  film  waste  and  spoilage.  1i  If  these  promises  of  improved  efficiency  in 
your  camera  department  intrigue  you,  then  write  or  phone  us  for  the  complete  story. 

Chemco  Photoproducts  Company,  Inc. 

Glen  Cove,  New  York 

Branch  Off>ca»  Atlanta  Boston  Chicafo  CItvaland 
Dallas  Naw  Orlaana  New  York 


Ciclutfva  Agents  in  Canada  W  C  Booth  Company.  Ltd 
Ciclusto#  West  Coast  Agents  California  Ink  Company.  Inc. 


IF  YOU 

ALREADY 

SQUEEGE-IT 


DON’T  TELL  A  SOUL! 


MAINTAIN  YOUR  COMPITITIVI 
ADVANTAGE 

You  know  that  10  minutes  a  day 
equals  50  hours  a  year.  You  know 
the  cost  of  50  hours  of  labor.  You 
know  the  advantages  in  eliminat¬ 
ing  scratch  and  smear  from  nega¬ 
tives. 


18"  SQUEEGE-IT  . $19.85 

26"  SQUEEGE-IT  . $24.85 


JOMOmW  'me. 

TUCSON,  ARIZONA 


How  to  get  perfect 

repro  proofs 
for  dimes 

instead  of  dollars! 


COLD  TYPE  con  save  you  money.  But  don't  let 
new>fangled  Headline  makers  bedazzle  you. 
Check  all  the  solid  advantages  of  FOTOTYPE: 
no  costly  nrxschines,  no  ort  or  photographic 
tricks.  Clean,  sharp  FOTOTYPE  choracters  are 
pre-cut  to  hairline  accuracy.  Self-oligning 
composing  stick  anyone  con  use.  Simple,  proc- 
ticai,  making  friends  since  1936.  Now  over 
300  styles  and  sizes,  including  the  newesti 

FREE  64-PG.  BOOK 

Clossified,  onnotated  with  useful  typographi- 
col  dato.  Shoy/s  step-by-step  how  Fototype 
produces  fine  disploy  composition  (like  thot 
used  in  this  odl)  without  metal  type. 

FOTOTYPE  INC..  1418  Roscoe.  Chicago  13 


....OFFSET  CAMERA 

cclO  yellow.  This  test  made  on  your 
process  camera  will  give  you  the  infor¬ 
mation  you  need  to  set  a  standard  for 
your  separations. 

Screens  for  Photoengraving 
and  Photolithography 

QW'hat  is  the  difference  between 
m  an  ideal  screen  for  photoengrav¬ 
ing  and  one  used  for  photolithography? 

A  The  people  who  manufacture  con- 
>  tact  screens  seem  to  agree  that  the 
main  difference  between  an  ideal  screen 
for  photolithography  and  one  for  photo¬ 
engraving  is  that  the  photoengraving 
screen  should  have  a  greater  density 
range.  The  screens  designed  for  photo¬ 
lithography  can  and  are  used  in  photo¬ 
engraving  by  using  filters,  auxiliary  ex¬ 
posures,  and  processing  variations  to 
extend  the  halftone  scale. 


Densitometer  Units 

QDo  you  think  it  is  important  to 
■  have  both  the  transmission  and 
reflection  units  for  a  densitometer? 

A  I  would  say  it  was  essential  to 
have  both  units  if  you  plan  to  use 
the  masking  technique  available  today, 
and  if  your  shop  receives  both  reflec¬ 
tion  copy  and  transparency  copy.  If 
your  shop  handled  nothing  but  trans¬ 
parencies,  it  is  conceivable  that  the 
camera  department  could  get  along 
without  the  reflection  head,  but  the 
pressroom  would  need  a  reflection  unit 
for  press-sheet  readings.  The  press¬ 
room  wouldn’t  need  the  transmission 
unit  hut  I  believe  the  camera  depart¬ 
ment  needs  both  the  reflection  and 
transmission  units. 


Some  printers  would  be  better  off  if 
they  took  as  much  pride  in  their  work 
as  they  do  in  their  car. 

— Old  Tramp  Printer 
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Can3l0  .  .  .  coKoetCed 

inta  (A^e^  ^%ocCuct^f 

n  (dl  ©  ^  “  Z’/Wf/ff  a  Film  C.leuner  tonpled  with  an  Anti-Static  agent  and  have  both 


product- 


I’rodiue  a  Film  C.leaner  coupled  with  an  Anti-Static  agent  and  have  both 
parts  REALLY  worl(! 

Canale  Film  Clean  with  NO-STAT,  a  superior  cleaning  solution  for  most 
plastics,  film  glass  and  metals.  Excellent  for  use  on  Can-A-Lite,  Vinylite, 
Acetate,  Cronar,  Estar,  Polyesters,  and  Orange  Plastic  Sheets.  Canale  Film 
Clean  contains  No-Stat — a  superior  static  neutralizing  agent  which  PER¬ 
MANENTLY  removes  static  from  any  material  to  which  it  is  applied. 


TRY  THIS  AMAZING  TEST! 

I 'sc  two  pieces  of  vinyl — (noted  for  its  static  and  troublesome  dirt  and  dust  attraction). 

Treat  one  piece  usin((  CANALE  FILM  CLEAN  with  NO-STAT.  After  treatment,  try  to  induce 
static  into  the  vinyl.  IT’S  VlKTl'ALLY  1  .Ml’OSSl  RLE  ! 

.\’ow  drop  l)oth  pieces  to  the  FLOOR  ! 

The  treated  piece  will  remain  DIRT  AND  DOST  F'RKE! 

This  is  proof  positive  that  CANALE  FILM  CLEAN  wdth  NO-STAT  is  a  Superior  product. 
CANALE  FILM  CLEAN  with  NO-STAT  will  CLEAN  almost  anything.  Fast  drying  and 
thorough,  it  will  ((uickly  remove  grease,  tape,  finger  marks,  dirt  and  dust. 

CANALE  FILM  CLEAN  with  NO-STAT  is  used  on  Magenta  Screens,  Vacuum  Frames.  Strip¬ 
ping  Tables,  and  on  Negative  and  Positive  Flats. 

Incidentally,  tape  will  still  adhere  to  surfaces  treated  with  CANALE  FILM  CLEAN  with 
NO-STAT. 


1°  M 

CANALE  CHEMICAL  CORP. 


2633  N.  Jerusalem  Rd.,  Easf  Meadow,  L. 

SUnset  5-6045,  54 


product-  I. 


formation,  prices,  and  literature  on  Can-A-Lite. 


FILM  CLF:AN  tvith  ISO-ST  AT  is  a  brand  name  of  CANALE  CHEMICAL 
CORPORATION,  manufacturers  of  the  finest  in  lithographic  products. 


BALL  BEARING 


SYN-TAC 


THE  FINEST  INK  ROLLS 


MUl 


MULTILITHS 

MASTERLITH 


DAVIDSONS 
A  T.F  CHIEF  15 


•  A  B  DICK  NO  350 

FULL  SATISFACTION 

GUARANTEED 

or  it’s  no  sale! 

Ask  your  dealer  about 
"SYN-TAC”  printing  advantages 

DEALER  INQUIRIES 


CHICAGO  MANIFOLD 
PRODUCTS  COMPANY 

64SS  Avondale  Ave.,  Chicago  31,  III. 

_  OUR  40th  YEARI  m 


YOUR  LITHO  JOB  MAY  BE  ONE 
OF  312  AWARD  WINNERS 


lithographic  awards 
competition  and  exhibit 


LITHOGRAPHERS  &  PRINTERS  NATIONAL  ASSN. 

S97  FIFTH  AVI  NEW  YORK  17.  N:  V. 


By 

WIlllAM  lYERS 


offset-litho 

presswork 

questions 


Press  Care  and  Maintenance, 
or  "Pressman's  Pride" 

At  this  time  I’d  like  to  redo  one  of 
my  first  articles  on  press  care  and  main¬ 
tenance.  Again  I  shall  say  it’s  an  ele¬ 
mentary  subject,  but  again  I’ll  say  it’s 
an  extremely  important  subject.  Unless 
the  apprentice  cultivates  good  habits  at 
the  beginning  he  certainly  will  not  de¬ 
velop  into  the  valuable  pressman  he 
should. 

Whenever  the  subject  of  press  care 
and  maintenance  comes  up,  one  hears 
the  remark,  “I  can’t  run  the  press  and 
keep  it  clean  too.”  Naturally,  addi¬ 
tional  time  or  provisions  for  major 
maintenance  must  be  provided  hut  1 
should  like  to  write  primarily  of  the 
press  care  necessary  and  possible  in  the 
daily  routine.  For  lack  of  a  more  suit¬ 
able  title  my  connotation  would  read, 
“Pressman’s  Pride.” 

Proper  lubrication  is  the  basic  care 
of  a  press,  or  any  machine  for  that  mat¬ 
ter.  It  doesn’t  seem  too  important,  espe¬ 
cially  when  you  are  anxious  to  get  go¬ 
ing,  hut  much  time  and  money  is  lost 
because  of  slipshod  lubricating.  Using 
the  proper  lubricants  is,  of  course,  the 
first  step.  Every  press  should  be  oiled 
at  the  beginning  of  each  shift  and  never 
j  while  the  press  is  in  motion.  I’ve  al- 
1  ways  made  it  a  practice  to  start  at  one 
I  particular  spot  and  work  around  the 
I  press.  Oil  cups  should  be  filled  and 
1  regulated,  and  oil  reservoirs  kept  at 


118 


DECEMBER.  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


¥ 


MAKE-READY 


KflVl 


ROLLERS  with 


SABER-TOOTH 


PERFORATION  BACKING  ANO 

under-type-h'igh  rule. 


SAVE  rollers  and  make-ready  time  while  you  get  sharper,  cleaner 
perforation  at  all  speeds  with  Saber  Tooth  Perforation  Backing  and 
Under-Tyf)e-High  rule.  Saber  Tooth  Backing  is  pre-glued  and  has  sharp 
teeth  along  each  cndge  to  hold  it  firmly  to  the  tympan.  Will  not  slip. 
Will  not  damage  cylinder  or  platen. 


SABER  TOOTH  PERFORATION  BACKING  AVAILABLE  IN 
1  Ifi",  1  8",  1  4"  widths  13-foot  roll  $4.25 


SABER  TOOTH  PERFORATING  RULE  AVAILABLE  IN  TWO  FOOT 
LENGTHS  WITH  18,  12.  9,  8,  6,  4.  3,  2  teeth  per  inch. 

Per  foot  48c 


manufactajred  Br 

'  SOLD  BY  LEADING 

SUPPLY  HOUSES 

H.  S.  BOYD  COMPANY 

TULSA,  OKLA  .  USA 

for  pennies  more 


AGATEGRAIN 


Agotegrain  plotes  are  being  used 
more  and  more  by  quality  printers. 
They  assure  better  quality,  longer  runs 
and  trouble  free  operations.  If  you 
are  willing  to  pay  a  few  pennies 
more  to  save  many  operational  dol¬ 
lars,  send  for  information. 

All  Inquiries  will  be  promptly  answered 


AMERICAN  GRADED  SAND  CO.  © 

Chicago  13.  Illinois  Paterson  4.  N.  J. 


BINGHAM 

ROLLERS 


headings 
cost 
pe 


.  .  .  .  OFFSET  PRESSWORK 


specified  levels.  Chains,  gears,  and 
journals  are  usually  greased  every 
week.  Don’t  neglect  those  hard-to-get- 
at  parts  like  cylinder  grippers  and  head 
stops.  Air  pumps  in  particular- should 
be  oiled  frequently. 

Just  recently  I  saw  the  results  of  us¬ 
ing  the  wrong  lubricant  in  a  vacuum 
pump.  Actually,  the  oil  was  too  heavy 
which  caused  the  flippers  to  be  sluggish 
thereby  creating  a  racket  when  rotat¬ 
ing.  Considerable  time  was  lost  in 
cleaning  the  pump  and  reoiling  with 
the  proper  grade  of  oil. 

A  good  example  of  inadequate  lubri¬ 
cating  that  comes  to  my  mind  goes  like 
this.  Pressman  “A”  was  having  scum 
trouble.  He  and  the  foreman  went 
through  the  regular  routine  or,  as  we 
frequently  refer  to  it,  the  process  of 
elimination:  check  dampener  and  roller 
settings,  pressures,  packings,  etc.  Fi¬ 
nally,  a  new  plate  was  made  only  to 
have  the  same  problem  crop  up  a  short 
time  later.  Eventually,  a  neglected  form 
roller  journal  was  discovered.  The  jour¬ 
nal  ran  hot  in  the  socket  causing  a 
skidding  action  on  the  plate,  hence  the 
scum. 

On  the  other  hand,  sloppy  or  over¬ 
oiling  is  undesirable.  .All  excess  oil  or 
droppings  should  be  wiped  up  during 
the  process  of  lubricating.  Oil  drop¬ 
ping  into  the  rollers  or  working  in  from 
the  sides  of  the  rollers  can  cause  spas¬ 
modic  ink  scum.  Exaggerated,  maybe, 
hut  it  happens. 

Remember  an  occasional  check  of  the 
feeder  mechanism,  especially  the  for¬ 
warding  and  register  wheels.  An  ag¬ 
gravating  case  of  misregister  has  often 
eventually  been  traced  to  a  sluggish 
register  wheel. 

Lubricating  a  press  is  only  part  of 
the  job.  A  conscientious  pressman  is 
forever  alert  for  indications  when  oil 
or  grease  is  not  reaching  needed  parts 
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Offset  Blankets  by: 

Wm.  Rectit  Co. 

50  Church  St..  N.  Y.  C. 
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/mprovtf  Owofify  pn 

MULTIUTN 


M«nwfactwr*rf  •!  Synthetic  lwPP«r  onrf  M«t«l  0»ctil«tinf 
l•U•n  f«r  Mvltilith,  E>«vtdfw.  ATF  “CM«I  15'*,  mrti 

A.  t.  Dick 

Wrif*  fodoy  for  eompl»t»  dutaih 


New  ORANGE  MASKING  PLASTIC 
forLAYOUTSTHAT“HOLDSTO-SIZE" 
♦GOLDENPLAST  masking  plastic  — 
new  formulated  medium,  replacing 
Goldenrod  papers  for  those  difficult 
"hard-to-register"  jobs. 

SEE  THE  DIFFERENCE  IN  FEATURES 

•  Solves  Misregister  problems  (in  all 
climatic  conditions)  •  Available  for  all 
press  sizes  •  Easily  cut  •  Used  for 
dropouts  •  Thin  base  •  Available  in 


FOB  NY.  Our  Plant 
Prices  Subject  to  Change 


and  then  he  should  know  what  to  do 
about  it.  For  example,  a  bearing  run¬ 
ning  hot  can  he  restored  to  normal  by 
oiling  with  Bard  oil  or  a  similar  oil. 
Like  everything  else,  proper  lubricating 
is  a  matter  of  experience  hut  should 
never  be  neglected. 

The  prime  requisite  of  “Pressman’s 
Pride”  of  course  is  cleanliness.  In  fact, 
of  all  phases  of  good  lithography 
cleanliness  is  the  prime  requisite. 
Hence,  sponges,  buckets,  etc.,  should 
be  cleaned  at  least  once  a  shift.  Dirty 
sponges  filled  with  etch  can  do  untold 
damage  to  a  plate. 

Some  people  refer  to  the  dampening 
system  of  an  offset  press  as  a  necessary 
evil;  necessary  because  of  the  process, 
and  because  up  until  now  no  one  has 
come  up  with  a  practical  improved 
workable  substitute.  Dry  offset  has 
made  notable  strides  through  the  years, 
but  still  has  certain  drawbacks  which 
hinder  its  widespread  acceptance  to 
the  industry.  At  any  rate,  the  dampen¬ 
ing  system  is  still  with  us.  Fortunately, 
it  is  one  section  of  an  offset  press  that 
cannot  be  neglected  for  too  long  a  pe¬ 
riod. 

To  some  pressmen,  the  cleaning  and 
setting  of  dampeners  is  a  time-consum¬ 
ing  and  ardous  task.  Actually,  the  sys¬ 
tem  requires  little  more  time  than  that 
which  is  spent  lubricating  the  press. 
Here  again,  the  word  cleanliness  is  so 
important.  Clean  dampeners  save  both 
makeready  and  running  time.  How  of¬ 
ten  have  you  wasted  considerable  time 
running  waste  sheets  and  washing  roll¬ 
ers  while  trying  to  get  color  on  a  fussy 
tint  job  when  a  15-minute  dampener 
wash-job  would  have  done  the  trick? 
How  often  have  you  run  an  entire  day 
sponging  water  on  filthy  dampeners 
coated  with  dry  ink?  Results  —  a  tir¬ 
ing  day  and  a  job  studded  with  caught- 
up  sheets  and  of  which  you  are  not  too 
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BREAK-THRU 

AHEAD  BY  A  MILE 


THE  BAR-PIATE  MFC.' CO.,  BOSTON  POST  RD.,  ORANGE,  CONn! 


.  .  .  .  OFFSET  PRESSWORK 

proud.  Proper  setting  of  dampeners 
should  become  as  routine  as  putting 
on  a  plate  and  require  a  minimum  of 
time.  Dampener  trouble  will  be  negli¬ 
gible  if  dampeners  are  kept  clean  and 
checked  frequently  for  setting. 

Paper  dampeners  save  time  and 
money  and  are  being  accepted  more 
and  more. 

To  help  combat  glaze,  rollers  should 
be  washed  thoroughly  at  all  times. 
Washup  solutions  are  a  matter  of  pref¬ 
erence,  but  for  best  results  follow  your 
roller  manufacturer’s  recommendations. 
At  any  rate,  the  succeeding  colors 
should  determine  the  amount  of  wash- 
up  necessary.  Here  again,  an  extra  five 
minutes  of  washup  can  save  consider¬ 
able  time  when  trying  to  match  color. 
A  simple  little  thing  like  cleaning  the 
end®  of  rollers  seems  so  unimportant. 


ASK  taftSMi 

HOW  TO  HOLD 


V 


Generous  5  PERFECT 
sompleof  \  REGISTER 
Carlson 
Mask  sent  free 
with  answer.  Write: 

CHESIEYF.  CARLSON  CO. 

2240  Edgewood  Ave. 
Minneapolis  26,  Minn. 


1 

/ 


What  can  be  more  disgusting  than  to 
see  a  roller  end  so  caked  with  ink  that 
it  cracks  open  allowing  solvents  to  seep 
in  and  causing  a  mushy  useless  roller. 

Sure,  washing  the  blanket  and  back 
cylinder  is  part  of  the  regular  washup. 
However,  instead  of  giving  them  the 
usual  lick  and  a  promise,  get  in  the 
habit  of  scrubbing  the  blanket,  back 
cylinder,  and  bearers  with  water,  gas, 
and  pumice  after  your  final  washing.  It 
takes  only  a  minute  or  two  more,  but 
I’ll  wager  that  the  job  will  print  better 
and  the  blanket  will  last  longer.  Then, 
too,  how  many  times  have  you  patched 
under  a  blanket  to  bring  up  what 
looked  like  a  low  :-pot  only  to  find  that 
your  blanket  was  so  ba<lly  glazerl  it 
wouldn’t  accept  ink  in  spots?  Investi¬ 
gate  some  of  the  new  blanket  cleaners 
on  the  market.  They  are  easy  to  use 
and  do  a  good  job  of  keeping  your 
blanket  in  good  shape  at  all  times. 

How  many  times  have  you  heard  a 
pressman  remark  of  another  pressman, 
“That  guy  seems  to  turn  out  a  better 
job,  faster  and  with  less  effort  than  I 
can.”  Evidently  that  guy  has  “Press¬ 
man’s  Pride.”  He  has  systemized  him¬ 
self  and  does  a  meticulous  job  on  those 
unimportant  press  chores. 


Many  excellent,  technical  graphic  arts 
books  are  available  from  The  Graphic 
Arts  Monthly.  Write  for  free  book  list. 


DEALERS:  at  our  lower  prices  and  fast  delivery,  you'll  sell  more 


SNAP  FORMS  and 
CONTINUOUS  REGISTER  FORMS 

Let  us  prove  that  our  prices  are 
lower!  Send  us  a  sample  of  the 
forms  you  are  now  buying  and 
compare  our  quotation!  Write  to: 


THE  DEALERS'  BUSINESS  FORMS  CO.  Inc.  *279  Fifth  Ave..  N.  Y.  U.  HUrray  Kill  i-2SYI 
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MILLER-TROJAN  CO..  INC.,  TROY,  OHIO 

Dealers  tn  all  principal  cities 


Unbeatable  versatility 

BLACK 


&  WHITE 

and 

COLOR 


- - 

n 

1 1 

.  .  .  all  from  one  ruggedly  con¬ 
structed,  LOW  COST  camera 


Cut  fil^,  vacuum,  Xerox,  Ge- 
vacopy  and  Ektalith  backs 
can  be  interchanged  quickly 
and  easily  = 


Same  focusing 
scales  are  used 
for*  all  backs 


I  Can  be  equipped 
to  back  light  color 
transparencies 


Lets  you  make 
color  separations  from 
reflection  copy  using  standard  < 
camera  lights 


Enlarges  twice  and 
reduces  five  times 


e 

troja 


Can  be  equipped 
for  gallery  or  dark¬ 
room  operation 


CAMERA 


If  you’re  looking  for  a  really  practical 
and  versatile  camera,  you'll  want  to 
investigate  the  Miller-Trojan  Sharp¬ 
shooter. 

It  lets  you  interchange  any  one  of 
5  different  backs.  Standard  trans¬ 
former  operated  incandescent  lights 
give  you  correct  Kelvin  temperature 
for  making  color  separations  from 
reflection  copy— or,  with  an  optional 
transparency  copy  board  assembly, 
you  can  back  light  transparencies.  It 
incorporates  proven  horizontal  cam¬ 


era  design  to  assure  greater  rigidity, 
better  lighting,  less  dust,  and  easier 
operation  — is  equipped  with  the  lat¬ 
est  camera  features— can  be  "added 
to"  in  the  future  without  expensive 
modification— yet  sells  at  a  low  cost. 

Everything  considered,  it’s  your 
best  camera  buy  whether  you  need 
the  11"  X  14"  or  the  14"  x  18"  size. 

Write  today  for 
full  detail- - ' 


i 


LithP 

Club 

Mews 


NALC  Planning  Committee 
Holds  Meeting 

An  officers’  and  Standing  Planning 
Committee  meeting  was  held  recently 
in  the  Conrad  Hilton  Hotel,  Chicago. 
The  meeting  was  opened  by  Rae  Goss, 
NALC’s  president. 

Those  present  heard  proposals  on 
professional  management  service  sub¬ 
mitted  by  Robert  J.  Mayer  of  Robert 
J.  Mayer  Company,  Chicago,  and  Dale 
Hughes  of  the  Unigraphic  Corporation 
of  Detroit.  The  Standing  Planning 
Committee  has  definitely  decided  to  ac¬ 
quire  the  services  of  a  professional 
management  consultant  to  undertake 
the  business  and  promotional  activities 
of  the  NALC,  which  will  give  the  asso¬ 
ciation  a  permanent  headquarters  and 
address. 


A  program  considering  some  of  the 
management  problems  encountered  in 
the  lithographic  industry  and  the  so¬ 
lutions  for  them  was  submitted  by  Bud 
Cartter,  president  of  the  Ann  Arbor 
Litho  Club,  and  John  Valois  of  the 
University  of  Michigan.  The  five-day 
seminar  of  the  proposed  Lithographic 
Arts  Management  Institute  would  be 
supplemented  with  a  choice  of  related 
correspondence  study  courses. 

Ed  Deevers  of  Dallas  gave  an  outline 
of  the  history  and  background  of  the 
Southwest  Litho  Clinics  which  have 
served  a  great  educational  need  in  that 
area.  It  is  hoped  that  programs  of  this 
type  can  be  held  in  other  geographic 
areas. 

Baltimore  Club 

Approximately  60  niembers  and 
guests  attended  the  regular  meeting  of 
the  Litho  Club  of  Baltimore  held  at 
Munders  Lauraville  House. 

Ted  C.  Ringman  (Sam’l  Bingham’s 
.Son  Mfg.  Co.)  was  the  guest  speaker. 
His  subject  was  Wbat  Are  You  Doing 
Wrong  With  Your  Rollers.  Mr.  Ring- 
man  covered  the  latest  developments 
in  all  types  of  printing  rollers,  as  well 
as  their  care.  He  pointed  out  that  more 
often  rollers  are  recovered  because  of 
abuse  rather  than  from  excessive  use. 

Some  of  the  highlights  of  his  talk 
were  the  use  of  Polyurethane  rollers 


■  IT  / 


Braco  Chemical  Company 
St.  Louis  10,  Missouri 
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ANNOUNCING  THE 
HAMILTON  LINE 
OF  CUT-SIZE  PAPERS 

(cut  to  the  right  size  and  press  ready) 


Kl 


HamiltM  Paptr  CMpany,  HiqaM,  Pa. 

Mills  at  Miquon,  Pa.,  and  Plainwell,  Mich. 
Officesin  New  York,  Chicago.  Los  Angeles 


OF  NEGATIVES 
AND  POSITIVES 


nuArc  makes  darkroom  safe- 
lites  in  all  sizes  for  wall,  ceil¬ 
ing  or  table  mounting.  Special 
sizes  can  be  made  to  fit  your 
darkroom  .  .  .  send  sketch 
for  quotation. 


INSPECTION  SAFELIGHTS 


Can  be  used  for  etching  .  .  . 
can  be  supplied  with  over¬ 
head  rails  (see  photo)  and 
water  fiow  system.  Available 
with  green,  ruby  and  white 
lights.  Three  sizes. 


STANDARD  SAFELIGHTS 


Available  with  ruby 
lights.  Six  sizes. 


Send  for  Bulletin  A227G. 


COMPANY,  INC. 


4110  WEST  GRAND  AVE. 
CHICAGO  51,  ILL. 


Sales  and  Service:  New  York  •  Los  Angeles 


_ LITHO  CLUB  NEWS 

for  form  rollers  to  help  eliminate 
hickies.  Polyurethane  rollers  for  damp¬ 
eners,  and  the  use  of  trisodium  phos¬ 
phate  for  the  best  possible  way  to  clean 
rollers. 

New  members  announced  were  Wil¬ 
liam  F.  Poehlitz  (Arthur  Thompson 
Co.),  and  Richard  E.  Hunt  (Farring¬ 
ton  Business  Machine  Corp.). 


Buffalo  Club 

The  Litho  Club  of  Buffalo  paired  its 
first  regular  dinner  meeting  with  a  dis¬ 
cussion  group  comprised  partly  of  Ca¬ 
nadian  lithographers.  The  meeting 
took  place  at  .MacDoel’s  restaurant  in 
downtown  Buffalo,  and  was  opened  by 
an  address  by  Neil  Kinley  ( plant  su¬ 
perintendent  of  Reid  Press,  Hamilton, 
Ont.).  He  spoke  on  the  difference  in 
lithography  in  Canada  in  comparison 
with  that  of  the  United  .‘states. 

Mr.  Kinley’s  talk  highlighted  the 
fact  that,  although  we  are  countries 
apart,  our  technical  terminology  is 
quite  similar,  and  our  production  prob¬ 
lems  are  likewise  quite  similar. 

Following  Mr.  Kinley’s  address, 
there  was  a  panel  discussion  by  James 
B.  Randall  (pressroom  foreman  of 
Reid  Press),  Paul  M.  Ambra  (repre¬ 
sentative  of  Ansco),  and  Glenn  Begert 
(general  superintendent  of  Pollack 
Poster  Plant ) .  The  question-and-answer 
period  which  followed  had  to  be  inter¬ 
rupted  by  Ed  McClive,  president  of  the 
club,  when  it  was  found  the  meeting 
had  lasted  an  hour  past  the  customary 
adjournment  time. 


Canadian  Club 

The  Ontario  Division  of  the  Cana¬ 
dian  Litho  Club  began  its  fall  program 
with  an  excellent  turnout  of  ^  mem¬ 
bers  and  guests.  The  program  was  pre¬ 
sented  as  a  panel  discussion  on  the 
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For  paperback  covers,  labels,  pamphlets,  packaging 

materials — paper  for  any  purpose — lacquers  made  from  Eastman 
Half-Second  Butyrate  give  a  high-gloss  coating  that 

is  clear,  colorless,  non-  yellowing  and  that 

protects  against  scuffs,  stains,  and  moisture. 

But  many  of  the  outstanding  characteristics  of  these  lacquers 
cannot  be  seen  on  this  page... the  high  blocking  temperature... 
the  high  coverage  per  gallon... the  good  adhesion... the  quick 
drying .. .and  many  other  features  that  make  them  so  easy  to  work  with. 
Find  out  about  these  properties  of  Butyrate  lacquers  from 
your  paper  coater  or  lacquer  supplier... or  write 
Eastmeun  CHEMICAL  PRODUCTS,  INC.,  subsidiary  of  Eastman  Kodak 
Company,  Kingsport,  Tennessee. 

Hat  composed  of  portions  of  cover  painting  by  Tom  Dunn,  tor  pmil  Ludwig"s**Napoleon/*  Pocket  Books,  tnc..  New  York. 


i 


.  .  .  .  LITHO  CLUB  NEWS 

subject  of  Magnetic  Ink  Character  Rec¬ 
ognition,  by  A.  Campbell  (Canadian 
Bank  of  Commerce),  John  Greco  (In¬ 
ternational  Business  Machines),  and 
Lyman  G.  Henderson  ( Davis  &  Hender¬ 
son). 

Mr.  Campbell  briefly  reviewed  the 
history  of  magnetic  ink  by  tbe  Ameri¬ 
can  Bankers’  Association  and  tbe  Bank 
of  America  as  a  means  of  identifying 
checks  by  their  Bank  and  Transit  Num¬ 
bers  for  use  in  electronic  equipment. 
To  illustrate  the  need  he  stated  that  in 
the  year  1959  for  every  business  day  of 
the  year  in  Canada  there  was  an  aver¬ 
age  of  2,750,000  checks  handled.  These 
checks  were  handled  on  an  average  of 
three  to  12  times.  In  each  year  of  the 
past  several  years  the  number  of  checks 


t 
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Pane)  members  at  the  Canadian  Litha  Club 
Ontario  Division  meeting:  Lyman  G.  Hen¬ 
derson,  John  Greco,  A.  Campbell,  and 
moderator  J.  Mills. 


in  circulation  has  increased  at  an 
alarming  rate.  He  indicated  that  by 
the  end  of  1962  all  of  the  Chartered 
Banks  in  Canada  would  require  that  all 
checks  in  use  be  coded  with  magnetic 
ink.  At  the  start  this  would  make  pos¬ 
sible  the  sorting  and  routing  of  checks. 
However,  with  new  equipment  that  is 
being  developed  it  would  also  be  pos¬ 
sible  to  make  use  of  electronic  book¬ 
keeping. 

Mr.  Greco  described  tbe  equipment 
which  will  be  used  to  handle  these  spe¬ 
cially  printed  checks.  He  reviewed  the 
close  tolerance  required  by  tbe  equip¬ 
ment  and  illustrated  the  type  of  print¬ 
ing  faults  that  could  occur.  Mr.  Greco 
described  the  Evaluating  Centres  that 
his  company  had  set  up  which  printers 
could  use  to  have  their  checks  critically 
inspected  for  acceptance  by  the  bank. 
He  briefly  described  the  13  various 
tests  which  a  check  would  have  to  un¬ 
dergo  in  order  to  get  a  certificate  of 
acceptability. 

The  third  speaker  to  the  panel  was 
Lyman  G.  Henderson  whose  company 
has  spent  the  past  two  years  working 
on  the  problems  as  found  in  the  print¬ 
ing  plant.  He  briefly  described  the  two 
methods  used  of  printing  in  magnetic 
ink,  one  by  letterpress  imprinting  and 
the  second  by  offset,  and  of  the  prob¬ 
lems  of  each. 

After  the  speakers  had  concluded, 
various  pieces  of  equipment  were 
shown  and  demonstrated. 
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150  LINE  SCREEN  ■■FOUR-COLOR  PROCESS 


qIqB 


NOTE  THESE  FEATURES: 

•  Now  used  by  some  of 
America's  finest  color 
printers. 

•  Screened  positives  or  neg¬ 
atives  in  7  working  days. 

•  Progressive  color  proofs 
(one  week  extra  required) 
and  color  mot  proofs 
available  at  following  ex¬ 
tra  charges; 


SIZE 

COLOR 

PROOFS 

COLOR 

MAT 

PROOFS 

4' 

X 

5" 

$20.00 

$  5.00 

5' 

X 

7" 

20.00 

5.50 

6" 

X 

9" 

25.00 

6.00 

8" 

X 

10" 

30.00 

7.00 

11" 

X 

14" 

40.00 

8.00 

12" 

X 

18" 

65.00 

9.00 

13' 

X 

16' 

65.00 

9.00 

16" 

X 

20' 

1 05.00 

14.00 

• 

Our  experience 

includes 

the  making  of  over  lOO,- 
000  sets  of  positives. 

•  Letterpress  negatives  also 
available.  Send  for  special 
price  list. 

•  Free  informotion  on  press¬ 
room  procedures  including 
inks,  press  and  plates. 


SEND  FOR  SAMPLE 
COLOR  PRINTS 


YOU  CAN  USE  COLOR 
ABUNDANTLY  AT 
THESE  LOW  PRICES . . . 


=  4"x5 


or  smaller 


$3500 


5*  X  7"  $40.00  Il'xM*  $53.00 

6'  X  9"  $45.00  12"  X  18’  $90.00 

8'  X  10"  $50.00  13"  X  16"  $90.00 

16'  X  20"  $150.00 

LARGE  DISCOUNTS  ON  VOLUME  ORDERS 

Best  reproductions 
ore  mode  from  4"  x  5" 
Ektochrome  transparencies 

Extra  charge  for  8"  x  10" 
transparencies  $15.00 

65,  120,  133  and  150 
line  screens  available 


wPrld 

COLOR  INC. 

Route  303  •  West  Nyack,  N.  Y.  •  ELmwood  8-6400 

274  Madison  An.  New  York,  N.  Y.  MUrrayhill  5-9524 
Route  #1  Ormond  Beach,  Fla.  ORange  7-1332 


MUrrayhill  5-9524 
ORange  7-1332 


Coatert  Smil  SHiEmO 

Pmm  to  ROLL-FED! 


A  new  attachment  that 
is  easily  assembled  to 
your  present  small  off¬ 
set  press  within  ten 
minutes.  You  now  can 
gain  the  benefit  and 
economy  of  a  web-  press 
operation  at  a  minimum 
cost.  Run  nine  or  ten  lb. 
stock  at  speeds  exceed¬ 
ing  8,000  per  hour.  Save 
10  to  15%  by  using  roll  paper  stock.  Simple 
dial  setting  for  any  desired  cut-off  length  from 
6'  to  14'.  Contains  a  built-in  perforating  or 
slitting  unit. 


NO  EXTRAS 

F.O.B. Clanton,  Ala. 


$119500 

complete 


Patent 

Pending 


Designed  specifically  for 
small  offset  presses 
such  at  Mullililh, 
Davidson, 
Whitin, 
etc. 


Can  be  easily  modified  for  use  as  a  sheeter. 
Run  3  or  4  rolls  at  one  time  . . .  gathering  vari¬ 
ous  colors  and  then  run  through  sheet-fed 
presses. 


writ*  today  for  tomploto  dotaili  and  prkot. 


lllllglll  MACHINE  COMPANY 
P.  O.  Box  883,  Clanton,  Alabama 
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Chicago  Club 

Once  again,  that  now  familiar  term, 
quality  control,  was  heart!  at  the  regu¬ 
lar  meeting  of  the  Chicago  Lithogra¬ 
phers  Cluh.  The  educational  program 
was  presented  hy  Robert  B.  Kincaid 
(technical  service  supervisor,  printing 
products  laboratory,  Minnesota  Mining 
&  Manufacturing  Company).  Accord¬ 
ing  to  .Mr.  Kincaid,  quality  control  is 
the  key  to  the  success  of  3M  graphic 
arts  products.  Most  of  these  products 
are  coated  materials  prepared  on  con¬ 
tinuous  precision  machine  coating 
e<|uipment.  This  method  of  coating 
materials  for  the  graphic  arts  requires 
rigid  statistical  sampling  of  the  prod¬ 
uct  during  manufacture  which  includes 
making  tearouts  from  the  weh  and  spot 
checking  of  the  tearouts. 

An  example  of  the  spot  check  testing 
accomplished  would  include  the  follow¬ 
ing  for  a  presensitized  lithographic 
plate:  uniformity  of  coating,  over-all 
exposure,  developahility,  press  test  in¬ 
cluding  accelerated  break-down  tests, 
and  accelerated  shelf-life  tests. 

To  insure  continued  uniformity  and 
establishment  of  new  markets  in  the 
graphic  arts,  3M  maintains  a  central 
research  area  in  .‘'t.  Paul,  Minn.,  where 
scientists,  engineers,  and  craftsmen 
spend  about  50%  of  their  time  on  long 
range  developments,  33%  on  support 
research,  and  17%  on  short  range  de¬ 
velopments.  About  15%  of  the  long 
range  time  is  used  for  sky-blue  type 
developments.  To  support  this  type  of 
program,  3,M  invests  .50%  of  its  earn¬ 
ings  in  research  for  tomorrow. 

An  example  of  a  long  range  develop¬ 
ment  program  would  he  the  new  Type 
“L”  and  Type  “.S”  plates  which  .Mr. 
Kincaid  described  in  extensive  detail. 
New  Type  “R”  developer  is  an  example 
of  results  from  support  research  for 
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continued  upgrading  of  current  prod¬ 
ucts.  3M  Color  Matte  Proof  is  an  ex¬ 
ample  of  a  short  range  development  to 
fit  an  industry  requirement.  This  prod¬ 
uct  is  a  pre-coated  negative-working 
material  available  in  10  colors  includ¬ 
ing  the  process  colors  for  use  in  color¬ 
proofing;  map,  chart,  and  visual  aid 
overlay  work. 

In  addition  to  these  developments, 
current  research  related  to  the  automa¬ 
tion  of  processing  .3M  products,  make- 
ready  for  photopolymer  plates,  and 
field  testing  of  a  new  positive-working 
presensitized  plate  is  being  conducted. 
Technical  aspects  of  these  new  prod¬ 
ucts  were  covered  in  extensive  detail, 
while  a  review  of  other  products  avail¬ 
able  for  the  graphic  arts  was  also  in¬ 
cluded  in  the  program.  Continued  re¬ 
search,  product  development,  field  test¬ 
ing,  and  comments  from  craftsmen  in 
the  graphic  arts  field  play  an  important 
part  in  establishing  today’s  markets 
and  new  products  for  the  graphic  arts 
in  the  future  according  to  Mr.  Kincaid. 

NALC  Club  Coordinator  W.  0.  “To¬ 
by”  Morgan  inducted  into  membership 
Harold  Hansen  (Litho  Chemical  &  Sup¬ 
ply  Co.,  Inc.),  William  Barkley  (Times 
Graphic  Co.),  and  John  Hancock 
(Veritone  Company). 

Cincinnati  Club 

Two  complete  slates  of  candidates 
were  submitted  to  the  members  of  the 
('incinnati  Lithe  Club  at  its  regular 
meeting.  Buford  Payne,  acting  presi¬ 
dent,  then  turned  the  educational  por¬ 
tion  of  the  meeting  over  to  Frank  Peter¬ 
son.  Mr.  Peterson  acted  as  moderator, 
with  the  panel  consisting  of  Tony  Bian- 
chi,  camera;  Ben  .Smith,  plate;  Dick 
Fischer,  stripping;  Dale  Beeth,  press; 
and  .Martin  Vander  .Molen,  art. 

New  members  introduced  to  the  club 


BUSINESS  FORMS  PRINTERS 

SAVE  TIME  AND  MONEY 
WITH  THE  I 

S  KniJ** 


CARBON  GLUE  TIPPER 

$2195.00  F.O.B.  CLANTON,  ALA. 


•  The  Knight  Carbon-Glue  Tipping 
machine  is  designed  to  eliminate  the 
handling  of  carbon  by  hand.  An  ideal 
all  around  machine  for  the  small  and 
medium  size  plants  (snap-outs,  state¬ 
ments,  copysets  etc.).  The  large  Rotary 
plants  will  find  it  is  the  only  machine 
that  will  handle  automatically  large 
journal  sheets,  plastic  or  foil  sheets 
and  pay-roll  checks  up  to  five  on. 

FREE  LITERATURE  UPON  REQUEST 
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were  Bill  Farwick  (Westerman  Print), 
and  Sal  Buglione  (Strobridge). 

Cleveland  Club 

Harris-Seybold  Company  was  host  to 
members  of  the  Litho  Club  of  Cleve¬ 
land  at  its  regular  meeting.  Members 
saw  firsthand  how  one  of  the  leading 
equipment  manufacturers  in  the  graph¬ 
ic  arts  builds  its  equipment.  Since 
their  last  visit  four  years  ago  many 
changes  have  taken  place,  not  so  much 
in  the  physical  plant  but  in  the  equip¬ 
ment  being  built  and  assembled.  Sev¬ 
eral  items  were  brought  in  from  the 
firm’s  Dayton  plant,  including  the 
14M>x20M.>  single  color  offset  press,  and 
the  Seybold  Saber  11  automatic  spacer 
power  paper  cutter. 

In  various  stages  of  assembly  were 
some  15  25x38  two-color  offset  presses. 
The  largest  piece  of  equipment  was  a 


77"  four-color  offset  press  in  the  final 
stages  of  its  test  run.  The  members 
were  told  about  some  of  the  special 
features  of  this  press:  designed  for  a 
carton  plant  with  cylinder  undercut  to 
take  .035  stock;  special  air  sword  pa¬ 
per  handling  devices  to  enable  continu¬ 
ous  feeding  of  the  press;  electronic  side 
guide  detection  device;  special  auto¬ 
matic  oiling  system,  and  double  deliv¬ 
ery.  Most  of  these  features  and  equip¬ 
ment  were  not  available  four  years  ago. 

Russell  Pollina,  chairman  of  the 
nominating  committee  for  1%1,  pre¬ 
sented  the  committee’s  slate  before  the 
membership  as  follows:  President,  Al¬ 
vin  .Martin;  first  vice-president,  Fred 
Dippong;  second  vice-president,  Ches¬ 
ter  Wych;  secretary,  William  Nichol¬ 
son;  treasurer,  John  Lang,  Jr.  The  fol¬ 
lowing  board  of  governors  were  nomi¬ 
nated  for  a  tbree-year  term:  E.  Terry 
Gaylor,  Raymond  Gallagher,  and  W'il- 
liam  Sweigard.  Continued  on  page  136 
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Kanro  "Vartical  24"  Camara  Modal  V240  with  Vacuum  Back 


You  are  looking  at  a  24"  camera  just  48''  high 


In  more  ways  than  one.  the  Kenro  "Vertical  24” 
puts  a  new  dimension  into  the  part  a  camera  can 
play  in  your  production  methods.  With  the  vacuum 
tiack  it  produces  line  or  halftone  negatives  up  to 
four  8'/i  X  U’s  or  a  full  newspaper  pace.  With 
the  prismatic  head,  one  of  the  many  interchange¬ 
able  backs,  it  produces  directly,  without  neiratives, 
repro  quality  enlarged  or  reduced  line  shots,  tints 


and  screened  velox  prints  in  positive  or  reverse 
form  for  paste-up  or  proofing. 

It’s  a  giant  for  work,  versatile  in  application 
and  precise  in  construction.  Goerz  lens,  G.E. 
Quartzline  lamps  and  ColorTran  converter  are 
standard  equipment.  Isn’t  it  time  you  asked  your 
dealer  to  demonstrate  how  a  Kenro  can  save  you 
time  and  money?  Write  for  complete  literature. 


D«pt.  A-12,  Cedar  Krtolli,  New  Jersey 
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As  there  were  no  nominations  for 
any  office  from  the  floor,  a  motion  was 
made  and  seconded  that  the  nomina¬ 
tions  be  closed.  The  vote  carried  unani¬ 
mously  by  the  membership  present.  A 
second  motion  was  made  and  seconded 
that  since  there  was  no  opposition  to 
any  candidate  that  Fred  Dipponp,  sec¬ 
retary,  cast  one  vote  on  behalf  of  the 
entire  membership,  thus  making  the 
election  valid.  Since  the  vote  was  car¬ 
ried  unanimously  by  the  membership 
present,  those  nominated  earlier  be¬ 
came  the  club’s  1961  officers. 

Houston  Club 

There  was  a  good  turnout  for  the 
regular  meeting  of  the  Houston  Litho 
Club.  A  well-rounded  program,  at¬ 
tended  by  85  members,  was  arranged 
by  Rod  Biroff  (High-Speed  Litho), 
and  Ed  Rocky,  the  club’s  program 
chairman. 

Guest  speakers  were  Bill  Alberti  and 
Bob  Schoen  (both  of  Glen  Killian  Co., 
Philadelphia),  who  proved  to  be  ex¬ 
perts  in  their  field.  The  program  was 
concluded  with  a  question-and-answer 
period. 

New  members  announced  were  M.  R. 
Roach  (Franklin  Printing  Co.),  Bill 
Peders  (Wilson  Stationery),  and  Sam 
Majors  (Western  Litho). 

Kansas  City  Club 

Formally  chartered  in  the  spring  of 
this  year,  membership  in  the  Kansas 
City  Litho  Club  reached  125  at  its 
latest  regular  meeting. 

The  fall  season  got  under  way  with 
the  presentation  by  Rae  Goss,  NAPL 
president,  of  a  charter  to  the  club  and 
pins  to  the  charter  members.  .Mr.  Goss 
urged  greater  efforts  in  club  activity, 
saying  that  “authorities  recognize  that 
from  the  ranks  of  litho  clubs  today  will 
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TO  GET  INTO  Ccht! 


•  7  to  9  working  doy 
dolivory 

*  Your  choice  of  65, 


$h#llon'»  4-Color  Procest  titho-Scroonod  Poiitivot  of 
Vi  prict  on  yoor  first  order  .  .  .  the  power  behind 
greoter  COLOR  profits  for  you.  Check  our  prices  listed 
below,  mode  especiolly  ottroctive  becouse  we  wont 
you  to  get  into  COLOR  .  .  .  then  coll  or  write  todoy 
for  free  somples  ond  complete  informotion.  We  guor- 
ontee  our  work  .  .  .  ond  perform  os  promised. 


BECAUSE  WE  WANT 


120,  133,  150  or  300 
line  screens 
large  discounts  on 
Volume  orders 
Free  information  on 
pressroom  procedures, 
including  inks,  press 
and  plates 

Clouds  added  to  skies 
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SHELTON 


COLOR  CORPORATION 

16  Lafayette  Street,  Hackensack,  New  Jersey 
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Also,  our  Noturol  Color  Postcard  Division  will  be  happy  to 
forword  Free  Somples  ond  Price  Lilts  immediately  upon  request. 
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come  the  leaders  in  the  printing  indus¬ 
try  tomorrow.” 

Recognizing  their  efforts  in  organiz¬ 
ing  the  club,  Mr.  Goss  presented  silver 
lapel  pins  to  the  club’s  president,  A1 
Lilja  (Art  Lithocraft  Company),  and 
to  Herve  Surrey  (Roberts  and  Porter), 
hoard  member. 

After  running  the  gamut  of  plate 
troubles  in  a  slide-and-talk  presenta¬ 
tion,  Robert  Goetz  and  Ed  Deever 
(Lithoplate,  Inc.),  rewarded  members 
for  their  knowledge  of  technical  infor¬ 
mation  with  silver  dollars  in  a  Dr.  I.Q.- 
like  quiz. 

Los  Angeles  Club 

One  hundred  and  fifty  couples  at¬ 
tended  the  past-president’s  dinner 
dance  of  the  Los  Angeles  Litho  Club 
held  at  the  Fox  Hills  Country  Club. 

Lifetime  memberships  and  silver 


pins  were  awarded  to  Tom  Dalziel 
(Graphic  Arts  Color  Service),  Ernie 
.Szabo  (Economy  Lithograph  Co.), 
Lloyd  Crelia  ( Graphite  Arts  Color  .Serv¬ 
ice),  and  Curt  Bourland  (Economy 
Lithograph  Co.)  Jim  Shippam  (Hill¬ 
side  Press),  presiding  president,  made 
the  award  presentations. 

Louisville  Club 

The  first  regular  meeting  of  the  new¬ 
ly  organized  Louisville  Litho  Club  was 
a  big  success,  due  largely  to  the  excel¬ 
lent  talk  and  description  of  quality  con¬ 
trol  by  Fred  St.  John  and  Wallace  Sell 
(both  of  Kimberly-Clark  Corp.). 

Mr.  St.  John  discussed  quality  con¬ 
trol  at  Kimberly-Clark  which  insures 
delivery  of  thoroughly  inspected  paper. 
He  stated  that  4%  of  all  employees  of 
his  company  are  hired  for  the  purpose 
of  quality  control,  from  the  time  of 
receipt  of  the  logs  for  papermaking  to 
the  final  process.  The  paper  industry 


CAMERAS 

SIZE  ir'xi4''  $495®0 

\  FULLY  EQUIPPED  FOR  LINE 
I  AND  HALFTONE  NEGATIVES 

I  SOLD  THROUGH  ALL  RESPONS- 
r  IBLE  GRAPHIC  ARTS  DEALERS 


NEW  MODEL  FOR  EKTALITH 
I  .  \  PRICE  $59500 

I  FULLY  EQUIPPED  WITH  MANY 
^  I  EXCLUSIVE  FEATURES 

P  SEE  YOUR  EKTALITH  DEALER 

i  _ _ _  or  for  ioformatioR  or  citker  Riodel 

Write  to 

WtBMt  ARGYLE  CAMERA  COMPANY 

I  ■  ISIS  McGowor  Street,  HoustoR  4,  Texas 

DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


I 


CHICAGO 


LOS  ANGELES 


DALLAS 


} 


I 


I- 


V  Series  1 

“ALBATA” 


Finest 
Pure  Red 
Sable  Water 
Brashes  .  .  . 
Preferred  by 
professional  artists 
the  World  over. 
Available  in  Siaes 
000-14. 

See  Your  I>ical  Dealer. 


water 

color 

brushes 


NKWTON  INC, 
881  BROADWAY 
NEW  YORK  3.  N  Y 
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The  revolutionary  new  STRIPPRINTER, 
10  type  fonts,  3  screen  filters, 

1  roll  paper,  developers. 

EXTRA  TYPE  FONTS  ONLY  $3  EACH 
(500  to  cheest  from) 

Cotk  Diu«ist  —  Ssitt  Ctstrsct  S«nf  fw  FKf  dtistK 


STRIPPRINTER 


ZINC 

PLATES 


ALUMINUM 

PLATES 


PLATE 

GRAINING 


3M  BRAND... 

PrRsendlixad  plate* 
and  chemical*  in  *locl( 
for  immediate  delivery 

GRAINING... 

Zinc  or  aluminum 
grained  to  your  *pe- 


cific  requirement* 

Tinifonm  GRAINING  CORP. 

HUmboldt  6-5512 

648  N.  Westorn  Ave.,  Chicago  12,  III. 
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is  the  fifth  largest  industry  in  America, 
and  the  third  fastest  growing,  he  said. 

The  lively  ({uestion-and-answer  pe¬ 
riod  which  followed  was  indicative  of 
the  interest  in  the  subject  discussed. 

Twin  City  Club 

A  panel  discussion  of  all  phases  of 
pressroom  problems  was  featured  at  the 
regular  meeting  of  the  Twin  City  Litho 
Club.  An  enthusiastic  group  of  over 
100  members  was  present. 

Those  on  the  panel  were  Larry  Grun- 
ditz  (Brown  &  Bigelow),  who  dis¬ 
cussed  Press  Sheet  Layouts  and  Ac¬ 
ceptable  Press  Speeds;  Rex  Morgan 
(Louis  F.  Dow  Co.),  whose  subject  was 
Ink  Volume  Control  and  Its  Advan¬ 
tages;  Jerry  Higgins  (Jensen  Printing 
Co.),  who  discussed  Web-offset  Print¬ 
ing;  Ed  Sorenson  ( H.  M.  Smyth  Co.), 
who  gave  a  talk  on  the  importance  of 
Preventive  Maintenance  in  the  Press¬ 
room;  and  Jim  Sherwood  (Photo- 
matic),  who  covered  Printing  on  Foil. 

After  each  speaker  made  his  presen¬ 
tation,  a  question-and-answer  period 
was  scheduled,  and  the  meeting  rapidly 
developed  into  a  most  interesting  and 
informative  session.  Special  interest 
was  evidenced  in  the  ink  film  thickness 
gauge  as  a  guide  to  uniform  printing. 

The  consensus  was  that  an  outstand¬ 
ing  job  had  been  done  by  each  mem¬ 
ber  of  the  panel.  In  the  absence  of  Ed 
Schmidt,  program  chairman,  Herman 
Goebel  acted  as  the  moderator. 

The  nominating  committee  an- 
nouncefl  its  selection  of  officers,  who 
will  be  elected  upon  at  the  next  meet¬ 
ing  of  the  club. 

Fair  Return 

If  your  printing  is  only  so-so,  then  so 
shall  you  weep  about  so-so  business. 

— M.  //.  Mac  Donald 
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AHENTION;  CHECK  PRINTERS! 

Registrations  now  being  accepted  for 

MAGNETIC  INK  PRINTING  SCHOOL 

JANUARY,  1961  -  IN  CHICAGO! 


COURSE  WILL  INCLUDE: 

^  Complete  instructions  on  specifications  as  outlined 
by  American  Bankers  Association. 

Complete  course  in  proper  production  methods  and 
techniques  for  offset-letterpress-rotary.  Actual  offset 
press  operation. 

it  Complete  instructions  and  demonstrations  in  the  use 
of  the  proper  test  equipment  for  evaluating  checks 
to  ABA  standards. 

k  a  A  ^  1^1^^  1^  West  Redwood  Street^ 

MAwNCTIwdi  INwa  Baltimore  1,  Maryland 


WRITE  FOR 
FULL  DETAILS 

and  list  of 
fnajor  firms  that] 
have  attended  ^ 
previous  schools 


EVERYONE  INTERESTED  IN  LITHOGRAPHY  WILL  WANT 

Tiik  Litiio<;raimieris  al 

An  encyclopedic  two-volume  1200  page  treatise 
on  lithography  written  by  70  top  authorities 
.  .  .  profusely  illustrated,  over  1000  pictures. 

This  complete  reference  work  on  all  phases  of  the  lithographic  industry 
includes  descriptions  and  illustrations  of  materials  and  equipment,  pre¬ 
sented  hy  their  manufacturers.  It  encompasses  the  history  of  lithography; 
the  markets  for  lithography ;  education  and  training;  research  and  develop¬ 
ment;  art  and  copy  preparation;  the  camera,  litho  art,  stripping  and  plate¬ 
making  departments;  presswork;  ink  and  paper;  metal  lithography;  gauges 
and  instruments  used  in  lithography.  Easy-to-understand  and  valuable  for 
the  novice,  as  well  as  the  experienced  lithographer. 

Price  for  the  set  of  two  volumes:  $25.00  plus  $1.00  for  shipping  charges. 

Pleat*  tend  check  with  order  to: 

Graphic  Arts  Publishing  Co.  cmcAGo^sfauNoo 

I  — 
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COLD-TYPE  COMPOSITION 
FILM— BRISTOL— ACETATE 
REPRO  PROOF  PAPERS 


TYPOGRAPHERS 

OFFSET  PLANTS — NEWSPAPERS 


Use  clean  pressure-sensitive  wax  for  neater 
paste-ups  to  replace  messy  rubber  cement. 
Photography  reproduction  not  affected  by 
clear  wax  on  acetate  or  film.  No  smudge 
on  cover  glass  of  copy  boord.  No  wax  on 
printing  or  to  ooze  at  edges  of  proofs. 
Edges  stick  tight  to  avoid  shadows. 


Mechanicals  and  worker's  hands  stay  clean. 
Remove,  shift  and  replace  waxed  proofs 
many  timet  without  recooting  os  wax  stays 
tacky,  long-life  wax  permits  storage  of 
proofs.  Easy  to  use. 


12"  Coater  woxet  sheets  Vx"  *  I'/j" 
to  IIV4"  x  any  length.  No  odjust- 
ment  for  sizes  or  shapes.  Motor 


screen- 

process 

questions 


Unsharp  Prints 

QIn  screen  printing  we  have  cer- 
•  tain  spots  that  do  not  print  clean. 
The  screen  seems  to  be  clogged  and  it 
appears  on  the  same  spot  on  each  copy. 
In  other  parts  of  the  job  the  color  seems 
to  squeeze  out  around  the  letters.  W e 
print  on  thin  cardboard  and  use  a  photo 
screen. 

A  As  a  rule,  this  is  caused  by  an 
f\m  uneven  base.  Better  check  the 
base  for  warping,  if  it  is  wood,  and 
dents  if  masonite  or  metal.  An  uneven 
squeegee  can  cause  this  as  well.  The 
squishing  around  the  letters  may  be 
caused  by  drippings  of  paint  from  your 
squeegee.  It  could  also  be  caused  by 
nicks  in  your  squeegee. 


Ben  Day  Pattern  Application 

Q/  have  seen  a  screen-process  job 
m  that  seems  to  have  a  Ben  Day  dot 
pattern  on  certain  parts  to  give  a 
shaded  effect.  /  am  sure  it  is  not  a 
photographic  screen  as  the  dots  are  un¬ 
even  and  scratchy  looking.  How  is  this 
done? 

A  No  doubt  the  method  used  to  get 
■  this  type  of  effect  is  the  litho  or 
crayon  method.  A  sheet  with  raised 
portions  such  as  a  Ben  Day  pattern  is 
available  at  art  stores,  under  the  name 
of  Clarco  board.  This  is  placed  beneath 
the  silk,  and  with  a  Korns  litho  pencil 
or  a  crayon  such  as  the  school  type  of 
Prang  or  Crayola  crayon,  the  pattern  is 
picked  up  on  top  of  the  screen.  The 
best  way  to  describe  it,  is  to  place  a 
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'"faster  than 
.  /  had 
anticipated'* 


B.F,,  printer,  of  Roseburg, 

Oregon,  writes:  "Your  service 

was  faster  than  I  had  anticipated.  I  think  I  would  like  to  hove 
you  do  the  next  printing  in  its  entirety.  Outside  of  myself,  you 
ore  my  favorite  printer." 

The  Greenlee  Company  is  a  trade  plant  .  .  .  serving  the 
graphic  arts  industry  since  1934.  We  offer  you  a  complete 
service  from  copy  preparation  thru  bindery  ...  or  presswork 
only,  if  desired.  We  are  equipped  to  give  you  the  quality  you 
desire  . . .  W’hen  you  want  it ...  At  reasonable  prices. 

Our  large,  well-equipped  offset  plant  is  at  your  service.  We 
maintain  crews  of  craftsmen  in  every  department,  skilled  by 
years  of  experience,  capable  of  producing  offset  printing  of 
every  type  -  from  complicated  multi-color  jobs  to  simple 
black-and-white  form  work. 

Try  us  on  your  next  inquiry.  Phone  or  write  full 
specifications  for  fast,  free  estimates. 


THE  GREENLEE  COMPANY.  Inc. 

OFFSET  PRINTERS  TO  THE  TRADE 
2225  N.  LAKEWOOD  AVE  •  PHONE  EAstgate  7-9400  •  CHICAGO  14,  ILL. 


"REQUIRED  READING" 


By  JOHN  H.  AINSWORTH 


for  anyone  interested  in 

PAPER,  PACKAGING, 
or  the  GRAPHIC  ARTS 

Acclaimed  by  industry  leaders  as  the 
finest  wark  of  its  kind  ever  published 
.  .  .  informative,  entertainingly  written, 
profusely  illustrated.  .  .  .  352  pages  in 
convenient  5x7  size,  attractively  bound 
in  hard  cover,  gold  stamped. 

Includes  full  story  on  paper  manufac¬ 
turing  and  converting,  "dictionary  of 
paper  terms,"  plus  information  on  print¬ 
ing,  graphic  arts  terms,  binding,  inks, 
etc. 

Price  $5.00  plus  45c  for  postage  and  handling. 
Please  send  remittance  with  order. 

BOOK  DEPT..  GRAPHIC  ARTS  MONTHLY  | 

608  S.  Dearborn  St.  Chicago  5,  III.  | 


_ SCREEN-PROCESS 

coin  beneath  your  silk  and  rub  over  it 
with  crayon.  You  pick  up  the  high 
spots. 

Then  a  coating  of  lithographer’s  glue 
is  squeegeed  over  this  top  part  of  the 
silk.  When  dry,  the  crayon  is  either 
washed  out  with  naphtha,  or  ironed  out 
with  a  hot  iron.  By  ironing  we  mean 
placing  a  newspaper  beneath  the  screen, 
another  on  top  of  the  screen,  and  with 
an  ordinary  flat  iron,  go  over  the  cray¬ 
on.  It  will  melt  and  drop  into  the  news¬ 
paper.  Shops  making  a  specialty  of 
this  type  of  work  use  instead  of  the 
Glarco  hoard  a  special  double  deep- 
etched  zinc  plate,  with  the  desired  Ben 
Day  pattern. 

Polyethylene  Bottle  Printing 

Qlf'e  have  seen  screen  printing  on 
«  polyethylene  squeeze  bottles.  How 
is  this  done?  We  also  notice  that  the 
copy  can  be  scraped  off  with  a  finger¬ 
nail. 

The  bottles  are  silk-screen  printed 
•  on  a  semi-automatic  machine, 
printing  about  600  per  hour.  The  rea¬ 
son,  no  doubt,  that  the  color  scrapes 
off  is  due  to  the  bottles  not  being  flame- 
treated  to  receive  the  color  or  ink.  As 
a  rule,  a  high  gloss  synthetic  is  used. 
The  above-mentioned  machine  can  also 
be  used  on  round  cans,  and  multiple 
colors  can  be  screened  if  the  machine 
is  equipped  with  a  sensing  device  that 
automatically  positions  the  can. 
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I  Don’t  Know  Where 
My  Next  Check  Is  Conning  From 


OR  WHEN  THE  LAST  ONE  IS  COMING  BACK 


IF  YOU  ENJOY  GAG  CARDS 

«  .  •and  who  doesnt 

You  can  get  a  set  of  ten  different  ones  from  our  current  collection, 
with  our  compliments.  We  think  you'll  enjoy  them. 

At  the  same  time  we'll  send  samples  of  Main  Line  business  cards 
...  on  which  we  set  the  type,  supply  high  quality  card  stock, 
thermograph  emboss  them,  and  ship  1  to  2  days  after  receiving 
your  order,  free  delivery. 

So  write  for  gag  cards,  and  our  catalog,  now! 

SIMULATED  ENGRAVED  BUSINESS  CARDS  $2.50  per  1000 

2-color  cards,  $3.25  per  1000.  Wholesale  only. 

MAIN  LINE  EMBOSSING  CO. 

1760  So.  La  Cienega  Blvd.,  Los  Angeles  35,  Calif. 


\ 


( 

I 


He  says 
C^liriitmaS 


.  .  .  and  so  do  we! 


We  suggest,  too,  that  you  can 
help  to  make  1961  a  good  year 
by  using  these  COWAN 
PRESSROOM  PRODUCTS: 


COWAN  BALL 
BEARING 
PERFORATORS 

COWAN  SLITTERS 

COWAN 

PERFORATING 

GRIPPERS 

MORGAN  EXPANSION 
ROLLER  TRUCKS 

Cowan  Pressroom  Products 
are  available  from  your  favor¬ 
ite  printing  supply  house  —  or 
direct  from  us. 

Industry  favorites  since  1915,  and 

”  tUt 


C  O.W.'A'N.eCc 


PRESSROOM  PRODUCTS,  inc. 

Amy  Williams,  Presidant 
1651  COSMO,  HOLLYWOOD  21,  CALIF. 
noMi  Hollywood  3-T5IT 


by 

E.  R.  HARDING 


line¬ 

casting 

questions 


South  Dakota  State  College 
Printing  laboratories 


Burrs  on  Matrix  Lugs 

QWe  have  Model  15  Linotype 
m  which  has  I ntertype  mats.  This  is 
a  reconditioned  machine.  We  have 
been  having  endless  trouble  with  the 
mats  not  sliding  down  in  the  magazine. 
After  each  paper  we  must  remove  the 
mats  and  thoroughly  clean  them  and 
the  magazine  f  this  is  a  weekly  paper). 
After  cleaning  with  gas  and  special 
brushes,  they  seem  to  slide  well.  As 
soon  as  four  days’  operation  has  been 
completed,  the  sluggishness  resets. 
There  seems  to  be  a  sort  of  tarnish  or 
residue  on  the  mats;  also  look  at  the 
enclosed  one  and  see  what  you  think  is 
causing  the  burring  on  the  mats. 

Our  old  No.  5  never  caused  this  trou¬ 
ble.  We  would  clean  the  magazine 
every  several  months.  The  way  it  is 
now,  we  don’t  know  if  there  is  a  sort 
of  stickiness  doing  this.  We  do  not 
know  what  would  cause  it,  as  we  oil  so 
sparingly  where  the  mats  pass  and 
touch.  W e  also  stopped  using  any  mold 
lubricant,  thinking  this  may  get  on  the 
mats  and  bog  them.  W e  wonder  wheth¬ 
er  the  burring  ( the  rounded  blunt  ends 
on  the  mats)  would  stop  them  from 
sliding.  Some  say  that  it  would,  others 
say  that  it  wouldn’t.  No  one  seems  to 
know,  including  the  company,  why  this 
battering  action  on  the  mats  takes 
place.  Continued  on  page  148 


146 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


^  THE  NEW... 


'  STAR  ELECTRIC  POT 


'K 


There's  a  bright  new  star  in  the  fantous  Star  line  . . .  a^uperior,  depend¬ 
able,  electric  pot  which  offers  many  unique  features,  and  which  will 
provide  your  Linotype  or  Intertype  with  long  and  continuous  service. 


IIANCM:  1327  BROADWAY.  KANSAS  CITY,  MO  ACENCIES;  CHICAGO  • 
MINNEAPOLIS  •  LOS  ANGELES  •  DENVER  •  SO.  ACTON,  MASS.  • 
STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  AGENTS  OVERSEAS 


The  crucible  has  both  a  regular  and  a  “stand-by”  heater.  When 
required,  this  heater  is  imm^iately  thrown  into  operation  and  will 
maintain  proper  heat.  Later,  the  regular  heater  may  be  replaced 
quickly,  without  removing  the  jacket  cover  or  disturbing  the  crucible. 
The  crucible  is  of  all-steel  construction,  eliminating  the  danger  of  crack¬ 
ing  or  leaking,  and  the  machiniKl  steel  inner  surfaces  deliver  a  smooth 
flow  of  metal  at  all  times.  A  steeper-than-u.sual  throat  angle  helps  elim¬ 
inate  dross  accumulation  and  produces  a  better  slug. 

Write  today  for  the  complete  story  on  the  new  Star  Electric  Pot. 


Th«  oll-Mw  Stor  ElMlrK  fot  is  (omplitt  ond 
ttodr  to  operolt.  It  iniludts  oil  ctstiolt, 
surilclMS,  ond  hootm.  Throot  ond  mooHi  ttm- 
porotons  ort  controllod  ky  o  spttiol  unit  odikh 
ddivtn  only  Hw  voltoyt  noctstory  fo(  piopof 


tho  foyulat  htoKf  is  tcpiostd  wittwot 
temovinq  Itio  pot  (o«tr.  Whtn  nocossofy, 
Hw  slond-by  unit  is  immodiottly  switchod 
into  opoiotion,  luorontccinq  unintoi- 
lupted  sorvko. 


Vion  ol  Stor  Eloctric  Pot  with  coyoi 
i«iw«cd.  showing  rogulor  ond  stond-by 
hcotofs.  Note  Hw  now.  stoop  Hsroot  onglo. 


Inc 


Pottyounetf  PENNIES 

Order  Full-Size  Working  Kit,  ppd . S23.S0 

Enough  to  Ebonize  10  to  13  fonts  of  matrices,  or 
Write  Today  for  Informatiaa  aad  Free  Sample  Mat 


EBONITE  BANOAID  SYSTEM  WILL 


STOP  SPACEBAND  LEADING 

FREE  TRIAL  OFFER 

Try  Bandaid  30  Days,  then  send  $14.7$  or  Return 


All  Ebonite  Products  Are 
Unconditionally  Guaranteed 
EBONITE  CHEMICAL  CO.  INC. 

2300-D  28th  Avenue,  San  Francisco  16,  Calif. 


BETTER  PROOFS 

AT  LESS  COST  with  a 

PKICISION-BUIIT 

PROOF  PRESS 


Made  of  aluminoid,  lightest  metal  known, 
the  TRIUMPH  precision -built  PROOF 
PRESSES  produce  sharp  impressions  only 
made  possi¬ 
ble  by  top 
quality 
equipment. 

Choose  trom 
Three  Models 

Model  A  — 

Kxcellent  Job 
I’roor  Press 
Model  C  — 

For  Jobs  and 
Full-Length 
Oalleys 

Model  D  —  Steel 

For  Full  Page  Cabinet 

Newspapers  Additional 

See  Your  Dealer 
Or  Write  for  Complete  Information 

TRIUMPH  EQUIPMENT  ENGINEERS 

6506  Walker  St.,  Minneapolis  26,  Minnesota 


_ LINECASTING 

Your  suggestions  may  be  our  salva¬ 
tion  on  this  problem.  At  any  rate,  we 
are  stuck  on  this  one. 

A  During  the  travel  of  the  matrices 
through  the  machine  their  lugs 
come  in  contact  with  many  machine 
parts.  The  life  of  the  matrices  may  he 
prolonged  by  minimizing  impact  at 
points  of  contact. 

Wear  and  burrs  on  lower  front 
lugs.  Matrix  toes  strike  the  upper  part 
of  the  upper  assembler  entrance  cover 
as  they  leave  the  magazine.  A  fiber  or 
soft  metal  buffer,  home  or  factory-made, 
will  reduce  this  wear. 

When  the  lower  end  of  the  upper  as¬ 
sembler  entrance  cover  is  not  as  close 
to  the  matrix  belt  as  the  lower  cover, 
matrix  toes  are  quickly  burred. 

Look  for  signs  of  matrix  impact  on 
the  vertical  post  of  the  assembling  ele¬ 
vator  gate  and  the  duplex  rail  cover. 
Round  these  parts  slightly  if  advisable. 

Poor  alignment  of  the  assembling 
elevator  duplex  rail  and  the  latch  on 
the  end  of  the  front  intermediate  chan¬ 
nel  plate  that  is  operated  when  the  du¬ 
plex  rail  is  in  position  for  raised  lines. 

Wear  and  burrs  on  both  toes.  If 
the  gate  pawl  springs  are  too  stiff  the 
matrix  lugs  will  be  burred. 

If  the  matrix  belt  whips  from  side  to 
side,  look  for  a  ditch  worn  in  the  as¬ 
sembler  front  plate  or  an  entrance  cov¬ 
er.  Such  wear  reduces  the  toes  of  mat¬ 
rices. 

The  detaining  plates  that  hold  the 
bottoms  of  the  matrices  in  the  assem¬ 
bling  elevator  sometimes  get  in  the  way 
of  the  mats  because  they  are  bent 
slightly  to  the  right  or  because  of  side 
play  in  the  assembling  elevator. 

Listen  for  a  rattle  as  the  mats  pass 
from  the  assembling  elevator  to  the  in¬ 
termediate  channel  and  from  the  chan¬ 
nel  to  the  first  elevator.  The  align¬ 
ment  may  not  be  good.  See  that  the 
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Tha  Ludlow  Standard  Angla-Top  Matrix  Cab-  The  Ludlow  Shell-Hi  Slug  Shear  removes  the 

inet  meats  tha  ordinary  requirements  oi  most  slug  shank  itom  the  Ludlow  slug-head,  con- 

composing  rooms. Twenty  matrix  cases,  sup-  verting  it  to  a  one-line  plote  to  use  with 
plied  either  right  or  left-hand  pull.  shell-cast  stereos  or  lines. 


The  Ludlow  Supeisurfacer  trims  a  micromet-  The  Elrod  provides  leads,  slugs,  rule  and 

ric  skin-cut  off  the  face  as  the  Ludlow  type  base  material  from  1-point  to  36-points  in 

slug  is  fad  through  it.  This  focilitotes  quolity  thickness.  Elrod  moteriol  is  produced  as  one 

printing,  reducing  press  maketeady  time.  continuous  strip  oi  material. 


Ludlow  Typograph  Company  2032  Clyboum  Ave..  Chicago  14 
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delivery  slide  does  not  start  over  be¬ 
fore  it  is  locked  in  the  up  position. 

Back  toe  burred.  The  bark  toe  is 
sometimes  burred  because  the  distribu¬ 
tor  channel  entrance  plate  is  lower  than 
the  floor  of  the  magazine.  Most  Lino¬ 
types  have  eccentric  channel  entrance 
pivot  studs.  Intertype  channel  en¬ 
trances  are  self-aligning. 

Practically  all  of  the  friction  of  mat¬ 
rices  sliding  down  magazine  channels 
is  on  the  back  toes  and  ears.  Since  the 
toe  has  much  less  surface  to  contact 
the  magazine  channel,  there  will  nat¬ 
urally  be  more  wear  there.  This  is 
especially  noticeable  on  old  fonts  which 
makes  the  following  of  great  impor¬ 
tance. 

Excessive  wear  results  in  distrib¬ 
utor  trouble.  New  matrices  caliper 
.750"  across  their  toes.  When  the  toes 
have  been  reduced  as  much  as  .020" 
the  matrices  is  done  for  or  is  due  for 
painstaking  repair  because  one  set  of 
ears  and  toes  will  enter  one  magazine 
channel  and  the  other  set  will  go  into 
an  adjacent  channel  causing  a  distribu¬ 
tor  stop.  When  the  back  toe  is  suffi¬ 
ciently  reduced  the  body  of  a  matrix 
with  milled  toes  will  ride  the  partition 
between  magazine  channels,  and  this 
will  slow  it  up  enough  to  cause  stops. 

Repairing  mats.  For  the  most  part, 
it  isn’t  recommend.  .Many  bent  mats 
Continued  on  page  162 


“SaT  hairlines  'Vm 

...STICKY  MATS 

Use  the  "ROCIA”  matrix  cleaning  machine,  the  only 
machine  made  which  cleans  all  six  sides  of  the  mats 
and  a  complete  font  in  15  minutes.  It  is  an  aid  in  the 
prevention  of  hairlines. 

For  full  information  about  thio  and  tho 
“SCHNEIDER  SUPER  SPACEBANDS"  writo  to: 

FEDERICO  K.  HUTZIER 


CHOICE  OF  AMERICA'S 
TOP  ESTIMATORS! 


Supplied  on  yearly  lease  with 
constant  revision  service. 

Your  Choice  on 
60-day  FREE  TRIAL 
PORTE  PUBLISHING  CO. 

952  E.  21st  S.,  Salt  Lake  6,  Utah 
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NOW! 


TWO  ROUSE  TIME-SAVING 


1. 


' 


PLATE  SAWS 

With  Exclusivm  Automatic  Peed 


For  Phofoongravers, 
Steroofyport,  Printers 


No  more  manuel  squaring  up,  guesswork 
alignment,  tacking,  scoring,  beveling, 
trimming,  removing  burrs,  using  wedges. 
That’s  how  a  Rouse  Plate  Saw  soon  pays 
for  itself. 

Just  make  4  quick,  easy,  automatic  saw 
cuts  and  your  plate  is  ready  for  the  printer. 
The  txclMsivt  automatic  feed  guarantees 
each  cut  to  be  perfectly  square,  smooth* 
edged  and  uniform  on  any  copper,  zinc, 
magnesium  or  plastic  plate,  whether  wood 
or  plastic  mounted  or  shellcast. 

Cuts  are  made  to  Picas,  Points,  Quarter 
Points  or  Inches  as  required.  Outside 
Mortising  is  effectively  done  to  pica  and 
point  measurement. 


NEW  24"  MODEL— automatically  cuts  up 
to  24"of  type-high  work  in  only  2  7  seconds. 

15"  MODEL— identical  to  24"  Model  e*» 
cept  it  automatically  cuts  up  to  1 5"  of  type* 
high  work  in  only  17  seconds. 

BOTH  MODELS  occupy  only  26"  x  26" 
floor  space. 


NEW  FEATURES  (on  Both  Models) 


1.  Now  you  can  make  cmts  as  small  as  1 
Pica  square  for  signatures,  key  letter  or 
number  changes,  etc 

2.  Narrow  Cat  measures  about  2  points 
(.028"),  permitting  cutting  between  type 
lines. 

3.  Saw  blades  are  changed  in  just  1 


minute  due  to  new  lever-operated  tensioa 
release.  Blades  stay  sharp  during  30*40 
hours  continuous  operation.  New  blades 
are  inexpensive. 

4.  New  simplified  gauge  adjusting  device 
makes  it  easier  to  mainuin  perfea  square* 
ness  in  cutting. 


DttlONID  SY  MEN  UOTH  i$  YEARS  KNOW*HOW  IN  SUIIDINO  SAND  SAWS  FOR  FRINim 
Write  for  complete  detoifs  TODAYI 


H.  B.  ROUSE  A  COMPANY 

3214  North  Woyn«  Chicogo  14.  Illinoil 


ROUSE  PRODUCTS... The  Stoedbr# 
of  the  WorU  Since  1999 


(Thrlstmas 

ig6o 


We 

at  Baltotype 
wish 

You  I 

I 

the  very  best 
holiday  season 
ever 

I 

I 

15-17  South  Frederick  Street 
Baltimore  2,  Maryland 


Type  Corrosion  (?)  Control 

Can  you  give  us  any  method  for 
controlling  corrosion  on  seldom- 
used  type  (foundry  and  Monotype) 
stored  in  type  cases.  Thank  you  for 
any  help  you  may  give  us. 

A  You  mention  none  of  the  things 
■  that  could  be  possible  contribut¬ 
ing  factors.  I  can’t  assign  any  reason 
why  type  should  corrode.  It  might  de¬ 
teriorate  (like  any  soft  metal)  from 
much  use,  but  this  is  not  your  problem. 

Damp  atmosphere,  dust  and  greasy 
or  sticky  cleaning  fluid  which  picks 
up  dust,  especially  in  cases  open  on 
five  sides,  could  be  your  trouble.  Poor¬ 
ly  cast  type  is  another  item.  I  no¬ 
tice  in  your  letterhead,  that  the  small 
characters  are  rather  fuzzy,  which  indi¬ 
cates  you  are  printing  from  type  (some 
Mono)  which  is  intended  for  one-time 
used  only.  Unless  it’s  cast  of  hard 
metal  and  the  proper  Brinell  test,  it 
will  not  stand  up  for  repetitive  use.  As 
to  originally  well-cast  foundry  type, 
there’s  no  reason  for  corrosion,  unless 
it’s  old,  old,  old,  through  the  ravages  of 
time  and  the  reasons  I  mentioned. 

Check  on  your  source  of  supply,  if 
you  feel  your  type  is  properly  handled, 
stored,  and  cleaned.  Printing  on  hard 
liond  or  other  abrasive  stock  will  soon 
wear  type.  The  only  answer  is  replace¬ 
ment —  which  is  much  cheaper  than 
loss  of  business  because  of  lack  of 
sharp  detail  in  finished  jobs.  In  our 
own  business  we  use  type  for  proofing 
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6  AY-  LEE 

CARBIDE  TIPPED 


3 


^  Carbid*  tip  has  circular  s«at  that 
providas  more  brazing  surface,  posi 
five  seating  and  greatest  balding 
strength.  Patented,  manufactured 
under  license. 


CUTS  ALL 
COMPOSING  ROOM 
METALS  , 

fays  sharp  longer 


You  get  everything  you  want  in  a  Gay-Lee  Printer’s  CARBIDE  Thinsaw.  Thinsaws  made  by 
Gay-Lee  are  6  points  thin  for  delicate  work  yet  cut  fast  and  accurately.  There  is  no  bother* 
some  sticking  pile-up  or  scream.  Every  cut  is  smooth,  fast,  and  accurate. 

Gay-Lee  puts  the  finest  materials  and  workmanship  into  its  saws.  The  CARBIDE  tip  is  set 
in  a  patented  circular  seat  and  is  securely  held  to  the  steel  body.  It  offers  more  brazing 
area,  gives  cleaner  cuts  with  excellent  backrake  cutting  and  generally  eliminates  the 
need  for  trimmer  blades. 

Now  that  you  know  why  a  Gay-Lee  Printer’s  CARBIDE  Thinsaw  is  the  finest  available,  orde» 
one  for  your  shop  on  Gay-Lee’s  30-Day  FREE  Trial  Offer. 

GAY- LEE  THINSAW  BLADE 
for  Mohr  Lino-Saws 

Through  the  research  facilities  of  the  Gay-Lee  Company, 
a  new  saw  blade  has  been  developed  specially  for  lino* 
type  machines.  This  new  saw  reduces  noise  of  operation, 
cuts  cleaner  and  faster  and  lasts  longer  than  any  other 
blades  of  this  type  heretofore  available. 

These  saws  are  available  from  your  local  printing  supply 
distributor  or  direct  from  the  manufacturer. 

GAY*LEE  OFFERS  YOU  BOTH  SAWS 
ON  A  30-DAY  FREE  TRIAL  OFFER! 


GAV-LEE 

COMPANY 


.  .  .  Standard  the  World  Over 


'1 


SLUGS 

(For  ON  Duty) 

Theta  hove  nothing  to  do 
with  the  slugs  you  may  wont 
after-hours,  or  the  face  on 
the  barroom  floor.  STRIP- 
FOUNDERS  slugs,  rules  and 
leodt  are  ratpontible  for 
pretty  facet  on  the  printed 
;  poge.  They  make  it  possible  to  print 
[  solid  and  make  good  impressions. 

Prompt  Delivery  On 
Rules,  Leads,  Slugs 

Quick  attention  to  oil  orders,  imall  or 
lorge.  Phone  (BEverly  3-0712),  requi¬ 
sition  or  write  today. 

|er“  Send  for  free  wall  chart  of 
faces  in  stock.. .and  low  prices. 
A  Good  Rule  to  Follow:  Use 

STRIPFOUNDERS 

2739  West  139th  Street  •  Posen,  Illinois 


lARA 


09te-%HC 

CARBON 


WRITE  OETAItS 


Tel.  CH.  3-4167 


THE  AMERICAN  CARBON  PAPER  CORP. 

D.pl.  G,  1313  W.  Lakt  St..  Chicago  7,  III. 


Quality  standard  of  tho  Industry! 

LEIMAN 

AIR  PUMPS 

Highest  capacity— Many  models 
Write  for  latest  catalog 

LEIMAN  BROS.,  INC. 

150  Christie  St.,  Newark  5,  N.  J. 


....COMPOSING  ROOM 

only,  with  an  occasional  form  for  found¬ 
ry  lockup,  yet  we  must  continually  re¬ 
place  type  that  is  nicked  hy  careless 
handling,  distribution,  and  repetitive 
use. 

Type  will  not  last  forever.  In  faces 
that  have  fine  lines  and  serifs,  special 
care  must  he  exercised,  because  of  its 
delicate  design.  It  must  be  distributed 
by  laying  in  rather  than  thrown  in. 
Good  makeready  on  the  press  is  also 
important.  Over-packing  raises  hob 
with  any  type  form,  as  it  causes  undue 
wear.  Light  faces  wear  faster  than 
block  or  sans  serif  faces. 

The  operation  of  a  large  composing 
room  is  quite  different  from  that  of  a 
small  plant.  Type  may  be  considered 
an  item  of  unnecessary  expense  in  the 
latter  (we  have  found  this  to  be  the 
general  view  of  the  small  plant  opera¬ 
tor),  but  actually,  type  is  a  low-cost 
item  in  the  over-all  picture  and  as  im¬ 
portant  as  any  other  department  of  the 
husinesa.  We  are  a  vital  part  of  the 
communications  industry,  and  our  cap¬ 
tains  are: 

Ist  dimension . . . type 

2nd  dimension  . .  ..  ink 

3rd  dimension . . .  paper 

4th  dimension  craftsmanship 

And  the  last  is  by  no  means  the  least. 

This  may  sound  like  a  round-about, 
evasive  answer,  but  it’s  based  on  expe¬ 
rience.  Without  a  sample  character  or 
two,  it’s  difficult  to  make  judgment. 
Replacement  is  the  answer  (you  should 
be  able  to  charge  the  old  type  off) .  The 
obsolescence  schedule  is  fairly  esti¬ 
mated  to  be  four  years  for  type  and 
ten  years  for  machinery.  If  you’ve  made 
a  poor  selection,  for  regular  use,  charge 
it  to  experience.  Also,  you  can  get  an 
old  metal  return  from  your  supplier, 
either  cash  or  apply  it  on  the  purchase 
of  new  type  at  a  still  higher  rate. 
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PERFORMANCE 


OF  UNIVERSAL  EQUIPMENT 

Makes  a  Powerful  Sales  Story 


Outproduces  all  others  in  both  quality 
and  quantity,  speeding  up  production, 
make-up  and  distribution. 


•  Casts  2  pt.  hairline  as  well  as  all  other  rule 
faces,  free  of  nicks  and  weld  marks. 


•  Easily  casts  1  pt.  twin  leads;  2  pt.  twin  leods 
up  to  100  lbs.  an  hour. 

•  Smoothly  casts  18  pt.  slugs  up  to  130  lbs.  an 
hour. 


•  Casts  ornamental  rules. 


fm  «« Mkil  IWvinal  Cost  l«l«.  H«iif  MitMptt  IiwkK  bk  Cattar  aii  iMRlq  ThL 


FwMi 

tone  (ainetriHw 


See  Vour  Nearest  Dealer 

mVERSAL  MONO-TABULAR  CORPORATION 


Knurfing  Tool: 


Adjutif  in  points  to  100 
picof,  for  cutting  vertical 
rules  and  2  pt.  strip  in 
notches  used  under  heods. 
Faster  and  better  than  a 
sow  for  this  work. 


Mokes  '/is  and  Vk"  dash 
leaders  on  vertical  copper 
rules. 


71 5  N.  Central  Expressway  •  Richardson,  Texas 


YOU  can  produce 
interleaved 
forms  quickly, 
inexpensively 
and  profitably! 

.  .  .  with  the  AU-ELECTRIC 
GLUE  TIPPER 

TIPMASTBR! 


•  Lightning-quick  let-up 

•  Up  to  3600  tipping  cycles  per  hour! 

•  No  daily  wathup,  thanks  to  com¬ 
pletely  enclosed  glue  fountain  and 
tipping  unit! 

Pierce  Specialized  Equipment  Co. 

ISO  Paaiasilar  Ave.,  Saa  Malta,  Calif. 

WRITE  for  information! 
Pierce  Specialized  Equipment  Co.  { 

350  Peninsular  Ave.,  San  Mateo.  Calif.  • 

Please  rush  information  on  Pierce  I 
All-Electric  Tipmaster.  * 

Name . . J 

Company  . .  —  * 

Address  _  • 

City  and  State  . * 


photo¬ 

mechanical 

questions 


Powderless  Copper  Etching 
for  Combination  Plates 

QIs  powderless  copper  etching  far 
■  enough  along  for  etching  combi¬ 
nation  plates? 

A  Powderless  copper  etching  at 
•  present  is  commercially  success¬ 
ful  for  etching  halftones  only.  How¬ 
ever,  a  recent  development  at  the  labo¬ 
ratories  of  Photo  Engravers  Research, 
fnc.  seems  to  indicate  that  copper  deep 
etching  can  be  accomplished  with  the 
use  of  a  new  additive. 

A  combination  plate  can  only  be 
etched  successfully  if  the  halftones  and 
the  line  work  are  etched  in  separate 
baths.  The  powderless  etchings  of  both 
the  halftones  and  the  line  work  are  far 
superior  to  the  results  obtained  by 
powdering. 


Reproducing  from  Copy 


QMany  times  we  must  reproduce 
m  from  a  copy  print  of  retouched 
art,  and  the  customer  compares  our 
quality  with  the  results  he  gets  from 
the  original  art.  W  e  duplicate  the  copy 
print  beautifully,  but  it  never  compares 
with  the  results  the  agency  obtains 
from  his  engraver.  What  can  we  do 
about  it? 

A  If  you  can  obtain  the  continuous- 
«  tone  negative  from  the  photogra¬ 
pher  who  made  the  copy  prints,  it 
would  be  possible  to  duplicate  the  art, 
because  the  negative  is  usually  very 
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Fairchild  equipment  for  procesting  both  flat  (above)  ond  rotary  Dycril  plates  it  naw  available. 

NOW-FAIRCHILD  EQUIPMENT  FOR 
PROCESSING  BOTH  FLAT  AND 
ROTARY  DYCRIL*  PLATES 

•  Pioneered  through  close  co-operation  with  DuPont  since  1 955 

•  Extensively  field  tested  in  actual  use  in  many  installations 

•  Designed  to  keep  up  with  latest  technological  advances  in  Dycril  plates 

•  Automatic  in  operation,  with  push-button  control 

•  Built  with  modular,  plug-in  unit  assemblies  for  quick,  easy  servicing 


For  full  information,  write  today  to  11 

Fairchild  Graphic  Equipment,  Dept.  m 

FGE-38,  Fairchild  Drive,  Plainview,  H 

Long  Island,  N.  Y. 

*0u  Font's  trodemork  (or  its  photopotymer  printing  plates 


CffilFMIC 

tOUlfMtNT 


Oivisien  of  fairehiU  Comoro  and  Inttrumont  Corp. 


District  Offlcei;  Eostchester,  N.Y.;  Atlanta,  Go.;  Chicago,  III.; 
lot  Angeles,  Calif.;  Toronto,  Ont. 


Here’s  a  new  idea  your  customers  will 
like  —  duplicate  receipts  with  their  name 
imprinted  on  each  receipt.  We  furnish  the 
stock,  printed  and  perforated,  with  car¬ 
bon.  You  imprint  customer’s  name,  num¬ 
ber  if  require,  then  cover,  bind  and  trim. 
It’s  new  —  appreciated  —  saleable.  Write 
today  for  samples  and  price  information. 
Stock  up  and  profit! 


Ennis,  Texas 
Paso  Robles,  Calif. 
Chatham,  Va. 


NOW..  FURNISH 

YOUR  CUSTOMERS  WITH 

PERSONALIZED  RECEIPTS 


FOR  QUALITY  fc  PRODUCTION 

KWIKPRINT 

HOT  STAMPIN6  PRESS 

Builder  Model  55  with 
or  without  automatic 
roll  feed.  Send  for  full 
specifications: 

GANE  BROS.  A  LANE,  Inc 

Chicago  •  St.  Louis  •  Boston 
San  Francisco  •  Los  Angeles 

GANE  BROS.  OF  NEW 

480  Canal  Street,  New  York 


. . . .  PHOTOMECHANICAL 

good.  The  copy  print,  however,  loses 
detail  and  has  a  shorter  range  of  tone. 

Place  the  negative  and  a  gray  scale 
in  your  transparency  holder  and  make 
a  screened  positive  from  it.  Be  care¬ 
ful  that  you  get  an  exact  50%  dot  in 
your  true  middletone.  Your  highlight 
and  shadow  dot  will  be  determined  by 
your  method  of  etching.  Powderless 
zinc  or  cupper  etching  will  allow  you  a 
full  range  of  tone.  (Your  gray  scale 
will  help  you  to  determine  that.)  If 
you  are  etching  conventionally,  your 
highlight  dot  will  have  to  be  larger.  If 
thin  base  film  is  used  in  making  the 
screened  positive,  you  can  contact  to 
your  negative  with  a  pinpoint  light 
source  to  have  the  negative  read  back¬ 
wards  for  strip  film  or  contact  it  direct 
for  regular  film.  With  a  minimum  of 
re-etching  you  should  be  able  to  dupli¬ 
cate  the  original  art. 


Photographing  a  Poor  Copy 

Edward  Bancroft  of  the  Warren 
(Ohio)  Tribune  Chronicle  suggests 
this  idea  for  shooting  poor  newspaper 
copy:  Expose  two  negatives  ^  of  nor¬ 
mal  time,  develop  normal  time,  then 
laminate  the  two  negatives  in  perfect 
register. 

This  keeps  the  black  ly|»e  perfectly 
clear  on  the  negative  and  the  two  nega¬ 
tives  create  enough  opacity  to  save  a 
great  deal  of  opaquing.  From  ihis  point 
if  the  negative  is  still  not  entirely  sat¬ 
isfactory,  going  to  positive  and  back 
to  negative  with  the  proper  exposures 
will  give  you  the  desired  results. 


TO 


THt  IWCWl  MARCH  OF  OIME8 


THE  NATIONAL  FOUNDATION 
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T1 


Trianqie  Solved  by  a  Diamond! 


The  first  corner  of  the  triangle  was  the  boss  of  an 


offset  shop  who  couldn’t  pay  enough  attention  to  his 


pretty  wife,  who  peevishly  retired  with  a  book  night  after  night 


because  of  the  3rd  corner  of  the  triangle,  an  awful  nerve 


production  schedule  which  kept  the 


wracking 


boss  down  at  the  plant.  Then  one  day  the  boss  read  a 


ad  which  told  him  that  he  could  eliminate  his  plate 


making  bottlenecks  with  the  nu-arc 


platemaker,  which  permits  skilled  or  even  relatively  unskilled 


personnel  to  make  perfect  plates  in  a  hurry,  simply  by  follow 


Um  iltst,  posltiwi  til* 


So,  after  purchasing  the  flip-top  size  nwst 
suited  to  his  shop  (13x18, 17x24, 21x26, 28x32, 
30x40,  and  43x52  models  are  available),  the 
boss,  his  wife  and  all  the  good  fellows  at  the 
shop  stayed  happy  ever  after.  By  the  way-the 
three  larger  units  are  available  with  automatic 
or  motor  driven  arc  lamps. 

For  full  details,  send  for  the  latest  "flip-top” 
bulletin  A-500  G 


^  company,  me. 

411*  W.  Grand  Av*. 
Chicago  SI,  llllnol* 
SALES  AND  SERVICE 
N*w  York  •  Lot  Ang*l** 


«IUSTRITB  OFFERS 
PRINTKRS 

n^BJUIK 

m, 


Printers,  here’s  your  opportunity  to 
sell  profitable  bank  by  mail  enve¬ 
lopes  at  competitive  prices.  Justrite 
now  offers  you  its  new  and  modem 
line  in  a  full  range  of  popular  sizes 
and  paper  stocks  .  .  .  and  will  ship 
under  your  label  direct  to  your  cus¬ 
tomers.  Write  for  compact  sample 
kit  and  prices. 

—  THREE  MODERN  FACTORIES  — 

NORTHERN  STATES  ENVELOPE  CO. 

300  East  Foarth  Street,  Salat  Paal  1,  Hina. 

JUSTRITE  ENVELOPE  UFO.  CO.,  INC. 

S23  Stewart  Aveaae,  S.W.,  Atlaata,  Georgia 

NATIONAL  JUSTRITE  ENVELOPE  CO. 

2220  West  Beaver  Street,  Jacksoavllle,  Fla. 

—  SOU)  FOR  RESALE  ONLY  — 


1 


Backing  Paper  Protection 

QA  small  area  of  the  barking  pa 
m  per  board,  directly  under  the 
spout  of  the  fiat  casting  box,  burns 
through,  destroying  the  whole  sheet. 
Can  this  area  be  protected  to  use  the 
full  area  of  the  paper? 

A  It  appears  that  usually  this  small 
area  of  the  paper  board  is  pro¬ 
tected  to  increase  its  use  into  weeks, 
instead  of  days  when  the  area  is  not 
protected.  Usually  this  area  directly 
underneath  the  spout  is  covered  with 
ordinary  asbestos  paper.  A  thin  sheet 
of  asbestos  may  be  secured  to  the  paper 
board  with  waterglass  (silicate  of  soda) 
available  at  drug  stores.  It  is  believed 
that  certain  cements  are  being  used  to 
secure  the  asbestos  paper  to  the  paper 
board.  Also,  the  area  may  be  pro¬ 
tected  with  Dow-Silicone  or  a  similar 
agent  applied  direct  to  the  paper.  This 
is  believed  to  be  common  practice 
among  stereotypers  using  a  good  sat¬ 
isfactory  insulation  backing  sheet  for 
shell  casting. 

It  has  been  noted  that  metal  temper¬ 
atures  above  600  degrees  F.  aggravate 
the  destruction  of  the  area  of  paper 
under  the  spout.  High  metal  tempera¬ 
tures  are  not  required  when  the  hack¬ 
ing  sheet  is  properly  provided  for  de¬ 
laying  heat  transfer,  regulating  the 
rate  of  metal  solidification.  It  is  also 
considered  to  be  good  practice  to  avoid 
loose  fiber  of  the  backing  paper  from 
sticking  to  the  metal,  pulling  away  the 
face  of  the  paper,  with  the  use  of  some 
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NYGREN-DAHLY  CO.  1  4  3  2  altgeld  st..  Chicago  m.  ill 


To  cut  down  costs  ...  to  speed  up  the  day's 
work  .  .  .  and  to  turn  out  the  finest  perforat¬ 
ing  it  is  possible  for  any  machine  to  produce 
.  .  .  that's  the  built-in  objective  of  these  in¬ 
comparable  N-D  PERFORATORS.  There's  never 
been  anything  like  them  .  .  .  and  any  test 
proves  it.  They  crimp  .  .  .  slot  .  .  .  score.  They 
do  snop-out  and  cut-out  slot-hole  work.  They're 
positive  on  strike-in  jobs.  And  the  22"  AAodei 
does  BOTH  slot-hole  and  round  hole  work. 
Don't  buy  any  perforator  until  you've  checked 
on  these.  They're  TOPSI  Write  for  literature. 


FEEOM  .  PnFORATOI  •  JOOOOI 


RICHARDS  SINCE  1900 

SAW  TRIMMERS  •  ROUTERS 
•  MORTISERS  • 

FOR  THE  COMPOSING  ROOM.  STEREOTYPERS 
E  I  E C T R O T Y P E R S  AND  ENGRAVERS 


For  the  MocJern  Composing 
Room 

The  first  rolling 
table  saw,  Heavy 
Duty  ball  and 
roller  bearing  con¬ 
struction,  modern 
streamline  effi¬ 
ciency. 

Model  RC 

J.  A.  RICHARDS  COMPANY 

903  N.  PITCHER  STREET 
KALAMAZOO,  MICHIGAN 


_ - ^  _ _ _ _ TO  THf  TRADE  ONIYI 

JRANSKRIJ  ^(Hpofotm^ 

yOU<  SpoF  Carbon  OeparfmenF 


7D4  ■reodwoy,  N«w  Yprfi  3,  N.  Y. 
633  Plymovfh  Ct..  Ckkogo  S,  HI. 


100%  PERFECT 


HAND  PINISHED 
RULE 


33< 


lb. 


LEADS,  SLUGS 
FURNITURE 

lb. 


26< 


2  t«  36  pt. 

MlnliauB  Order  100  Ibt.  (May  bt  ■uortiO.) 
Pricai  tubjaat  to  chania  wlthaut  natiM. 
MONOTYPE  BORDER  LB.  4S« 
Writa  far  FREE  Wall  Cbart 

PERFECTO  f;;?§rr 


3962  ARCHER  AVE., 


CHICA60  32,  ILL 


.  .  .  .  aTEREOTYPIISG 

release  agent.  Oils  appear  to  dissipate 
quickly.  Mica  and  graphite  appear 
more  suitable  as  release  agents  pro¬ 
tecting  the  backing  paper.  Perhaps  the 
best  protection  is  the  silicone  spray, 
once  a  day. 


Moisture  Content  of  Mots 

QHow  much  mat  shrinkage  is  ob- 
m  tained  with  each  one  percent  of 
moisture  content? 

A  Up  to  approximately  6%,  very 
little  expansion-shrink  occurs. 
With  each  percent  from  6  to  about  12- 
13%  of  moisture  content  in  mats,  the 
amount  of  expansion-shrink  increases 
to  almost  1/16  of  an  inch.  And  from 
14%  to  approximately  22%  expansion- 
shrink  decreases  as  each  water  percent 
is  added  to  the  paper.  Above  22%,  the 
water  content  paper  expansion-shrink 
imposes  considerable  additional  water 
and/or  special  mat  paper  treatments 
to  obtain  greater  expansion-shrink. 
Various  types  of  mat  paper  respond  to 
water  a  little  differently,  hut  the  above 
figures  are  believed  average. 


Linecasting  Questions 

Continued  from  page  150 

can  be  straightened,  of  course,  hut  that 
is  about  as  far  as  we  can  go.  However, 
there  is  a  jig  into  which  mats  can  be 
placed  and  the  toes  carefully  swaged  to 
size  and  shape.  Just  beating  the  burrs 
back  into  the  toes  will  help,  but  the 
toes  must  not  be  swollen  out  of  shape. 
Matrices  so  treated  should  be  put  care¬ 
fully  through  a  gauge.  The  matrix  ear 
file  is  fine  for  just  taking  the  burr  of! 
matrices,  but  too  many  operators  bear 
down  too  hard.  They  take  of!  too  much 
and  they  try  to  file  bent  matrices 
straight. 
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CALENDAR  PAD  PLATES 

READY  TO  PRINT 


A  complete  line  of  modernly 
designed  calendar  pad  plates; 
sizes  to  meet  every  purpose . . . 
single,  24-18  —  12-6  and  3 
months  at  a  glance  available 
to  you  in  plate,  proof  or  film, 

ALSO  AVAILABLE ...  a  wide  variety  of 
Almanac  plates— priced  at  less  than  the 
typesetting  cost  alone.  In  addition  you 
can  obtain  in  manuscript  form  all  types 
of  almanac  information  such  as  Weather 
Forecasts;  sunrise,  sunset,  moonrise  and 
moonset;  Astrological  Birthday  Data, 
Astronomical  information,  etc. 


Send  forthe  new  Franklin 
Catalog  No.  58.  Enclose 
25c  which  will  be  cred¬ 
ited  to  your  first  order. 


826  W.  Van  Buren  Street,  Chicago  7,  Illinois 

HAymarket  1-1000 


\ 


i 

\ 


I 


Wale 

FLOATING  NOZZLES 

STOP  Mis-feeds 

on 

MIEHLE  VERTICALS 


by 

WESLEY 

SCHULZ 


WikHOATaKNOnLES 

'  U.  S 


Running  Four-color  Process 

Ql  am  faced  with  a  problem,  and 
m  am  hoping  that  you  will  be  able 
to  extend  some  helpful  suggestions  to 
keep  me  from  “stubbing  my  toe”  on  a 
printing  job  we  will  soon  begin.  The 
job,  to  be  printed  four-color  process, 
is  a  small  uooldet  cover,  about  6%x 
5%”  and  will  run  50,000  copies. 

IT e  have  never  done  four-color  proc¬ 
ess  work  before,  although  we  have  done 
considerable  close-register  color  work. 
The  job  will  be  from  scratch — customer 
to  furnish  artwork  and  color  trans¬ 
parencies.  I  can  put  it  on  one  of  three 
automatics.  Can  you  suggest  an  ade¬ 
quate  test  to  make  sure  the.  press  we 
decide  to  use  is  producing  the  accurate 
register  needed?  If  we  go  to  offset, 
would  it  be  desirable  to  run  two  or 
more  up? 

How  much  spoilage  should  we  allow 
for  to  start  the  job? 

A  Running  four-color  process  work 
>  should  be  no  problem  (or  you  so 
long  as  you  have  the  register  and  make- 
ready  know-how  you  now  have.  You 
may  lun  this  job  either  letterpress  or 
offset,  depending  on  the  kind  of  paper 
you  use  and  what  you  are  trying  to  re¬ 
produce.  A  good  enamel  sheet  and  a 
form  with  a  lot  of  fine  detail  work 
will  usually  run  and  look  better  if  done 
letterpress.  A  job  on  coarse  or  offset 
paper  will  usually  look  and  run  better 
on  offset  presses.  Plate  cost  on  offset 
will  also  usually  run  cheaper,  but  all 
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Wale  Floating  Nozzles,  a  unique  air  blast  de¬ 
vice,  actually  FLOAT  on  the  TOP  of  the  paper 
pile,  giving  full  sheet  separation  right  where 
it  is  needed  most. 

Adjustable  to  compensote  for  all  stock  condi¬ 
tions — curl,  wove,  static,  etc. 

Wale  Floating  Nozzles  are  not  a  gadget  but  a 
daily  aid  to  increase  production  by  eliminating 
mis-feeds  on  EVERY  job. 


I  Wele  Floating  Nozzles 
I  2860  Sixteenth  St.,  San  Francisco  3,  Calif. 

I  Please  send  information  on  Wale  Floating 

I  Nozzles  tor  . press. 

•  Name . . 


Com  pany 


I  City  and  State.. 


Sold  by  Supply  Houses  everywhere 


For  Die  Cutters 

New  THOMSON  and  BOBST 
Presses  built  for 
the  toughest  jobs 


For  Printers 
Versatile  double 
micrometer  platen 
presses  for  specialty 
die  cutting, 
embossing  and  roll 
leaf  stamping  | 


14  X  22 

17  X  25  Automatic 
33  X  47 

44  X  66 


Completely  automatic  die  cutting, 
embossing  and  stripping  presses 
25  X  35 
30  X  42 
36‘/4  X  49V2 


Heavy-Duty  Presses  for  all  types  of 
DIE  CUTTING.  EMBOSSING  AND 
ROLL  LEAF  STAMPING 


WRITE  FOR  LATEST  LITERATURE 


Chalmers  Chemical  Co.,  Newark  5.  N.  J. 


Just  a  few  drops  of  Phenoid, 
a  quick  rub  with  a  rag-and 
your  type  or  cuts  sparkle 
like  new.  Harmless  to  wood,/ 
metal  and  hands. 

Order  from  your  supplier. 


In  both  regular  and 


non-flammable  form 


Blomgren  Bros. 

Arti$tt  •  Photoengraving  •  EUctrotyping 

812  West  Van  Buren  Street 

■  Phone  CA  6-2355 

85  YEARS  MAKERS  OF  PRINTING  PUTES 


50,000  Press  Perforated 
On  Same  Makeready 

Perf-A-Bue  steel  perforation  base  backs 
up  stock  like  die<uttin(  plate.  Does  away 
with  lint,  bulge,  ragged  p^orations.  Savas 
Tune.  Boosts  Profits.  Eny  to  use.  Will  not 
Damage  Platen. 

40  ft.  toil  with  adhesive  $5.00 

Order  through  your  Doalor  or 

PERF.A-BASECO.Ttr»*;r 


_ PRESSWORK 

other  items  will  just  about  even  them¬ 
selves  out  in  the  long  run. 

By  running  the  job  two  up  you  cer¬ 
tainly  will  save  money  and  time.  The 
price  of  a  second  set  of  electros  or  an 
offset  plate  with  two  or  more  up  along 
with  the  little  additional  makeready 
time  will  be  much  cheaper  than  the 
press  running  time  at  one  up. 

Have  your  inkmaker  make  your  proc¬ 
ess  inks  to  fit  the  paper  and  press  you 
are  going  to  use,  and  let  him  know 
what  sequence  you  will  run  your  colors 
in  so  he  can  make  each  ink  trap  and 
dry  accordingly. 

The  amount  of  overs  you  will  need 
for  spoilage  will  depend  on  the  press 
and  pressman  who  will  run  the  job, 
along  with  the  knowledge  of  how  many 
the  bindery  will  need  for  spoilage  in 
folding,  gathering  and  stitching. 

You  will  normally  spoil  more  sheets 
the  first  time  through  the  press,  as 
you  will  have  your  setup  spoilage  and 
your  register  test  throughout  the  first 
form  run.  On  50,000  imnressions  it 
probably  would  be  advisable  to  have 
about  1,000  or  1,500  overs  so  you  will 
be  sure  to  have  enough  for  the  bind¬ 
ery.  If  run  two  up,  do  not  cut  the 
overrun  in  half,  for  you  must  remem¬ 
ber  in  this  case  that  each  sheet  spoiled 
is  two  copies.  As  you  say  you  have 
run  register  work,  you  can  judge  by 
the  spoilage  you  have  had  and  just  add 
enough  for  each  time  through  the  press. 

For  a  register  test  you  can  lock  up 
a  few  one-point  rules  that  run  vertical, 
horizontal,  and  at  an  angle  and  spread 
these  out  over  the  entire  sheet  so  you 
can  tell  exactly  what  is  happening  to 
the  register  over  the  entire  sheet.  Run 
about  25  or  more,  and  then  run  them 
through  the  press  again,  so  you  can 
cheek  to  see  if  each  line  hits  perfectly 
over  the  first  impression.  Not  knowing 
how  much  coverage  or  the  condition 
of  your  presses,  it  will  be  up  to  you 
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DIE-CUT 
SCORE 
STAMP 
BLANK 
EMBOSS 
PRINT 
.on  the . . 


CHANDLER  and  PRICE  /  MODEL-3 

'  14 Vi"  X  22" 

Super  Heavy  Duty  Automatic  Press 


Kxtra  rupppci  roiiKtriirtinn  whirh  has 
always  been  a  iloininant  feature  of 
(Chandler  and  Price  Super  Heavy 
Duty  Presses  has  been  further  am- 
dified  in  this  I\KVt  Mo<lel-3  Su|>er 
leavy  Duty  Autcnnatic  Press.  In 
addition,  many  new  features  whieh 
assure  faster  prcxluetion  and  greater 
o|M*rating  ease  have  also  been  in- 
eor[>orated. 

These  include: 

•  Oiilhoard  bearings  for  flywheel  shaft 
atlaehed  to  main  frame. 

•  Uolary  pump  with  separate  motor. 

•  Aiitomatie  stop  with  clutch  and 
brake. 


•  Two  large  diameter  flywheels. 

•  Larger  sheet. 

•  Paster  s|)eed. 

•  Constant  speed  motor  with  built  in 
meehanieal  variable  drive. 

•  Increased  strength  hack  shaft. 

•  linprove«l  hall  hearing  delivery  slide. 

•  Improved  design  feed  table  «lrive. 

•  Increased  diameter  wrist  pins. 

•  i4"  cutting  plate — standard  equip¬ 
ment. 

•  All  feeder  controls — left  front  of  press. 

•  Gripper  bar  cam  eliminated. 

•  Improved  fee«l  bar  adjustment. 

•  Adjustable  selective  feed  table  drive. 

•  Kliniination  of  crank  shaft. 

•  Tapered  sleeve  type  flywheel. 

•  Pile  height  feeler  mechanism  re¬ 
designed. 


•  Platen  impression  control. 

•  Delayed  action  register  mechanism. 

Writ0  for  descriptive  circular  A-119.  The  Chandler  &  Price  Co.,  Cleveland  3,  Ohio. 


.  .  PRESSWORK 


No  Sag!  No  Drag!  I 

They’re  RIGID 

— and  easy  to  roll!  i 

ANDERSON 

UPRIGHT  TRUCKS 

Steel  trucks  that  hold 
full  load  without  sag¬ 
ging  —  easy  to  push 
loaded  I  Steel  rods  for 
back  and  sides  keep 
trucks  “dustproof. ” 
Tilted  hardwood  plat¬ 
forms.  Rockite  casters. 

2  platfsras  far  Bladtry 
4  platfsrasforJtb  Pratt 
Raaai 

Send  tor  Circvlorl 


C.  F.  ANDERSON  &  CO. 

3229  CALUMET  AVE.,  CHICAGO  16 


58'  hiah:  plat- 
ftrait.  IS'A'  X 
25'/t*  (alta  25’ 
X  38*). 


pick  the  proven  profit  line  of  snapaparts 

STOCK 

FORMS 

ROGERSNA'D 

BUSINESS  FORMsJj^ 


UNIVERSAL 
CHASE  LOCATOR 

permits  fast,  on- 
the  -  press  type 
changes  for  greet¬ 
ing  cards,  Imprint¬ 
ing.  many  other 
Jobs.  Write  for 
more  information, 
name  of  nearest 
deaier. 

ACME 

Eniineerini  Co. 

P.  0.  Box  2158 


ill26  Rush  St..  EL  MONTE.  CALIFORNIA 


I 


to  use  the  press  on  which  you  have 
been  getting  the  best  printing  cover¬ 
age  and  register  results. 

Be  sure  to  keep  your  printed  loads 
covered  with  waste  sheets  so  the  top 
sheets  of  each  load  won’t  stretch  or 
shrink  with  atmosphere  or  temperature 
changes. 

Use  only  enough  spray  each  time 
through  the  press  to  just  stop  the  off¬ 
setting.  An  excessive  amount  of  spray 
each  time  through  the  press  will  make 
each  printing  of  the  next  color  harder 
to  control,  and  you  will  need  more  im¬ 
pression  to  break  through  the  spray, 
along  with  having  a  sheet  at  the  end  of 
the  job  that  will  feel  like  a  piece  of 
sandpaper.  Make  sure  the  spray  is 
well  atomized  and  dry  when  it  hits  the 
sheet,  and  I  am  sure  you  will  have  no 
trouble. 


"We  can  use  a  bronze  green  lH^e  on  this 
sleeve,  or  a  nice  bluish  gray  like  that  pant 
leg." 
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You  get  high  quality 

at  a  low  price  . . .  when  you  buy 


Th*  N«w 

Improved 

iver-ready 

POWDER 

SPRAY-GUN 


FEATURES: 

•  N«w  Mparal*  n««dl«  valv*  powder 
control 

O  Sofo  coo-thru  ploctk  powdor  container 
o  Dovblo  eproy  noiilot  for  f^  coveropo 
o  Automatic  timiag  vahro 
(on  most  protcoc) 

o  Timo  toitod,  procicion-buih,  cuctomod  to 
your  prose,  low  prko,  high  guolity 
O  Uso  air  from  prose  pump  on  most 
prossos 


SPECIFY  PRESS  MODEL: 

For  Khtgo,  Rico,  KoHy  "B"  and 

Hoidolborg  .  $40.00 

For  Miohio  Vort.,  littio  Giont, 
Davidson,  Multi,  A.  B.  Dick, 

Chiot  IS  and  Ditto  Offsot .  $S0.00 

For  UoM  and  17-32  Wobs,  Hori- 
lontol,  Miohio  17,  Harris  Offsot 
and  Kolly  "C" .  $75.00 


At  your  doo/or  .  ,  ,  or  tond  chock  with  ardor 
Comploto  sotitfaction  guorontood  within  30  dayt  or  your  monoy  will  bo  refunded 

PRESS  FILTER  Company 

t4S  N.  CroKont  Hts.  Blvd.  Los  Angeles  46,  California 


STOP  STATIC  ELECTRICITY 


PUSH  BUTTON 
and  SPRAY 


-^STATIKIL 


Trodomork  \ 

•  eg.  in  U.S.  Fat  Off  ' 

THI  ORIGINAL  -  THI  ONLY 


Guaranteed!  Used  Regularly  in  the 
Largest  Plants  in  the  Nation 


S3  A  CAN  •  $30  A  OOZIN 

1270  WIST  ilk  ST,. 
CIEVIIAHD  II,  OHIO 


STATIKIL,  INC. 

Quality  Control  Equiprhont  for  tho  Printing  Induttry  for  42  Yeori 
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PARALLEI  ROTARY 


PERFECT  NUMBERING 
at  30,000  imps, 
per  hour 


Accurate  and  ruggtdl  Hardened  steel 
Dumber  wheels,  heavy-duty  ratchets, 
number  faces  custom-curved  to  fit  press 
cylinder.  One-piece,  curved-base  steel 
frame  has  exclusive  Wetter  Quik-Lok 
clamping  gib,  minimizes  set-up  time, 
needs  no  mounting  ring  adapters. 

For  high-speed  numbering  at  right 
angles  to  impression  cylinder.  Both 
rotary  models  available  with  Roman 
or  Gothic  figures,  can  be  operated  from 
the  same  cam  and  mounting  ring.  Per¬ 
fect  number  sequence,  crisp,  accurate 
register,  clean,  sharp  impressions. 
NONPAREIL  MODEL  —  for  large  diameter 
cylinder,  bed  and  platen  type  presses. 
LOCK-WHEEL  MODEL  -  for  small  diam¬ 
eter  cylinder  presses.  Patented  lock  bar 
prevents  throwover  at  highest  speeds. 
Both  available  with  Roman  or  Gothic 
figures,  in  5,  6,  7,  and  8-wheel  types. 

Write  for  information  and  prices. 


UUeileR  NUMBERING  MACHINE  CO. 

DIV  OF  NEW  ERA  MANUFACTURING  COMPANY 
BOX  400,  HAWTHORNE.  N  ) 


Special  Letter  Wheels 

Qlf'e  are  not  familiar  with  letter 
m  wheels.  W e  understand  that  they 
I  are  available  for  most  numbering  ma¬ 
chines,  since  we  have  seen  many  sam¬ 
ples  of  numbers  with  letter  wheels. 
Are  these  readily  available  and  are 
they  simple  to  install  and  use? 

It  is  true  that  the  average  small 
•  job  printer  has  little  use  for  letter 
wheels.  As  a  rule,  when  a  letter  is  re¬ 
quired  on  a  job,  he  finds  it  simpler  to 
remove  the  No.  slide  and  substitute  a 
letter  “A”  or  “B,”  etc.  However  letter 
wheels  are  useful  and  easy  to  handle. 

On  some  jobs,  a  customer  may  ask 
for  a  No.  followed  by  a  letter  and  sev¬ 
eral  figures,  numbered  consecutively. 
Letter  wheels  would  be  in  order.  Or 
the  job  may  call  for  no  No.  slide  but 
a  letter  placed  right  close  to  the  fig¬ 
ures,  and  this  letter  would  have  to  be 
changed  perhaps  every  1,000  impres¬ 
sions.  A  letter  wheel  could  be  used  and 
the  No.  hidden  by  a  frisket  or  by  cut¬ 
ting  the  ink  rollers. 

As  a  rule,  letter  wheels  are  station¬ 
ary  and  are  placed  next  to  the  plunger 
where  they  are  inactive.  However  we 
have  seen  them  used  in  the  unit  or 
first  position  so  that  the  machine  will 
number.  No.  12345A.  The  machine 
may  be  set  up  so  that  the  letter  wheel 
is  inactive,  or  the  letter  wheel  can  have 
10  different  letters  in  the  unit  position 
and  change  after  each  impression  with 
the  figure  wheels  advancing  one  num 
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ROBERTS  ANNOUNCES 


The  new  and  simpler  type-high  numbering  machine  pictured  below  looks  fa¬ 
miliar  but  is  vastly  different.  You  take  it  apart  with  fingers  only,  in  seconds. 
(Patents  pending.) 

This  great  boon  to  flotbed  printers  was  unveiled  by  Roberts  for  the  first  time 
at  the  Printing  Industry  of  America  Exhibit. 


When  you  want  to  cleon  the  unit  or  change  skip  wheels  you  simply  use  your 
fingers  to  remove  and  replace  wheels,  wheel  shaft  and  plunger.  No  screws 
are  involved  ond  no  tools  ore  needed. 


Note  the  Tru-lok  Safety  Bar  to  prevent  over-riding  of  wheels.  This  feature  can 
be  added  to  all  Roberts  Royal  models  at  slight  extra  cost,  ot  any  time. 


Another  advance  is  a  more  positive  transfer  of  power  from  plunger  to  actuating 
swing,  with  resulting  less  wear  and  longer  life. 


As  you  would  expect  of  Roberts,  the  new  Royal  type-high  unit  is  os  precise 
as  a  polished  piston  ond  os  tough  os  the  hardened  tool  steel  of  which  all 
moving  parts  are  made. 

Write  Raberts  Numbering  Machine  Divisian,  Heller  Roberts  Monufacturing  Corp., 
700  Jamaica  Ave.,  Brooklyn  8  N.  Y. 


\ 


f 

[ 


I 


I 


760  CENTRAL  AVI  OEERFlElO.  Ul 
0»  ^MONf  Windier  5-J600 


Hot  Spot 

CARBONIZING 

.  .  .  for  the  trade.  The  most  satisfac¬ 
tory  process  for  checks,  gummed  or 
plain  lahels,  forms,  receipts,  etc.  Per¬ 
manent  and  clean.  Hot  wax  carbonized 
on  your  own  stock  .  .  .  any  kind  of 
paper.  Hot  Spot  Carbonising  Corp., 
1500  No.  Ualsted  St..  Chicago  22.  111. 
Telephone  Michigan  2-1300 


FOIM  SIZE  IS 

sxatt  RMaarsils 
I'/isSyi  altat 


DOLD-NORTHEAST 

PRECISION  NUMBERING  MACHINES 

STANDARD  MODEL  18 — $17.50 
An  all-steel  machine  with  nickel  plated  frame.  Indi¬ 
vidual-sprung  pawls,  removable  slides,  drop  ciphers, 
Roman  or  Gothic  figures.  All  accessories  available 
from  stock.  Converts  to  skip  or  repeat  action  in  less 
than  a  minute. 

See  your  regular  dealer 
WRITE  TOR  rOLDER 

ACME-NORTHEAST  TYPE  &  SUPPLY 

EVERETT  49,  MASS. 


.  .  .  .  NUMBERING  MACHINE 

her  after  the  letter  wheel  has  com¬ 
pleted  a  cycle  of  10  letters. 

For  stock  letter  wheels  the  alphabet 
is  usually  divided  into  three  wheels  so 
that  each  wheel  has  eight  or  nine  let¬ 
ters  and  one  or  two  blanks.  Blanks  are 
useful.  In  case  the  letter  wheel  is  in 
the  machine,  you  can  print  only  figures 
without  letters  by  turning  the  blank 
position  up.  On  special  order,  the  fac¬ 
tory  will  make  up  letter  wheels  with 
any  assortment  of  letters.  It  is  possible 
to  make  up  wheels  with  10  letters,  one 
of  which  can  drop,  to  serve  as  a  blank. 
It  is  also  possible  to  engrave  some  spe¬ 
cial  characters,  such  as  stars,  dots,  or 
fractions,  in  place  of  some  of  the  let¬ 
ters.  There  are  many  practical  varia¬ 
tions. 

To  install  a  letter  wheel  is  no  prob¬ 
lem,  if  you  know  how  to  take  apart  and 
reassemble  a  machine.  Remove  the 
proper  figure  wheel  and  replace  it  with 
a  letter  wheel.  Be  sure  to  keep  the 
wheel  in  a  marked  box  or  envelope. 

More  on  Vh"  Figures 

The  problem  posed  by  a  printer  (Sep¬ 
tember,  1960,  page  224)  was  to  num¬ 
ber  100,000  labels  consecutively  from 
1  through  100,000  with  figures  2%" 
high.  Since  the  printer  felt  that  such 
a  large  numbering  machine  might  be 
impractical  for  him,  he  was  looking  for 
an  easy  way  to  number  from  wood  type. 

G.  A.  M.  Company,  St.  Catharines, 


Writ#  for  60-doy  TRIAl  dofollt 


AMERICAN  EVATYPE  CORP. 


Saves  Time  and  Dollars! 

Maka  your  own  ooeurota,  long  run, 
aoiy-to-print  rvbbar  platat.  Bininata 
out-of.  plant  daloytl  Biminoto  itanding 
matol  formil  Aocurota  rubbar  printing 
plotai  moda  in  on  Evo-Pratt  kaap 
quality  control  bi  your  hondt. 
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NOT  A  DREAM -REAUTY! 

BIMATIC — FORWARD  OR  BACKWARD 
WITH  A  FUCK  OF  THE  WRIST 


1531  out  of  1533  American  printers 
who  have  tried  the  Bimatic  call  it 

astounding! 


The  Bimatic  runs  forward  and  backward 
by  changing  the  direction  instantly  with 
the  flick  of  a  lever. 

The  wheels  are  gear  activated  thereby 
guaranteeing  excellent  printing  at  all 
speeds  up  to  8000  im.p.h. 

The  zeros  raise  or  lower  automatically 
without  touching. 

The  No.  is  interchangeable  and  low.  Will 
not  ruin  rollers. 

The  beautiful  Roman  numbers  are  1  pica 
high  although  the  overall  size  is  only 
4  picas  3  pt  by  8  picas  6  pt. 

Price  only  $27.50. 

Exceptional  5  year  guarantee. 

THERE  ARE  100  MORE 
REASONS  WHY  PRINTERS  PREFER  BIMATIC 

COUNT  NUMBERING  MACHINE,  INC.,  724  5.  Sherman,  Chicago  5,  III.  •  HA  7-7446 

EXCLUSIVE  TERRITORIAL  DISTRIBUTORSHIPS  AVAILABLE,  FOR  WELL  ESTABLISHED  COMPANIES, 
SEND  BANK  AND  TRADE  REFERENCES 


BRACKETT 


.  ^  4702  Ulh  Ave.,  trooklyn  4,  N«w  York 

NUMBERING  MACHINE  CO.  S204w.rico  lot  Ana«U»  19,  Col. 


ATLANTIC 


JOGS  CONTINUOUS 
FORMS  better/  _ 


NLMBERINC;  MACHINE 


Ontario,  conies  up  with  this  suggestion 
to  number  with  type  from  00000  to 
99999.  Run  the  first  right-hand  digit 
10,000  times.  The  job  is  10-up  so  you 
will  have  10,000  with  figure  “0”,  10,000 
with  figure  “1”,  etc.  Then  for  the  sec¬ 
ond  digit  you  run  1,000  sheets  all  with 
figure  “1”,  change  and  run  1,000  with 
figure  “2”,  etc.,  through  “0”,  total 
10,000  impressions.  Then  for  the  third 
digit  you  run  100  sheets  with  the  figure 
“1”,  100  with  the  figure  “2”,  etc., 
through  “0”,  total  1,000  impressions. 
For  the  fourth  digit  you  run  10  sheets 
with  each  figure  from  “1”  through  “0”, 
total  100  impressions.  For  the  fifth 
digit  you  run  one  sheet  each  from  1 
through  “0”.  Total  number  of  impres¬ 
sions  21,100.  Total  number  of  press 
changes  are  40. 

Charles  Broad,  Phoenix,  offers  a 
similar  suggestion.  We  hope  they  can 
he  put  to  use  without  the  aid  of  high¬ 
speed,  electronic  calculators. 


Special  guides. 
Tilted  table  18x24. 
Pasitive  vertical 
action  sets  carbons 
squarely,  surely. 
More  volume.  Bet¬ 
ter  forms.  Ask  for 
details.. 


In  the  October,  1960  advertise¬ 
ment  of  the  Brackett  Stripping 
Machine  Co.  we  quoted  the  price 
of  $650.00  instead  of  $950.00  for 
the  Pony  Stripper.  The  correct 
price  for  the  Pony  Stripper  is 
$950.00.  We  are  extremely  sorry 
for  any  inconvenience  this  typo¬ 
graphical  error  has  caused. 


If  yon  have  a  numbering  machine  ques¬ 
tion  or  problem,  send  it  in  to  GAM  for 
advice  and  information. 


The  only  time  a  printer  should  give 
credit  to  a  politician  is  just  after  he’s 
been  elected.  -Old  Tramp  Printer 
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SNAP  APARTS  AND 
CONTINUOUS  FORMS 
FROM  INTERNATIONAL 
BUSINESS  FORMS 


INTERNATIONAL  BUSINESS  FORMS  offers: 
QUALITY  Forms,  produced  on  modern  rotary 
equipment  —  scid  only  through  our  dealers. 
COMPETITIVE  Prices — liberal  dealer  discounts  * 
—You're  "in  the  running"  with  an  IBF  Quote. 
Quantity  advantage,  too!  Orders  accepted  for 
only  2500  sets  of  Snap-Aparts — NEW  POLICY! 
DELIVERY  PROMISES  you  can  count  on.  Try 
us  on  one  job  and  see! 

EASY-TO-USE  PRICE  LIST— Anyone  can  make 
estimates  with  a  little  practice. 

RAPID  QUOTATION  SERVICE— Your  quotation 
requests  handled  AT  ONCE.  Same  day  if 
specified. 


Write  New  Dealer  Dept.  2  today  for  complete 
information  on  this  profitable  line.  Try  Interna¬ 
tional.  We  are  confident  of  our  ability  to 
satisfy  the  Dealer  and  his  customer! 

INTERNATIONAL  BUSINESS  FORMS 


1600  E.  26th  ST.  LITTLE  ROCK,  ARK. 


Our  Snap-Apart  Forms  have  been 
a  standard  of  quality  for  years. 
For  fine  printing;  just  right 
"snap-apart"  action,  they  are 
unexcelled.  INTERNATIONAL  BUS¬ 
INESS  FORMS  snap-aparts  assure 
customer  satisfaction. 


Continuous  Forms,  TOO!  Now- 
offer  your  customers  Continuous 
carbon-interleaved  forms  —  Line 
Hole  Punched  Tabulating;  pasted; 
or  stapled— up  to  10  parts.  In 
Continuous  as  in  Snap-aparts, 
International  means  quality  —  at 
the  right  price. 


'■I- 
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Auxiliary  Copy  Holder 

Often  some  of  our  copy  comes  to  the 
Linotype  on  Index  or  in  a  booklet  that 
is  impractical  to  fold  small  enough  to 
put  in  the  copy  holder.  To  remedy  this, 
we  have  a  spring  clip  bolted  on  the  top 
of  the  assembler  entrance  cover  high 
enough  so  that  the  bolt  head  under¬ 
neath  does  not  interfere  with  the  free 
dropping  of  the  mats.  Although  copy 
is  a  bit  difficult  to  follow  when  clipped 
on  the  cover,  it  is  much  more  simple 
than  trying  to  hold  the  copy  on  one’s 
knee.  Merlin  D.  Willis 

Sioux  City,  la. 

Mirrors  Help  in  Pressroom 

Mirrors,  if  located  in  the  proper 
places  in  a  pressroom,  can  save  foot¬ 
steps,  time  and  money. 

A  large  mirror  over  the  makeready 
table  helps  you  watch  your  presses 
while  making  ready.  It  is  no  longer 
necessary  to  turn  around  or  to  get  up 
to  see  how  the  sheets  are  feeding  and 
delivering. 


If  your  stock  table  is  in  front  of  a 
Vertical,  your  back  is  turned  to  the 
press  while  working  at  the  table.  Put 
a  large  mirror  on  the  wall  directly  over 
your  table,  and  you  can  still  watch  the 
press  while  jogging  stock,  etc.  A  mir¬ 
ror  behind  a  Vertical  makes  it  easy  to 
see  how  the  stock  is  piling  up  in  the 
delivery  when  working  in  another  part 
of  the  room.  Rudolph  Mark 

Chicago,  Ill. 

Improved  Display  Casting 
and  Matrix  Ejector 

For  several  decades  every  Monotype 
caster  operator  has  been  plagued  by 
the  narrow  display  characters  and  thin 
spaces  falling  back  into  the  type  car¬ 
rier — frequently  jamming  the  carrier 
and  causing  breakage  of  latch  aSlFll. 

Unlike  composition  type  delivery, 
the  fixed  curved  channel  has  no  “strip¬ 
per”  spring  to  prevent  such  jamming. 
Replace  latch  a-SlFll  with  a  stripper 
spring.  The  spring  measures  .0007" 


Safe,  effective  SIMCO 
electronic  static  eliminatora 
and  anti-static  sprays  are 
guaranteed  to  stop  static 
in  presses,  folders  and 
cutters  ...  at  low  cost. 
Write  for  facts  I 


the  SI  \1 1* II  riinipiin) 

•20  Wulnul  Slrri*l,  lunMcItitr,  fti. 
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TOWARD  MEN 


The  members  and  officers 
of  the  Amalgamated  Lithographers  of  America 
extend  to  you  their  cordial  wishes 
for  a  Merry  Christmas  and  A  Happy  New  Year. 

AMALGAMATED  LITHOGRAPHERS  OF  AMERICA 

Kenneth  ].  Brown,  International  President  •  233  IV.  49th  St.,  New  York  19,  N.  Y. 
Edward  Swayduck,  President  •  Local  1  *  113  University  Place,  New  York  3,  N.  Y. 


tiff  lirttrprtUtlen  of  a  ISOi-catitiiry  paHitinc,  littwtraplwd  an  foil  by  ooioo  cratttMtn  of  tbt  AiMicamattd  LltMotrapbart  of  taiorlca.  Locol  1 
fUetocropby;  Rebort  Emmott  Smoilman  •  LitbofrapMc  Ptatowort;  Ooolol  Mvrpby  Co.  •  Lltbofrapbk  Proutoorh;  Cootorn  Colortypo  Carp.  •  Dotigot  Roboft  Hailoek 


1 

I 


Ktel  24 
Hand  Binder 


Model  24 
Hand  Puncher 


\  C/  .  ±  ^ 


S^ULING  MORE  PRINT 
JOfS  FttR  Ydil . 


a*uC 

EXCLUSIVE  ARCH  DESIGN  PLASTICO 

BINDINGS  e  make  advertising  and  com¬ 
pany  lileratute  look  impressive  —  Ire  flat 
—  provides  perfect  registration  —  colorful,  *  J 

insures  sales  and  eye  appeal. 

•  can  be  easily  operated  by  any  girl  in  your  plant  ;j 

PLASTIC  BINDING 

.Originators  of  Plastic  Binding  in  America. 

732  S.  SHERMAN  ST.,  CHICAGO  5, 


CORP. 

A 

III.®- 


.  .  .  .  TRICKS  OF  THE  TRADE 


PreFACE 


The  preface  to 

Suality  in  rules  is 
le  PRElimlnary 
work  to  produce  a 
smooth  FACE  ! 
COMPO  starts 
with  high  grade 
metal  and  ends  with  the  right 
FINISH — each  is  hand  shaven  to 
assure  the  right  impression. 


All  rules,  lb. 


28< 


All  spacing  materials  from  2  pt.  leads 
through  36  pt.  furniture  including 
.759,  .765,  .853,  .875  and 
.895,  per  lb _  _ _ _ 

100  Ibi.  minimum  (May  include  aitortment) 
Prices  sub/ect  to  change. 

Order  by  Mail  onlyl  Termi:  Net — 10  days 
Send  for  hanaor  wall  chart,  FKEEI 


COMPO  RULE  CO. 

6151  S.  Rhodes  Ave.,  Chicago  37,  III. 


Electrotypes  •  Plastic  Plates 

Phone  HArrIson  7*3732 

Partridge  &  Anderson  Co. 

712  FEDERAL  STREET  •  CHICAGO  5,  ILL. 


1 


MORRISON 

•  SAW  TRIMMERS 

•  ROUTERS 

•  SLUG  STRIPPERS 

Add  Savings  and  Proflu 
to  All  Coinposing  Rooms 
Write  for  lTX)of. 

COMPANY 

lU  WEST  MELVINA  ST.,  DEPT.  S 
MILWAUKEE  12.  WISCONSIN 


thick,  7/32"  wide  and  1"  long,  with  a 
screw  hole  from  the  left  end.  If 
spring  material  is  too  wide,  it  can  be 
cut  with  compositor’s  scissors.  Bend 


the  spring  in  a  quarter-loop  to  form  a 
“detent”  as  illustrated. 

This  same  flat  spring,  when  counter¬ 
sunk  .008"  into  the  display  matrix 
holder  edge  under  the  matrix,  will 
give  you  an  automatic  matrix  ejector. 
Display  mats  cannot  stick,  and  you 
will  not  need  to  pound  or  slap  the 
holder  (as  you  have  done  many  thou¬ 
sands  of  times)  to  loosen  the  hot  mat¬ 
rix. 

Thread-tap  the  holder  about  to 
the  right  of  the  right  edge  of  the  mat¬ 
rix  for  No.  260  screw,  to  hold  the 
ejector  spring.  Bend  slightly  to  secure 
proper  tension. 

I  have  been  using  this  automatic  mat¬ 
rix  ejector  for  15  years — never  a  stuck 
matrix — and  the  spring  rests  “below” 
the  back  of  the  matrix.  I  use  this 
same  spring  as  a  stripper  spring  on 
the  Thompson — cutting  off  about 
for  proper  length.  Charles  Broad 
Phoenix,  Ariz. 

Standing  Form  Control 

To  keep  control  of  standing  forms 
quickly  and  accurately  has  been  a 
problem  for  printers  for  many  years. 
One  way  is  to  write  a  notation  on  the 
printer’s  copy  of  the  invoice  at  the 
time  the  form  is  stored. 

John  W.  Nestler 
Tampa,  Fla. 
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Requires  no 


Headliner 


VARITYPER  CORPORATION,  Dept.  H-122 
720  Frelinghuysen  Ave.,  Newark  12,  N.  J, 

Phase  sand  HEADLINER  Book  H 

NAME . 

COMPANY . 

ADDRESS . 

CITY . ZONE. ..STATE . 


CUTTING  COSTS  IS  OUR  BUSINESS 


Headlines  in  this  Ad  were  phi 
composed  on  the  HEADLINER 
Text  by  VARITYPER. 


1960-1961  EASTERN  EDITION 

PRINTING  TRADES 
RLUE  ROOK 

Now  Available 

;  DEMAND  ALWAYS  EXCEEDS  THE  I 
;  SUPPLY-ORDER  YOUR  COPY  HOW!  |  | 


The  only  complete  directory  of  the 
Graphic  Arts,  furnishing  information 
on  every  known  commercial  and  pri¬ 
vate  plant  as  well  as  manufacturers, 
dealers  and  trade  service  organizations 
in  the  following  states: 

Connecticut,  Delaware,  District  of  Co¬ 
lumbia,  Florida,  Georgia,  Maine,  Mary¬ 
land,  Massachusetts,  New  Hampshire, 
New  York  (excluding  territory  covered 
by  the  •New  York  edition).  North 
Carolina,  Pennsylvania,  Rhode  Island, 
South  Carolina,  Vermont,  Virginia, 
West  Virginia. 

Typical  listing  contains  the  follow¬ 
ing:  Firm  name,  year  established, 
address,  telephone  number,  execu¬ 
tives  and  major  types  of  business 
conducted. 

•  The  1960  New  York  edition,  also 
available,  covers  the  Metropolitan 
New  York  Area,  including  Manhattan, 
Bronx,  Brooklyn,  Long  Island,  Staten 
Island,  Westchester  County  and  the 
state  of  New  Jersey. 

Price  for  either  edition  $20.00  plus  65c 
for  postage,  insurance  and  handling 
charges.  Please  send  Check  with  order  to; 

BLUE  BOOKS-DEPT.  A 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  S.  DEARBORN  ST. 
CHICAGO  5,  lUINOIS 


Editorial 

Continued  from  page  4 

Publications,  Inc.,  the  convention 
adopted  the  following  resolution: 

“WHEREAS,  the  printed  word  in  all 
forms  is  the  basic  tool  of  American 
education,  public  communication  and 
advertising; 

“WHEREAS,  the  editorial  comment 
of  national  and  trade  magazines,  news¬ 
papers  and  other  printed  media  since 
the  founding  of  the  Republic  has  con¬ 
tributed  fundamentally  to  the  advance¬ 
ment  of  American  thought  and  life; 

“WHERE.\S,  printed  advertising  in 
all  media  has  been  a  major  factor  in 
the  creation  of  .American  markets,  na¬ 
tional  and  local,  and  in  the  growth  of 
American  industry  by  increasing  the 
demand  for  merchandise  and  services; 

“WHEREAS,  the  Photoengraving  In¬ 
dustry  depends  for  its  existence  and  fu¬ 
ture  growth  upon  the  continuing  and 
expanding  need  for  printed  reproduc¬ 
tion; 

“THEREFORE  BE  IT  RESOLVED, 
that  the  American  Photoengravers  As¬ 
sociation  recognizes  the  individual  and 
joint  responsibility  of  its  members  to 
promote  printing  in  all  its  forms,  and 
formally  and  publicly  declares  by  ap¬ 
proval  of  this  resolution  its  active  sup¬ 
port  of  an  organized  program  to  adver¬ 
tise  the  value  of  printing  and  promote 
its  use.” 

With  the  adoption  of  the  resolution, 
a  Print  Promotion  Committee  was  ap¬ 
pointed  to  work  with  Governor  Langlie. 
The  committee  consists  of  the  fol¬ 
lowing:  Wilfrid  T.  Connell  and  Denis 
M.  Burke,  president  and  first  vice- 
president,  International  Photoengrav¬ 
ers  Union  of  N.  A.;  Messrs.  E.  A. 
Miessler,  R.  J.  Gay,  C.  L.  Parsons  and 
M.  J.  Sutter  representing  advertising 
agencies;  and  Messrs.  E.  Bartlett 
Brooks,  Harry  E.  Collins,  Louis  D.  Bar- 
bieri  and  Frank  J.  Schreiber,  president. 
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QUALITY  ROLL  LEAF  STAMPING- 

at  speeds  up  to  and  including  4,000  iphi 


With  the  13  x  18"  original  heideuerg 
Roll  Leaf  Press,  stamping  at  top  speeds 
is  an  actuality.  Here’s  four  reasons  why: 

•  Impressional  strength,  easily  adjustable 
up  to  60  tons. 

•  The  dwell  on  impression  is  4  to  6  times 
longer  than  that  of  automatic  side  arm 
presses. 

•  Extra  heavy  duty  calibrated  thermostat 
keeps  heating  plate  constant  at  precise 
temperature  required. 

•  Well  known  original  Heidelberg  mod¬ 
ern  design  and  precision  construction. 

By  simply  disconnecting  the  Roll  Leaf 
Fet-der,  you  can  use  this  versatile  origi¬ 
nal  HnDEi.BERG  for  embossing,  die-cut¬ 
ting,  creasing,  cutting,  scoring  and 
perforating. 


Miy.  Novel  meth¬ 
od  of  feeding  permits  use  of  larger  diameter 
rolls  which  further  increases  production  due 
to  fewer  press  stops . . .  and  different  colored 
rolls  can  M  run  at  tame  time. 


ORIGINAL  HEIDELBERG 


“Roll  leaf  profits  really  begin 
— y  when  you  ‘put  it  on  the  Heidelberg  ” 


main  omcu.  HCIOCUERO  EASTERN.  INC..  73-4S  Woodhoven  Mvd.,  Clendole  27,  long  Island,  N.  V. 
New  Yorit  City  Oisploy  Room  — 180  Vorkk  Street 

HEIPEKERO  WESTERN  SAIES  CO..  1700  South  Wall  Street,  lot  Angelet  IS.  Californio 
HEIDEIIERC  SOUTHERN  SALES  CO..  6319  Eppei  Street,  PO  Box  12301.  Houston  17,  Texot 


SyNTRON 

Vibrating 

PAPER 

JOGGERS 


ore  available 

from  this 


to  speed  poper  handling  at 
the  press,  cutter  or  bindery 

— from  the  small  table  deck  to  the 
large  tilting  rack  model,  SYNTRONS 
quality  features  are  built  into  every 
jogger. 

— high  speed  vibration,  electromag¬ 
netic  drive  produces  3600  vibrations 
per  minute. 

— instant  rheostat  control,  adjust 
amplitude  or  power  of  vibration  to  the 
characteristics  of  paper  stock. 

— low  maintenance,  simplicity  of  de¬ 
sign — fewer  mechanical  wearing  parts 
means  long,  dependable  service  with 
little  or  no  maintenance. 

Save  time  and  money  with  SYNTRON 
Paper  Joggers 

Writ*  for  compfofo  catalog  data  today 


SYNTRON  COMPANY 

S7t  Lsxington  A«t.  Homsr  City,  P«nna. 


.  .  .  .  EDITORIAL 

first  vice-president,  executive  commit¬ 
tee  member  and  executive  secretary  of 
the  American  Photoengravers  Associa¬ 
tion. 

On  November  1,  the  committee  met 
in  New  York  City  to  discuss  the  broad 
aspects  of  the  project  and  the  forma¬ 
tion  of  a  permanent  National  Print 
Promotion  Committee,  which  is  to  be 
composed  of  top  executives  of  adver¬ 
tising  agencies,  printing  businesses, 
publishing  firms,  newspapers,  supply 
companies,  educational  institutions,  etc. 
One  of  the  functions  of  the  permanent 
committee  will  be  to  initiate  a  national 
program  for  the  Promotion  of  Print. 

It  certainly  will  be  of  great  benefit 
to  the  entire  graphic  arts  industry  to 
encourage  the  work  of  the  Print  Promo¬ 
tion  Committee  and  to  pledge  assist¬ 
ance  to  the  furtherance  of  this  project 
in  every  way  possible. 


A  75th  Birthday  Celebration 

A  host  of  friends,  countless  custom¬ 
ers,  and  a  loyal  staff  marked  October 
13  in  printer’s  ink  —  the  75th  birth¬ 
day  of  H.  C.  (Ed)  Ryan. 

Barring  a  flyer  into  cub  reporting  and 
pro  baseball,  after  graduation  from  the 
University  of  Illinois  (where,  inciden¬ 
tally,  he  played  on  the  first  Varsity 
basketball  team)  Ed  Ryan  has  spent  a 
lifetime  selling  and  popularizing  the 
best  of  press  equipment  to  printers  and 
lithographers  the  country  over. 

Here  are  some  highlights  of  his  ca¬ 
reer:  He  founded  H.  G.  Ryan  and  Com¬ 
pany,  .50-year-old  firm  of  graphic  arts 
equipment  suppliers,  whose  destinies 
and  business  policies  he  still  directs  in 
Chicago.  Through  his  company,  he  rep¬ 
resented  the  Webendorfer-Wills  Com¬ 
pany  in  the  sale  of  sheet-fed  and  web- 
fed  presses  in  the  midwest  until  1938 
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>  OBSOLETE  CUTTERS  = 
HIGHER  LABOR  COSTS 

MODERNIZE  YOUR  CUHING  DEPARTMENT 
INCREASE  EFFICIENCY 

Our  full  line  of  BRAND-NEW  CUHERS  FULLY 
GUARANTEED  FOR  ONE  YEAR  are  priced  right. 


SEE  OUR  PRICES: 

30%  inch  full  power  . . . . $  2400.00 

30%  inch  power  knife,  hand  clamp  .  1800.00 

42  inch  full  power,  incl.  power  back  gauge .  4850.00 

50  inch  full  power,  incl.  power  back  gauge .  7000.00 

65  inch  full  power,  incl.  power  back  gauge . 9000.00 

85  inch  full  power,  incl.  power  back  gauge .  18000.00 

THIS  MONTH’S  SPECIAL 

321/2  inch  full  power,  incl.  power  back  gauge . . $2800.00  I 


All  pritet  freight  pre'ptild  yovr  cify,  NO  EXTRAS. 

WE  SERVICE  WHAT  WE  SELL.  CUTTERS  ARE  OUR  ONLY 
BUSINESS;  CONSULT  US  FOR  SPECIAL  CUTTING  PROBLEMS. 
WE  WILL  BUILD  SPECIAL  EQUIPMENT  FOR  SPECIFIC  NEEDS. 


ATLANTIC  REPRODUCTION  SUPPLIES  CO.,  INC. 

S8<  MAIN  AVENUE.  PASSAIC.  N.  J.  •  PRESCOTT  8-S15I 


when  ATF  bought  out  Webendorfer- 
Wills.  Subsequently,  E.  G.  Ryan  was 
regional  manager  of  the  Web  Offset  Di¬ 
vision  of  American  Type  Founders,  re¬ 
signing  to  transfer  his  activities  back 
to  E.  G.  Ryan  and  Company  in  1954. 
In  that  same  year,  Mr.  Ryan  became 
vice-president  in  charge  of  sales  for 
the  then  newly  formed  Graphic  Arts 
Machinery  Company  of  Mt.  Vernon, 
N.  Y.,  associating  himself  with  George 
Hantscho,  a  protege  of  J.  Webendorfer, 
pioneer  designer  and  builder  of  web- 
offset  presses.  The  George  Hantscho 
Company,  Inc.,  as  it  is  now  known,  has 
had  phenomenal  success  thanks  to  the 
combined  sales  and  engineering  efforts 
of  the  team  of  Hantscho  and  Ryan.  Un¬ 
der  a  recent  license-agreement  between 
the  George  Hantscho  Company  and  the 
Miehle  Company,  certain  standard  size 
Hantscho  presses  are  being  built  by  the 
Miehle  Company,  under  the  label 
Miehle-Hantscho.  In  his  newest  role. 
Mr.  Ryan  brings  his  years  of  ex-peri- 
ence  and  sales  know-how  to  the  job  of 
web-offset  sales  consultant  for  Miehle; 
while  the  George  Hantscho  Compan> 
continues  to  manufacture  its  publica¬ 
tion  presses  in  sizes  for  special  applica¬ 
tions,  as  well  as  to  build  and  market  its 
new  web-offset  newspaper  press,  the 
Hantscho  Junior  36.  Mr.  Ryan  also 
continues  as  vice-president  and  sales 
manager  for  the  George  Hantscho  Com¬ 
pany,  Inc. 

Ed  Ryan  has  three  daughters,  all 
married,  and  a  bevy  of  grandchildren, 
and  enjoys  the  rewarding  hobby  of 
coaching  Little  League  baseball  teams. 
Obviously,  Mr.  Ryan’s  75  years  have 
been  full  to  the  brim,  and  rounding  the 
corner  strongly  on  three  quarters  of  a 
century  is  no  mean  feat,  in  itself! 


Many  excellent,  technical  graphic  arts 
books  are  available  from  The  Graphic 
Artr  Monthly.  fVrite  for  free  book  list. 


LASSCO  PRODUCTS JNC. 

485  Hogue  Si.  •  Rochester  6,  N.  Y. 


— including  one  cutting  unit. 
Four  sheor-oction  "plug-in"  units 
ovoiloble:  ’A". 

Cuts  %"  of  stock.  Heavy-duty 
Floor  Model  also  available. 

For  complete  d»tail$  writ*; 


$25-00 


"My  Spinnit  Paper 
Drill  Paid  for  Itself 
in  4  months," 

soys  small  printer. 


POWER  BENCH  DRILL 

Sound,  simple  machine  tool  de¬ 
sign.  Cleon  holes  thru  1"  of  stock. 
Chip  disposal.  Sharpening  chuck. 
Table,  12"  x  18",  fully  adjustable 
gauges.  Slitting  and  slotting  at¬ 
tachment  also. 


LASSCO 
CORNER 
ROUNDER 
Model  20 
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Philip  Hpno  Cempony,  Holyek««  Mass.  .167 


Why  woit, 
Mr.  Printer? 
Get  the  facts 

NOW! 


Q  We  arc  iniercMed  in  beatming  a  Hano  Dealer  —  plea^  supply  full  pariicularv 
Q  Please  send  (ompleie  infornuiM>n  <'>ti  'our  new  line  of  scoik  Snap-a-Parts. 


U*$  a  Snap  for  you  ...  an  entire  line  of 
modern,  stock  Snap-a  Parts  which  skill 
move  off  your  shelf  fast 


Hano  Dealers  asked  for  a  complete,  mod¬ 
ern  line  of  stock  Snap-a-Parts  in  a  Flip-Top 
box.  Here  it  is  .  .  .  the  top  line  available 
It*s  new. 


Now  Hano  makes  this  pront-makwig  line 
available  for  new  Dialers,  together  with 
a  rush-dell' cry  imprint  service. 


I 

1 


I 


AMrctt 


TO  FORESTALL  a  switch  by  printers 
to  Lord  Standhope's  new  metal  hand 
press,  British  joiners  and  smiths  urged 
their  printer-customers  to  add  com- 
ptound  fHJwer  attachments  to  their  old 
wooden  Blaeuw  presses  instead.  The 
J  idea  was  a  jxwr  one:  the  old  wooden 
“J  presses,  unable  to  stand  compound 
{xjwer,  broke  down. 


ALTHOUGH  Geschen,  printer  of  Leip- 
sig,  Germany,  had  first  chance  to  spe^ 
up  production  and  cut  costs  with  Koe¬ 
nig’s  steam-operated  printing  press,  he 
turned  it  down  with  the  remark  that  the 
machine  “would  issue  many  impressions 
but  nothing  beautiful.’’ 
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Disreputable  picture  books,  print¬ 
ed  from  blocks,  were  being  hawked 
to  the  half-illiterate  masses  in  certain 
towns  in  Germany  from  early  times  to 
as  late  as  the  17th-century.  In  one  city, 
a  law  was  passed,  in  1502,  explicitly  dis¬ 
tinguishing  the  “briefmaler’’  (picture- 
printers)  who  block-printed  ephemeral 
matter  from  “honest  printers!” 


Order  Now  FROM  THE  NATION'S  SUPPLY  HOUSE 


HAWES  VERTICAL  TIME  SAVERS 

Double  Roll  Attachment _ $19.50 

Die  Cutting  Jackets _ 26.50 

Cardboard  and  Envelope  Suckers,  Pr.  12.00 
Register  Table  $24.00;  Gripper  Seals  .  7.50 

Cylinder  Bands — Set  of  5  . . -  15.00 

Automatic  Cylinder  Trip  19.00 

Pile  Guides  set  $19.50;  No  Slur  Bar..  25.00 

Pile  Side  Blast,  Pr.  _ _ _ _  9.00 

Square  Head  dipper  Pins,  ea. _ 2.40 

Short  Sheet  fr  Envelope  Pile  Guide _ 25.00 

Vert.  Belts  ^10;  Vert.  Plastic  Hose  12'  3.60 

Back  Stop,  insut  -t  port,  register,  pr.^  6.50 

Vertical  Pin  Wrenches,  3  for  _  2.00 

Plastic  Pile  Seprtrs,  SmI  6 — $5;  Lge  6  10.00 
Anchor  #909  Humber  Mach.  Cleaner  2.70 
Rubber  Suckers  for  Kluge,  Rice,  ATF,  Harris, 
Miller  Presses,  Cleveland,  Dexter  feeders. 
All  heights  and  sixes  Perforating  Rule.  Die 
Cut.  Jackets  for  Cylinders  6r  Platen  Presses. 
Saber  Tooth  Press  Perforation  Backing 

1/6",  1/8",  1/4"— 15  Ft.  Roll .  4.25 

LITHO-PERF  RULE — LITHO  SNAPOUT  RULE 
LITHO  SCORE  RULE;  FOR  OFFSET  PRESSES 
6  Ft.  Roll,  $5.40;  20  Ft.  Roll,  $16.20 

Litho  Punches  for  Offset  _  .  $  6.50 

Perf-A>Base  Press  Perf.  Backing  40'-  5.00 

Offset  Perfo-Strip  6  Ft.  Coil -  5.50 

Plate  Mounting  Tools,  set  of  6  .  5.25 

Steel  Plate  Lifters,  $1.65;  Nail  Pliers .  2.50 

Engravers  Tools,  set  of  six  - 6.00 

Flat  or  Round  Gravers - 1.00 

Angle  Tint  &  Elliptical  Tools  _  1.50 

Roulette — $5.00;  Cross  Liners  $5  &  6.00 

Magnetic  Plate  Mounters  ..  2.75 

Screen  Determiner  _  1.50 

Binocular  Magni-Focuser  Loop  _  10.50 

25  Power  Pen-type  Magnifier  _  3.50 

10  Power  Illuminated  Magnifier _ 6.95 

Pre-Cop-Tic  12x  Magnifier . 10.00 

Paragon  lOx  Magnifier _ _  14.65 

Lufkin  Paper  Micrometer  26.45 


I  p»p«r  cuntr  Angl#  Guid« _  12.00 

I  ^  '^1*  4  Paper  Gauge  Book  Trimming  Guide,  Pair _  7.60 

I  xU  1*  7  Pocket  Size  J"  V  “i.—  ,  !5 

n  1  '  -  .  Quick  Pad  Counter  div.  ream  5  section  1.10 

M  W4.50  Pad  Dividers  1'/2"-$2.50;3".$2.75;  5"  3.00 

„  I  Success  Brass  Nozzle  top  Benzine  Cans 

'  Quart  $4.25;  Pint  _  2.95 

Bausch  fr  Lomb  Linen  Tester  1x1  $15.00  SPINNIT  PAPER  DRILLS 

Imp.  Linen  Tester  1x1  $5.00;  4.00  Bench  Model  $142.50;  Floor  Model  $216.00 

Ti-PI  Printing  Plates  $5.20  Sq.  Ft.  Lassco  Round  Corner  Cutters  _  25.50 

Plastic  Benday  Rule,  12  pt.  to  144  pt.  Master  Paper  Punch — 3  Heads _  23.50 

Jiffy  Padding  Press,  Steel  18x24  -  26.00  Linotype  Chair  Ad|.  14"  to  17" .  21.50 

PHOTO  EQUIP.  .  .  .  nu-Arc  Flip-Tops,  Are  "  13"-19",  seat  17V,x19"_  25.50 

Lamps,  Cameras,  Colight  Cabinets,  Frames,  Matrix  Sort  Cabinets — Type — Cut — Mono 
Sinks,  Tables,  Trays,  Bluept.,  Litho  Neg.  cabs.  Cabinets — Imposing  Tables — Chase  Racks. 

Mercury-Litho  Rollers— Mercury-LHh  Blank-  Complete  Challenge  Line  of  Cutters— Drills 

ets  for  all  Multiliths  fr  ATF  Chief  15  Presses  —Proof  Presses— -Galleys  and  Cabinets 


Static  Tinsel,  copper  wire  cent.  1 2  yd.  $  2.00 
STATIKIL  Spray  Can  $3  ea. — Dos.  —  30.00 

Negastat  16  oz.  Spray  Can  - -  3.15 

Economist  Ink  Saver  spray  Bomb,  ea.  2.75 

Static  Master  Brush  3"  size  .  -  9.95 

Metl-RepI,  spray  can  _  3.00 

Chalienge  #1  Quoins,  $3.50  Ds.— #2  5.25 

Tee  Key  $1.75;  Pressman _  2.95 

Hi-Speed  Quoins — All  sizes  3"  to  12" 

Rouse  Reg.  Quoins  Dz.  #1  $5.40;  #2  6.60 

Adjustable  Quad  Guides,  set  3 _  3.00 

Gauge  Pins--^oover  $1.75;  Sure  Grip  2.00 

Megill  Gauge  Pins— Dos.  _  1.80 

Gillette  Style  Make-Ready  Knife _  1.50 

Gillette  Blades  pkg.  5 _ _ _  .75 

Slide  Pocket  M.R.  Knife  ext.  blades .  .85 

Grifhold  Knife  #119 _  1.00 

PMC  Magnet  Locks  10  for _ 12.50 

Foster  Magnet  Locks  25  for — . .  17.75 

Imp.  Tweezers — $1.00  with  Bodkin _  1.25 

Tympan  Stabbers _  1.90 

Lufkin  Scribers,  Small  $1.25;  Lge. -  1.50 

Challenge  Type  Hi  Gauge  .  3.90 

Ink  Knives  6"  $2.25;  8"  $2.75;  10"_  3.25 

Plate  Brush  $1.25;  Type  Brush _ _  1.00 

Slu^  High  Sinkers,  box _  _  -  4.55 

Universal  Gripper  Fingers,  set  of  12-  4.00 

Miller  Tail  Slur,  steel  points  . . -  3.50 

Printers  Jkprons — Heavy,  Blue  Denim  l75 
Aluminum  Line  Gauge  $1.30;  Brass..  1.60 

Stainless  12"  6-12  pts.  agates  -  1.70 

Lufkin  Steel  6,  8,  10,  12-pt.  12"  ..  3.40 

Lufkin  Stainless  12",  6-8-10-12  pt. .  4.30 

"  "  12",  6-8-10-12  pt.  Or  ag.  5.40 

Lufkin  White  Tape  Rule  72"  pts.in.ag.  2.20 
Mezurall  72"  Tape  Rule  pts.  in.  b  ag.  3.00 
Mesurall  72"  Tape  Rule  pts.  b  in.  2.60 

Stainless  Steel  6-12  pt.  b  ag.  in  18"_  4.00 
6"  pocket  S.S.  w/clip.  Inches  b  Picas  1.00 

24"  Stainless  Steel  6-12  in.  b  ag .  5.00 

Stainless  Steel  6-8-10-12  pt.  12  in.  2.25 
72"  White  Face  Tape  Rule  Pts.  b  In.  .  1.50 

12"  Copy  fitting  Slide  Rule  _  2.00 

Haberule  Vis.  Copy-Caster  1960  Issue  10.00 

Character  Counter  7  gauges  1  tool _  lUX) 

Paper  Cutter  Angle  Guide _  12.00 


AUTHORIZED  ATF  TYPE  DEALER 

Itidf  to  sene  the  Craftsau's  ever]  leei-lepreseBNBf  leaAif  Mfrs.  if  Machiaery  and  Efi^aNit 

GRAPHIC  ARTS  EQUIPMENT  CO. 


Bausch  b  Lomb  Linen  Tester  1x1  $15.00 

Imp.  Linen  Tester  1x1  $5.00;  ’AxVit  4.00 
Ti-Pi  Printing  Plates  $5.20  Sq.  Ft. 

Plastic  Benday  Rule,  12  pt.  to  144  pt. 

Jiffy  Padding  Press,  Steel  18x24..  26.00 

PHOTO  EQUIP.  .  .  .  nu-Arc  Flip-Tops,  Arc 
Lamps,  Cameras,  Colight  Cabinets,  Frames, 
Sinks,  Tables,  Trays,  Bluept.,  Litho  Neg.  cabs. 
Mercury-Litho  Rollers — Mercury-LHh  Blank¬ 
ets  for  all  Multiliths  b  ATF  Chief  1 5  Presses 


117  W.  Harrison 


HArrison  7-3927 


Chicago  5,  III. 
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ATF  Offers  1961  Printing  Week  Cuts 

Tyjjc  cuts  of  the  1961  Printing  Week 
logotype  are  now  available  on  request 
from  any  of  the  branches  of  American 
Type  Founders  Co.,  or  from  any  Author¬ 
ized  ATF  Type  Dealer.  The  cuts  are 
available  free  to  commercial  printers  for 
letterheads,  envelopes,  direct-mail  pieces, 
and  similar  printed  matter  to  promote 
Printing  Week. 

Self-Advertising  Contest  Winners 

Nine  Benjamin  Franklin  Statuettes  and 
three  $1,000  cash  awards  were  presented 
on  October  27  to  the  top  prize  winners  in 
the  1960  Printing  Industry  of  America 
Printers  and  Lithographers’  Self- Advertis¬ 
ing  competition  at  the  74th  annual  con¬ 
vention  of  PIA  meeting  at  the  Shcraton- 
Park  Hotel,  Washington,  D.  C. 

The  presentations  were  made  by  Wal¬ 
ter  F.  McArdle,  outgoing  president  of  PIA, 
and  W.  G.  Young,  president  of  Miller 
Printing  Machinery  Co.,  co-sponsors  of  the 
competition.  Mr.  McArdle  also  is  presi¬ 
dent  of  the  McArdle  Printing  Company, 
Washington,  D.  C. 

The  awards  were  made  to  those  in  the 


Miss  Perfect  Type  for  1961 


Miss  Connie  Stevens,  lovab/e  and  gracious 
Cricket  of  the  popular  Warner  Brothers 
Hawaiian  Eye  TV  series,  and  just  as  heart- 
warming  in  her  starring  role  in  Warner's 
motion  picture,  Parrish,  enthusiastically 
lends  her  talent  for  an  outstanding  ob¬ 
servance  of  International  Printing  Week, 
January  75-21,  796),  sponsored  by  the 
International  Association  of  Printing  House 
Craftsmen.  Miss  Stevens  here  displays 
material  that  was  prepared  for  the  7960 
observance. 


printing  industry  who  developed  the  most 
effective  advertising  campaigns  for  their 
own  services.  The  contest  consists  of  two 
sections:  long-range  campaigns  and  in¬ 
dividual  specimens  of  advertising. 

Taking  top  honors  for  firms  with  1-19 
employees  was  Interstate  Printing  0)m- 
pany,  Houston,  Texas.  For  firms  with 
from  20-99  employees,  the  winner  was 
The  A.  H.  Pugh  Printing  Company  and 
Lithocolor,  Inc.,  Cincinnati,  Ohio.  The 
winning  firm  with  100  or  more  employees 
was  The  Warner  P.  Simpson  Company, 
Columbus,  Ohio. 

First  prize  winners  for  their  Self-Adver¬ 
tising  Campaigns  were  The  Sheriffs  Ad¬ 
vertising-Lithographing,  Claremont,  Calif. 
(1  to  19  employees),  The  Hub  Offset 
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. . .  unmeasured  service  to 
a  distinguished  list 
of  customers." 


We  are  proud  that  the 
superior  quality  of  our  products 
has  earned  us  the  friendship  of  so 
many  fine  firms,  and  we  take 
extra  pride  in  meeting  their 


\ 


I 

1- 

( 


Company,  Boston  (20  to  99  employees) 
and  The  Warner  P.  Simpson  Company 
(100  and  over  employees).  Presented 
with  second  prize  were  Hogan-Kaus 
Lithograph  Company,  San  Francisco,  The 
Drake  Press  of  Philadelphia,  and  William 
G.  Johnston  Company,  Pittsburgh. 

The  PIA  Self-Advertising  Exhibit  will 
be  available  to  the  various  local  and  na¬ 
tional  trade  associations  for  display 
throughout  the  coming  year.  A  complete 
list  of  winners  whose  entries  are  in  this 
exhibit  is  available  through  the  Printing 
Industry  of  America,  Inc.,  5728  Connecti¬ 
cut  Avenue,  N.W.,  Washington  15,  D.  C. 


Baum  Fold»r-S»al*r-PeHorafor 


Baum  Automation  for  Speed  Mail 

Russell  Ernest  Baum,  Inc.  is  contribut¬ 
ing  to  the  Facsimile  Speed  Mail  operation 
with  a  completely  automatic  machine  that 
folds,  seals  any  or  all  edges  of  the  facsimile 
letter,  and  perforates  the  narrow  edges 
for  rapid  opening  by  the  recipient.  The 
entire  operation  is  shielded  so  that  the 
letter  is  never  seen  until  it  is  opened,  and 
insures  sanctity. 

The  simple  operation  of  the  Baum  Fold¬ 
er-Sealer-Perforator  is  said  to  be  foolproof. 
As  the  sheet  enters  a  self-registering  board 
it  trips  a  finger  that  actuates  a  series  of 
pasters  operating  on  the  outer  edges  of 
the  letter.  The  sheet  then  enters  the  fold¬ 
ing  rollers  which  tightly  seals  it.  Then  a 
perforated  line  is  punched  on  the  outside 


edges  of  the  folded-sealed  letter,  which 
perforation  enables  it  to  be  instantly 
opened  by  the  recipient. 

Automation  is  said  to  eliminate  adjust¬ 
ing  of  folding  plates,  rollers,  supply  ut 
paste,  for  variations  in  size  of  letterheads, 
or  anything  else. 

For  more  details  write  to  Russell  Ernest 
Baum,  Inc.,  1540  Wotxl  St.,  Philadelphia 
2,  Pa. 


Copyfitting  Handbook 

Designed  to  serve  as  a  quick  reference 
practical  visual  aid  in  copy  casting,  the 
new  Lee  Streamlined  (2opy-Fitting  Hand 
book  contains  32  pages  reproducing  the 
most  used,  most  in  demand  Linotype  and 
Intertype  faces  with  complete  alphabet 
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showings  of  all  available  sizes  up  to  IR 
point.  Next  to  each  alphabet  showing  of 
lowercase,  caps  and  small  caps  is  indicated 
the  Streamlined  Copy-Fitting  gauge  scale 
to  be  used  for  linear  character  count. 

This  handbook,  attractively  printed  in 
two  colors,  is  in  6x9"  format,  and  includes 
the  Lee  Direct  Visual  Control  copyhtting 
gauge  5x9"  that  has  ^0  separate  scales 
each  of  which  can  be  directly  applied  to 
any  type  layout.  Besides  giving  charac¬ 
ter  count  of  any  chosen  type  face,  its  scales 
count  elite  and  pica  typewritten  copy, 
agate  lines  and  number  of  lines  of  body 
type  from  4  to  18  point. 

Convenient  computation  tables  also  are 
provided  for  quick  calculation  of  total 
characters  in  lines  up  to  130  characters 
for  depths  of  2  to  23  lines.  Also,  inside 
the  back  cover  is  a  reference  listing  of  94 
additional  type  faces  with  point  sizes  and 
lowercase  scalings  up  to  18  point,  plus 
source  of  manufacture. 

The  new  Lee  Streamlined  Copy-Fitting 


Handbook  with  gauge  sells  for  $4.95,  and 
may  be  obtained  from  the  Book  Depart¬ 
ment,  The  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5.  Please  add  45c 
postage  and  handling  charge. 


Printers  Offer  Scholarship 

The  North  Shore  Club  of  Printing 
House  Craftsmen  will  award  a  $1,000  00 
a  year,  four  year  scholarship  to  a  stud  r.; 
to  major  at  the  school  of  his  choice  whK.'> 
offers  a  degree  in  printing  management, 
printing  engineering,  printing  technology, 
or  printing  teaching. 

“This  scholarship  is  restricted  to  an  ap¬ 
plicant  from  its  territory  which  incljr'es: 
Kenosha  County,  Wis.;  Lake  Count/,  Ill.; 
and  north,  northeastern  par:  of  Cook 
County,  III.,”  according  to  Joseph  Nem- 
mers,  president  of  the  club. 

The  North  Shore  Club  is  one  ot  the 
first  Craftsmen  organizations  to  offer  this 
type  of  scholarship. 


PASS  COMPi^j^s 


Keep  your  signals  straight . . .  pass  your  next 
type  job  right  into  the  reliable  arms  of  Service 
Typographers.  Here  a  high  powered  team 
who  knows  typography  will  guide  it  safely  to 
the  Service  goals:  top  quality,  complete 
accuracy  and  the  best  possible  service. 

See  the  difference  yourself.  Call  in  the 
first  team-SERVICE  TYPOGRAPHERS  and 
score  a  big  gain  with  your  customers. 


SERVICE  TYPOGRAPHERS  INC.  723  S.  Wells  St.,  Chicago  7,  111.  HA  7-8560 
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Eqilipitieiii 
and  Supplier 

Two-color  Automatic  Proof  Press 

No.  2%3.  The  Vandcrcook  Universal 
V  In-Line  Double  2-Color  Test  Press,  de¬ 
signed  to  proof  one  set  of  full-size  two- 
color  plates  or  two  smaller  sets  of  plates 
at  one  time,  was  announced  by  Vandcr¬ 
cook  &  Sons,  Inc.  It  is  stated  that  the 
two<olor  press  is  in  response  to  a  demand 
for  it  after  Vandcrcook ’s  introduction  of 
the  four-color  press  in  1946  and  the  presses 
share  several  features. 

The  two  full-size  beds  will  accommo¬ 
date  one  set  of  two-color  plates  29x25^4" 
and  when  the  beds  are  used  separately 
they  will  print  two  sets  of  two-color  plates 


Univertal  V  2-Color  Tost  Pross 


IS'AxlSyz”.  One  set  of  beds  can  be 
dropped  so  that  plates  can  be  started  on 
the  second  set. 

Operated  almost  completely  by  auto¬ 
matic  controls,  the  press  is  reported  to  in¬ 
clude  automatic  sheet  delivery  and  frisket, 
has  a  safety  bar  to  stop  it  instantly,  is 


DECEMBER 

READERS'  SERVICE  DEPARTMENT 

The  Graphic  Arts  Monthly,  608  South  Dearborn  Street,  Chicago  5,  III. 

^Circle  numbers  below  for  more  information  or  literature. 
Please  print  or  type  and  attach  to  your  businmss  letterhead. 

Name  of  individual  must  be  included  in  coupon. 

NAME _ _  _  TITLE.  _  _ 

COMPANY _ _  - _ 

ADDRESS _  _ _ _ 

CITY  fir  ZONE _ _  _ _ STATE _ _ 

This  coupon  good  only  until  February  1,  1961 
2951  2952  2953  2954  2955  2956  2957  2958  2959 

2960  2961  2962  2963  2964  2965  2966  2967 

2968  2969  2970  2971  2972  2973  2974  2975  2976 

2977  2978  2979  2980  2981  2982  2983  2984 
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I 


MODEL 

S-8 


•  All  Controls  at  Operator's  Finger  Tips. 


e  Ball  Bearing  Nut  and  Screw 
for  Deeper  Shaves. 

0  Complete  Shaving  Range  — 
.125'  to  1.000*. 


•  Hold-Down  System  for  Both  Large 
Plates  and  Thumb-Nail  Cuts. 


o  Ball  Bearing  Table. 

#  Less  Floor  Space— 34'  x  72'. 


e  Carbide  Blade. 


1612  DOUGLAS  AVE. 


KALAMAZOO,  MICHIGAN 


equipped  with  an  electrically  operated 
counter,  and  is  available  with  either  fixed 
or  adjustable  sptced.  The  Universal  V  is 
described  as  a  true  wet  two-color  press. 
The  sheet  is  fed  once  to  get  a  two-color 
proof  quickly  which  is  said  to  eliminate 
misregister.  Other  features  cited  are  that 
makeready  time  is  less,  it  has  an  improved 
and  simplified  inking  system,  form  roller 
adjustment  is  simpler  and  faster,  the  ink¬ 
ing  system  has  an  automatic  washup,  cut¬ 
ting  the  frisket  takes  less  time,  and  it  has 
a  higher  top  sjseed. 

For  more  data  use  coupon  on  page  192. 

Printed  Padded  Forms  to  the  Trade 

No.  2952.  A  trade  service  of  printed 
padded  forms  is  offered  by  Scratch  Pad 
Printers.  Specialists  in  this  work,  the  com¬ 
pany  can  supply  a  variety  of  forms  such  as 
advertising  scratch  pads,  order  blanks,  in¬ 
struction  blanks,  loan  applications,  em¬ 
ployment  applications,  bills  of  lading, 
statements,  prescription  forms,  telephone 
answer  pads,  and  countless  others. 

Six  stock  sizes  arc  available:  3!4x5, 
3'/3x7,  4x7,  5x7,  S'/zxS'/j,  and  S'/zxll. 
Available  single  ink  colors  are  blue,  red, 
green,  and  black,  or  black/green,  blue/ 
red.  Printing  is  on  16  lb.  sulphite,  padded 
50  sheets  with  chip  backing.  The  com¬ 
pany  offers  to  print  and  pad  anything 
which  falls  within  these  specifications. 

For  more  data  use  coupon  on  page  192. 

Numbering  Machines 
with  Unique  Features 

No.  2970.  Roberts  Royal  and  Royal  Tru- 
Lok  arc  new  and  simplified  type-high 
numbering  machines  for  flatbed  presses 
recently  announced  by  Roberts  Number¬ 
ing  Machine  Division.  They  are  available 
in  five  to  eight  wheels  with  Roman  or 
Gothic  figures. 

Reported  as  a  unique  and  basic  im¬ 
provement  is  that  shaft  set  screws  and 
plunger  driving  screws  have  been  elimi¬ 
nated.  Also,  finger  pressure  on  the  plun¬ 
ger  side  plate  instantly  releases  side  plate. 


Roberts  Royal  Numbering  Machine 


plunger,  plunger  springs  and  lever;  a  light 
tap  on  the  wheel  shaft  and  all  parts  are 
disassembled  ready  for  inserting  skip 
wheels  or  replacement  parts. 

An  additional  advantage  claimed  for 
the  Roberts  Royal  is  reduced  plunger 
spring  tension  because  of  piower  transfer 
from  plunger  to  indexing  of  wheels.  A 
safety  attachment  that  is  said  to  prevent 
the  overthrow  of  wheels  during  high¬ 
speed  press  operation  is  featured  on  the 
Royal  Tru-Lok,  and  can  be  added  at  slight 
extra  cost  to  any  Royal  model. 

For  more  data  use  coupon  on  page  192. 

Cutting  and  Creasing  Press 

No.  2953.  A  new  extra  heavy  duty  Style 
9  die-cutting  and  creasing  press,  28x41,  is 
announced  by  Thomsan-National  Press 
Co.,  Inc. 

Features  on  the  press  are  said  to  pro- 


Thomson-National  Stylo  9  Frost 
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vide  increased  cutting  pressure,  faster 
makeready,  accurate  kiss  impression,  easier 
operation,  increased  safety,  25%  greater 
capacity,  automatic  stop-start  cycling  in 
conjunction  with  a  preset  timer,  semi-au¬ 
tomatic  and  manual  operation  control,  and 
an  air  clutch  for  reserve  power  and  pre¬ 
venting  the  press  from  sticking  on  center 
when  stopped. 

For  mure  data  use  coupon  on  page  192. 

Flexible  Plate  Compound 

No.  2980.  A  flexible  printing  plate  com¬ 
pound  described  as  being  heat-resistant 
and  producing  printing  plate  quality  ap¬ 
proaching  that  of  electrotypes  is  in  the 
final  stage  of  development  by  Dewey  and 
Almy  Chemical  Division. 

Trademarked  Daxene,  the  new  syn¬ 
thetic  polymer  compound  is  said  to  have 
greater  durability  than  previous  rubber  or 
plastic  types  and  overcomes  the  problems 
of  heat  softening,  brittleness,  distortion, 
and  inflexibility.  Plates  can  be  finished 


with  conventional  equipment,  it  is  stated, 
and  are  flexible  enough  to  be  used  on 
rotary  and  flatbed  presses.  The  com¬ 
pound  can  be  made  in  various  degrees  of 
hardness. 

For  more  data  use  coupon  on  page  192. 

Improved  Humidifiers 

No.  2965.  Its  new  Golden  Drum  Sixties 
Series  of  humidifiers  is  announced  by 
Swan  Humidifier  Co.,  Inc.  Without 
changing  the  outside  appearance  of  the 
new  models,  the  company  states  that  it  has 
made  improvements  and  innovations  with 
no  price  increase. 

Cited  are:  New  double  strength  heavy 
duty  Fiberglas  water  pan  and  motor  base, 
new  type  General  Electric  fan  motor  with 
lifetime  lubrication,  newly  improved  Glea¬ 
son  Avery  Golden  Drum  drive  motor,  and 
scaled  oil  wick  bearing  on  Golden  Drum 
drive  shaft.  Capacity  has  been  increased 
on  Golden  Drum  evaporator  to  17.2  gal¬ 
lons  per  24  hours.  Also,  in  line  with  the 
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better  business  forms  because  of. 


Scar  Focoi*  arc  sold  ooijr  dirouffa  autbortsed 
ta  M>  iftsuncA  will  Star  Mil  dir^  to  to«  cootnavr. 


Scar  Formf  arc  prodored  wkli  quality  papera.  Vork' 
fflaoaliip  by  craftamcn  with  ycarc  uC  (ortM  experiaaoc. 
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0k>r«  00  caaiofla  fonaa.  Tbia  u  a  Scar  Forau  Policy.  ^ 
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Among  the  features  cited  for  the  Ulti- 
matic  photocomposing  register  machine 
arc  rheostatically  controlled  lighting  from 
dim  to  bright;  a  precision  punch  having 
the  centers  indicated  by  a  hairline  illumi¬ 
nated  target,  a  vernier  caliper  offering  plus 
or  minus  .0005  accuracy,  and  a  pin 
for  making  precision  templates;  and  a 
straightedge  operable  by  gears  in  precision 
racks. 

The  Ultimatic  step-and-repeat  machine 
is  described  as  a  horizontal  unit  that  uses 
either  pin-point  light  or  overhead  arc 
lamp,  and  has  an  uppier  frame  moving 
horizontally  and  operable  by  precise  ratch¬ 
et  control.  A  no-tilt  feature  is  said  to 
provide  accuracy  and  speed  of  stepping, 
dovetail  bars  and  slides  are  machined  to 
plus  or  minus  .0005,  and  adjustable  fea¬ 
tures  assure  the  parallelogram  and  provide 
individual  accuracy.  The  unit  clr>ses  with 
top  vacuum  instead  of  conventional  hard¬ 
ware.  Other  features  cited  are  two  light 
type  drawers,  pivotal  and  tilting  glass  sur¬ 
face,  it  can  double  as  a  vacuum  frame  with 
quick  and  positive  vacuum,  finger-tip  con¬ 
trols,  simple  and  quick  masking  proce¬ 
dure,  accurate  template  system,  adjustable 
and  positively  locked  base  pins,  and  the 
upper  gate  need  be  raised  only  I"  to  move 
to  the  next  step.  The  unit  is  also  said  to 
quickly  and  accurately  handle  dissimilar 
work. 

For  more  data  use  coupon  on  page  192. 


Swan  Golden  Drum  Sixties  Humidifier 

all  plastic  construction,  arc  vinyl  coated 
registers  immune  to  rust  on  all  cabinet 
models.  It  is  further  stated  that  the  hu¬ 
man  hair  humidistat  control  mounted  on 
die  cabinet  enhances  its  appearance. 

For  more  data  use  coupon  on  page  192. 


Ultimatic  Photocomposing  Register 
and  Step-and-repeat  Machines 

No.  2962,  The  Ultimatic  photocom¬ 
posing  register  machine  and  the  Ultimatic 
step-and-repeat  machines,  which  are  said 
to  offer  precise  accuracy,  many  applica¬ 
tions,  and  new  patented  features,  have 
been  announced  by  Bar-Plate  Manufac¬ 
turing  Company.  These  units  can  be  had 
in  30x40"  and  42x54"  sizes  with  other 
standard  sizes  available  within  six  months. 


Name 


Makes  monetj 
for  the  small  shop 

Hand  folding  is  a  nuisance,  time  taking, 
and  time  costly.  You  can  finish  jobs 
faster,  cut  folding  costs,  make  money 
with  a  Pitney-Bovves  Model  FM  Folding 
Machine. 

The  FM  doesn’t  cost  much,  doesn’t 
take  up  much  space,  and  with 
exclusive  Dial-A-Fold®  adjustment,  ^ 
can  he  set  up  and  run  by  anybody; 
will  often  fold  a  small  job  in  less  time  ^ 
than  it  takes  to  set  a  large  folder. 

It  folds  sheets  as  large  as  11  x  24  ^ 

inches;  and  as  small  as  3  by  y/2;  handles 
most  standard  weights  and  finishes  of 
paix*r.  Makes  eight  basic  folds.  And  it’s 
fast  — up  to  19,000  items  an  hour.  Makes 
two  parallel  folds  in  a  standard  letter 
sheet  at  a  rate  of  10,000  an  hour.  Feeding 
and  delivery'  at  the  same  end  saves 
moving,  lifting,  effort.  And  the  FM  is  a 
valuable  auxiliary  folder  for  the  larger 
shop. 

For  a  free  demonstration,  call  any 
Pitney-Bowes  office.  Or  send  coupon  for 
illustrated  booklet. 


!P  it  ney  -  B  o we  s 


^  Folders  &  Inserters 

w 

Made  hy  the  originator  of  the 
postafie  meter...  139  offices  in  the 
U.  S.  and  Canada. 


Pitney-Bowes,  Inc. 

4414  Crosby  Street,  Stamford,  Conn. 

Send  free  literature  on  Folding  Machines 


Address- 


Camera  for  Ektalith  Process 

No.  2966.  A  new  low-cost,  light-weight 
camera  for  the  Ektalith  process,  which 
with  the  use  of  an  optional  equipment 
film  holder  can  process  film  of  all  shapes 
in  sizes  up  to  10x14",  is  announced  by 
Argyle  Camera  Company. 

All  operations  are  performed  at  work¬ 
ing  level.  The  camera  is  said  to  feature 
a  movable  lens  control  which  instantly 
positions  the  image  vertically  or  horizon¬ 
tally  for  correct  margins,  and  a  flat  field 
process  lens  to  assure  the  best  reproduc¬ 
tion.  Copy  can  be  reduced  50%  and  en¬ 
larged  150%.  The  camera  is  also  reported 
to  have  a  direct  reading  percentage  focus¬ 
ing  scale,  an  accurate  spring  wound  timer, 
and  a  stop  for  setting  repeat  exposures. 
Camera  length  over-all  is  54"  and  light 
bar  is  44"  wide. 

The  175^2x2214"  glass-covered  copy- 
holder  loads  in  a  convenient  height  hori¬ 
zontal  position,  and  is  said  to  have  lights 
that  give  even,  over-all  illumination. 

For  more  data  use  coupon  on  page  192. 

Strings  and  Knots  Even  Small  Tags 

No.  2981.  A  new  model  of  the  Whirl¬ 
wind  185  stringer  and  knotter  called  the 
Special  is  announced  by  Graeber  Stringing 
and  Wiring  Machine  Co.  The  Special  au¬ 


tomatically  punches  holes,  eyelets,  strings, 
and  knots  tags  as  small  as  7/16x^"  and 
up  to  6x12". 

The  new  model  is  equipped  with  a 
counter  and  has  a  tachometer  to  indicate 
actual  running  speed.  The  Whirlwind  1 85 
is  claimed  to  turn  out  as  many  as  11,000 
pieces  per  hour,  handling  booklet,  ship¬ 
ping,  and  merchandise  tags.  For  handling 
round  tags  and  for  eyeletting  those  de¬ 
signed  for  heavy-duty  use,  attachments  are 
available.  The  Special  occupies  only 
36x60"  of  floor  space. 

For  more  data  use  coupon  on  page  192. 

Magnetic  Ink  Printing  School 

No.  2984.  Magnetics,  Inc.  has  an¬ 
nounced  that  a  course  will  be  conducted 
in  Chicago  during  January  on  Magnetic 
Ink  Printing.  Similar  courses  have  been 
conducted  in  the  cast,  and  now  printers 
and  lithographers  in  the  midwest  will 
have  an  equal  opportunity  to  participate, 
it  is  stated. 

According  to  the  announcement  the 
course  will  include:  complete  instructions 
on  specifications  as  outlined  by  American 
Bankers  Association;  complete  course  in 
proper  production  methods  and  techniques 
for  offsct-lcttcrprcss-rotary.  Actual  oflset 
press  operation;  complete  instructions  and 
demonstrations  in  the  use  of  the  proper 
test  equipment  for  evaluating  checks  to 
.4RA  standards. 

Complete  details  and  a  list  of  major 
firms  that  have  attended  previous  schools 
can  be  obtained  by  using  the  coupon  on 
page  192. 

Portable  Paper  Shredder 

No.  2957.  A  small  size  portable  paper 
shredder  called  Destroyit,  which  is  said  to 
be  pushbutton  operated  with  absolute 
safety  by  anyone,  is  announced  by  Michael 
Lith  Sales  Corp. 

The  cabinet  has  a  modern  office  ap¬ 
pearance  and  a  removable  waste-bin  where 
the  3/32"  shreds  are  caught  It  is  stated 
that  paper  clips  and  fasteners  do  not  dam¬ 
age  the  cutting  mechanism  which,  with 


Groobor  Whirlwind  185  Special 
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LANSTON  MONO-nPC 


Used  by  the  top  Graphic  Arts  camera  manufacturers 


Sharpest,  HIghaat  pully  Color-oorraolad  Lana  avallabl 


High  Capacity  Humidifier 

No.  2956.  The  Humid-i-makcr,  dc- 
>cribc(i  as  a  new  high  capacity,  fully  au- 
ton.atic  and  controlled  evaporative  hu¬ 
midifier  for  printing  plants  where  steam 
is  not  available  or  its  use  impractical,  is 
announced  by  Armstrong  Machine  Works. 

Installation  is  said  to  be  simple  and 
rtexible,  and  it  may  be  mounted  on  a  floor 
'  land,  hung  from  a  ceiling,  or  attached  to 
warm  air  ducts.  A  cabinet  enclosure  is 
also  available. 


Using  up  to  16  pints  of  heated  water 
per  hour  to  achieve  its  high  capacity,  the 
llumid-i-maker  consists  basically  of  a  wa¬ 
ter  tank,  a  level  control,  a  heating  clement, 
a  blower,  and  a  humidistat.  In  operation, 
the  humidistat  is  set  for  the  desired  rela¬ 
tive  humidity.  When  the  humidity  drops 
iust  below  the  setting,  the  humidistat 
starts  the  blower,  which  blows  air  over 
the  heated  v/atcr  in  the  tank.  The  air 
picks  up  moisture  and  carries  it  to  the 
space  to  be  humidified.  When  the  dc- 


Otsfroyit  Paper  Shredder 


the  motor,  operates  on  ball  bearings.  The 
motor  uses  110  V  a.c.  Besides  its  use  for 
immediate  destruction  of  private  papers, 
Dcstroyit  makes  packing  and  shipping  ma¬ 
terial. 

For  more  data  use  coupon  on  page  192. 


GOERZ  O  ARTAR 

•  Fully  corrected  apochromat  •  Hardcoatedairspaeedoptic*  •  i’ to  70' focai  lengthe 
_  •  For  all  color  or  black  and  white  applicatione 


C.  P.  GOERZ  AMERICAN  OPTICAL  COMPANY  inwooo  96,  t.  i.,  n.  y. 

•  Mter*  Slates  8<str>Mer  U  INC  Nei.yaeM  n.  Cal'  e  M.dvfSt  i.«(r««1»r  NHiTI  PHQTe  UlfS  INC  Ch.caee  tS  tU 

Ca«ie«>a«  gulributef  N  i  8mi«  Camaaer  U  Wc'cer  St  Tarteta  Can 


THE  GRAPHIC  ARTS  MONTHLY  •  DECEMBER,  1960  199 


Cutaway  model  of  hot  water  heated  Arm¬ 
strong  Humid-i-maker  showing  how  air  is 
blown  over  surface  of  heated  water  to 
pick  up  moisture  and  discharged  to  area 
to  be  humidified. 

sired  humidity  is  reached,  the  humidistat 
stops  the  blower.  Tank  water  is  heated 
by  a  hot-water  heating  coil  (hot  water 
from  storage  tank  or  boiler)  or  by  an 
electric  heating  element.  Tank  water  level 
is  kept  constant  by  an  automatic  float  con¬ 
trol. 

For  more  data  use  cou[Xjn  on  page  192. 

Same-size  Camera 

No,  2982.  The  Goodkin  SS  Custom 
Camera,  a  new  same-size  camera,  has 
been  added  to  its  line  by  M.  P.  Goodkin 
Company.  In  a  1  to  1  ratio  up  to  814x13, 


Goodkin  SS  Custom  Camera 


It  IS  reported  to  produce  line  and  halftone 
negatives,  Ektalith  and  Gevacopy  projec¬ 
tion-type  transfer  material,  Gevacopy  con¬ 
tact  paper  negatives,  photocopies,  and 
Ozalid  color  transparencies. 

The  camera  is  said  to  come  equippetl 
with  pressure  back,  focal  plate  glass,  two 
shelves  on  each  side,  a  base  shelf,  and  an 
F:12.5  Wollensak  lens.  The  12x15"  copy- 
board  is  adjustable  for  parallel  and  has  a 
mat  for  proper  positioning.  The  litho  film 
holder  permits  darkroom  loading  and 
serves  as  a  frame  for  contact  printing. 

Four  C300  Sylvania  lamps  for  projec¬ 
tion  exposures  and  eight  40-watt  yellow 
bulbs  for  regular  contact  exposures  are 
controlled  separately  by  two  switches 
equipped  with  a  built-in  timer. 

As  a  table-top  unit,  it  measures  47x20" 
and  is  29"  high.  It  is  48"  high  with  the 
accessory  floor  stand. 

For  more  data  use  coupon  on  page  192. 

Etch  for  Aluminum  Offset  Plates 

No.  2954.  .Skum-off,  a  new  plate  etch 
that  is  said  to  do  a  su|K'rior  job  of  clean¬ 
ing  non-image  areas  on  any  type  of  alumi¬ 
num  offset  plate,  is  announced  by  RB&I’ 
Chemical  &  Supply,  Inc. 

It  is  said  to  be  no  more  expensive  than 
conventional  etches,  and  removes  scum 
and  stains.  It  is  claimed  that  plates  will 
remain  scum-free  longer,  sharply  reducing 
the  possibility  of  ink  dot  scum.  Skum-off 
is  said  to  contain  no  phosphoric  acid,  will 
not  strip  rollers,  and  contains  no  bichro¬ 
mates,  nor  harmful  skin  irritants. 

For  more  data  use  coupon  on  page  192. 

Extends  Offset  Blanket  Life 

No.  2979.  Rehabilitating  offset  press 
blankets  to  extend  the  printing  life  is  a 
service  offered  by  Chemco-Vive  Processes, 
Inc. 

It  is  claimed  that  in  the  rejuvenation 
process  the  rubber  is  renewed,  revitalized, 
and  compressed  into  a  tight,  close  grain; 
the  surface  is  freed  of  ink,  glaze,  gum,  and 
dirt  deposits;  tiny  pinholes  are  closed  up; 
and  embossed  and  debossed  areas  are 
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TABULATING  CARD 


Printing  and  Imprinting  on  the 

MULTIPRESS  ^ 


T'M  per  hour 

14,000  PER  HOUR 


Imprint  and  number  with  hairline  renater. 
ake  chanses  on  bed  of  oreM.  Continuotu  feed — 


Make  changes  on  bed  of  press.  Continuotu  feed — 
no  stopping  to  load. 

A  MULTIPRiSS  SPiCIALTYt 

Encoding,  imprinting  in  ma^etic  inks  on  bank 
checka,  tabulating  cards,  specialty  forms. 

For  Informafion  Writo  Dopt.  G. 


B.  VERNER  &  CO.,  INC.  m”w7o.k  /  n". 
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made  smooth  and  level.  In  addition,  the 
backing  is  smoothed  and  shrunken  into 
place  and  a  stiffening  agent  is  laminated 
or  fused  to  the  cloth  to  give  greater  dam¬ 
age-resistance  to  handling,  makeready,  or 
abnormal  press  wear-and-tear.  Allowable 
tolerances  for  over-all  blanket  thickness, 
after  rehabilitation,  are  said  to  be  within 
'A  of  1/1000  of  an  inch,  plus  or  minus, 
by  LTF  Gauge. 

The  used  blankets  are  shipped  by  the 
printer  to  the  processing  plant,  where  they 
are  rehabilitated  and  then  re-shipped  to 
the  printer.  Blankets  acceptable  for  re¬ 
habilitation  range  from  10x15  to  widths 
up  to  54".  Boxes  are  furnished  the  printer 
for  shipping. 

For  more  data  use  coupon  on  page  192. 


Automatically  Dividing  Ruler 

No.  2971.  A  24"  measuring  ruler  that 
facilitates  dividing  equally  has  been  an¬ 
nounced  by  the  Fairgate  Rule  Oi.,  Inc. 
(^lle<l  the  C-24  its  numbers  begin  in  the 


Fairgato  C-24  Rulor 


center  of  the  ruler  and  graduate  outward 
equally  in  two  directions.  Made  of  hard 
aluminum  it  is  said  to  have  a  really 
straight  edge. 

For  more  data  use  coupion  on  page  192. 


Monotype  Mat  Storage  Box 

No.  2955.  A  box  for  storing  Monotype 
matrix  fonts  is  announced  by  Northwest 
Machine  Co.  It  is  stated  that  when  the 
complete  font  is  slid  out  of  the  box  and 
the  frame  and  cover  are  put  on,  the  die 
case  is  ready  for  casting. 

With  this  method  of  storage  it  is  said 
to  be  possible  to  have  on  hand  a  wide 
variety  of  fonts  without  the  added  expense 
of  additional  frames  to  store  mats  when 
not  in  use.  The  box  is  described  as  being 
sturdily  made  of  steel  with  a  positive  lock- 


m 


Monotype  Mat  Storage  Box 


ing  device,  and  safely  holds  a  complete  as¬ 
sembly  of  matrices  and  combs.  It  can  be 
used  for  either  1517  or  1515  fonts  with 
use  of  a  filler  block  supplied. 

For  more  data  use  coupon  on  page  192. 

Duplicates  North  Light 

No.  2964.  A  lighting  unit  called  Verilux 
that  is  said  to  give  a  constant,  balanced 
duplication  of  several  types  of  north  light 
is  announced  by  Wheeler  Reflector  Light¬ 
ing  Division. 

A  standard  Verilux  unit  is  46^x23%x 


Grant  Advertising-New  England  vice-pres¬ 
ident  and  account  executive,  Robert  0. 
Hall,  Jr.  (right),  and  art  director,  George 
Whinnem,  examine  true  color  through  the 
use  of  a  newly  installed  Verilux  unit  which 
gives  off  a  constant,  balanced  duplication 
of  north  light. 


8'/*"  containing  eight  specifically  de¬ 
signed  color  mixed  40-watt  fluorescent 
tubular  lamps  covered  by  a  difluser  of 
either  white  translucent  Plexiglas  or  a 
plastic  egg-crate  louver.  A  smaller  unit  is 
also  available.  By  interchanging  lamps,  it 
is  said  to  be  possible  to  obtain  artificial 
daylight  ranging  from  cold  north  light  as 
from  a  clear  day  to  warm  north  light  with 
light  as  from  an  overcast  sky.  Besides 
claiming  color  exactness  for  this  light 
source,  the  company  points  out  that  critical 
color  work  and  color  viewing  can  be  done 
unhampered  by  dark  or  cloudy  days  or  by 
night. 

For  more  data  use  coupon  on  page  192. 

Tool  Aids  Makeready 

No.  2972.  The  Austin  overlay  marking 
tool  for  more  accurate  overlay  register  in 
makeready  has  been  announced  by  Graph¬ 
ic  Products. 

The  die  on  this  stabbing  tool  is  said  to 
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be  machined  on  a  depth  controlled  face 
allowing  proper  penetration  and  prevent¬ 
ing  cylinder  damage.  The  die  is  shaped 
to  produce  a  tab  which  permits  the  over¬ 
lay  to  interlcKk  with  the  hanger  sheet. 
Made  from  a  heat-treated  tough  alloy,  the 
tool  has  a  finger  reference  for  die  opening. 

For  more  data  use  coupon  on  page  192. 

New  Grade  of  Thin  Paper 

No.  2973.  Thinpaque,  a  new  grade  of 
thin  paper,  is  announced  by  Allied  Paper 
Corporation. 

Features  claimed  for  this  paper  arc  in¬ 
creased  opacity,  excellent  runability,  no 
problem  with  finger  moisture  when  turn¬ 
ing  pages,  more  pressure  for  binding  with¬ 
out  pages  sticking  together,  and  a  bulk  of 
1600  pages  per  inch  from  25x38  —  19  lb. 
Thinpaque  can  be  sized  for  either  letter- 
press  or  offset.  Also  included  in  Allied’s 
line  of  thin  papers  will  be  Imperial  Bible, 
British  Opaque  and  others. 

It  is  stated  that  in  addition  to  usage  in 


the  usual  publisher  products.  Allied  thin 
papers  have  been  used  for  booklets,  sales 
manuals,  parts  and  price  books,  catalogs, 
annual  reports,  direct-mail  literature,  ad¬ 
vertising,  and  package  inserts. 

For  more  data  use  coupon  on  page  192. 

Diazo  Paper  Makes  Positive  Prints 
from  Silver  Negatives 

No.  2%7.  A  negative  working,  continu¬ 
ous  tone,  diazo  paper  that  is  said  to  make 
positive  prints  from  silver  negatives  faster 
and  at  less  cost  than  photographic  means, 
has  been  introduced  by  the  Ozalid  Divi¬ 
sion  of  General  Aniline  and  Film  Corpora¬ 
tion.  Called  Reversal  Paper  (305SR),  it 
can  be  used  to  produce  prints  from  a  nega¬ 
tive  on  any  diazo  whiteprint  machine. 

An  important  application  cited  for 
Reversal  Paper  is  when  a  proof  or  a  num¬ 
ber  of  proofs  of  a  negative  arc  needed. 
Through  use  of  the  paper,  a  finished  posi¬ 
tive  print  of  a  photographic  negative  can 
be  obtained.  Reversal  Paper  is  said  to 


ROLL  AND  SHEET  CARBONS 


IMMEDIATE 
SHIPMENT  OF 
STOCK  ROLLS 
AND  SHEETS 
FROM 
INVENTORY 


TROUBLE-FREE 
PERFORMANCE 
GIVES  YOU 
MORE 

PRODUCTION 
PER  HOUR 


Writm  for  lamplot  and  prices  -  ■  —  Address  inquiries  to^Dept.  N 

POBT  HURON  SULPHITE  &  PAPER  CO.,  PORT  HURON,  MICH. 

Sales  offices:  RIDGEWOOD,  N.J.  •  WILMETTE,  ILL. 
Eastern  Warehouse:  RIDGEWOOD,  N.J. 
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'The  MAGIC 
of  Making 
HALFTONES' 

B/  K.  W.  BEATTIE 

A  handbook  of  ideas  and  techniques 
that  will  help  the  beginner  make  bet¬ 
ter  halftones  in  just  a  few  days  .  .  . 
an  excellent  refresher  for  the  veteran. 
Written  in  a  lively,  how-to-do-it  man¬ 
ner,  in  easy  language,  by  a  man  who 
has  nearly  40  years'  experience  in 
the  trade. 

PRICE  S4.25  A  COPY 
plus  45c  for  postage  and  handling 
PImm  scad  rwaittanc*  with  ardar. 

THE  GRAPHIC  ARTS  MONTHLY 
fiOS  S.  DEARBORN  ST. 
CHICAGO  5,  ILL. 


CAN  YOU  CUT  NCR  PAPER 
WITHOUT  CLAMP-MARKS? 

You  can  with  a  NO-MARX  58-220  I 
How?  Write 

INDEX  MANUFACTURERS 

2814  Clearwater,  Let  Aacales  IS,  Calif, 
or  phone  NOrmandy  5*5145 


Picking 

Problems? 


REDUCE  TACK  WITH 

INDIANA  GLOSS  INK  CONDITIONER 

AVAILABLE  IN  CHICAGO  THROUGH 
CARDINAL  COLORS.  INC. 


INDIANA  CHEMICAL 


&  MFG.  CO.,  INC. 

624  East  Walaat  St.,  ladiaaapalis  4,  ladlaaa 


show  all  photographic  details  sharply  and 
distinctly,  and  provides  a  quick  inexpen¬ 
sive  negative  proofing  method  for  lithog¬ 
raphers  and  photoengravers  before  mak¬ 
ing  offset  plates  or  photoengravings.  It 
also  allows  them  to  show  proofs  of  a  job 
to  customers  without  having  to  make  a 
blue  print  or  Van  Dyke. 

Ozalid's  Reversal  Paper  is  described  as 
a  standard  weight,  high  wet-strength  ma¬ 
terial  that  produces  a  deep  red  image  color. 

The  exposure  latitude  is  said  to  be  very 
wide. 

For  more  data  use  coupon  on  page  192. 

Plastic  Spool  with  Stitching  Wire 

No.  2969.  A  disposable  plastic  sp<xjl 
wound  with  10  f)ounds  of  high  quality 
stitching  wire  has  been  added  to  its  line 
of  Speed -Flo  stitching  wire  for  bookbind¬ 
ing  by  Inland  Wire  Products  Company. 

The  spool  is  claimed  to  be  kink  and 
camber  free,  almost  indestructible,  has 
high  rigidity,  produces  greater  wire  uni¬ 
formity,  and  reduces  considerably  the 
number  of  coil  changes  required  in  high 
production  equipment.  It  is  also  said  to 
provide  uniform  cast  in  which  the  loop 
wire  at  the  OD  of  the  coil  is  very  closely 
controlled  in  size  with  the  loop  in  the  wire 
at  the  coil  ID. 

For  more  data  use  coupon  on  page  192. 

Speed  Master  Horizontal  Camera 

No.  2974.  A  horizontal  bed  metal  cam¬ 
era  called  Speed-Master  is  announced  by 
Lacey-Luci  Products,  Inc.  It  is  said  to  be 
semi-portable  and  occupies  bench  or  table 
space  of  20x50". 

Adjustable  lights,  controlled  by  an  auto¬ 
matic  reset  timer,  are  attached  to  the 
20x20"  tilting  copyboard.  An  8'/^"  Wol- 
lensak  Process  lens  is  said  to  adequately 
cover  1  to  1  the  11x14"  film  contained  in 
the  detachable  film  holder.  Enlargement 
and  reduction  ratio  of  more  than  two 
times  is  reported,  and  the  elements  are 
moved  by  positive  action  lead  screws  with 
two  front  mounted  hand  wheels. 

High  quality  production  is  claimed  for 
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“NCR  PAPER  increased  our  Forms 
Business  30%  ...  a  powerful  sales  stimulant.” 

JOHN  GREEN  PRESS,  Rockford,  III. 


“When  we  helped  pioneer  the  use  of  NCR  volume.  Fu 
Paper  we  had  high  hopes  for  the  results  . . .  “There  la 
but  had  no  Idea  how  profitable  a  vein  we  powerful  sa 
were  tapping. 

“Our  customers  were  quick  to  appreciate 
the  flexibility,  utility  and  simplicity  of  NCR 
Paper.  Many  who  started  with  one  form 
adapted  their  entire  procedures  to  take  ad¬ 
vantage  of  the  many  benefits  of  NCR  Paper. 

New  applications  are  being  uncovered 
constantly. 

“Our  salesmen  have  found  the  magic  of 
NCR  Paper  is  a  wedge  with  which  to  sell 
those  hard-to-budge  prospects. 

“The  results  have  been  a  high  rate  of  re¬ 
peat  business  and  a  30%  increase  in  our  sales 

THE  NATIONAl  CASH  REGISTER  COMPANY,  Dayton  9,  Ohio 

1039  OFFICES  IN  121  COUNTRIES 
76  YEARS  OF  HEIRING  BUSINESS  SAVE  MONEY 


volume.  Future  potential  seems  unlimited. 

“There  is  no  doubt  that  NCR  Paper  is  a 
powerful  sales  stimulant  for  our  business.” 


President 

JOHN  GREEN  PRESS 

NCR  PAPER 
ELIMINATES 
CARBON  PAPER 


1 

I 


I 


riTo  W  !  f  ®  T»  1 

iLECTP^niSm  w. 
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All  machines  arc  available  in  single  top 
coatcr,  two  models  of  double  coaters,  and 
a  single  bottom  coatcr  —  in  8"  to  72" 
lengths.  The  new  streamlined  design  is 
said  to  have  rugged  construction  for  coat¬ 
ing  plywood,  hardboard,  metal,  paper- 
board,  etc.,  with  lacquers,  enamels,  adhe¬ 
sives,  oils,  and  many  other  coating  mate¬ 
rials. 

For  more  data  use  coupon  on  page  192. 


Laci-Luci  Speedmaster  Camera 

line,  halftone,  vcloxcs,  photocopies,  etc. 
The  Speed-Master  Camera  is  also  said  to 
be  adaptable  for  Ektalith,  Gevacopy, 
Xerox,  and  Copeasc  processes. 

For  more  data  use  coupon  on  page  192. 

Walco  Spreaders  and  Coaters 

No.  2968.  A  new  line  of  glue  spreaders 
and  roller  coaters  has  been  announced  by 
L.  R.  Wallace  &  Co.  The  Series  60  has  4" 
rolls,  the  Series  61  has  3"  rolls,  and  the 
Series  58  has  6"  rolls. 


Chemical  for  Blanket  Aids  Printing 

No.  2951.  Rogersol  JK-162  Blanket 
Hardener,  which  is  said  to  be  designed  to 
eliminate  tack  from  the  blanket  surface, 
is  announced  by  Harry  H.  Rogers  Co. 

Features  claimed  for  the  product  are 
that  it  helps  reduce  curling  and  picking 
of  stock,  prevents  excessive  trapping,  helps 
control  static,  and  eliminates  dot  slur  or 
spread  when  applied  locally  to  a  screen 
area  that  is  next  to  a  solid. 

For  more  data  use  coupon  on  page  192. 


Xew  Liieraturc 


Walco  Series  60 


Transkoding  Sample  Kit 

No.  2978.  A  revised  and  updated  kit  of 
samples  featuring  Transkoding  forms  — 
the  new  process  for  magnetic  ink  encoding 
—  has  been  issued  by  Transkrit  Corpora¬ 
tion,  exclusively  trade  printers. 

The  kit  includes  an  article  by  R.  Herbert 
Sinek  discussing  the  magnetic  ink  encod¬ 
ing  used  by  banks  for  checking  systems  as 
well  as  several  samples  of  actual  applica¬ 
tions.  In  addition,  there  is  a  guide  to  en¬ 
able  printers  to  prepare  and  redesign 
checks  and  other  forms  using  the  mag- 


I 


I. 


netic  ink  cnccxling  machines.  The  guide 
describes  the  step-by-step  process  in  an 
easy-to-do  read  fashion,  and  works  out  a 
typical  example.  The  kit  also  includes  a 
group  of  stock  forms  using  the  hot  wax 
spot  carbonizing  method.  These  forms  are 
applicable  to  many  industries  needing  sys¬ 
tems  control  for  more  efficient  recording 
and  maintaining  of  duplicated  data. 

For  a  copy  use  coupon  on  page  192. 

Gevaert  Materials  Described 

No.  2958.  Graphic  Films,  a  12-pagc  il¬ 
lustrated  booklet  describing  its  graphic 
arts  materials,  has  been  issued  by  the 
Gevaert  Company  of  America,  Inc. 

Describing  Gevaert  films  for  line  and 
halftone  photography,  as  well  as  films  for 
continuous- tone  reproductions,  it  has  a 
section  on  separation  panchromatic  films. 
Also  included  are  Autoreversal  films  and 
papers,  and  special  items  such  as  filters, 
control  charts,  step  wedges,  and  chemicals. 
A  brief  description  of  the  new  Multimask 
film  concludes  the  booklet. 

For  a  copy  use  coupon  on  page  192. 

Guide  to  Offset  Blankets 

No.  2975.  A  Reference  Guide  to  Offset 
Blankets,  a  booklet  designed  to  help  li¬ 
thographers  better  understand  and  select 
an  offset  press  blanket,  is  offered  by  Poly¬ 
chrome  Corporation.  Included  are  sec¬ 
tions  on  regular  and  special  uses,  care, 
measuring,  packing,  and  ink  transfer. 

For  a  copy  use  coufwn  on  page  192. 


Roller  Care  and  Cleaning 

No.  2977.  Instructions  on  how  to  care 
for  and  clean  rollers  are  given  in  a  book¬ 
let  offered  by  Ideal  Roller  Sc  Manufactur¬ 
ing  Company.  Close-up  photographs  are 
used  effectively.  The  booklet  also  discusses 
the  problem  of  outside  the  plant  roller 
maintenance. 

Helpful  charts,  tables,  and  descriptions 
are  given.  Also  included  is  a  glossary  of 
Ideal  rollers. 

For  a  copy  use  coupon  on  page  192. 

Shows  Minipix  Advertising  Stamps 

No.  2983.  A  full-color  folder  showing 
16  Minipix  advertising  stamps  is  available 
from  the  Minipix  Co.  The  gummed 
stamps  feature  full-color  reproductions 
from  any  35  mm  color  slide  and  come  in 
IxlYz",  1  Vix2"  and  2x3"  sizes.  They  are 
described  as  an  eye-catching  novelty,  low- 
cost  direct-advertising  medium. 

For  a  copy  use  coupon  on  page  192. 

Describes  Hulen  Line-up  Table  and 
Step-and-repeat  Vacuum  Frame 

No.  2959.  Full-color  literature  on  its 
graphic  arts  platemaking  equipment  is  of¬ 
fer^  by  the  Hulen  Line-Up  Table  Co. 

One  of  the  units  featured  is  a  tilting  top 
line-up  table  said  to  be  precision  made, 
versatile,  and  easy  to  use.  Among  the 
features  described  are  90°  adjustable 
straight  edges  stopped  plus  or  minus  .001 
by  micrometers,  adjustable  fluorescent 
lighting,  and  tools  and  accessories  supplied 


NEW  stock  truck 

RIMOVAIU  Mavn— Two  sholvM— 21"  x  26".  Extomlad  and  tiltod 
for  practical  handling  of  all  loads.  •  MO  WHIILSI  MOVUIASIIVI 
Big  5"  diamalor  rubbar-tlrad  whaolt  pormlt  ooty  movaniani  ovor  rough 
ipotf— uvan  whan  fully  loadod.  •  STURDY  ROD  AND  PIPI  CON¬ 
STRUCTION  —  Socuroly  woldod  for  hoovy  duty  u>a.  Built  for  yoori  of 
lorvica.  •  TWO  LOCKINO  WHUU  — 'Parking  Brokos'  on  two  whaab 
pormit  loading  and  ttoroga  on  romps.  •  Shippad  KD.  Eosfly  AssamMod. 
INMIWATI  DRUVRRT.  for  prlco  ond  datolls  wrHot _ 


F.  P,  ROSBACK  COMPANY  laxtaa  Hmrk»r,  Micilifaa 
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as  standard  equipment.  The  other  fea¬ 
tured  unit,  a  step-and -repeat  vacuum 
frame,  is  described  as  a  combination  pre¬ 
cision  step-and-repeat  machine  and  a 
rigid  deluxe  vacuum  frame  with  simulta¬ 
neous  exp)osures  for  both.  Among  the 
features  cited  are  that  location  and  stops 
arc  made  by  use  of  micrometers,  negatives 
and  positives  are  locked  up  to  prefixed 
register  marks  on  stainless  steel  chases, 
and  there  are  automatic  safety  latches. 
Both  units  arc  available  in  six  sizes. 

For  a  copy  use  coupon  on  page  192. 

Weston  Bond  Sample  Books 

No.  2%1,  A  colorful  new  S'/rxS'/:" 
sample  book  issued  by  Byron  Weston 
Company  presents  the  unusually  broad 
selection  of  25%  cotton  fiber  bond  papers 
available  in  the  Weston  Bond  line. 

Complete  information  as  to  stock  sizes, 
substance  weights,  and  weights  per  1000 
sheets  of  standard  items  is  compactly  and 
clearly  presented  along  with  details  on 
opaque  bond,  litho  finish,  typewriter  sizes, 
packets,  envelopes,  and  stationery  cabi¬ 
nets.  An  array  of  sample  leaves  in  an  un¬ 
usual  die-cut  arrangement  attractively 
presents  the  full  range  of  weights,  fluores¬ 
cent  white,  traditional  white,  colors, 
opaque  white,  and  litho  finish. 

For  a  copy  use  coupon  on  page  192. 

Tells  About  Continuous  Dompening 

No.  2976.  A  colorful  folder  explaining 
the  operation  and  advantages  of  the  con¬ 
tinuous-duty  dampening  system  for  offset 
presses  b  offered  by  Lithographic  Damp¬ 
ener,  Inc.,  distributor  of  this  system  de¬ 
veloped  by  Harold  P.  Dahlgrcn. 

Some  of  the  features  cited  are  positive 
moisture  control  with  continuous -duty  wa¬ 
ter  motion,  use  of  economical  letterpress 
enamel  paper  stock,  no  contact  between 
the  plate  cylinder  and  dampener  unit,  and 
the  elimination  of  the  use  of  any  kind  of 
dampening  covering  materials.  Also  in¬ 
cluded  is  a  partial  list  of  users  and  illus¬ 
trations  of  the  system  installed  on  presses. 

For  a  copy  use  coupon  on  page  192. 


Ascorlux  Lighting  Catalog 

No.  2960.  American  Speedlight  Corpo¬ 
ration  has  announced  a  new  eight-page 
catalog  covering  the  complete  line  of  As¬ 
corlux  Xenon  Arc  equipment.  Handsome¬ 
ly  printed  in  two  colors  and  profusely 
illustrated,  this  catalog  contains  complete 
technical  specifications  of  the  lamps,  power 
supplies,  and  accessories  which  comprise 
the  Ascorlux  line  of  graphic  arts  lighting. 

For  a  copy  use  coupon  on  page  192. 


Meetings  and 
Conventions 

FOR  1961: 

*Indicates  that  there  will  be  exhibits  of 
equipment  and  supplies  in  conjunction 
with  the  convention. 

Flexographic  Technical  Association,  Feb¬ 
ruary  6,  7,  Hotel  Roosevelt,  New  York. 
Julian  Ross,  executive  secretary,  220  W. 
42nd  St.,  New  York  36. 

*Gravure  Technical  Association,  Inc., 
March  8,  9,  10,  Drake  Hotel,  Chicago. 
Edward  S.  St.  John,  assistant  secretary,  30 
Rockefeller  Plaza,  New  York  20. 

Lithographic  Technical  Foundation,  Edu¬ 
cational  Committee  Meeting,  March  13, 
Sheraton  Blackstone  Hotel,  Chicago.  Wil¬ 
liam  H.  Webber,  executive  director,  131 
E.  39ih  St.,  New  York  16. 

Lithographic  Technical  Foundation,  Mem¬ 
bers’  and  Directors’  Meetings,  March  14, 
Sheraton  Blackstone  Hotel,  Chicago.  Wil¬ 
liam  H.  Webber,  executive  director,  131 
E.  39th  St.,  New  York  16. 

Lithographic  Technical  Foundation,  Re¬ 
search  Committee  Meeting,  March  15,  16, 
Sheraton  Blackstone  Hotel,  Chicago.  Wil¬ 
liam  H.  Webber,  executive  director,  131 
E.  39th  St.,  New  York  16. 
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PI  A  Trade  Binders'  Annual  Meeting, 
March  17,  18,  19,  Statler  Hotel,  Detroit, 
Mich.  Bernard  I.  Taymans,  general  man¬ 
ager,  5728  Connecticut  Avc.,  N.W.,  Wash¬ 
ington  15,  D.  C. 

'Folding  Paper  Box  Association  of  Amer¬ 
ica,  March  20,  21,  22,  Drake  Hotel,  Chi¬ 
cago.  Gustav  L.  Nordstrom,  executive  di¬ 
rector,  222  W.  Adams  St.,  Chicago  6. 

PIA  Sales  Conference,  March  22,  23,  24, 
F.dgewater  Beach  Hotel,  Chicago.  Bernard 
|.  Taymans,  general  manager,  5728  Con¬ 
necticut  .\vc..  N.W.,  Washington  15,  D.  C. 

'Pennsylvania  Newspaper  Publishers  As¬ 
sociation,  Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference,  March  2.3,  24,  25, 
Penn  Sheraton  Hotel,  Pittsburgh.  G.  Rich¬ 
ard  Drew,  general  man.iger.  Telegraph 
Bldg.,  Harrisburg,  Pa. 

•Westprint  '61,  trade  fair,  March  23,  24, 
25,  26,  Shrine  Exposition  Hall,  Los  An¬ 
geles,  Calif.  Robert  Black,  Herbert  L. 
Mitchell,  and  Roby  Wentz,  managers, 
1605  N.  Cahuenga  Blvd.,  Los  Angeles  28. 

National  Paper  Trade  Association,  Inc., 
March  26,  27,  28,  29,  Waldorf-Astoria, 
New  York,  O.  Glenn  l.each,  executive 
secretary,  220  E.  42nd  St.,  New  York  17. 

PIA  Board  Meeting,  .April  4,  5,  6,  7,  8, 
San  Marcos  Hotel,  Chandler,  Ariz.  Ber¬ 


nard  |.  Taymans,  general  manager,  5728 
Connecticut  Ave.,  N.W.,  Washington  15, 
D.  C. 

'National  Packaging  Conference  and  Ex¬ 
position,  April  10,  11,  12,  13,  Lakeside 
Convention  Hall,  Chicago.  Donald  G. 
Keen,  press  relations  director,  1515  Broad¬ 
way,  New  York  36. 

'International  Association  of  Electrotypers 
&  Stereotypers,  Inc.,  .Annual  Spring  Tech¬ 
nical  Conference  and  Exhibition,  April  17, 

18,  Pittsburgh  Hilton  Hotel,  Pittsburgh. 
Floyd  C.  Larson,  executive  secretary,  758 
Leader  Bldg.,  Cleveland  14. 

PIa  Web  Offset  Annual  Meeting,  April 

19,  20,  21,  Edgewater  Beach  Hotel,  Chi¬ 
cago.  Bernard  1.  Taymans,  general  man¬ 
ager,  5728  Connecticut  .Ave.,  N.W.,  Wash¬ 
ington  15,  D.  C. 

PIA  Rotary  Business  Forms  Annual  Meet¬ 
ing,  April  23,  24, 25,  26,  Edgewater  Beach 
Hotel,  Chicago.  Bernard  L  Taymans,  gen¬ 
eral  manager,  5728  Connecticut  Ave., 
N.W.,  Washington  15,  D.  C. 

American  Newspaper  Publishers  Associa¬ 
tion,  annual  convention,  .April  24,  25,  26, 
27,  Hotel  Waldorf-Astoria,  New  York 
City.  Stanford  Smith,  general  manager, 
750  Third  .Ave.,  New  York  17. 

Lithographers  &  Printers  National  Asso¬ 
ciation,  May  2,  3,  4,  5,  .Arizona-Biltmore 


STOPS  the  STOPS  that  cost  you  Money! 
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Put  ACE  GRAYTONES 

on  your  Miehle  Vertical  or  Heidelberg  job  presses.  You'll 
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Hotel,  Phoenix,  Ariz.  Oscar  Whitchousc, 
executive  director,  1025  Connecticut  Ave., 
Washington  6,  D.  C. 

'Southern  Graphic  Arts  Association,  an¬ 
nual  convention.  May  3,  4,  5,  Dinklcr- 
Andrew  Jackson  Hotel,  Nashville,  Tcnn. 
Charles  E.  Kennedy,  secretary,  1514  South 
St.,  Nashville  2,  Tenn. 

National  Association  of  Litho  Clubs,  Inc., 
May  4,  5,  6,  Statler  Hotel,  Dayton,  Ohio. 
Edward  M.  Harwood,  executive  director, 
56  S.  Forrest  Ave.,  Palatine,  Ill. 

'National  Paper  Box  Manufacturers  As¬ 
sociation,  May  4,  5,  6,  7,  Mayflower  Hotel, 
Washington,  D.  C.  Norman  T.  Baldwin, 
executive  secretary.  Liberty  Trust  Bldg., 
Philadelphia  7. 

Technical  Association  of  the  Pulp  and  Pa¬ 
per  Industry,  Coating  Conference,  May  15, 
16,  17,  Statler  Hilton  Hotel,  Buffalo, 
N.  Y.  James  W.  Field,  155  E.  44th  St., 
New  York  17, 

International  Typographic  Composition 
Association,  spring  conference.  May  18, 
19,  20,  Hotel  Radisson,  Minneapolis,  Mc¬ 
Kinley  M.  Luther,  executive  secretary, 
15th  St.  and  New  York  Ave.,  N.W., 
Washington  5,  D.  C. 

Research  and  Engineering  Council  of  the 
Graphic  Arts  Industry,  Inc.,  annual  con¬ 


ference,  May  22,  23,  24,  Fort  Des  Moines 
Hotel,  Des  Moines,  Iowa.  Robert  E.  Ros- 
sell,  managing  director,  141 1  K  St.,  N.W., 
Washington  5,  D.  C. 

National  Association  of  Printing  Ink  Mak¬ 
ers,  May  29,  30,  31,  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va.  Herbert 
Livesey,  1440  Broadway,  New  York  18. 

'American  Newspaper  Publishers  Asso¬ 
ciation,  Mechanical  Conference,  June  5,  6, 

7,  Palmer  House,  Chicago.  Charles  H. 
Tingley,  managing  director,  750  Third 
.\vc..  New  York  17. 

•American  Newspaper  Publishers  Asso¬ 
ciation,  Photocomposition  Seminar,  June 

8,  9,  Palmer  House,  Chicago.  Charles  H. 
Tingley,  managing  director,  750  Third 
Ave.,  New  York  17. 

Technical  Association  of  the  Graphic  Arts, 
June  12,  13,  14,  Deshler-Hilton  Hotel, 
Columbus,  Ohio.  Earl  Sundeen,  P.  O.  Box 
3064,  Federal  Station,  Rochester  14,  N.  Y. 

International  Printers  Supply  Salesmen’s 
Guild,  August  5,  6,  Palmer  House,  Chi¬ 
cago.  Herbert  L.  Mitchell,  president,  1450 
Lorain  Road,  San  Marino,  Calif. 

International  Association  of  Printing 
House  Craftsmen,  Inc.,  August  6,  7,  8,  9, 
Palmer  House,  Chicago.  Pearl  E.  Oldt,  ex¬ 
ecutive  secretary,  411  Oak  St.,  Cincinnati 
19,  Ohio. 


I.  S.  JOGGER 

Eliminates  All  Hand  Jogging 

Flat,  tilted  or  upright,  the  I.  S. 
•fectro-machonica/  Jogger  aligns 
every  kind  of  paper  faster,  better, 
and  with  less  help. 

Consult  us  on  all  jogging  problems. 

ILYA  SCHEINKER 

mechanical  engineering 
35  GrcAt  )on«s  Street,  N  V  12.  N  V 
Altonquin  4-2436 
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Technical  Association  of  the  Pulp  and  Pa¬ 
per  Industry,  annual  testing  conference, 
August  13,  16,  17,  18,  Queen  Elizabeth 
Hotel,  Montreal,  Que.,  Canada.  James  W. 
Field,  155  E.  44th  St.,  New  York  17. 

Packaging  Machinery  Manufacturers  In¬ 
stitute,  Inc.,  annual  meeting,  September 
14,  15,  16,  The  Homestead,  Hot  Springs. 
Va.  R.  L.  Sears,  executive  director,  60  E. 
42nd  St.,  New  York  17. 

International  Association  of  Electrotypers 
&  Stereotypers,  Inc.,  annual  convention, 
September  25,  26,  27,  28,  Grand  Hotel, 
Mackinac  Island,  Mich.  Floyd  C.  Larson, 
executive  secretary,  758  Leader  Bldg., 
Cleveland  14. 

*National  Association  of  Photo-Lithogra¬ 
phers,  September  27,  28,  29,  30,  Hotel 
Commodore,  New  York.  Walter  E.  So- 
derstrom,  executive  vice-president,  317  W. 
45th  St.,  New  York  36. 


International  Typographic  Composition 
Association,  annual  convention,  October  4, 
5,  6,  7,  The  Queen  Elizabeth,  Montreal, 
Canada.  McKinley  M.  Luther,  executive 
secretary,  15th  St.  and  New  York  Ave., 
N.W.,  Washington  5,  D.  C. 

*Printing  Industry  of  America,  Inc.,  an¬ 
nual  convention,  October  9,  10,  11,  12,  13, 
14,  Pittsburgh  Hilton,  Pittsburgh.  Ber¬ 
nard  J.  Taymans,  general  manager,  5728 
Connecticut  Ave.,  N.W.,  Washington  15, 
D.  C. 

*  Direct  Mail  Advertising  Association,  Inc., 
October  10,  11,  12,  13,  Statler  Hilton 
Hotel,  New  York.  Robert  DeLay,  presi¬ 
dent,  3  E.  57th  St.,  New  York  22. 

National  Metal  Decorators  Association, 
Inc.,  October  16,  17,  18,  Sheraton  Tower, 
Chicago.  James  G.  Smith,  secretary-treas¬ 
urer,  P.  O.  Box  506,  Crawfordsvillc,  Ind. 

Continued  on  page  212 
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Packaging  Institute,  Inc.,  .\nnual  National 
Packaging  Forum,  October  18,  19,  20, 
Biitmorc  Hotel,  New  York.  Charles  A. 
Feld,  342  Madison  Ave.,  New  York  17. 

•American  Photoengravers  Association, 
October  23,  24,  25,  Pittsburgh  Hilton 
Hotel,  Pittsburgh.  Frank  I.  Schreiber,  ex¬ 
ecutive  secretary,  166  W.  V'an  Buren  St., 
Chicago  4. 

•Packaging  Machinery  Manufacturers  In¬ 
stitute,  Packaging  Machinery  and  Mate¬ 
rials  Exposition,  November  7,  8,  9,  10, 
Cobo  Hall,  Detroit.  R.  L.  Sears,  executive 
director,  60  E.  42nd  St.,  New  York  17. 

PIA's  74th  Convention 

Francis  N.  Ehrenberg  (chairman  of  the 
board,  Rumford  Press,  New  York  City, 
and  president  of  Blanchard  Press,  Inc.) 
was  elected  to  the  presidency  of  Printing 
Industry  of  .America,  Inc.  for  1960-61,  at 
a  session  of  the  74th  annual  convention  of 
the  national  organization  held  in  Wash¬ 
ington,  D.  C..  October  24  to  29. 

Mr.  Ehrenberg  h?s  been  associated  with 
the  printing  indus'  since  1928  when  he 
went  to  work  for  '  dc  Nast  Press  as  a 
messenger  and  prfKiuction  assistant.  In 
1932  he  joined  the  Blanchard  Press,  Inc., 
advancing  through  the  ranks  to  the  presi¬ 
dency  of  that  firm  in  1954.  In  1955  he 
became  affiliated  with  Rumford  Press.  Me 
is  now  chairman  of  the  board  of  Rumford 
and  director  of  sales  operations. 

Other  officers  elected  along  with  Mr. 
Ehrenberg  were:  Oliver  R.  Sperry  (R.  R. 
Donnelley  &  Sons  Company,  Chicago) 
vice-president,  Arthur  H.  Gratz  (Herbick 
&  Held  Printing  Company,  Pittsburgh) 
secretary,  and  Frank  F.  Pfeiffer  (Reynolds 
&  Reynolds  Company,  Dayton)  treasurer. 

Max  B.  E.  Clarkson  (Graphic  Controls 
Corporation,  Buffalo)  was  re-elected  presi¬ 
dent  of  the  Master  Printers  Section,  and 
Mendel  Segal  (Stein  Printing  Co.,  .At¬ 
lanta)  was  re-elected  president  of  the 
Union  Employers  Section. 

More  than  1500  attended  the  conven¬ 


tion  and  the  first  Graphic  .Arts  Equipment 
Show,  managed  and  sponsored  by  the 
Printing  Industry  Educational  Exhibits 
Corporation,  under  the  direction  of  A.  E. 
Giegengack. 

The  convention  opened  on  October  24 
with  a  general  se.ssion  at  which  Walter  F. 
McArdle  (McArdle  Printing  Co.,  Wash¬ 
ington,  D.  C.)  presided.  The  Honorable 
Raymond  Blattenbcrger,  Public  Printer  of 
the  United  States,  gave  the  invocation. 
Paul  Lyle  (Western  Printing  &  Litho¬ 
graphing  Co.,  Racine,  Wis.)  talked  on 
The  Graphic  Arts  Equipment  Exhibit  and 
New  Developments. 

During  this  session,  Peter  Becker,  Ir. 
(Arrow  Service,  Washington,  D.  C.)  was 
presented  with  the  .A.  F.  Lewis  Memorial 
.Award  and  the  title  of  Man  of  the  Year 
in  the  Graphic  .Arts  for  1960.  Presenta¬ 
tion  was  made  by  Harold  Braun  (Fetter 
Printing  Co.,  Louisville). 

This  ceremony  was  followed  by  a  talk 
on  The  Printer’s  Role  in  World  .Affairs  by 
Walter  F.  McArdle. 

.Announcement  was  then  made  by  John 
M.  Wolff  (Western  Printing  &  Litho¬ 
graphing  Co.,  St.  Louis)  that  the  PIA 
building  was  paid  up  and  that  the  pro- 


Francis  N.  Ehrenberg  ofRcially  takes  over 
as  1960-61  PIA  pr»tid»nt  with  the  pres- 
enfotion  of  the  gavef  by  outgoing  presi¬ 
dent,  Walter  F.  McArdle. 
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From  loh  art  John  M.  Wofff  (Wostorn 
Printing  and  Lithographing  Co.,  St.  Louis), 
Honorablo  Raymond  Blattonborgor,  Pub¬ 
lic  Printor  of  tho  Unitod  Statos,  and  Elmar 
G.  Voigt  (Wastarn  Printing  and  Litho¬ 
graphing  Co.,  Racina,  Wis.)  cutting  tha 
ribbon  at  tha  dadication  of  tha  A.  F.  Lawis 
Mamorial  Board  Room.  Caramoniat  took 
placa  at  tha  74th  PIA  annual  convantion. 


gram  called  fur  the  burning  of  the  note. 
However,  because  the  fire  ordinances  pre¬ 
vented  the  burning  of  the  note  in  the 
hotel,  it  was  decided  that  the  note  would 
be  torn  in  pieces,  each  piece  to  be  auc¬ 
tioned  off  for  additional  funds  for  nec¬ 
essary  furniture  in  the  PI.A  building. 
Elmer  G.  Voigt  (Western  Printing  and 
Lithographing  Co.,  Racine)  participated 
in  this  ceremony  as  chairman  of  the  Build¬ 
ing  Properties  Committee. 

Francis  N.  Ehrenberg  presided  at  the 
general  session  on  the  morning  of  Octo¬ 
ber  25. 

Is  More  Volume  the  Only  .\nswcr  to 
Printing  Profits  was  a  talk  given  by  John 
G,  Gerken  (Printing  Industries  .Ass’n., 
Inc.,  Los  Angeles).  Case  histories  were  giv¬ 
en  by  A.  M.  McWhirter  (The  McWhirter 
Company,  Kansas  City,  Mo.),  Don  Nixon 
(Brodine,  Inc.,  Michigan  City,  Ind.),  Rob¬ 
ert  Parker  (Parker  Sc  Sons,  Inc.,  Lx>s  An¬ 


geles),  and  Herbert  W.  Sayers  (Sayers 
Printing  Co.,  St.  Louis). 

The  Master  Printers  Section  and  the 
Union  Employers  Section  met  in  separate 
sessions  on  October  26  and  27  to  discuss 
questions  (wrtaining  to  labor  relations. 
During  a  session  of  the  Union  Section, 
Elmer  Brown,  president  of  the  Interna¬ 
tional  Typographical  Union,  stated  that 
any  merger  of  all  workers  in  printing  and 
allied  trades  would  end  jurisdictional 
squabbles  between  crafts  and  would  sim¬ 
plify  collective  bargaining  efforts  for  both 
labor  and  management. 

Several  hundred  members  of  PIA  and 
their  wives  went  to  the  PIA  headquarters 
building  at  noon  on  October  24  to  give 
recognition  to  Elmer  G.  Voigt  and  John  M. 
Wolff  for  their  work  in  connection  with 
the  completion  of  the  building,  to  watch 
the  dedication  of  a  beautifully  bound  Sub¬ 
scribers  Recognition  Book,  placed  in  the 
lobby,  and  the  dedication  of  the  A.  F. 
Lewis  Memorial  Board  room. 

Groups  that  held  meetings  during  the 
Pl.A  convention  were  the  Ash  Khan  Crew, 
.Association  Managers,  .Association  Presi¬ 
dents,  Carnegie  Alumni,  Creative  Printers 
of  America,  Inc.,  Graphic  .Arts  Equipment 


Patar  Backar,  Jr.  (right),  racaivas  tha  A. 
F.  Lawis  Mamorial  award  as  1960  Man-of- 
•ha-Yaar  in  tha  Graphic  Arts.  Making  tha 
prasantation  is  Harold  W.  Braun. 
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and  Supply  Dealers,  National  Printing 
Equipment  Association,  Rebel  Ambassa¬ 
dors,  Rotary  Business  Forms  Section, 
Small  Printers  Section,  and  Ticket  and 
Coupon  Section.  A  production  session 
was  held  on  October  28,  and  a  technical 
forum  was  held  on  October  29. 

The  1961  convention  of  Printing  Indus¬ 
try  of  America,  Inc.  will  be  held  October 
9-14  at  the  Pittsburgh  Hilton,  Pittsburgh. 

Manufacturers  Elect  Officers 

.\t  its  annual  meeting  in  Washington, 
D.  C.,  October  25-26,  the  National  Print¬ 
ing  Equipment  Association,  Inc.  reviewed 
current  conditions  in  the  graphic  arts  field 
and  elected  directors  and  officers  for  the 
coming  year. 

Directors  elected  for  a  three  %’ear  term 
include;  James  W.  Coultrap  (president. 
The  Miehle  Company,  Chicago),  George 
S.  Dively  (chairman  and  president,  Har- 
ris-Interty{)e  Corporation,  Cleveland),  Wil¬ 
liam  W.  Fisher  (president,  American  Type 
Founders  Co.,  Inc.,  Elizabeth,  N.  J.),  John 
O.  King  (vice-president,  Ludlow  Typo- 
graph  Co.,  Chicago),  J.  Wesley  Lee  (pres¬ 
ident,  The  Challenge  Machinery  Co., 
Grand  Haven,  Mich.),  and  Harry  G.  Will- 
nus  (president.  Intertype  Co.  Division, 
Harris-Intertyjje  Corporation,  Brooklyn) 
[  to  serve  through  1961]. 

The  directors  elected  the  following  offi¬ 
cers  for  thr;  ensuing  year:  Lee  Auga-:tine 
(president.  The  Printing  Machinery  Com¬ 
pany,  Cincinnati,  Ohio),  president;  Wil- 


L»ft  to  right:  Harry  L.  Gag*,  s*cr*taryi 
Mrs.  Rhoda  Staintr,  assistant  s*er*tary; 
Edward  O.  Vandercook,  ratiring  prasi- 
danti  La*  Augustin*,  prasidant,-  William 
G.  Young,  vica-prasidant;  Jamas  W.  Coul¬ 
trap,  traasurar. 


liam  G.  Young  (president.  Miller  Printing 
Machinery  Company,  Pittsburgh),  vice- 
president;  James  W.  Coultrap  (president. 
The  Miehle  Company,  Chicago),  treas¬ 
urer;  Harry  L.  Gage,  secretary;  and  Mrs. 
Rhoda  Steiner,  assistant  secretary. 

Gravure  Reiearch  to  Cooperate 
with  European  Association 

At  the  annual  meeting  of  Gravure  Re¬ 
search,  Inc.,  held  at  the  Statler  Hilton 
Hotel  in  New  York  City  on  November 
9-11,  GRI  president,  Carl  M.  Metash 
(Parade  Publications,  Inc.)  and  Dr.  Wal¬ 
ter  Matushke  (Axel  Springer  8c  Sohn  of 
Hamburg,  Germany),  president  of  the 
Europ)ean  Rotogravure  Association  (ERA), 
annouticed  that  an  agreement  had  been 
reached  for  an  exchange  of  technical  and 
other  information  between  Gravure  Re- 


FILM  LAMINATIONS 
ACETATE  •  MYLAR  •  VINYL 

Quality  Producars  of  PLASTIC  COATINGS 
LACQUERING  •  VARNISHING  •  GUMMING 
WAXING  •  HEAT  SEAL  COATINGS 
For  Skin  Pack  and  Blister  Pack 
and  for  Wrappers  and  Labels. 
DIE-CUTTING  •  PUNCHING  •  STIPPLING 

PAPER  CONVERTING  &  FINISHING  CO. 

1101  so.  KILBOURN  AVE.  CHICAGO  24,  ILL. 


A  CATALOG  OF 

OUR  FINISHING  SERVICES 

is  offered  free  to  "only” 
printers  and  lithographers 
located  ONLY  in  the  Cen¬ 
tral  States  area  when  re¬ 
quested  on  company  let¬ 
terhead.  Otherwise  a 
price  of  $5.00  is  charged. 
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search,  Inc.  and  the  turopean  Rotogra¬ 
vure  Association.  This  marks  the  first  step 
in  a  planned  close  international  coopera¬ 
tion  between  Gravure  Research,  Inc.,  the 
sole  cooperative  research  organization  for 
the  gravure  industry  in  the  United  States, 
with  some  50  member  companies,  and  the 
European  Rotf)gravure  Association,  an  or¬ 
ganization  of  10  of  the  largest  European 
gravure  companies,  including  one  from 
each  of  10  different  countries. 

Succeeding  Carl  Metash,  H.  R.  Corwin 
(Publication  Corporation)  was  elected  the 
new  GRI  president.  Other  officers  elected 
at  this  meeting  were:  Harry  B.  Smock 
(Chicago  Rotrrprint  Company),  first  vice- 
president;  Charles  F.  Elsesser  (Triangle 
I’ublictions,  Inc.),  second  vice-president; 
and  A.  J.  Powers,  Jr.  (Chemco  Photo- 
prrxlucts  Company,  Inc.),  secretary-treas- 
urer. 

New  members  of  the  board  of  directors 
are:  Alex  T.  Primm  (St.  Louis  Post-Dis¬ 
patch),  Donovan  Mills  (Kable  Printing 
Company),  Gerald  A.  Rohr  (General 
Foods  Corporation)  and  John  M.  Centa 
(E.  I.  du  Pont  de  Nemours  &  Company, 
Photoproducts  Department). 

GRI  research  directt)r,  Harvey  F. 
George,  announced  that  the  GRI  research 
program  and  research  staff  have  been  ex¬ 
panded  and  that  the  organization  has  re¬ 
cently  moved  into  a  new  modern  labora¬ 
tory  located  in  Port  Washington,  L.  I., 
N.  Y.,  with  over  5,00f!  quare  "ert  of  fully 
air-condifioned  spa.e  including  engineer- 


Carl  M.  M*tash  (Mt),  ntiring  pr»tid»nt 
of  Grovura  Resoareh,  Inc.,  congratulalot 
nowly  •lected  prosidenf,  H.  Raymond 
Corwin. 


ing  offices,  meeting  rooms,  chemical  and 
electrical  laboratories,  camera  room,  dark¬ 
room,  scanner  room,  etching  room  and 
pressroom. 

During  this  three-day  meeting,  GRI 
members  heard  reports  frrim  the  research 
director  and  his  staff  on  the  progress  of 
the  GRI  research  program  which  includes 
press,  color,  paper,  ink  and  etching  proj¬ 
ects. 

A  major  investigation  currently  being 
undertaken  by  GRI  is  a  study  of  rotogra¬ 
vure  press  down-time  and  paper  breaks. 
A  production  press  in  a  member  rotogra¬ 
vure  plant  has  been  fully  instrui -.,r)ted 
with  electrical  transducers  ana  o’i  t  de- 


'?INCREA*SE  PROFITSIA.  ' 

BE  A'BEDINGHAUS  AUTHORIZED  DEALER 


Your  opportunity  to  get  fastest  service  .  .  .  additional 
discounts  . . .  preferred  treatment  on  low-cost,  high  quality 
custom  and  stock  lithographed  forms  of  every  description. 

BFor  NEW  CATALOG  and  full  details,  write  or  wire 

BEDINGHAUS  BUSINESS  FORMS  CO. 

Lithofraphers  of  Snap-a-p<rt  Sets,  Statements.  Tabulating.  Stock  Forms. ..on  Carbon  Interleaved  or  NCR  paper 
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vices  su  that  oscillograph  recordings  can 
be  made  ot  every  press  variable  of  concern 
to  this  study.  Data  is  being  taken  on  a 
round-the-cl(x:k  basis  and  will  be  analyzed 
to  determine  possible  cause  and  effect  re¬ 
lationships  in  press  operating  conditions 
with  the  ultimate  objective  of  improving 
press  picrformance  and  paper  quality. 

ITCA  Re-elects  Officers 

\  well  attended  and  successful  41st  an¬ 
nual  convention  of  the  International  Typo¬ 
graphic  Composition  Association  was  held 
in  Dallas,  Texas,  on  October  19-22.  A 
tribute  to  the  leadership  and  accomplish¬ 
ments  of  the  present  officers  was  their  re- 
election  to  a  second  term  as  follows; 
Clarence  E.  Harlowe  (Harlowe  Typog¬ 
raphy,  Inc.,  Washington,  D.  C.),  presi¬ 
dent:  Henry  ).  Wolf  (Service  Typogra¬ 
phers,  Inc.,  Chicago),  first  vice-president; 
.M.  J.  Baumwcll  (M.  ).  Baumwell  Typog¬ 
raphy,  New  York  City),  second  vice-presi¬ 
dent;  and  Arthur  R.  Tichenor  (Arthur  R. 
Tichenor,  Inc.,  Elizabeth,  N.  J.),  treasurer. 

New  regional  vice-presidents  arc  Fred¬ 
erick  J.  Planck,  Sr.  (Planck’s  Typographic 
Service,  Inc.,  New  Haven)  and  Walter 
Huzarevich  (Fort  VV'orth  Linotyping  Co., 
Fort  Worth). 

Six  new  members  elected  to  the  board 
of  directors  were:  Ernest  V.  Brame  (Ernie 
Brame  Typccrafter,  Denver),  Burt  B. 
Burnham  (Stanley  Type  Company,  Kan¬ 
sas  City),  Warren  A.  Forstall  (The  Ad 
Shop,  New  Orleans),  W.  Marschall  Ham¬ 


Cforanc*  E.  Harlow 


ilton  (Davis  &  Wardc,  Inc.,  Pittsburgh), 
T.  T.  Rornbach  (.\dcraft  Typesetting 
Service,  Inc.,  Akron),  and  Victor  N. 
Stein  (Lino-TyiKcraftcrs,  Minneapolis). 

Financial  Management  Keys 
Given  to  Trade  Binders 

Four  keys  to  unlock  the  secret  of  gixxl 
financial  management  for  trade  binderies 
were  made  available  to  members  of  the 
I'rade  Binders  Section,  Printing  Industry 
of  America,  at  its  Midwest  Regional  Meet¬ 
ing  held  in  Chicago,  November  18-19. 

The  keys  were  supplied  by  the  four 
streakers  at  the  session,  all  key  men  in 
their  field.  They  dealt  with  the  following 
topics:  Hour  Costs  for  Binders  and  Their 
Administration:  Harold  R.  White  (assist¬ 
ant  general  manager.  Printing  Industry  of 


216 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


Illinois),  Estimating  Bindery  Operations; 
Arthur  Blumenthal  (W.  F.  Hall  Printing 
Company,  Chicago),  Pitfalls  of  Credit: 
William  J.  Marcou  (Printing  Industry  Di¬ 
vision,  Continental  Illinois  National 
Rank),  and  Analyses  of  Bindery  Ratios: 
Peter  Becker  (consultant.  Printing  Indus¬ 
try  of  America). 

The  weekend  program  commenced  with 
a  plant  visit  Friday  afternoon;  a  cocktail 
party  with  the  Employing  Bookbinders 
Club  of  Chicago,  the  host  group,  followetl 
by  an  evening  of  entertainment. 

The  business  session  opened  at  9:00 
a.m.  Saturday,  with  Frank  Liedtke  (Liedt- 
ke  Bros.),  president  of  the  club,  as  chair¬ 
man.  Following  luncheon,  Arthur  Blitz- 
stein  (Bee  Bindery),  vice-president  of  the 
club,  moderated  the  afternoon  program. 

Steps  have  already  been  taken  to  formu¬ 
late  a  new  and  unusual  program  for  the 
Trade  Binders  Section  annual  meeting  in 
Detroit,  March  17-18,  1961,  and  addition¬ 
al  regional  sessions  are  being  formulated. 

Chicago  Printing  Week  to  Salute 
Education  Council 

As  the  major  event  of  Printing  Week 
in  Chicago,  printers,  printing  trade  groups 
and  printing  teachers  will  ^  hosts  to  the 
Annual  Awards  Banquet  of  the  Education 
Council  of  the  Graphic  Arts  Industry  on 
Tuesday,  January  17.  Over  600  people 
are  expected  to  participate  in  this  national 
event  in  which  the  Education  Council 
honors  individuals  and  organizations  for 


outstanding  service  and  contributions  to 
the  progress  of  graphic  arts  education. 

Sparking  Chicago’s  Printing  Week  pro¬ 
gram  as  hosts  to  the  Education  Council  is 
the  Graphic  Arts  Promotional  Council  of 
Greater  Chicago,  comprised  of  the  follow¬ 
ing  groups:  Printing  Industry  of  Illinob 
•Association,  Chicago  Lithographers  .Asso¬ 
ciation,  Calumet  Ben  Franklin  Club,  Print¬ 
ing  Supplymen’s  Guild  of  Chicago,  Chi¬ 
cago  Club  of  Printing  House  Craftsmen, 
North  Side  Printers  Guild,  Chicago  Litho 
Club,  Chicago  .Allied  Printing  Trades 
Council,  and  .Amalgamated  Lithographers 
of  .America,  Local  No.  4. 

The  president  of  the  council  is  Ti-'cph 
L  McConnaughey,  Jr.  (Chicago  dittrici 
manager  of  Harris-Seybold  Company) . 
Chairman  of  the  Banquet  Arrangements 
(^)mmittee  is  Dean  Marsters  (Wallace 
Press).  The  secretary-treasurer  is  James 
X.  Ryan,  general  manager  of  Printing  In¬ 
dustry  of  Illinois.  Mr.  McConnaughey  is 
also  serv  ing  as  chairman  for  the  Education 
Caiuncil’s  Awards  Program. 

The  Outstanding  Service  Award  of  the 
Education  Council  will  be  presented  dur¬ 
ing  the  banquet  to  George  S.  Dively  (pres¬ 
ident  and  chairman  of  the  board  of  Harris- 
Intertype  Ovrporation,  Cleveland).  He 
will  be  honored  for  his  vision  and  leader¬ 
ship  in  translating  into  action  numerous 
projects  dealing  with  the  educational 
progress  of  the  printing  and  publishing 
industry.  Mr.  Dively  is  a  vice-president 
of  the  Fxlucation  Council  of  the  Graphic 
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100%  MORE 

NEUTRALIZING  POWER! 

TAKK  "DUAL  POINT"  STATIC  ELIMINATOR 

Two  rows  of  emitting  points— twice  the  amount 
of  discharge  and  twice  the  area  coverage! 
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Arts  Industry,  and  a  member  of  the  Board 
of  Trustees  of  its  National  Scholarship 
Trust  Fund. 

Also  to  be  honored  during  the  banquet 
on  January  17,  will  be  three  local  printing 
trade  groups,  receiving  recognition  for 
their  achievements  in  developing  effectiNT 
graphic-arts  education  programs  in  their 
communities.  These  awards  were  estab¬ 
lished  in  memory  of  James  J.  Rudisell,  first 
president  of  the  Education  Council,  and  a 
past-president  of  Printing  Industry  of 
America. 

Selected  national  printing  trade  associa¬ 
tion  members  who  have  made  substantial 
contributions  to  the  educational  program 
of  their  organizations  will  be  honored  by 
the  Education  Council’s  Elmer  G.  Voigt 
awards.  Mr.  Voigt,  second  president  of  the 
Education  Council,  and  former  chairman 
of  the  board  of  Western  Printing  and 
Lithographing  Company,  Racine,  Wis., 
established  this  award  in  recognition  of 
the  efforts  of  the  national  printing  trade 
associations  which  are  members  of  and 
participants  in  the  program  of  the  Educa¬ 
tion  Council.  The  award  is  in  the  form  of 
a  bronze  plaque,  mounted  on  a  walnut 
block.  This  plaque  has  been  awarded  to 
14  individuals,  representing  all  phases  of 
the  graphic  arts  industry. 

Attendance  is  by  invitation  only.  For 
further  information,  write  to:  Joseph  J. 
McConqaughey,  Jr.,  Graphic  Arts  Promo¬ 
tional  Council  of  Greater  Chicago,  Print¬ 
ing  Week  Program,  640  W.  Washington 
St.,  Chicago  6,  Ill.;  or:  Education  Council 
of  the  Graphic  Arts  Industry,  Inc.,  5728 
Connecticut  Avc.,  N.W.,  Washington  15, 
D.  C. 

Allen  Dulles  to  Be  Honored  at 
New  York  Printing  Week  Dinner 

Allen  W,  Dulles,  director  of  the  Central 
Intelligence  Agency,  will  receive  the 
Franklin  Award  of  the  New  York  Em¬ 
ploying  Printers  Association  and  address 
the  aniiual  Printing  Week  dinner  on  Mon¬ 
day,  January  1 6,  in  the  Hotel  Commodore, 
New  York. 


Mr.  Dulles,  who  has  been  asked  to  con¬ 
tinue  in  office  by  the  President-elect,  has 
served  in  government  posts  under  every 
president  since  Woodrow  Wilson.  As  head 
of  the  Central  Intelligence  Agency,  often 
called  America’s  first  line  of  defense,  he 
is  the  principal  adviser  to  the  President 
on  matters  of  intelligence  related  to  the 
national  security. 

Presentation  of  the  Award  to  Mr.  Dul¬ 
les  will  highlight  a  week  of  special  print¬ 
ing  events  in  New  York,  including  the 
19th  Exhibition  of  Printing  which  will  be 
sponsored  by  the  New  York  Employing 
Printers  Association  January  16-19  in  the 
Hotel  Commodore. 

Participants  in  the  Printing  Week  Din¬ 
ner  will  include  Louis  Van  Hanswyk  (Lou 
Van  Typographers),  president  of  the  Club 
of  Printing  House  Craftsmen  of  New 
York;  Donald  B.  Thrush  (Thrush  Press, 
Inc.),  chairman  of  the  New  York  Em¬ 
ploying  Printers  Association,  who  will 
present  the  Award;  and  William  H.  Wall¬ 
ing  (Publishers  Printing-Rogers  Kellogg 
Corp.),  toastmaster. 

Among  the  previous  recipients  of  the 
Award  were  President  Dwight  D.  Eisen¬ 
hower  and  former  President  Harry  S.  Tru¬ 
man. 

Mews  About 
Companie.s 

Nashua  Corporation,  Nashua,  N.  H., 
announces  that  in  response  to  a  demand 
by  printers  with  small  presses  it  has 
add^  814x11"  reams  of  its  Davac  Label 
Paper  to  its  line. 

Davac  AP  Label  Papers  are  now  avail¬ 
able  in  45  lb.  and  55  lb.  English  Finish 
and  60  lb.  Coated  One  Side  Litho  in  the 
814x11"  size  in  junior  cartons  of  2,000 
sheets  each.  The  stock  will  be  ream- 
marked,  and  the  first  ream  package  will 
contain  a  pull  tab  tape  for  easy  opening. 
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Knight  Engineering  &  Machine  Co., 
Clanton,  Ala.,  has  anounced  the  addition 
of  its  new  mobile  demonstration  truck  for 
the  western  sutes.  It  is  stated  that  the  unit 
will  actually  display  the  Knight  Model  C 
Carbon-Glue  tipping  machine  in  opera¬ 
tion.  It  is  anticipated  that  the  demonstra¬ 
tion  truck  will  be  in  Southern  California 
at  the  end  of  the  month. 


Knight  Oomonsfrofion  Truck 


Potlatch  Forests,  Inc.,  Pomona,  Calif., 
announces  the  addition  of  vellum  finish  to 
its  Tillikum  Offset  line.  It  is  said  to  be 
offered  as  a  change  of  pace  for  advertisers 
and  other  commercial  users  seeking  the 
“luxury  feel”  and  extra  opacity  of  a  vel¬ 
lum  surface.  All  Potlatch  grades  arc  being 
produced,  the  company  states,  by  the  most 
advanced,  ultra-modern  papermaking  tech¬ 
niques. 

The  new  vellum  finish  is  available  in 
50,  60,  and  70  lb.  basis  in  all  standard 
mill  sizes  as  well  as  special  sizes  to  meet 
individual  requirements.  Tillikum  Offset 
regular  finish  is  still  available  in  50,  60, 
70,  80  and  100  lb.  basis. 

•5  .. 

Rose  Printing  Company  is  opening  a 
new  (500,000  plant  in  Tallahassee,  Fla., 
which  is  described  as  one  of  the  most  mod¬ 
ern  printing  plants  in  the  southeast.  The 
new  60,000  square  foot  plant,  completely 
air-conditioned  and  air-humidified,  is  the 
highlight  of  an  intensive  and  successful 


ENVELOPES 
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expansion  program  of  the  company,  started 
by  Charles  Rosenberg,  board  chairman 
and  son  of  the  founder,  Sam  Rosenberg. 
Now  owned  and  operated  are  four  plants, 
located  throughout  Florida  in  Tallahassee, 
Jacksonville,  St.  Augustine,  and  Miami. 

The  new  Tallahassee  plant,  one  of  the 
largest  in  the  southeast,  was  carefully  en* 
gineered  to  provide  the  most  efficient  flow 
of  material  and  work  under  the  most  ideal 
conditions  of  lighting,  temperature  con¬ 
trol,  and  automatically  controlled  humid¬ 
ity.  Extensive  time  and  motion  studies 
were  conducted  before  each  piece  of  equip¬ 
ment  was  located. 

Farrington  Business  Machines  Corpora¬ 
tion,  New  Bedford,  Mass.,  has  opened  a 
west  coast  branch  office  at  1725  W.  Sixth 
St.,  Los  Angeles.  Kenneth  A.  Burk  will 
manage  the  new  branch. 

Farrington  Business  Machines  Corp., 
manufactures  forms  preparation  machines, 
collating  equipment,  and  the  new  Book- 
leteer  which  is  reported  to  gather  up  to  20 
sheets  of  paper,  raddle  stitch,  and  fold 
into  a  standard  size  80-page  booklet  at  the 
rate  of  4,500  an  hour. 


About  People 


Walter  F.  Smith  was  elected  chairman 
of  the  board  and  chief  executive  officer  of 
Kingsport  Press,  Inc.,  Kingsport,  Tenn. 


Other  officers  elected  were  Edward  J. 
Triebe,  president,  and  William  P.  Bcne- 
mann,  treasurer.  .  .  .  Hiram  A.  Myers  has 
been  elected  president  and  chief  executive 
officer  of  Frye  Manufacturing  Company, 
Des  Moines,  la.  He  succeeds  Marion  C. 
Frye,  who  has  resigned  for  health  reasons, 
but  who  will  continue  as  a  member  of  the 
board  and  as  a  special  consultant.  .  .  . 
David  L.  Belew  was  appointed  director  of 
advertising  and  sales  promotion  for  the 
Beckett  Paper  Co.,  Hamilton,  Ohio.  .  .  . 
H.  U.  Hoflman  (Kimberly-Clark  Corp.) 
was  elected  president  of  the  International 
Design  Conference  in  Aspen,  Colo.  He 
will  also  serve  as  general  chairman  of  the 
annual  conference  to  be  held  June  18-24 
in  Aspen.  .  .  .  Edward  P.  Haggerty  has 
been  appointed  sales  manager  of  Gevacopy 
Products  for  the  Gevaert  Company  of 
-America,  Inc.  He  will  operate  out  of  the 
New  York  headquarters. 


Arthur  Hedly 

Arthur  H.  Hedly,  79,  president  of  the 
Ludlow  Typograph  Company,  2032  N. 
Clybourn,  Chicago,  died  November  14  in 
Wesley  Memorial  Hospital. 

Mr.  Hedly,  of  Pine  Knoll  Farm  in 
Liberty ville.  III.,  had  been  the  chief  execu¬ 
tive  of  the  printing  machinery  firm  since 
1930. 

A  leader  in  the  graphic  arts  field,  Mr. 
Hedly  was  a  member  of  the  Chamber  of 
Commerce,  the  English  Speaking  Union, 
and  numerous  civic  and  philanthropic  or¬ 
ganizations. 
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INCREASE  YOUR  SALES  VOLUME 

by  IMPROVING  YOUR  SALES  EFFORTS 


The  experiences  of  many  vet¬ 
eran  successful  printing  sales¬ 
men,  together  with  the  result  of 
many  years  of  research  in  the  sell¬ 
ing  of  printing,  are  now  yours  in 
the  stimulating  new  hook  “How  to 
Sell  Printing  Creatively,”  hy  Men¬ 
del  Segal. 

The  usual  problems  of  seeking 
prospective  purchasers  of  printing, 
making  “cold  turkey”  calls,  pre- 
i  paring  presentations,  meeting  sales 
\  resistance,  closing  sales  and  serv- 

I  icing  customers  are  discussed  with 
constructive  suggestions  for  every 
salesman. 

216  pages,  size  SMixil,  with  a  heavy 
cover  hinding,  containing  needed  forms, 
check  lists,  charts  and  other  helpful 
sales  guides. 

Here  are  the  major  sections: 

1.  Basic  Fundamentals 

2.  Planning  the  First  Call 

3.  Advertising's  Role  in  Selling 

4.  The  Presentation 

5.  The  Demonstration 

6.  Determining  the  Real 
I  Objection 

7.  Asking  for  the  Order 
^  8.  Selling  with  Service 

9.  Keeping  Score 


$25.00  (Twenty-five  Dollars)  plus  45 
cents  postage  and  handling  charges. 
Additional  copies  $20.00  each. 

Mvom  Mud  rcmlttimc*  with  ofdor. 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  S.  Dearborn  Street 
Chicago  5,  Illinois 
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index 


Easy  Reference  to 
All  Editorial  Subjects 
Appearing  in  GAM  During  1 960 

AGAIN  in  The  Graphic  Arts  Monthly  is  this 
annual  subject  index  ta  the  editorial  material 
which  appeared  in  1960  issues — January  through 
December.  This  begins  on  the  page  opposite. 

YOU  can  more  easily  locate  the  voluminous 
material  that  appears  each  year  in  The  Graphic  Arts 
Monthly — comprehensive  and  vital  information 
for  the  industry. 

ALL  of  the  editorial  material  that  appeared  in  1960 
(except  most  of  ' the  News  Notes)  is  included  in  this 
index  by  subjects — articles,  technical  departments, 
features,  etc.  Main  subject  headings  have  been 
used  in  this  index  and,  where  it  seemed  helpful,  an 
item  was  listed  under  additional  headings.  It  is 
suggested  that  in  locating  a  particular  item,  you  look 
under  more  than  one  appropriate  heading. 
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JANUARY-DECEMBER  (Volume  32,  Nos.  1-12) 


.  ADVERTISING,  SELF 

How's  Your  Advertising,  Orville  E. 
Reed.  Jan.  p.  56.  Feb.  p.  44,  Mar.  p. 
52,  Apr.  p.  54,  May  p.  61,  June  p.  46. 
July  p.  186,  Aug.  p.  SC  Sept.  p.  28, 
Oct.  p.  164.  Nov.  p.  50,  Dec.  p.  46. 

ASSOCIATIONS 
CONVENTIONS,  ACTIVITIES 
ANPA  Mechanical  Conference  Pro¬ 
gram.  May  p.  8. 

American  Photoengravers  Association 
Convention.  Sept.  p.  12. 

Annual  LTF  Research  Committee 
Meeting.  Mar.  p.  110. 

Chicago  Lithographers  Elect  James 
Annitage  President.  Mar.  p.  142. 
Chicago  Teachers  Guests  of  Joint 
Committee.  Jan.  p.  134. 

Craftsmen  Convention  Program.  July 

p.  10. 

Drupa,  1962.  OMF.  Nov.  p.  128. 
International  Congress,  OMF.  Jan. 
p.  114. 

Judges  See  Lithography  Reach  New 
Plateau.  May  p.  122. 

Largest  Attendance  Predicted  for 
Web-offset  Section  of  PIA  Meeting. 
Mar.  p.  80. 

Largest  Attended  National  Association 
of  Photo-Lithographers  Convention. 
Nov.  p.  116. 


Litho  Awards  Competition  Picks 
Judges.  Jan.  p.  108. 

Litho  Awards  Program  Makes  Steady 
Progress.  Nov.  p.  148. 

Litho  Club  News.  Jan.  p.  136.  Feb. 
p.  126.  Mar.  p.  152.  Apr.  p.  140, 
May  p.  152,  June  p.  1%,  July  p. 
134,  Aug.  p.  1^.  Sept.  p.  196.  Nov. 
p.  152,  Dec.  p.  126. 

The  Litho  Club  Presidents.  May  p. 

110. 

LPNA  Convention.  Apr.  p.  92. 

LPNA  Convention  Report.  June  p.  80. 
LTF  Educational  Committee  Meeting. 
Mar.  p.  112. 

Message  from  NALC  President.  May 
p.  102. 

NALC  Convention  Program.  May  p. 
106. 

NALC  Convention  Report.  July  p. 
134. 

NAPL  Convention  Program.  Sept.  p. 
94. 

NAPL  Holds  Successful  Convention. 
Jan.  p.  100. 

New  Officers  Installed  by  Amalga¬ 
mated  Lithographers.  Apr.  p.  136. 
Officers  Elected  by  Young  Lithogra¬ 
phers  Association.  Apr.  p.  160. 
Packaging  for  Profit — Theme  of  Na¬ 
tional  Packaging  Conference  and 
Exposition.  Mar.  p.  26. 


NOTE:  In  this  editorial  subject  index  the  initials  rather  than  the 
full  names  of  most  contributing  editors  of  GAM  are  used.  Here 
are  the  initials  and  full  names: 


ECB — Eugene  C.  Bulinskl 
WHB— William  H.  Bureau 
WB — William  Byers 
PJC — Paul  J.  Clark 
OMF— Otto  M.  Forkert 
POG — Paul  O.  Giesey 
JG — Joseph  Goggin 


EBH — Edwin  B.  Harding 
MH — Morris  Hochberg 
JEL — John  E.  Lecraw  • 
JSM — Joseph  S.  Mertle 
ECP — Edward  C.  Potter 
LFR — Lorenz  F.  Roth 
WS— Wesley  Schulz 
BZ — Bert  Zahn 
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Print  for  Profit — Meeting  Theme  of 
the  Rotary  Business  Forms  Section 
of  PIA.  Mar.  p.  97. 

PATRA  Litho  Conference,  OMF.  Jan. 

p.  112. 

Printing  Body  Key  Role.  OMF.  June 

p.  120. 

PlA  Convention  Program.  Oct.  p.  14. 
Record  Litho  Competition.  May  p. 
120. 

Report  on  Web  Offset  Section  Meet¬ 
ing.  June  p.  104. 

Skilled  Craftsmen  Story  in  Litho 
Union  Campaign.  Sept.  p.  178. 
Southwest  Litho  Clinic.  Aug.  p.  134. 
Technical  Program  by  LTF  to  Be 
Held  in  New  York.  Apr.  p.  IW. 
USSR  Congress  of  Journalists.  OMF. 
May  p.  144. 

Venezuelan  Union  Leaders  Visit  Amal¬ 
gamated  Lithographers.  Sept.  p. 
179. 

Winners  in  Seif-advertising  Contest 
for  Electrotypers  and  Stereotypers. 
Nov.  p.  196. 


BINDING 

Embossings  on  Plastic  Films  for  Book¬ 
binding.  Vivian  Bird.  Dec.  p.  20. 
New  Bookbinding  Material  Makes  Off¬ 
set  Covers  Last.  July  jp.  200. 
Paste-binding,  Robert  P.  Brennan. 
June  p.  1%. 

PVA  Adhesives,  OMF.  July  p.  98. 
Speeds  Booklet  Binding,  Matt  Hall. 
Sept.  p.  228. 

BOOK  MANUFACTURING 
New  Bible  from  Israel,  OMF.  Feb. 

p.  88. 

BOOK  REVIEWS 

Advertising  Art  Yearbook.  Feb.  p. 
142. 

Attractive  Graphics  Arts  Book.  July 
p.  114. 

Book  of  Fine  Printing.  Sept.  p.  190. 
Book  of  Old  Typefaces.  July  p.  114. 
Book  on  Stripping.  Mar.  p.  138. 
Display  Typeface  Handbook.  Jan.  p. 
150. 

Ex^oring  the  Graphic  Arts.  Jan.  p. 

Fabritecture — A  New  Concept.  Feb. 
p.  142. 

Folding  Machine  Manual.  Jan.  p. 
152. 

For  Commercial  Plants.  As  Well.  Apr. 
p.  164. 


For  Precise  Color  Selection.  June  p. 
188. 

Fundamentals  of  Offset.  Sept.  p.  190. 
Gutenberg  Bible  Reproduced.  May  p. 
224. 

Ink  Swatch  for  Color  Matching.  Sept, 
p.  234. 

Litnographic  Color  Control  Tool.  June 
p.  196. 

New  Book  on  Rollers.  June  p.  188. 
Pocket  Graphic  Arts  Encyclopedia. 
Oct.  p.  214. 

Printing  in  London.  E.D.W.  Sept.  p. 
186. 

Revised  Screen-process  Book.  July  p. 
114. 

Special  William  Caxton  Book.  Feb. 
p.  194. 

Two-color  Printing  Guide.  Sept.  p. 
188. 

Wood  Engravings  by  Glbbings.  Mar. 
p.  138. 

BUSINESS  FORMS 
Business  Forms  Institute  Reports 
Marked  Gain  in  Industry.  Apr.  p. 
136. 

Magnetic  Ink  Check  Imprinting,  Doug¬ 
las  E.  Webb.  Aug.  p.  10. 

Magnetic  Ink  Encoding  of  Checks.  R. 

Herbert  Sinek.  June  p.  20. 

The  Production  of  Rotary  Business 
Forms,  Howard  E.  Phillips.  Mar. 

p.  8. 
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Numbering  Machine  Layout  Aid.  John 
W.  Nestler.  Apr.  p.  196. 

Numbering  Machine  Parts.  MH.  Sept, 
p.  222. 

One  Inch  Figures.  MH.  May  p.  198. 
Removes  Numbering  Machines  from 
Locked  Forms.  Sam  J.  Italia.  June 

p.  182. 

Rotary  Numbering  Machines.  MH 
May  p.  196. 

Rubber  Numbering  Wheels,  MH.  June 
p.  176. 

Salesbook  Machines.  MH.  Jan.  p.  182. 
Screwdrivers,  MH.  May  p.  199. 

Skip  10,  MH.  Apr.  p.  192. 

Skip-wheel  Machines.  MH.  Aug.  p.  158 
Skip  Wheel  Problem.  MH.  Feb.  p.  166. 
Sk^l^Wheels  (Backward),  MH.  Mar.  p. 

Soaking  Numbering  Machines.  MH. 
July  p.  174. 

Special  Letter  Wheels.  MH.  Dec.  p. 
170. 

To  Clean  Numbering  Machines.  MH. 
June  p.  172. 

To  Ih^licate  or  Triplicate,  MH.  Oct. 
PACKAGING 

The  Battle  of  Packages.  Perry  L. 

Smithers.  Mar.  p.  18. 

Folding  Carton  Shipments  Increase. 
Feb.  p.  192. 

High  Quall^  Solution  to  Corrugated 
Printing  Problem.  Mar.  p.  196. 
Package  Testing  in  Sweden.  OMF. 
Aug.  p.  104. 

PVA  Adhesives.  OMF.  July  p.  98. 
Revisions  for  Folding  Box  Manual. 
July  p.  198. 


PAPER 

Ck>lor  on  (Dolor  —  A  Modern  Printing 
Trend,  Faber  Blrren.  Feb.  p.  38. 
Colorama,  OMF.  Dec.  p.  88. 
(Dompressibility  and  Resiliency,  WHB. 
On.  p.  106. 

Cut-size  Papers.  WHB.  May  p.  38. 
Ink  Receptivity  of  Papers,  WHB.  Sept, 
p.  45. 

Label  Papers.  WHB.  June  p.  26. 
Newsprint,  WHB.  Mar.  p.  34. 

Opacity  Indicator,  OMF.  July  p.  96. 
Paper  Standards  Recommendations. 
May  p.  226. 

P^ers  for  Greeting  Cards,  WHB. 
Dec.  p.  42. 

Semi-dull  Enamels.  WHB.  Feb.  p.  172. 
Smoothness  of  Paper,  WHB.  Nov.  p. 
42. 

Solves  Paper  Sample  Problems,  Don 
Morrison.  Nov.  p.  G2. 

Tag  Papers.  WHB.  Aug.  p.  48. 
Tympan  Papers,  WHB.  Apr.  p.  62. 
Uncoated  Onset  Book,  WHB.  Jan.  p. 
80. 

Using  Paper  in  Summer  Months,  WHB 
July  p.  20. 

PHOTOCOMPOSING 
A  Key  Reading  System  for  Photocom- 
posing  Machines,  Eugene  C.  Bullnskl 
and  Martin  J.  Karlov.  Oct.  p.  66. 

PHOTOENGRAVING 
Aluminum  Etching.  JSM.  Aug.  p.  60. 
Engravings  While  You  Walt,  Dan  Solo. 
May  p.  50. 

Flow-type  Etcher  and  Buming-in 
Oven.  OMF.  Dec.  p.  92. 

Halftone  Etching  Depths.  JSM.  Feb. 
p.  36. 

Lufaco  Plate,  JSM.  Oct.  p.  188. 

New  Powderless  Etching  Additive. 
Nov.  p.  198. 

Photoengraving  in  Step  with  Progress, 
Louis  F7ader.  Sept.  p.  2. 

Powderless  Copper  Etching  for  Com¬ 
bination  Plates.  PJC.  Dec.  p.  156. 
Powderless  Etching,  PJC.  Nov.  p.  60. 
Single-line  Halftones,  SM.  May  p.  186. 

PHOTOGRAPHY  (SEE  CAMERA) 

PHOTOTYPOGRAPHY 
Asiatic  Filmsetting.  OMF.  July  p.  94. 
Filmsetting  at  Paris  Exhibition.  OMF. 
Sept.  p.  126. 

Filmsetting  in  Persia,  OMF.  July  p. 
98. 

Fotosetter  Application  to  Lithography, 
Richard  M.  Jones.  Nov.  p.  W. 

The  French  Optype,  OMF.  July  p.  96. 
Japanese  Fllmsetter,  OM.  Mar.  p.  120. 
New  Phototypesetters,  OMF.  Jtme  p. 
122. 
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Optically  Controlled  Headlining  Film- 
setter,  OMF.  Jan.  p.  114. 
Photocomposition  Used  for  Lltho  Con¬ 
ference,  OMF.  Mar.  p.  120. 
Photomechanical  Publications,  POG. 
June  p.  160. 

Phototypography  As  An  Integrated 
Process  (Part  1),  Carl  P.  Palmer. 
Feb.  p.  23. 

Phototypography  As  An  Integrated 
Process  (Part  2),  Carl  P.  Palmer. 
Mar.  p.  56. 

Phototypography  As  An  Integrated 
Process  (Part  3),  Carl  P.  Palmer, 
Apr.  p.  24. 

Phototypography  As  An  Integrated 
Process  (Part  4),  Carl  P.  Palmer. 
May  p.  42. 

Phototypography  As  An  Integrated 
Process  (Part  5),  Carl  P.  Palmer. 
June  p.  38. 

Phototypography  As  An  Integrated 
Process  (Part  6),  Carl  P.  Palmer. 
July  p.  48. 

Phototypography  As  An  Integrated 
Process  (Part  7),  Carl  P.  Palmer. 
Aug.  p.  26. 

Phototypography  As  An  Integrated 
Process  (Part  8),  Carl  P.  Palmer. 
Sept.  p.  102. 

Phototypography  As  An  Integrated 
Process  (Part  9),  (Dari  P.  Palmer. 
Oct.  p.  58. 

Phototypograplw  Can  Mean  Profit  to 
You,  (Jarl  P.  Palmer.  Jan.  p.  34. 
System  Speeds  Cold-type  Composition. 
June  p.  8. 

PLANT  ENGINEERING 
Back  in  Business  with  Aid  of  Auto¬ 
matic  Walkle-Stacker.  Feb.  p.  122. 
Cuts  Air-conditioning  Costs  by  a  Dol¬ 
lar  a  Day.  May  p.  166. 

Deadening  Sound,  S.  I.  Griglak.  Mar. 
p.  192. 

Guard  for  Control  Dial,  W.  C.  Vander- 
werth.  July  p.  182. 

Infra-Passat  Drying  Tunnel.  OMF. 
Dec.  p.  90. 

Non-skid  Floor  Prevents  Falls.  June  p. 
192. 

Preventing  Oiling  Mixups,  S.  I.  Grig¬ 
lak.  Feb.  p.  170. 

Printing  Lubrication  —  Its  Impor¬ 
tance.  Requirements,  and  Methods. 
Apr.  p.  8. 

Proper  Lubrication,  John  W.  Nestler. 
Jan.  p.  186. 

Web  Static  Remover,  OMF.  Dec.  p.  88. 


When  Do  You  Need  Materlals-handling 
Equipment?,  Herbert  L.  Tygesson. 
Sept.  p.  18. 

PLATEMAKING,  LETTERPRESS 
Cebotype,  JSM.  Jan.  p.  170. 

The  Coilorgraph  Scanner,  Samuel  Tan- 
kel.  Nov.  p.  22. 

Dycrll  Plates,  JSM.  July  p.  168. 
Invention  by  London  Engraver,  OMF. 
Apr.  p.  116. 

Lufaco  Plate,  JSM.  Oct.  p.  188. 

Nature  Printing,  JSM.  Oct.  p.  186. 

1960  Year  of  Reality  for  New  Color 
Scanners,  Judson  A.  V.  Hyatt.  Jan. 
p  12. 

Photogravure.  JSM.  Jan.  p.  168. 
Plastic  Etching.  JSM.  Mar.  p.  176. 
Plate  Mounting  With  Adhesives,  OMF. 
Oct.  p.  158. 

Rubber  for  Letterpress  Plates.  JEL. 
Dec.  p.  54. 

Stainless  Steel,  JSM.  June  p.  166. 

Store  Plates  with  Adhesive?,  JEL. 
Dec.  p.  54. 

PLATEMAKING,  OFFSET-LITHO 
Adding  Water  to  Develop  Deep-etch 
Plate,  ECB.  Dec.  p.  106. 

Aller  Process,  JSM.  July  p.  168. 
Aluminum,  ECB.  Nov.  p.  140. 
Aluminum  Deep-etch  and  Copperlzed 
Aluminum  Plates.  WB.  Apr.  p.  128. 
Aluminum  Plate  Qualities,  WB.  Mar. 
p.  130. 

AZI  Resear^  Developments  on  Zinc 
Lithographic  Plates.  Dec.  p.  96. 
Blind  Copper  Aluminum  Plates.  ECB. 
Aug.  p.  114. 

Chromollthography,  JSM.  Feb.  p.  36. 
Clayden  Effect.  JSM.  July  p.  166. 

The  Colorgraph  Scanner,  Samuel  Tan- 
kel.  Nov.  p.  22. 

Cracks  in  Deep-etch  Coating,  ECB. 
Dec.  p.  110. 

Deep-etching  Time,  ECB.  Dec.  p.  110. 
Direct  Positive.  JSM.  May  p.  184. 

Ink  Dot  Scum,  ECB.  Sept.  p.  162. 
Litho  Trade  Platemakers  Issue  Cus¬ 
toms.  Jan.  p.  104. 

1960  Year  of  Reality  for  New  Color 
Scanners,  Judson  A.  V.  Hyatt.  Jan. 

p.  12. 

Plates  for  Offset  Lithography,  Albert 
R.  Materazzi.  Nov.  p.  90. 

Research  to  Improve  Zinc  Litho  Plates. 
Apr.  p.  76. 

Sans-camera  Lithography,  OMF.  Aug. 
p.  106. 

Skin  Damaging  Chemicals.  ECB.  Dec. 
p.  108. 

Sponges  Clause  Scum,  ECB.  Qi.*!.  p.  126. 
Water  In  Alcohol  Test,  ECB.  Aug.  p. 
116. 

Webrll  Wipes,  JSM.  Aug.  p.  60. 
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PRESSWORK,  LETTERPRESS 


Changing  Packing  on  V50.  Rudolph 
Mark.  Aug.  p.  162. 

Cutting  Rule  Job,  Jack  Deller.  Nov.  p. 
190. 

Cylinder  Not  Riding  Properly  Causes 
Slurs,  WS.  Mar.  p.  180. 

Dry  Spray  Formula,  WS.  Aug.  p.  154. 
Dye  Swatches,  SM.  Apr.  p.  52. 
Excessive  Spray  Problem.  WS.  June  p. 
168 

Feathered  Rule  Problem,  WS.  Jan.  p. 
176. 

Flat-bed  Letterpress  Testing  Service, 
OMF.  Apr.  p.  116. 

Flattens  Wavy  Sheet.  Jack  Deller. 
June  p.  184. 

Folio  Feeding  Tip.  John  W.  Nestler. 
Oct.  p.  162. 

Handy  Cutting  Tool.  John  Balingosh. 
July  p.  182. 

Image  Show-through.  WS,  July  p.  170. 
Ink  Should  Suit  Paper.  WS.  Apr.  p. 
186. 

Ink  Thickener,  Ronald  D.  Muir.  Jan. 

p.  186. 

Japan's  Special  Presses.  OMF.  Oct.  p. 
154. 

Machine  Testing  Service,  OMF.  Jan.  p. 

112. 

Magnetic  Ink  on  Platen  Press.  WS. 
Apr.  p.  188. 

Mechanical  Overl^s.  WS.  Feb.  p.  162. 
Mirrors  Help  in  Pressroom.  Rudolph 
Mark.  Dec.  p.  176. 

New  Letterpress  Rotary  for  Shallow- 
etch  Plates,  OMF.  Jan.  p.  112. 
Overcomes  Paper  Dust.  Jack  Deller. 
Oct.  p.  161. 

Paint  Ink  Fountain  Numbers  on  Miehle 
Vertical.  Rudolph  Mark.  Sept.  p.  228. 
Plck-off  Problem,  WS.  Nov.  p.  176. 
Positioning  Heavy  Forms.  S.  I.  Grig- 
lak.  July  p.  184. 

Pressroom  Efficiency,  W.  H.  Hltchner. 
Dec.  p.  8. 

Prevents  Enamel  Paper  Curl  in  Deliv¬ 
ery.  Gordon  F.  Lemme.  Nov.  p.  188. 
Printing  on  Ribbons.  WS.  May  p.  194. 
Printing  Wood  Strip  Tints.  John  W. 
Nestler.  May  p.  208. 

Packing  Needed,  WS.  Aug.  p. 


Pr^er 


Protects  Ink  In  Can.  Matt  Hall.  Aug. 


p.  164. 

Questions  on  Sprays,  WS.  Nov.  p.  178. 
Register  Rack  Maladjustment  Causes 
Slur.  WS.  Oct.  p.  194. 


Repairs  Air  Hose  Leak,  Robert  H. 

Leners.  Feb.  p.  170. 

Revive  Lifeless  Rollers?,  WS.  Jan.  p. 
178. 

Roller  Washers,  OMF.  June  p.  118. 
Rotary  Proofing  Press,  OMF.  Sept.  p. 
126. 

Rubber  or  Composition  Rollers,  WS. 
Sept.  p.  218. 

Running  Four-color  Process,  WS. 
Dec.  p.  164. 

Slur  from  Cylinder  Brush.  WS.  Sept. 

p.  216. 

Stops  Dirtying  of  Lead,  Jack  Deller. 
Sept.  p.  2^ 

Transparent  Ink  on  Acetate,  WS.  Feb. 
p.  IM. 

Tympan  Tears  at  Tail  End,  WS.  May 
p.  192. 

Underlaying  Cutter  Knives  on  Web 
Presses,  W.  C.  Vanderwerth.  Nov.  p. 
188. 

Watch  Press  with  Mirror.  H.  P.  May- 
wood.  Mar.  p.  192. 

Wrap-around  Plate  Tests.  Apr.  p.  202. 

PRESSWORK.  OFFSET  LITHO 
Aluminum  Plate  Qualities,  WB.  Mar. 
p.  130. 

Care  in  Handling  Zinc  Plates  on  the 
Press.  WB.  Jan.  p.  124. 
Characteristics  of  Offset  Packings. 
OMF.  Feb.  p.  86. 

European  Offset  Presses,  OMF.  June 
p.  118. 

Fountain  Washup  Aid.  Ronald  Muir. 
Aug.  p.  162. 

Ink  ^ttlng  Problem,  WB.  July  p. 
118. 

Lithographic  Printing  of  Aluminum 
Foil,  James  T.  Trousdale.  May  p.  80. 
New  Litho  Proofing  Press.  OMF.  Nov. 
p.  126. 

Press  Care  and  Maintenance,  or 
"Pressman’s  Pride,”  WB.  Dec.  p. 
118. 

Pressroom  Efficiency,  W.  W.  Hltch¬ 
ner.  Dec.  p.  8. 

Problems  of  Zinc  Plates  on  the  Press, 
WB.  Feb.  p.  no. 

Surface  Plate  Scum,  WB.  June  p.  126. 
PRODUCTION 

Color  Distinguishes  Forms,  John  W. 

Nestler.  June  p.  184. 

Cuts  Costs  on  Newspaper  Ad  Setting, 
Frank  Hlggason.  May  p.  22. 
Electronic  Reproducer.  Jan.  p.  190. 
High  Quall^  Solution  to  Corrugated 
Pilnting  Problem.  Mar.  p.  196. 

How  Front  Office  Can  Cut  Cost,  POG. 
Apr.  p.  178. 

Impression  on  Glass,  Dan  Solo.  Apr.  p. 

Install  First  Giant  Copier,  OMF.  Feb. 
p.  M. 
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Keyed  Order  Blanks.  G.  E.  Hendrick¬ 
son.  Apr.  p.  196. 

Linotype  Productivity,  C.  Kiphart. 
July  p.  192. 

Look  Announces  New  Printing  Proc¬ 
ess.  July  p.  198. 

Maintains  Productive  Efficiency.  July 
p.  14. 

New  Color  Transparencies.  OMF.  Mar. 

p.  120. 

New  Graphic  Art  Used  for  First  Time. 
May  p.  216. 

Projection  Back  Gives  Big  Camera  Ca¬ 
pacity.  May  p.  168. 

Publishers  Show  Interest  in  Music 
Typewriter,  OMF.  Feb.  p.  86. 
Recast  for  Repeat  Jobs,  Raymond  Kay 
May  p.  206. 

"Slotted  Angle.”  OMF.  Jan.  p.  112. 
System  Speeds  Cold-type  Composition. 
June  p.  8. 

USSR  Printing  News.  OMF.  May  p 
142. 

Uses  for  Spoiled  Film.  Edwin  L.  Shld- 
ler.  Jan.  p.  184. 

Wrap-around  Plate  Tests.  Apr.  p.  202. 
Wrap  It  In  Cellophane,  John  W.  Nest- 
ler.  July  p.  184. 


PRODUCTION  CONTROL 


.Analysis  of  Printing  Production  Con¬ 
trol,  Tom  Laffey,  Jr.  Dec.  p.  12. 
Electronic  Longhand  Speeds  Reports. 

Harry  Sternfeld.  May  p.  212. 

Figure  on  Back  of  Ticket,  Lester  Erd¬ 
mann.  Mar.  p.  192. 

Fixes  Responsibility,  Jack  Deller,  July 
p.  184. 

How  to  Give  Good  Service,  Walter  F. 

Schultz.  Apr.  p.  42. 

New  Spectrophotometer  and  Ink  Pene¬ 
tration  Device,  OMF.  June  p.  120. 
Planning  Inventory  and  Inventory 
Control,  Horace  L.  Cartter.  Jan.  p. 
66. 

Standing  Form  Control,  John  W.  Nes- 
tler.  Dec.  p.  178. 


Q 


PUBLICATIONS 

How  Web-offset  Can  ^rve  the  Pub¬ 
lishing  Industry,  B.  D.  Chapman. 
Sept.  p.  80. 

Only  All-Eskimo  Magazine,  OMF.  May 
p.  142. 

Sonic  Magazine,  OMF.  Aug.  p.  KM. 

QUALITY  CONTROL 

New  Spectrophotometer  and  Ink  Pene¬ 
tration  Device,  OMF.  June  p.  120. 

Opacity  Indicator,  OMF.  July  p.  96. 


READING,  ELECTRONIC 
Electronic  Reproducer.  Jan.  p.  190. 
See  Reading  Machines  Demonstrated. 
May  p.  ZX. 


RESEARCH 

AZI  Research  Developments  on  Zinc 
Lithographic  Plates"  Dec.  p.  96. 
Halftone  Image  Sharpness  Studies  Re¬ 
ported  by  LTF.  Sept.  p.  152. 

New  Spectrophotometer  and  Ink  Pene¬ 
tration  Device,  OMF.  June  p.  120. 
Package  Testing  In  Sweden.  OMF. 
Aug.  p.  104. 

Progress  in  Soviet  Research.  OMF. 
Dec.  p.  88. 

USSR  I%tents.  Inventions,  OMF.  Sept, 
p.  130. 

•  ROLLERS 

Revive  Lifeless  Rollers?,  WS.  Jan.  p. 
178. 

Roller  Washers.  OMF.  June  p.  118. 
Rubber  or  Composition  Rollers.  W.S. 
Sept.  p.  218. 


SAFETY 

How  to  Ground  Shoes,  W.  C.  Vander- 
werth.  Aug.  p.  162. 

SCREEN-PROCESS 
Advice  on  Starting  a  Screen-process 
Business.  BZ.  July  p.  178. 

Ben  Dav  Pattern  Application.  BZ.  Dec. 
p.  14i. 

Color  Comes  Off  Posters.  BZ.  Mar.  p. 
62 

Decal  Explanation,  BZ.  May  p.  202. 

A  Few  Suggestions.  BZ.  Apr.  p.  169. 
Film  Comes  Off  Silk.  BZ.  Nov.  p.  184. 
Fine,  Gloss  Work,  BZ.  Feb.  p.  145. 
How  to  Work  on  Cloth.  BZ.  Feb.  p.  145. 
Inmroper  Drying  Unit  Softens  Colors, 
BZ.  Apr.  p.  169. 

Ink  for  Textiles,  BZ.  Apr.  p.  169. 
Investigate  the  Market.  BZ.  June  p. 
178. 

Light  Through  Fluorescent.  BZ.  Apr. 
p.  169. 

Make  Metallic  Colors.  BZ.  Mar.  p.  62. 
More  on  Pricing  Method.  BZ.  Mar.  p. 
62 

Multiple  Colors  from  One  Silk;  Also. 
Ink  for  Photo  Screens,  BZ.  Nov.  p. 
184. 

Polyethylene  Bottle  Printing.  BZ. 
Dec.  p.  144. 

Putting  an  Edge  on  Squeegee,  John  W. 

Nestler.  Sept.  p.  230. 

Questions  on  Ceramic  Decals,  BZ.  Sept. 

p.  181. 

Register  on  Multiple  Color,  BZ.  Oct. 
p.  132. 

Remove  Paper  Particles.  BZ.  July  p. 
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Screening  Felt.  BZ.  June  p.  178. 

Sign  Production,  BZ.  June  p.  180. 
Unsharp  Prints,  BZ.  Dec.  p.  142. 
Wants  to  Add  Screen  Process.  BZ.  Oct. 
p.  132. 


SELLING 

Better  Sales  Through  Better  Manag^ 
ment,  Harry  T.  Gardner.  Dec.  p.  26. 
The  Big  Side  of  Little  Orders.  Scott  W. 

Ryall.  June  p.  190. 

How  to  Sell  More  Printing.  Feb.  p.  188. 
Idea  to  Get  Dairy  Business,  Charles 
Broad.  Sept.  p.  228. 

Print  Name  Labels  on  Gum  Stock 
Waste,  Michael  J.  Michaels.  Oct.  p 
162. 

Self-Service  and  the  Printer,  OMF. 
Feb.  p.  84. 

Selling  vs.  Peddling.  POG.  Feb.  p.  60. 
You.  Too,  Can  Get  That  Menu  Busi¬ 
ness.  C.  Thomas.  Feb.  p.  184. 

STEREOTYPING 

Advantages  of  Slitting  Large  Areas  of 
Felt.  JG.  Feb.  p.  ITO. 

Backing  Paper  Protection.  JG.  Dec. 
p.  160. 

(Jast  Plastic  Printing  Plates.  JG.  July 

p.  61. 

Cast  Stereos  .095"  Thick,  JG.  Feb.  p. 
160 

Castable  Stereotype  Mats.  JG.  Aug.  p. 
37. 

Changes  of  Gas  Supply  with  Kemp 
Heating.  JG.  July  p.  61. 

Coated  Cork  Molding  Blankets.  JG. 
May  p.  1%. 

Compression  Property  of  Mats.  JG. 
Aug.  p.  37. 

Designs  Stereotype  Plate  System.  Feb. 
p  192. 

Dripping  Metal  Spout.  JG.  Jan.  p.  172. 
Dust  Contaminates  Metal.  JG.  Aug.  p. 
37 . 

Effect  of  Mat  Coating  on  Face  of  Ster¬ 
eotype  Casting,  JG.  Jan.  p.  172. 

Flat  Mat  Buckles.  JG.  July  p.  61. 
Formula  for  Stripping  Mats.  JG.  Feb. 
p.  160. 

Gummed  Tapes,  JG.  Oct.  p.  193. 
Halftone  Height  in  Form.  JG.  June  p. 
54. 

High  Printing  Surface  Edge,  JG.  June 

Mat  Density,  JG.  Feb.  p.  160. 

Mat  Shrinkage.  JG.  Apr.  p.  182. 


Metal  Level  Indicator,  JG.  Mar.  p.  178. 
Metal  Pump  Spouts,  JG.  Mar.  p.  178. 
Moisture  Content  of  Mats.  JG.  Dec. 

p.  162. 

Molding  Packless  Mats,  JG.  Nov.  p. 
172. 

Muslin  Cloth  or  Kraft  Paper  far  Mold¬ 
ing  Mats.  JG.  Sept.  p.  202. 

Noisy  Vacuum  Pump  on  Former.  JG. 
Apr.  p.  184. 

Oiling  Surface  of  Casting  Members. 
JG.  May  p.  188. 

Plate  Bevels  on  Guillotine,  JG.  Feb.  p. 
160. 

Plate  Thickness,  JG.  Oct.  p.  193. 

Plating  Hooks,  JG.  June  p.  54. 
Recessed  Casting  Bars.  JG.  Nov.  p.  174. 
Sinks  on  Cast  Surfaces,  JG.  May  p.  190. 
Smashed  Surface  on  Plates.  JG.  Jan.  p. 
174. 

Spout  Opening  of  Metal  Pump.  JG. 
Nov.  p.  172. 

Spreading  Imprint.  JG.  Apr.  p.  182. 
Stereo  Mat  Compression.  JG.  Sept,  p 
202. 

Stereotype  Matrix  Paper  Properties. 

Joseph  Goggin.  Dec.  p.  36. 
Tempiutick  Temperature  Testing.  JG. 
Sept.  p.  202. 

Thin  .055"  Underlay  Base,  JG.  Oct.  p. 
192. 

Trimming  Page  Mats  for  Color  Print¬ 
ing,  JG.  Sept.  p.  202. 

Wedge  In  Metal  Spout  Opening.  JG. 
Oct.  p.  192. 


TYPOGRAPHY 


The  Makings  of  Good  Typography, 
Walter  F.  Schultr.  July  p.  26. 
Pastime  Printers.  POG.  Oct.  p.  180. 
Typographic  Freedom.  POG.  July  p. 


Typography  No  Longer  Messy,  OMF. 
May  p.  142. 

What  Price  Advertising  Typography?, 
POG.  Sept.  p.  212. 


T 


WEB-OFFSET 

How  Web-offset  Can  Serve  the  Pub¬ 
lishing  Industry,  B.  D.  Chapman. 
Sept.  p.  80. 

The  New  2ra  of  Web-offset,  Andrew 
P.  Monroe.  Jr.  Apr.  p.  66. 

Newsprint  Color  by  Web-offset,  Wil¬ 
liam  E.  Mayer.  Jr.  Mar.  p.  72. 
Report  on  Web  Offset  Section  Meeting. 
June  p.  104. 

A  Switch  to  Web-offset.  Lucius  B. 
Morse.  Dec.  p.  66. 

They  Added  Offset  —  Sales  Doubled. 

Edward  R.  Lucas.  Feb.  p.  76. 

What  to  Add  to  a  Web-offset  Press. 
Jack  Hodes.  Mar.  p.  66. 


THE  GRAPHIC  ARTS  MONTHLY  •  DECEMBER.  1960 


233 


Brides  are  careful  shoppers.  They  love  to  save— but  they  want  qual* 
ity  first  and  foremost.  Regency’s  new  advertising  campaign  is  bring¬ 
ing  them  in  to  look  at  the  Flower  Wedding  Line— Regency’s  unique 
combination  of  quality  and  economy  is  completing  the  sales. 

With  Regency  ads  scheduled  right  round  the  calendar  in  Modern 
Bride,  Bride  &  Home,  Bride’s,  Glamour,  Mademoiselle  and  Sunset 
Magazine,  the  demand  for  the  Flower  Wedding  Line  will  grow  on 
and  on.  And  Regency  sends  customers  for  fine  Raised  Letter  Wed¬ 
ding  Stationery  direct  to  your  door! 


R«m«mb*r,  you  got  a  full  50%  diuount  with 
Rogoncy.  You  con  bo  SURE  of  48-hour  procotting 
of  ovory  ordor,  rogordlots  of  tizo.  So  sond  for  your 
Flowor  Wodding  Lino  Catalog,  plus  a  boautiful 
4-<olor  window  display  today.  Thoy'ro  both  FREE  I 


REGENCY  THERMOGRAPHERS 


28  WEST  23RD  STREET 
MEW  YORK,  MEW  YORK 


225  WEST  OHIO  STREET 
CHICAGO,  ILLINOIS 


13212  SATICOY  STREET 
MORTH  HOLLYWOOD,  CALIF. 


INVITATION  ACCEPTED ! 


Bridei-to-be  from  coast  to  coast  are 
eyeing  and  buying  the  nationally  advertised 


FLOWER  WEDDING  LINE 


4 


Classified  Advertising 


Writ*  to:  Robert  B.  Dowm,  Clattifled  Advertising  AAanager, 

Graphic  Arts  AAonthly,  608  S.  Dearborn  St.,  Chicago  5,  III. 

,  jpc  *  S3.75  per  ogote  line,  $S0.00  per  inch  per  issue. 

^  ■  $3XX)  per  agate  line,  $40.00  per  inch  on  a  12  insertion  contract. 
Approximately  36  characters  of  body  type  to  the  line. 

If  credit  has  not  been  established  with  us,  pleosa  send  remittance  with  order. 
CLOSING  DATE  ...  21st  of  month  preceding  issue 


Index  of  Classified  Headings 


AMtato  LamiMtixi  . 

ACkMlVM  . . 

AAvartlsIaf  . . 

AcMrts.  OMUn  WenM . 

Aeetimsf— ts  _ 

Art  Wark  A  Ceto.  _ 

■mImm  Caret  . . . . 

Batlaatt  Opptrtunitits  . 

Caltaiart  . . . 

Celtaear  Hailiae  Wraepara.. 


Dlat  aae  Dia  Cattlai  .  . 
DIat  (Staal  Rala)  _ 

Eatalt _ 

Eavalapaa  — . . 

EaalpaiMrt  tar  Bela. . 

Eealpaiairt  Waatae  . . 

FaWiai  Maahiaat  . . 

Gallay  Cabiaats  and  Gallayt. 

Gaeia  Plat  _ _ _ 

Gaaiailai  . . . 

Hale  Waatad _ 

Ink  (Matallle) _ 

Ink  Addltlvaa  _ 

Inatractlaa  . . . . 


GAM  is  FIRST! 


3  times  that  of  the  next  highest  publication  in 
the  field. 

•  Most  AdvartiaartI  In  1959,  GAM  ron  2,431  pecea 

•  Moat  EXCLUSIVE  Advartiaars  of  poM  notional  odvortlaine. 

•  Mott  Adrortitara  Runnlnp  Mult’pla  Paget 

•  Mott  Oottlflad  Advartiaing  GAM  hat  aarnad  that  laodorthlp 

•  Mora  DEALER  ADVERTISING  Than  .  .  .  loading  in  odvartiting  val* 

All  Other  Printing  Madia  Combined  uma  for  more  than  20  yoert. 
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. . 2$2 

Ltodt,  Bhigt,  RTelat...  . . . . 

. 2t2 

Lattarbaad  Daaigna  . 

Metricaa  . 

Mata  (Linatypa,  Ladlaw  A  Mana) . 

. 2B2 

_ 2B2 

. . 3B2 

Mamtrial  Cdrdt  . 

- . 2B2 

.  ...  791 

Mlahia  Vartl^  Balta... . .  .. 

Mithia  Vartiaal  Pratt  AttaabmantSL . 

Munillth  Parts  A  Seppliaa . 

_ 262 

. 263 

. 263 

MS 

_ _ 2tS 

-266 

Otlaat  Prtaa  Rapair  Sarvlta.... 

. 266 

. 263 

. 263 

263 

Rubber  Plataa  A  Bepplita. . . 

264 

164 

M4 

. 264 

BItuatiaaa  Waatad  . 

. 261 

Statia  Ellminatara  ._Md 

ana 

_ MS 

_ 266 

.MS 

. 266 

Mt 

266 

Wirt  Stitching  Eguipmant . . . tBd 

I 


Devoted  to  the  Graphic  ArU  loduttry  for  over  50  Tean 

ir  ACriATE  LAMINATING  J 

ACETATE  LAMINATING 
Can  be  done  profitably  with  the  Haas  Dry 
Process,  Continuous  Laminator  without 
inessy  adhesives.  Laminate  one  or  both 
sides  up  to  24"  width,  any  length.  12" 
model  also  available.  Write  today. 

HAAS  LAMINATOR  CORP. 

110  East  31st  Street,  New  York  16,  N.  Y. 
ROTOBOND  laminating  machines  use 
standard  acetate  films  for  lowest  cost,  high¬ 
est  quality.  Laminate  one  or  both  sides  up 
to  25"  wide.  Write  for  sample  and  informa¬ 
tion.  Rotobond,  Inc.,  Bound  Brook,  N.  J. 


CARB-N-SET  Penetrating  Glues.  “Grip¬ 
like  Samson— Smell  good  too.’’  Ready-to- 
use  for  all  kinds  of  business  forms.  Carb- 
N-Set,  3318  W.  2nd  St.,  Dayton,  O. 


For  over  10  years  THE  COMMA  has 
helped  printers  build  goodwill  among  cus¬ 
tomers  and  prospects.  Write  for  sanmles, 
prices;  Box  2645,  Sacramento  12,  Calif. 


MAILING  PIECES  for  the  printer.  Var¬ 
ied  selection.  Wayside  Press,  Interurban 

Bldg.,  Dallas,  Texas. _ 

HOUSE  organ  for  printers.  Slip  Sheets. 
Perry,  918  Yankee,  Middletown,  Ohio. 


GRC  MINIATURES  i  W  ^ 
REALLY  WORK  I 

spark  ideas— 
halp  you  sail  QM  ^ 
mere  printiiHI 

Us*  's«  ysMPisIt  .  .  eK  \  R 

Ssll  ’em  ts  eustomsrs.  \  1 

Authentic  -  Attenticn-  H  11^  \  11 
Gsttins  -  Lew  la  Cast.  ||  \\  \  \ 

Wide  MisetiM.  Write  ■  '\  I  ^ 
for  tamplse  and  pricoi.  V  ^ 

GRIES  REPRODUCER  CORP. 

■  44  Boaehweod  Ave..  New  Roehelle.  N  Y, 

NEW  Roehelle  3-8600 


PRINTERS: 

10,  20,  30,  40  and  240  lights.  Every 
business  a  prospect.  Repeats.  High 
quality,  low  prices.  Complete  sales  kit 
furnished. 

MATCH  CORPORATION  OF  AMERICA 
DEPT.  CB-120,  CHICAGO  32,  ILL. 


★  AGENTS-DEALERS  WANTED _ 

RUBBER  STAMPS,  made  to  order,  50% 
A  discount.  Request  type  chart  and  info 
^  Universal  RubMr  Stamp  Co. 

VUiBtSii  4718  18th  Ave.,  Bklyn.  4,  N.  Y. 

dbsk  sions 

eeei.eple»ee  -  MU  SAhUU 

C  WhPoer.  Wert  IprieiSeM.  Mw. 

BINGO-BEA.N'O  e<|pt.  &  supplies.  Penny 
Social  Cards.  WAR-PRESS.  Warwick,  R.I. 


PRODUa  OR  SERVICE,  GAM 
USUALLY  COVERS  IT  .  .  . 

"One  more  feature  I  like  obcut 
GAM  is  that  the  magozine  is  o  raai 
printers  classified  ad.  If  you  are  look¬ 
ing  for  a  product  or  service  in  the 
Graphic  Arts,  GAM  usually  covers  itl" 
. . .  Cecil  A.  Wray 

Transe  Envelepe  Co. 
Chicago,  III. 

Um  gam  Classified  Rtdaleiiy 


GAM  CLASSIFIED 

Your  monthly  "Buying  Guido" 
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froo  attractive 

11  CC  44  PAGE  SAMPLE  BOOK 

of  over  200  Actual  samples  of  Social 
and  Commercial  blank  forms  for  your  own  printing 
featuring  the  new  “Slim"  deckle  edge 
Weddings,  Informals  In  White  and  Colors 

Every  alert  printer  and  stationer  should  have  this  most  complete  line  of  BLANK 
FORMS  in  Weddings,  Anniversaries,  Confirmation,  Engagement,  Liturgical, 
Informals,  Thank  you’s.  Reception,  Birth  Announcement,  Sympathy  Cards,  aa 
well  as  a  full  line  of  all  sizes  in  Social  and  Commercial  Announcements,  Busineas 
Cards  and  Boxed  Stationery  and  Plain  and  Decorated  Napkins  for  Personalizing. 
Sell  the  famous  ROYAL  LINE — finest  quality  in  new  White  stocks — excellent 
craftsmanship— neat  packing— quick  service  plus  lowest  prices  and  quantity  dis¬ 
counts  with  PREPAID  transportation  on  special  orders. 

WHITi  NOW—^it  yoyr  bvsinets  stafleiiery  for  this  fine  line  PRfl 


ROYAL  PAPER  PRODUCTS  CO.-OEPT.  B-3949  W.  DIVISION  ST..  CHICAGO  51,  ILL. 


i,  ANNOUNCEMENTS 


WEDDING  CAKE  BAGS 

Btautifully  printed  in  Two  Colors 

For  Monogramming  or  Imprinting 

Writ*  tor  sompfes  and  prices 

Papercraft  Inc. 

3920  Ne.  Tnd  St.,  Milwcnikee  12,  WIs. 


I  it  ANNOUNCEMENTS 


Where  to  buy  it? 

See  page  235 

INDEX  OF  CLASSIFIED 
HEADINGS 


100%  Coverage 


TIT  LATEST  LITURGICAL  STYL 

Wl#  T1 0"^  New  "SLIM"  Designs  •  PardMiMiit  •  nnkAI 

W  W  Groduotionr  •  Cut  Cords  •  largest  stock  In  m 

_ I  AMiwoi’iyn?im<Arrc  '*•**  *  ^  “"p'**  lot  prinii 

■no  ANNUL' INt,ElnE.nlT5  Srilllont  Vellum — Frostoleen — Iridescent. 

ixcn.  PAPER  CO.,  25  S.  Dosploinos,  Chicago  6,  Illinois,  FR  2-1996 


LATEST  LITURGICAL  STYLES 

New  "SLIM"  Designs  •  Parchment  •  Plnli6Mueu 

Graduations  •  Cut  Cords  •  largest  stock  in  middle- 
west  •  Pree:  64  pages  of  samples  for  printing  • 
Srilllont  Vellum — Frostoleen — Iridescent. 
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THERMOGRAPHED 

WEDDING  INVITATIONS 

'One  Gold  Embossed  Keepsake  with  Every  Invitation  Order 

FREE  DELIVERY  ON  PREPAID  ORDERS 

OrO«rt  yowrf  In  40  haws 
Wrifn  fnr  frnn  Albmm  on  yoor  lottorfcood 

Thermographers  Corp. 

»7*  Franklin  Ava.  Brooklyn  25,  M.  Y, 


PHOTO 
ENGRAVING  CO. 


118  S.  5«t  ST.  •  BOX  1135  •  PADUCAH  K  Y. 


PiMM  artlM  thlt  It  not  a  aaw  twopaay. 
Thlt  It  tiM  ttaipa^  ftroiarly  aaaiad  Brandt 
Pkata  A  Eb|.  Ct.  Tha  aana  hat  baan  tbantad 
ta  avald  aanfotlan.  Wa  ara  nat  a  naw  tan- 
pony  hot  hava  baan  In  tha  nail  trdtr  an- 
■rawlnt  botinatt  tinea  ISM.  Thankt  ta  all 
aar  euttanart  far  yaor  tantlnnad  patranapa. — 
Jahnny  Bax.  Owntr. 


1 


AC® 


FASTEST  POWDERLESS  ETCHING 
SIX  SQUARE  INCHES  $1.65 


FLUSH  MOUNTED  •  POSTPAID 
LINE  CUTS  OR  HALFTONES 
COMPLETE  STOCK  CUT  CATALOG 
WITH  5000  ITEMS  FREE  ON  REQUEST. 


P.  O.  BOX  2038  •  TYLER,  TEXAS 
SIRVINC  :it<(  Graphic  arts  industry  ii  ritRS 


ONLY 


'/o  ool  M  1*A  IrsoK 

60  or  85  Scroan 
Unmounted 


Sand  Dummy  Package  and  Cut 
Spacificationt.  1  Week  Delivery. 


I  NUIART  SERVICE  •  Box  711  Donvilla,  III  ^ 

STOCK  CUTS 


ISd  up.  36-Pace  Catalor  Free. 
Cardiiial-^9  W.  19th  St.,  New  York 


STOCK  CUTS.  Send  $1  (refund  on  first  or¬ 
der)  for  48  pg.  cat.  Orig.  xinc  cuts  mounted. 
Quality  guar.  10%  disc,  orders  over  $15. 
Gen’l  Cut,  1-A  Manor  Rd.,  Livingston,  N.J. 


... 


II 


where  to  buy  it? 

See  page  235 

INDEX  OF  CLASSIFIED 
HEADIUGS 


238 


DECEMBER,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


ART  SERVICE 


SERVICES,  INC.  •  120  WALNUT 


Commercial  printing,  full-line  stationery, 
office  machines.  Gross  over  $80,000.  Grow¬ 
ing  industrial  city,  20,000,  Virginia.  $10,000 
cash.  Owner  retiring.  Box  5743  c/o  GAM. 


★  MISINI55  CAKDS _ 

BUSINESS  CARDS — 2  million  in  stock, 
1  on  or  2  on  white,  $1.00  per  M  (min.  order 
20  M  asstd.).  Samples  avail.  Dept.  GAM, 
Saratoga,  883  W.  Balto.  St.,  Balto.  1.  Md. 


EMBOSSED  Bus.  Cdt.  $2.«0  per  M.  Black 
or  Blue.  $3.75  per  M,  2  Color — $2.10  per 
M.  Flat.  Prepaid — send  for  Catalog. 

Penn  Press.  Dept.  G,  722  B’way,  N.  Y.  3. 


If  you  can  invest  $30,000  and  assume  man¬ 
agement  of  expanding  printing  business 
grossing  $200,000  in  Mid-Atlantic  State 
write  Box  5762  c/o  GAM. 


For  sale — Job  shop— weekly  newspaper  in 
Canadian  Rockies  resort.  Shows  34%  return 
on  $55,000  gross.  Banff  Crag  &  Canyon, 
Banff,  .Mberta,  Canada. 


For  Sale — Commercial  Job  Shop — Letter- 

Gross  25.000 — Fast  Growing  Florida  East 
Coast  City — Owners  health  necessitates 
selling.  P.  O.  Box  5765  c/o  GAM. 


FREE  USE  OF  50  M  STOCK  CUTS 
Bus.  Cds.  $3.85  per  M,  prep<l.  Send  for  cat. 
ROYALINE,  129  N.  12  St..  Phila.  7.  Pa. 


★  BUSINESS  OPPOKTUHITIE5 


One-Man  Print  Shop — $20,000  yearly  vol. 
Write  P.  O.  Box  652,  Mt.  Clemens,  Mich. 


For  Sale  in  central  Florida,  old  established 
letterpress  shop  in  growth  area.  Gross 
over  $66,000.  Good,  complete  equipment. 
Box  5770  c/o  GAM. 


■k  CALENDAR 


WHOLESALE  CALENDARS.  MATCHES, 
ADVERTISING  NOVELTIES  TO  THE 
PRINTER— Sell  your  regular  printing  cus¬ 
tomers  and  others.  Fleming  Calendar  Co., 
6535  Cottage  Grove,  Dept.  R.  Chicago  37. 


Books  on  printing  subjects  will  help 
you  in  your  own  work.  Also,  they  will 
give  you  a  knowledge  of  branches  of 
the  printing  industry  with  which  you 
should  be  familiar.  Write  to  GAM 
for  a  free  list  of  such  books. 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfg.  by  Pull  the  String  Mailing  Wrapper 
Co.,  813  E.  Pleasant  St.,  Belvidere,  III. 


Giv*  it  a 


>  H«p«  M  9mm  •rt  •nd  Niy^wt  Mrvk* 
HMt  AU  Of  TNI  TOOiS  f«r 

Isyvtfn  frmm  t*  tmmtpimfmd 


0  O  fm  tm^mr  iwWwf 


CM#  mnmmt  ymm 


—  The  Complete  Current  l$$ue 

TMs  h%mm  b  ymmrt  t«  umd  wilh  mm 

•trWift  m9fm€hm4  —  mmf  w«y  mt  if 


*m  m  fKis  miMf 

hm  UmlfAd  !•  HiAftA  wliA  Iiava 
•  iMEM  In  tfk«  kMf  tia  iwufKt. 

Attack  mmm  daWar  ta  lattarkaad  aad  mmii  taday  ta 


STREET 


MULTI 


AD 


ILLINOIS 


PEORIA 


A  ART  WORK  A  CUTS 


CUTS 


$10,000  to  $500,000 

Nawstapses.  Biadsriss.  Trad*  CMBt**itl*a 
0fft*t  Bask  PaMIsiMrt.  Priatiaa  aad 

Allltd  Oraglil*  Art*  ladustry 

CASH 

Fsr  txpaaslMi,  *a»ratlai  sMltal, 
ai*rt*r*.  d*M  **n**lldatl*a, 
l•*nl  and  l•*s•t;  all  M  statas. 
NATIONWIDE  INVESTORS,  INC. 

U  DEVONSHIRE  ST..  BOSTON.  MASS 
CApItal  7-S733 


i  24  444*  se*4fes  ' 

INTERSTATE 


PHOTO  mClAVERS 
p.o  sox  ISIS  •  STAMroao*  conn 
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Over  SO  style*— eizee  1%  x  IVt  to  21  z 
13V4 — one,  two,  and  four  colors.  Write 
for  free  catalog. 

GOES  HTHOORAPHINO  CO. 

42  W.  61st  ST.  •  CHICAGO  21.  lU. 


SULLIVAN  CALENDAR  PADS 
Scad  for  Catalogue 
Large  Selection  in  Stock 
SULLIVAN  PRINTING  WORKS  CO. 
1050  Gilbert,  Cincinnati.  Ohio 


CALENDAR  PADS 

V'aricd  sizes :  One-,  two-,  and  four-color. 
CataldR  and  sample  sheets  sent  on  re(|uest. 

JOHN  BAUMGARTH  COMPANY 
3001  North  Ave.,  Melrose  Park,  Illinois 


STOCK  SNAPFORMS 

READY  FOR  IMPRINTING 

O*  Wi  IMSSINT  to*  YOU  0 

FOR  EVERY  APPLICATION 

V 

W  *  I  T  I  to*  StICIS  SAMSliS 

HILL  BUSINESS  SYSTEMS 

P  O  14*  •  o.pl  PV  •  M«,.ao4  lllinoit 


ir  CARBON  FORMS  SERVICE 


CARBON  INTERLEAVED 

BUSINESS  FORMS 


WE  MANUFACTURE  BUSINESS  FORMS 
FOR  THE  TRADE  ONLY. 

WRITE  FOR  CATALOG  &  PRICE  LIST 


Midwest  Rotary  Maniforms  Co. 

‘Box  112  Coro,  Michigan 


|$T0PANDSH0PINGAM...| 

I  "As  you  con  well  imagine,  my  desk  i 
I  is  flooded  with  reading  material.  De-  | 
I  spite  this,  I  always  stop  and  'shop  | 
I  through'  Graphic  Arts  Monthly  when  | 

=  it  orrives."  I 

I  ...  Basil  L.  Walters,  Editor  | 

Chicago  Daily  News 

=  Chicago,  III.  1 

I  Us*  GAM  Classiflsd  Rsfularly  | 

rMIMMIIMIIIIIIIHIIIIIIIIIItlllillMillMIIIIIIIIMIIIIIIIIIIIIMIIIinillllllllliniir 


it  CARBON  PAPER 


SPECIFY 


one-time  carbon* 
sheets,  roU*,  proeetted... 
— i>  stock  and  made  to  order 

Mwd  for  (•talof  af  rfotifiM,  bImb  aarf 

FRYE  MANUFACTURING  COMPANY 

P.  O.  S«  tS*  Dm  MdMt  4,  IPM  Hu  AM  2-I2M 


ONE  TIME  SPECIALISTS 

-  FIND  OUT  ABOUT  OUR  R 
-  NEW  FLAT  CARBON  q 
L  WON’T  CURL,  EASILY  HANDLED,  T 
^  COLLATES  FASTER  L 

T  CARBON  WEB  CORP.  L 

P.  0.  Boi  1S91,  Cincinnati  1,0.  S 
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ACCUR  ATE  STEEL  RULE  DIE  MANUFACTURERS 


LAST  LONGER 
REQUIRE 

LESS  MAKE  READY 


2RW  2Ut  St  •  New  York  10,  N.  Y.  •  CHelsea  2-0860-1 


p*STEEL  CHASES*-] 

60  YEARS  of  making 
steel  chases  exclusively 

SANDBLOM  STEEL  CHASE  CO. 


426  South  Clinton  Stroot 
Chicago  7,  Illinois 


it  CHRISTMAS  CARDS 


Christmas  Card  Close-outs,  half  price  and 
less,  wonderful  values.  Williams  Paper, 
19  Hudson  St..  N.  Y.  C.  13. 


it  COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS 

FREE  SAMPLES 

FrfiUr*i  Take  trdara  la  yaar  aanMaaity 
Iran  yaar  Laaal  HIgli  Sekaala  S  Callaiaa 
far  Syriac  RraSaatiaa  layltatiaas,  llaak 
Oasifas— Taa  la  yriat, 

Csmplataly  Entravsd  or  Thanasarspliaa 
LIbaral  Disaauat 

Writa  aa  yaur  buslaats  lattarhaad. 
STAUDER  ENGRAVING  COMPANY 
4130  W.  Balwsat  Ava.,  Chliaas  41,  llllaalt 

it  CORDS  AND  TASSeTs  ~ 

CORDS— TASSELS— PENCI LS 
For  PROGRAMS,  MENUS,  etc. 
Colors  in  Stock.  Samples  on  request. 

MANUFACTURERS 
HOFMANN  O  LEAVY,  INC. 

828  Broadway  New  York  3,  N.  Y. 
CORDS,  TASSELS  6  RIBBONS  for  Manus, 
PROGRAMS,  CALENDARS,  etc.  METAL 
TIPPED  ELASTICS  6  CORDS,  for  mounting 
&  carding.  Write  for  samples,  prompt  serv> 
ice.  Linet  6  Epstein,  22  W.  Madison,  Chgo.  2. 

G.  HELM  US  &  SON,  INC.— Cords  ai^ 
tassels  made  to  order.  Program  pencils  in 
stock.  Prompt  service.  Samples  mailed 
upon  request.  648  Broadway,  New  York. 


GAM  CLASSIFIED 

Your  Monthly  "'Buying  Guide" 


BUY  YOUR  DIES  FROM  THE 
PIONEERS,  SINCE  1900 

J.  A.  RICHARDS  C0,KALAMAZ00 

"DI-KRAFT"  PRINTERS  SERVICE 

Steel  Rule  Cutting  Dies  —  for  Folding 
Boxes,  Labels,  Cutouts.  Write  for  estimate. 

P.  O.  BOX  805,  SOUTH  BEND,  IND. 


For  fast  service — Low  cost  cutting  dies — 
contact  Prose  Die  Co.,  1635  N.  Leclaire 
.Ave.,  Chicago,  Ill.  NA  2-3895. 


■it  DIES  (STEEL  RULE) 


STEEL  RULE 

CUTTING 


•  (N  •  tmrr  ^  mm  hmm  bibmiM. 

^  mt  omtrme^mmfr  memmey  —  m04e  femBy  dmu,  • 

*  mtueumo  •»  009. 

^  tm  out  ••voh  mmmuh  —  uygotHt  mOt  wirmmd  « 

*  —  pewmkoot4. 

•  90  mt00t  •  loiyfR  p»<0  deni. 

^  ^  lelephon# 

SUTPHEN  &  SUTPHEN  HUIbarry 

.440  N.  ElsUa  Av*.  Chicaas  30  3-0123 

Fussy  abeut  your  die  work.  Then  have  it 
made  by  your  fussy  diemaker  COLUMBIA 
STEEL  RULE  DIE  CORP.,  270  Lafayette  St., 
New  York  12,  N.  Y. 


SPRINGFIELD  STEEL  RULE  DIE  CO. 
Fast  service — Serving  The  Greater  Midwest 
WILHOIT  BLDG.  SPRINGFIELD,  MO. 


GAM  CLASSIFIED 

Your  Monthly  "Buying  Guide" 
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ACCUR  ATE  STEEL  RULE  DIE  MANUFACTURER 


LAST  LONGER 
REQUIRE 

LESS  MAKE  READY 


M 


W.  21st  St,  »  New  York  10,  N.  Y.  »  CHelseo  2-0860-1 


f^jAAAkK\i^ 


it  DIES  (STEEL  RULE) 


RICHARDS*  ORIGINAL 
TAPERED  THROAT 
Self  Cleaning  Punches 
We  Mke  ell  kiids  of  PmkIms 
Tabslir  Cap  Steel  lale 

SCIENTIFICALLY  TEMPERED 

J.  A.  RICHARDS  CO. 

Kolamaxee  13F,  Mich. 


EASELS — 4”  SINGLE  to  36"  DOUBLE 
IMMEDIATE  STOCK  SHIPMENTS 

H.  F.  &  L.  N.  Bitterlich,  2309  SW  62nd  Crt. 
Miami  55,  Florida 

Line  Dies  &  Die  Cuttinjf  Service 


EASELS — Carried  in  stock.  All  sizes  from 
3)4"  to  18  inches — single  and  double  wing. 
Will  quote  on  special  designs.  Min.  $10. 

THE  STONE  CONTAINER  CORP. 
4625  Red  Bank  Rd.  Cincinnati  27,  Ohio 


IMMEDIATE  DELIVERY  on  Single  & 
Double  Wing  Easels  up  to  20". 

Schneider  Psinting  Co.,  Palmyra.  Pa. 


ENVELOPES 


^  LOOK  FOR  THIS 

agfl  TRADE  MARK 


for  your  assurance  of 

CROWN  QUALITY  BRILLIANT 
BLUE  WHITE  ENVELOPES 

Wove.  Vellum,  Rag  and  Plain  Bond.  In 
White  and  Colon.  A  full  ranee  of  sizes  In 
Commercials,  Officials,  Baronials,  Booklets. 
Coins,  Open  Ends,  Converted  from  MEAD 
Briliiant  blue  white  stock  with  high  opacity 
and  built-in  humidity  resistance.  High  cut 
flaps  requiring  no  make-ready  with  highest 
quality  seal-grip,  fast-gumming.  Packed  in 
MEAD  bonded  high  humidity  cartons. 

Insist  on  Crown  quality  envslopes 
manufactured  by  VANMAR. 

Ask  your  paper  merchant  today  for  Crown 
quality  envelopes,  or  write  us  for  the  name  of 
your  local  Crown  quality  envelope  merchant. 


VANMAR  CO.,  INC. 

430  Southern  Blvd.,  Bronx  55,  .N.Y. 


A  ENVELOPES _ 

Printed  &  unprinted  envelopes.  Trade  work 
only.  Fastservice.  Freelist.  Barth  Envelope 
Co.,  116-03  14  Rd.,  College  Point,  N.  Y. 


Envelopes  24  sub  WW  644  reg  $2.70  m: 
wind  $3.75  m;  10  reg  $3.99  m.  WE  PAY 
FREIGHT  25  m  lota  East  of  Miss,  allow¬ 
ance  West.  Free  catalog.  Md.  Env.,  Dept. 
GAMB,  2  Callender,  Baltimore  1,  Md. 


EnvalopM  Plain  tr  Printed  4-5  days  sarviea. 
Trade  price  list.  Long  Island  Envalopa  Co., 
8806  Van  Wyck  Blvd.,  Jamaica  18,  N.  Y. 


Envelopes:  24  sub.  WW  #6^ — $2.30  M. 
#10 — $3.30  M.  lots  of  10,000  assorted. 
Printing  80d  extra.  Trade  Protection. 
Hudson  Env.,  65  Fourth  Aye.,  N.  Y.  C.  3. 


it  EQUIPMENT  FOR  SALE 


7/0  74"  Miehle  Unit 
84"  Seybold  Paper  Cutter 
20-ttation  Gatherer  &  Stitcher 
8-stolion  Mocey  Collator 
8-itation  Curry  Mendes  Collator 
50-stalion  A&M  Collator 
ATF  Groen  Hornot  Wob  Fod  Unit 
4-col.  Harrison  Rot.  Fr.  &  Collator  26" 
LInotypos,  Modols  S,  8,  14,  26,  31 
6/0  TC  &  3/0  TC  Miohio  Units 
Small  cuttors  &  feldors,  all  sizos 
Multiliths,  ovory  model  on  our  floor 


ABILin  SERVICE  CO. 

700  S.  Dearborn  St. 


•  HA  7-3]il 
Chicago  5,  III. 


ALL  SIZES  Rebuilt  cylinder  presses,  job 
presses,  Kelly  presses,  Klu^e  units.  Miller 
units,  Thomfson  presses.  Linotypes,  loter- 
types.  Complete  plants,  bought  and  sold. 
GRAPHIC  MACHY.  EXCHANGE.  Inc., 
66  Prince  St.,  Brooklyn,  N.  Y. 


QUALITY  USED  VARI-TYPERS 
Most  Models.  Overhauled  by  Vari-typer 
specialist.  Brechlin,  1826  Foster,  Chgo.  40. 


Books  on  printing  subjects  will  help 
you  in  your  own  work.  Also,  they  will 
give  you  a  knowledge  of  branches  of 
the  printing  industry  with  which  you 
should  be  familiar.  Write  to  GAM 
for  a  free  list  of  such  books. 
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OFFSET 

HARRIS  LTV  17x22;  LTN  22x34; 
EBCO  22x34;  LTP  22x34  T/C; 
LSC  35x45  S/C;  35x45  T/C; 
46V2x68Vi  T/C 
MIEHLE  61  Two-color 

LETTERPRESS 

MIEHLE  6/0  two-^olor  70"  unit 
MIEHLE  5/0  PERFECTOR 
MIEHLE  41  two-color,  chain  dal. 
MIEHLE  46"  two-color  auto. 
MIEHLE  56  Unit  chain  del. 

MILLER  TY  27x41  two-color 
CLAYBOURN  36x48  sheet  fed  T/C 
MIEHLE  No.  4  unit,  29x41 
MILLER  Simplex,  20x26 
MIEHLE  Verticals  Mod.  45 


J.  SPERO  &  CO. 


BINDERY 

x34;  Seybold  Cutters,  44"-50"  Precision 
T/C*  Oswego  38"  auto  clamp 
T/C;  CLEVELAND  AUTOMATIC  FOLD- 
■ERS  Models  O,  19x25;  00,  22x 
28;  M,  25x38;  K,  39x52 
Smythe  No.  2  automatic  casemaker 
Murray  triple  liner  and  head  bander 
Sheridan  20  pocket  gathering  ma¬ 
chine  12x16  with  side  stitcher 
&  covering  machine 
28  Pocket  gathering  machine  9x12 
Lanston  Vertical  Photocomposing 
machines  68"  &  48" 

Brown  whirlers  28x38";  47x55"  & 
I  T/C  60x80" 

I  Macbeth  6r  Pease  arc  lamps 

Vandercook  offset  proofpress 
22x34" 

549  WEST  RANDOLPH  STREET 

PHONE  ANdover  3-4633  •  CHICAGO  6,  III. 


ir  EQUIPMENT  FOR  SAIE _ 

DAVIDSON  PARTS 

New  parts  for  all  old  and  new  Davidson 
Models  221,  241.  Folders  121.  129,  133. 
Late  Model  14  x  20  Multilith  available. 
Kaminer,  32  Ferry  St.,  New  York  City  38. 
Ll.NO  ■  INTER  -  LUDLOW  -  MONO 
mats  bought  and  sold.  Over  1,000  fonts  for 
imediate  delivery.  Proofs  on  request.  Send 
for  latest  list.  Also  magazines,  new  and 
used.  Mike  Carbone,  617  Cherry  St.,  Phila¬ 
delphia.  Pa.  MArket  7-0702. 

REBUILT  1  YEAR  GUARANTEED 
Address^raph — Speedaumat — Wiott 
Machines — Supplies — Embossing 
Tying  Machines — Pitney  Bowes — Sealers 
Folders — Letter  Openers— Duplicators 
Dept.  G,  MAILERS,  40  W.  1 5  St.,  N.Y.C.  1 1 


PURCHASE  THROUGH  GAM 

“I  hove  mode  many  purchases 
through  GAM  advertising." 

.  .  .  Thomas  S.  Lewis,  Pres. 
R.  T.  Lewis  Co. 
Pittsburgh,  Pa. 

Um  gam  Clatsiflsd  Rsfularly 


■k  EQUIPMENT  FOR  SALE 


WRAPPING  MACHINE  ■ 

AatonaHc  —  Lyach  •  Horpac  —  Made!  E  —  ■ 
Wraps  ap  ta  1000  Packages  per  hear.  Ei-  ■ 
celleat  ccaditioa— Hay  be  seea  ia  ipera-  j 
tiea.  Mai.  size  10"  i  15”  i  5".  Hia.  ■ 
size  5"  z  7"  z  ; 

PRICED  AT  $5 500.00— OR  ■ 
50%  OF  REPLACEMENT  COST  ! 
AS  IS,  F.O.B.  OUR  FLOOR  I 

PERRY  PRINTING  COMPANY  ■ 

1025  EAST  FOURTH  AVE.,  FLIRT  2,  MICH.  ! 

I. . - . . ! 

MONOTYPE  Equipment  of  all  kinds 
bought  and  sold.  Send  for  list. 
CHICAGO  MONO  MAT  SERVICE 
4711  W.  Byron  Chicago  41,  IlL 

VANDERCOOK  PROOF  PRESSES.  REBUILT. 
#1,  #17.  #25,  #219,  #232,  #317  power, 
#320,  #325.  Charles  Germain  Co.,  25 
West  15fh  Street,  New  York  11,  N.  Y, 
Varitypers,  Multiliths,  Folders,  IBM  mim- 
eos,  etc.  Reasonable.  All  Languages  Co., 
(GA),  119  W.  23rd,  N.Y.C.  11.  CH  3-8086. 

GAM  =  100%  Coverage 
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PRESS 

CLEARANCE 

27  X  41  TT  MilUr,  SN  •121, 

Ptttwar. 

21  X  21  SW  MilUr,  SN  10142. 

Can  ba  laaa  U  aparaliaa. 

NrUad  ta  tall. 

2—22x21  Mlahla  Harixaatali. 
2 — 2/0  Mlahlat,  wltk  Cratt 
Faadar  aad  Ext.  Dal. 

n  Miller  #707(,  27i41  TC 
SY  Hiller  #4735,  27x41  1C 
SU  Hiller  #1417.  20x24-10 
yrs.  old 

V-50  Hlehle  #14009 

V-45  Hlehle  #7741 

No.  2  Kelli  #1050,  22x34 

BINDERY 

CLEARANCE 

2-Dexter  Folders  Model  101 
(42x57)  Reasonabli  Priced. 
1—20x44  HcCala  Cover  Folder 


MIEHLE  ore  Ualt 

Oaa  ba  taai  la 
aparatlaa 


Chala  dallvary,  4.0 

Oaaraataad 

SI2,500 


21x10  MILLER 
ERGO— Rabailt 
Raady  ta  Dallvar 


— 23x36  LTT,  4  years  old.  Like  new. 

1—52x76  2/C  Harris  LTL 
I — 42  X  58  LTL  2/C  Harris  Offset  Press,  Exc. 

—50  X  72  2/C  Harris  A.C.,  LTR 

— 42  X  58  Harris  Offset  Press  . . $25,000 

— 42  X  58  Miehle  2/C — Late  Style 


•Seadon  *6  ^reetin^d 


Our  best  wishes  are  herewith  extended  for  a  safe,  happy  holiday  season 
and  a  continued  prosperous  New  Year. 


Narrte  LTY  4-Color  54x76 
Harris  LTS  4-Color  51x73 
Harris  LTL  2-Color  43x59 
Harris  LSJ  42x58  1 -Color 
Harris  LSK  42x58  2-Color 
Harris  LSC  26x40 
Harris  LST  2-Color  36x48 
Harris  LSS  1 -Color  23x36 
Harris  LTN  1 -Color  23x36 
Harris  LTP  2-Coior  23x36 
Harris  LTW  1 -Color  23x30 
Harris  LTC  21x28 
Harris  LTV,  LTG,  LSB  17x22 
Harrto  LSQ  26x40 
Harris  22x34— $1750 
Miolilo  54x76  4-Color  Offset 
Mlohlo  42x58  4-Color  Offset 
Miehle  36— 1C  AC 
Mlehle  41— 1C  AC 
Miehle  41— 2C  AC 
MIehU  49— 2C  AC 
ATP  14x20  AC  Rebuilt 
ATP  17x22  AC  Rebuilt 
ATP  22x29  AC  Rebuilt 
ATP  36x48  Mann  1C 
OavMson  10x14  241 


Cottrell  54x79  5-Color 
Miehle  27x41  Chain  1 -Color 
Miehle  22x29  2-Roller 
Miehle  OTC  42x56  2-Col.  Auto. 
Miehle  2/0  42x56  1-Col.  Auto. 
Miehle  4/0  46x62 — Prtg.Auto. 
Miehle  Vertical  V-50-45-36 
Miehle  56  1-Col.  Chain 
Miehle  6/0  2-Col.  A.C. 

Miehle  4/0  Cross  Feeder,  Ser. 

#10,000 

Miehle  Rotary  61  2-Col.  Exc. 
Miehle  5/0  A.C.  Feeder  Del. 
Miehle  7/0  Cutter  fr  Creaser 
Miller  TY  27x41  2-Col.  Rbit. 
Miller  SY  27x41  1-Col.  Rbit. 
Miller  SG  20x26  1-Col.  Rbit. 
Miller  SU  20x26  1-Col.  Rbit. 
Miller  TW  21x28  2-Col.  Rbit. 
Miller  SW  21x28 
Kluge  12x18  AC 
Heidelberg  10x15  &  12x18 
#8  Linotype 

33"  Oswego,  fully  auto,  power 
cutter 

#31  Lino— exc.  cond.,  AC  mo¬ 
tor,  mats,  mags.,  etc. 


21  x  28  SW  MIUER 
Osly  8  yrs.  sM.  Lika  Rev. 

Caa  bs  sssa  la  spsralisa. 

MIEHLE  CUTTER  8  CREASER 
MsdsI  2IL  12x41 
AC  IF  Faedsr 

MIEHLE  41—21x41  2/C 
4C — Chala  Del.  Sts  Oparatlag 

22x14  HARRIS  AUTO.  SICSC 

2Sx4C  LSQ  HARRIS 
Exs.  Csad.— AC 

3lx4C  LSS  HARRIS 
Exc.  Csad. — AC 

2lxSS  LTP  2/C  HARRIS 
Sac  Opsratlag.  AC 

2/C  Mlsbls  esaiplots  aritb  4  pest 
Dsxtsr  tssdsr  I  sxt.  dslivsry. 
Csaipletcly  rsbsilt. 

3Sx4C  2/C  Harris  Offset  Prsss. 
lailt  apprsx.  1110. 

24"  ATP  Caaisra  ssaipletc  ulth 
vasasai  bask,  sallbratsd  Ians, 
laaip  earriars  A  laaips.  Priead 

_ ta  sail. _ 

40"  ATP  Praelslas  ealar  aaaiara 
eaaiplata  with  all  aaeastarlat  ta 
4a  ealar  as4  black  8  white. 


-----------PtfASE  SIND  ADDITIONAL  INFORMATION  ON  .  . 

□  Specific  machinery  _ _ 

□  We  are  interested  in  telling  _ _ _ _ 

□  Wo  have  ta  trade  _ _ _ 

□  We  want  yaor  free  appraisal  on  the  following _ 


if  EQUIPMENT  FOR  SAIE 


REBUILT  &  GUARANTEED 
STITCHERS 

Standard  Christensen  Pony,  16"  Face 
Plata 

#55  Special  Christensen,  26"  Face 
Plate 

#1  Christensen  Standard 
#1  Christensen  Heavy  Duty  7/16" 
Thick,  #18  Heads 

16"  Nat^l  Straight  Needle  Sewing  Mch 
#3  Smyth  Sewer 
#1  Smyth  Casemaker 

DEXTER  FOLDERS 

30"  x44",  #  189 
36"  X  48",  #189 
39"  X  52",  #189A 
42"  X  57",  #191A 
44"  X  62",  2  Par  after  2nd  fold 
40"  X  54",  Dbl  16-32  #103 
42"  X  56",  Dbl  16-32  DD104 
42"  X  56",  Dbl  16  only 
40"  X  54",  4  Rt  Angles,  late  Style 
News 

25"  to  56",  Single  fold 
62"  &  70",  Brown  Quad's 
50",  Brown  Double  16 
Cross  Feeders  for  all  types  Folders  and 
Presses 

Rebuilt  Lahnan  Air  Pumps 
Folder  and  Feeder  Parts  &  Service 
Stitching  and  trimming  attachment  for 
tape  folders 

Special  attachments  for  Tape  Folders 
Tear  out  attachments  for  Tape  Folders 

STOLP-GORE  CO. 

123  S.  Jefferson  St.,  Chicago  6,  III. 
TsIeabMa:  CEatral  6-2*5S 


FOLDERS  fr  FEEDERS 

Large  selection.  New.  Used  and  Rebuilt,  i 
BROWN  FOLDING  MACHINE  CO. 

3/07  Chester  Ave.,  Cleveland  14.  Ohio  j 

Strachan  &  Uenshaw  Bag-making  Machine 
for  sale,  equipped  with  2-color  Aniline 
Printer.  The  machine  has  also  a  Waxing 
Unit  and  a  1 -color  Rotogravure  Printer. 
This  is  a  unique  machine  for  versatility  and 
profit.  Best  offer  over  $9,000  v/ill  secure 
this  machine.  First  arrived,  first  served. 
International  Envelope  Ltd.,  7000  JLiche- 
laga  St.,  Montreal  5,  Que.,  Cana.la. 

Used  printing  equipment,  supplies.  Lot  .as 
is  $1975  or  by  item.  O’Tool.  Box  128, 
Hammondsville,  Ohio. _ 

WE  BUY  AND  SELL  ALL  KINDS  OF 
PRINTING  MACHINERY.  SPECIAL 
DEPT.  FOR  EXPORTS.  DILLER  PTG. 
MCHY.  CO.,  154  W.  26  St.,  N.Y.  1,  N.Y. 

GAM  =  100%  Coverage 


★  EQUIPMENT  FOR  SALE 


LITTLE  GIANTS 

2  Week  Trial  to  Acceptable  Firms 
Mtdalt  I-2-S-4-S-C  A  SamlaU 
AVAILABLE  AS  BEST  BUYS  IN: 

•  ExsIusivsIy  Improved  and  Robellt 

•  Rabuilt  •  Roeepdltionod 

Roputabla  Quarantao 

FREE  SERVICE  INFORMATION  TO  ALL 
Parti  for  Every  Model— Rebuilt  Atsembllee 
Superior  Servlee  — 22  Years  Spa<iallzatlaa 

JACK  L  POPKIN  &  CO. 

262MottSt.,N.Y.C.12  CAnel  6-3382 


DELETE  HAIRLINES  IN  YOUR  SHOP! 

154  min.  (avg.)  saves  34c-84c  “lino”  mat 
Full  Know-How  plus  improved  universal 
Mat  Jig,  $4,  ppd.  (Get  $1  local  item,  $5 
saves  1,000  mats)  Treated  mats  last! 

Satisfaction  or  Your  Money  Back! 
Mat  Jig,  4966  Hamilton,  Omaha  32.  Nebr. 
42"  fully  automatic  cutter,  brand  new  in 
factory  crates,  fully  guaranteed,  $4,300. 
Atlantic  Reproduction  Supplies  Co..  Inc., 
586  Main  .\vc.,  Passaic,  N.  J.  PR  8-5151. 


PROSPECTING  IS 
MORE  EFFICIENT 

THESE  DAYS 

A  buyer  doesn’t  want  to  shuffle 
through  sheets,  saved  folders,  phone 
books,  etc. 

For  the  latest  offers  In  printing 
equipment,  supplies  and  services,  he 
reads  the  efflclently  indexed  Classified 
Section  of  GAM. 

Here  he  finds  the  products  to  help 
make  his  buying  decision. 

GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  Sf.,  Chicago  5,  lllinoit 
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•See  Ryan  Before  Buyin 


SHEET  FED  OFFSET  PRESSES 

l7>/i'  X  22'/,'  MmIcI  OE  ATF  Chi*f  22. 

Ryax  Okayad  . S  7.500.00 

l7'/t'  X  22'/>*  Modal  MAC  Wabandorfar. 

Ryaa  Okayad  . . . $  S.2S0.00 

14'  X  20*  Modal  MP  ATF  Chlaf  20.  Ryan 

Okayad  . I  4.750.00 

14'  X  20'  ATF  Chlaf  20  Modal  MP.  Ryan 

Okayad  . . $  4.450.00 

23'  X  35'  Modal  LTP  Harrlt  2  Color.  Flaa 
yaar*  aid.  Wall  malntalnad  and  nov  op- 

aratinp.  AC  notort  . $27,500.00 

42'  X  Sr  Harria  I  Color  Modol  L8J.  Ona 

awnar.  A-l  aanditlon.  Rail  buy! . $14,000.00 

42'  X  5r  Miahia  61  2  Color.  Tap  ihapa! 
. . . . Priea  an  Applitatlaa 

SHEET  FED  LETTERPRESS 
10*  X  IS'  Chandlar  and  Priea.  Lata  itylo. 
tida  dallvary.  automatic  platan  praai.  Now 


prate  puarantaa  . . $  2.895.00 

14'  X  20'  Mlahia  Vortical  Modal  V-36. 
Complataly  rabullt  by  Mlahia.  Ryea  ra- 

caaditianad . . . . . . 2.995.00 

22'  X  28'  Na.  I  Rally.  Raady  to  |a . $  1.395.00 


ROTARY  LETTERPRESS 
47'  X  7l'/a'  5  Color  Cattrall-Claybourn.  In 
tap  thapa.  and  may  ba  toon  runnlnp. 

. . . . . . Prica  an  Application 

WEB  FED  LETTERPRESS 


SPECIAL 

94</a'  X  45'/.'  WIda  Wabandorfar  Par- 
faatar  with  foldar,  ribbon  typo.  Now 
1951.  Excallant  moch.  cand.  Avallabla 
Immadlataly.  Will  print  from  rubbar 
platac.  or  wrap-around  mapnatium  ra- 
llaf  platac.  Ryan  Okayad . $25.000.00 


WEB  FED  OFFSET  PRESSES 

SS'/c'  X  24'  Wida— 4  Unit  Wabandorfar. 

Opan  Wab.  4  oalart.  or  with  anpla  ban 
to  print  2  plus  2  or  3  and  I.  Chain  plla 
dallvary.  25  hp  AC  motor  and  cantrolt.  n- 
wlnd  unIL  Numaraut  tpara  parta.  PIV 

unit  at  the  infaad.  A-l  condition . $28,500.00 

IS'/i'  X  IS'  Wida  Wabandorfar  tinpla  unit 
parfactor  with  foldar.  Ona  color  aach  tIda 
and  faldt  to  a  4  papa  ?'/»'  x  ISVc'.  FIna 

far  handbillt.  Ryan  Okayad _ _ $  5.750.00 

8'/a'  X  14'  LPM  I  Color  opan  wab  Jab  pnat 
with  thaator.  Spaad  up  to  30,000  thaatt 

par  hour.  Ryan  Okayad . . $  3,500.00 

S'  X  14'  R.  Hoa  I  Color  opan  wab  jab  prate 
with  ihaatar.  Up  to  30.000  thaatt  par 

hour.  Ryca  raeanditlanad  . ....I  3.500.00 

l7'/i’  X  l2'/i'  Wida  Wabandorfar  2  talar 
opan  wab  Jab  prau  wUh  thaator  and  n- 
wlnd.  Two  colon  ana  tida  or  ana  color 
aach  tida.  Candltlan  paad.  Ryan  Okayad..!  5,750.00 
IT'  X  14'  Wida  Wabandorfar  2  calar  opan 
wab  afloat  pntt  with  ambattinp  nil  and 
thaator.  Excallant  for  rattaurant  placa 
matt,  lattarhaadt,  jab  work,  ate.  Tap  dual¬ 
ity.  Ryan  Okayad  . . . $12,000.00 

44$^'  X  20'  Wida  Wabandorfar  2  talar  opan 
wab  pratt  with  thaator  and  rawind.  Adapt- 
abla  to  chart  run  tabloid  tuburbaa  papan. 
cinulan  an  nawtpriat.  ate.  Goad  candl- 
tlaa.  Ryaa  Okayad . $12,500.00 


17^4'  X  24'/t'  4  Unit  “Milton”  opan  wab 
afltat  pratt  with  Stanford  unwind.  Idaal 
for  cireulatort  or  tabloid  nawtpapart.  A-l 

condition  . Priaa  an  Application 

ATF  Groan  Hornat.  At  abova  daaerlbad. 
but  without  rubbar  unlL  In  A-l  thapa 
and  in  aparatian  . $20,000.00 

OFFSET  CAMERA  AND 
PLATEMAKING  EQUIPMENT 

25'  X  36'  Brown  Whirlor  AC  Motor.  Top 

thapa  . $  275.00 

27i/i'  X  29'  Brown  Whirlor  Strip  Haatan. 

Variabla  Spaad  A.C.  Motor  . $  79.50 

64'  X  94'  Concolldatad  Vacuum  Printlnp 
Frame.  Power  oparatad  alavatinp  type, 
with  tank  and  auto.  pump.  AC  mater. 

Ryan  Okayad  . . . $  1.850.00  : 

21'  X  24'  RP  2IA  Ntt  An  Rapid  Printer. 

Combination  vacuum  printlnp  frpma  and  : 

an  llpht.  Damonttratar.  Now  apuipmant  | 

puar.  AC  only,  f.a.b.  Chicapo . $  410.00  c 

17'  X  23'  RP  I7A  Rapid  Printar.  Same  at 
abova  but  handlat  platac  far  pratt  tixat  • 

up  to  and  Includini  14'  x  20'.  Daman-  t 

ttratar.  Now  apuipmant  puarantaa.  AC  3 

only,  f.a.b.  Chicapo . $  335.00  | 

21'  X  25'  Rabartton  Vacuum  Prtp.  Fnma.  ; 

Modal  P  bench  typo.  Lika  now  eondi-  • 

tian.  AC  motor.  A  Ryan  Real  Deal.  Ryan  | 

Okayad  . $  218.75  I 

3r  X  OS'  ATF  Vacuum  Frama.  Modal  6  1 

alavatinp  type,  AC  motor.  Top  thapa.  | 

Ryan  Okayad  . $  400.00  I 

SO*  X  IMr  Valletta  Vortical  Vacuum  Print-  | 

inp  Frama.  All  ttaal  canttruetian.  Ryan  | 

Okayad  . $  525.60  : 

60'  X  80'  W.  A.  Bnwn  ttainlatt  ttaal  plate  I 

dovalopinp  tink  with  tpray  pipe,  tvarflow  | 

and  duckboardt.  316  ttainlatt.  Ntvtr  utod.  : 

. $  350.00  : 

60'  X  SO*  W.  A.  Bnwn  ttainlatt  ttaal  da-  • 

valopinp  tink,  316  ttainlatt.  Navar  utad.  : 

. - . $  285.00  I 

BUSINESS  FORMS  EQUIPMENT  I 

5-Part  Wabandorfar  Rotary  Callatar.  Haa- 
dlat  up  to  5  nllt  IS'  wida  paper,  and  4 
nllt  carbon,  to  camblna,  plua  and  cut  : 

all  partt  In  npittar.  Rotary  knife  and 
chanpa  paan.  Cand.  tape.  Ryan  Okayad...  $  3.750.00  : 
ir  -  8-Part  Harper  Rotary  Folder,  han- 
dllna  up  to  6  partt  of  cantinuaut  npit-  : 

tar  forme  11'  lanp  and  up  to  lOV'o'  wide.  I 

Complete  with  AC  motor  and  variabla  : 

tpaad  eontni.  Ryca  raaendltianad  . $  1.450.00 

BINDERY  EQUIPMENT 
5'  X  7'  to  II'  X  14'  Shaat  SIza  Callatar 
8-ttatian  Cumminptan  with  criu-tntt  da- 
livary.  Dar.onttntor.  Now  machine  auar...$  1,975.00 
Paper  Cutter,  64'  Saybold  lOZF  Modal.  AC 
motor.  Can  ba  toon  In  operation . $  4,995.00 

SPECIAL  LETTERPRESS 
AND  IMPRINTING  MACHINES 
M24  Imprintinp  Pratt,  handlat  thaatt  up 
to  9'/>'  X  12’.  Will  imprint  flat  thaatt. 
faldtd  litaratun.  anvalepat,  baaklatt,  IBM 
eardt.  petteardt  and  Chrittmat  eardt. 

Ryca  rteanditianad  . $  850.00 

M24— aamo  but  with  cant,  load  friction 
food.  For  anvalopat  and  folded  litaratun. 

Ryca  nconditianad  . $  775.00 

lir  X  14'  Lata  Modal  250  Multipraph. 

With  Addratcopnph- Multipraph  air  food. 

Excallant  cand.  AC  matar.  Ryan  Okayad....!  875.08  i 


E.  G.  RYAN  and  COMPANY 


it  EQUIPMENT  rOK  SALE  _ 

f*“lfenis  of  Ceonomy”\ 

44"  C  I  P  AUTO.  PAPEA  CUHER 
34  Vi"  diamond  paper  CUTTERS 
17x22Vi  LT6  HARRIS-Rebillt 
BERRY  MULTI-HEAD  DRILL.  3  Heads 
Y-4S  MIEHLE  VERTICAL-Recoad. 

"0"  t  "00"  CLEVELAND  FOLDERS-Recoa. 

(Both  with  cofltiaooBS  feeders,  A.C.) 
ROSBACK  6AN6  STITCHER,  2  StiNon 
241  DAVIDSON  1  1250  MULTILITH 
BROWN  23x27  VACUUM  FRAME 
NU-ARC  H-iS  ARC  LAMP.  Like  new. 

KENRO  VERTICAL  CAMERA 

Floor  Model.  Presiure _ Cl  1  O  1C 

Biefc.  F.O.B.  Chlcego 

STATIC  TINSEL 

(Copper  Center)  72  feet,  $4.50 
poitpaid  anywhere  in  the  U.S.A. 

_  IVwAbash  2-2775/ 


^^609  So.  Lo  Salle  St.,  Chicago  5,  III. 


Christensen  model  Pony  Gang 
Stitcher  with  new  Boston  Stitcher 
Heads,  4,  5,  or  6  Feeding  Stations. 
220/440  3  r-h.  A.C.  Motor.  A-1  con¬ 
dition. 

A.  R.  QUAINTANCE  CO. 

551  FULTON  ST.  CHICAGO  6,  ILL. 


MIEHLE  FLATBED  2/0,  2  Color  (Up- 
ham)  41x56  with  Dexter  feeder.  New  tirive 
motor  and  Reeves  speed  control.  Extra 
rollers,  Paasche  spray.  Now  doing  high 
quality  publication  printing.  Available  im¬ 
mediately  $3750.  Call  or  write  Mr.  Benson, 
Free  Methodist  Publishing  House,  Winona 
Lake,  Indiana. 


SEND  FOR  FREE  CATALOG  and  used 
machinery  list  from  the  big  supply  house. 
Prices,  service  and  location  the  best.  Mo- 
Central  Type  Fdy.,  Wichita.  Kansas. 


Cameras :  Offset — used  &  demonstrators. 
8  X  11  to  24  X  24  negatives.  Lacey-Luci 
Products  Co..  31  Central  Av.,  Newark,  N.J. 


Ludlow — Genuinely  reblt.  Gas  or  elec.  i)ot. 
Mats,  cab.,  sticks,  etc.  also  available.  Terms 
to  suit.  Midwest,  633  Plymouth,  Chicago  5. 


it  EQUIPMENT  FOR  SALE 

DIETCH'S  PEACHES 

12x18"  Heidelberg;  3  years  old, 

scarcely  used — like  new  . . . . $2975 

V-45  Miehle  Vertical:  1354x2(>"  .  1995 

14)4x22"  C&P  Craftsman  Automatic  .  1745 

V-36  Miehle  Vertical:  13)4x20"  .  1495 

12x18"  Kluge  6-R  Unit-:  tip  top .  1245 

#5  Little  Giant  12x18"  Auto .  995 

12x18"  C&P  Craftsman  Kluge:  reblt.  995 

12x18"  (T&P  Rice  Unit;  recond .  995 

Kelly  B  17x22"  Automatic  .  945 

10x15"  C&P  Rice  Unit:  recond .  895 

#4  Little  Giant  12xl8"_  Auto .  795 

Do-More  12"  Automatic  Embosser  745 

Universal  Strip  Caster:  Electric  I'ot, 
as  new — used  as  demo,  only  ....  1995 

#317  Vandercook  Proof  Press  .  795 

Hamilton  51x75"  Imposing  Unit  .  345 

#1250  Multi  w.  Receding  Stacker  1245 

#2066  Multilith;  14x20"  .  995 

#1227  Multilith;  10x14"  .  495 

50"  OswMO  Auto.  Clamp  Cutter  .  1995 
30"  late  Diamond  Power  Cutter  1495 
34)4"  Craftsman  Power  Cutter:  reblt.  1295 
26)4"  late  Challenge  Lever  Cutter  .  795 

Style  EKH  Challenge  Hyd.  Drill  745 

14x20"  Baum  Suction  Pile  Folder  .  895 

14x20"  Cleveland  WWC  Folder  .  1245 

ALAN  DIETCH 
PRINTING  EQUIPMENT 
1320  Ridge  Road  East 
ROCHESTER  21,  N.  Y. 


'The  MAGIC 
of  Making 
HALFTONES' 

By  K.  W.  BEATTIE 

A  handbook  of  ideas  and  techniques 
that  will  help  the  beginner  make  bet¬ 
ter  halftones  in  just  a  few  days  .  .  . 
an  excellent  refresher  for  the  veteran. 
Written  in  a  lively,  how-lo-do-it  man¬ 
ner,  in  easy  language,  by  a  man  who 
has  nearly  4C  years'  experience  in 
the  trade. 

PRICE  $4.25  A  COPY 
plus  45c  for  potlagm  and  handtfng 
Pitas*  stnd  rtmittane*  with  trdtr. 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  DEARBORN  ST. 
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A  GIGANTIC  SALE!! 

A  once-in-a-lifetime  opportunity — all  the  equipment  of  the  Chicago  Daily  News 
composing  room  to  be  sold  right  from  the  floor  at  bargain  prices — an  experienced 
staff  will  be  on  hand  to  help  you — Don't  Miss  It!  Chicago  Daily  News  Building — 
Jan.  4-10 — 9  a.m.-5  p.m. 


W«  have  purchaMd  the  tollowinfl: 

I — Mtdal  F4-4  Istsrtyp*.  Sarial  Nt.  I6S07.  tsulpaaS 
with  (ii-pppkat  mold  diM,  oix  moldi.  automatlo 
auaddar.  aptoaiati*  aiootar.  Martaoh  faodor,  paw- 
ar  thin,  alaatrla  pat  Mahr  taw. 

I— Madal  F4  latartypa.  Sarlal  Na.  16667.  aaalppad 
with  faar  mala  90-ehannal  maiazlaat.  automatla 
auaddar,  pawar  thin,  matal  faadar,  alaatrla  pat. 
Mahr  taw. 

I — MaM  F4  latartypa,  S 16670,  tama  data,  at  abavt. 

I — Madal  F4  latartypa.  X 16704,  tama  data,  at  abava. 

I — Madal  F2-4  latartypa.  ^lal  Na.  12196,  auaddar, 
faadar,  Mahr  taw,  alaatrla  pat. 

I — Madal  F2*Sam  Intarbrpa,  tama  at  abava  X 12197. 

I — Madal  G4-4  latartypa  sWial  Na.  16909.  aquippad 
with  autamatia  auaddar,  autamatie  ajaatar.  Mar- 
aaah  faadar.  pawar  thin,  alaatrla  pat,  Mahr  taw. 
four  mala  mafazlaat  aaatittiap  af  two  72-thaa. 
aal  aad  two  90-ahannal.  aad  four  Sd-thaanal 
auxiliary  masailaat. 

I— Madal  fi4-4  latartypa.  x  16906.  tama  at  abava. 

I — Madal  04-4  latartypa.  Sarlal  X 16776,  at  abava. 

I — Madal  04-4  latartypa.  Sarlal  Na.  16780.  tama 
daaariptlaa  at  abava. 

I— Madal  14  Llaatypa,  Sarlal  Na.  49719,  thraa  90- 
ahaaaal  masailaat,  S4-cbanaal  auxiliary,  faadar. 

I — Madal  14  Llaatypa,  X497I4.  at  abava. 

IS— Madal  6  LlaatvpM.  aach  aquippad  with  thraa 
mala  90-ahaaaal  masailaat,  alaatrla  pat  faadar, 
faa  atyla  twiaslas  ataapamaatt.  Sarlal  Naa.: 
SS26I,  49799.  49797,  39296.  39279.  49747,  42140. 
S404S,  47717,  49713,  39048.  49716.  34497,  49623. 

34490,  39279.  49987,  49748. 

8 — Madal  K  Liaatypat,  aaah  aquippad  with  twa 

90-thaaaal  mapailaaa.  alaatrla  pot. 

Ovar  300  Faatt  at  Llaatypa  Matrieat,  vary  lata 

ttyla  faaat. 

3 — Raid  Maqaiiaa  Raikt,  aaataialat  17  90-thaaaal 
latartypa  lawar  tplit  masailaat. 

19— Full  laafth  90-thaaatl  Llaatypa  masailaat. 

I — latartypa  masaiiaa  rack  caataialaa  IS  72-ikaaaal 
lawar  tpllt  maaaiiaaa. 

7 — latartypa  90-iBaaaal  lawar  tpllt  masailaat. 

I — latartypa  masaiiaa  rack  aaataiaias  26  72-cliaa- 
aal  tpllt  masailaat. 

I — Masaiiaa  rack  aaataiaias  9  latartypa  72-cbaaatl 
lawar  tplit  masailaat.  2  auxiliary  34-chaaatl 
masailaat. 

I — Masaiiaa  ratk  aaataiaias  9  full  laasth  latartypa 
masailaat,  aaa  uppar  SO-chaaaal  tplit  masaiiaa. 

Camplata  Llaatypa  machaalt't  machlat  thap.  aaatltt- 
Ins  af: 

I — WardwtII  tpacabaad  citaaar. 

I — Hydraulit  Pump. 

S^  cablaatt. 

I — Machlaitt't  Baach,  caatalaias  3  tactlaat  far  matt 

I— Latha 

I— Drill  Pratt 

I — Sha^ 

I — ATF  Cabiaat  far  Llaatypa  partt. 

I — Oak  Partt  Cabiaat 

I— 4-drawtr  Parts  Cabiaat 

I — Maaarth  alaatrla  tmcitar  with  temperature  caa- 
tral  saas**,  twa-taa  aapacity,  aquippad  with  S 
Marpach  watar-aaalad  mtidt. 


I— Steal  Deck 

1—  Madal  329  Vaadartaak  Praaf  Praaa,  alia  29  s 
46‘/4.  Kipper  tide  suida  fK  raqlctar  praaft. 

2 —  M^M  23  Vaadartaak  hiph  tpaad  alaatrla  pawK 
drives  pallty  Praaf  Prattat,  bad  alia  IS  x  26. 

1—  Medal  3290  Vaadartaak  PawK  Praaf  Praaa.  bad 
alia  29  X  46'/4.  autamatie  iaklas,  full-papa  ra- 
praductlea  pravias  Katt. 

2 —  Power  drives  Waaal  sailey  type  Praaf  Praaaaa, 
talf-lakiap. 

MONOTYPE  ROOM: 

2— 20-drwr.  Maaatypa  Sarta  L  Material  Steal  Cab. 

1—  Mat  cabiaat 

2 —  Lead  A.  Rule  aad  Border  Strip  MaUrlal  Cattara, 
Na.  8986.  Nt.  12168.  aquippad  with  alaatria 
patt  aad  faadtrt. 

I— Type  CattK,  Na.  S-9464.  aquippad  with  alactrla 
pat  aad  faadK. 

I — Maaatypa  Giaat  Cattar,  Na.  C-9963.  aquippad 
with  alaatrla  pat  faadar 

I — Thampcaa  Type  Cattar,  aquippad  with  alaatrla 
pot.  faadar,  Na.  1393. 

I — Maaatypa  maahlalxt’a  baath. 

1 1 — Praaf  rtadtr'a  all-ctaal  dackc. 

1— 12-n.  Hamlltaa  all-ctaal  makaup  table  aad  ctor- 
apt  bask. 

I — lO-n.  makaup  table  aad  ctarasa  ratk.  Hamlltaa 
all-ataal. 

1 —  Hamlltaa  all-ctaal  S'  makeup  table  A  ator.  ratk. 

2 —  Hamlltaa  all  xtaal  6  n.  makaup  tablet  aad  ttar- 
asa  racka,  each  with  IS  type  caaat  aad  27 
drawart. 

I — 12-n.  Carractlaa  Baak  daubla  width,  caa  ha 
werkad  fram  bath  tidaa. 

1 —  Hamlltaa  all-ctaal  8-n.  ctarasa  ratk  with  2S 
full-past  ralllas  clidac. 

2—  Hamlltaa  all-ctaal  6-ft.  ctarapa  racka. 

I — Hamlltaa  all-ataal  4-M.  ctarasa  rack  with  twa 
raws  af  full-past  cUdte. 

I — Hamlltaa  all-ctaal  lO-fL  ctarasa  rack. 

I — Hamlltaa  all-ctaal  12-n.  ctarasa  rack. 

I— 6-n.  Table. 

I— 12-n.  type  dump:  cpacac  balaw  far  bulk  ctarapa. 

I — Hamlltaa  all-ctaal  4-n.  ctarasa  ratk. 

1 —  Hamlltaa  all-ctaal  6-n.  ctarasa  rack. 

3—  Hamlltaa  all-ctaal  6-n.  ctarasa  rackc  with  aaa 
raw  af  full-past  ctatiaaary  clidac. 

2 —  Hamlltaa  all-ctaal  lO-n.  Sterasa  Rackc. 

I — Hamlltaa  all-ctaal  6-ft.  Storasa  Rack. 

1 —  Hamlltaa  all-ctaal  8-n.  Storapa  Rack. 

2 —  Hamlltaa  all-ctaal  4-n.  Sterasa  Rackc. 

2— Haaiiltaa  all-ctaal  8-n.  Sterasa  Raakc. 

1 —  Hamlltaa  ctaal  S-ft  Starasa  Raak,  raws  af  20* 
drawtre. 

2 —  HamiHaa  all-ctaal  4-n.  Storasa  Rackc. 

I — Hamlltaa  all-ctaal  8-n.  Starasa  Raak. 

NOTE:  AH  Starasa  Racks  have  warfcias  curfacac  aa 
tap.  Same  are  heavy  ctaal  sausa  tape,  aad 
atharc  are  pallchad  east  Iras  tape. 

S3 — Ad  Framac  with  type  cacat  la  beak  af  each. 
Mica,  ctaal  aabiaatc  far  cempacias  ream. 

Larsa  calaatlaa  af  Maaetypa  racks,  clidac  aad 
trayc  af  vKitua  ciita. 

1 —  Haa  Maaarth  heavy  duty  mat  rellK. 

2 —  Oats  heavy-duty  dry  mat  rallarc. 


For  moro  informafion  on  tho  obovo  oquipmont  writo  or  call 


CRAFTSMEN  MACHINERY  CO. 


7h«  firm  wifh  finontlaf  integrity  and  reiponsibitity 


75  WEST  DEDHAM  STREET,  BOSTON,  MASS. 


Tcl.  COpley  7-5390 


if  EQUIPMENT  FOR  SALE 


if  EQUIPMENT  FOR  SALE 


FOR  SALE 

Used  PrliHig  asd  Packaging  Eqalpnent: 

KADY  MILL  — SM-ial  #139,  Mtdcl  #3A, 
StyU  #883342.  40  HP  Mator,  1730  RPM, 
220/440—3  plMU 

INTERNATIONAL  STAPLER— Modal  ECl— 
Sarlal  #1303  A  I 

8CHRIBER  DOUBLE  HEAD  STAPLER— 
#233  w/l/3  HP  motor 

HAND  BOX  STAPLER — Boxar  International 
Mania  A  Maehln*  #03344 
HAND  BOX  STAPLER— Boxer  Intarnational 
SUpla  A  Machine  #01004 
RUTHERFORD  PHOTO  COMPOSING  MA¬ 
CHINE  —  Type  RMC  —  #9935  w/na|ativa 
halter 

LEVY  TRANSPARENT  HOLDER— Far  24' 

Levy  Camara 

SMALL  SLITTER  REWINDER  #4—5  HP 
DC  matar  T  1307-VI 
FORM  ALIGNER— Ruling  machine 
BROACH  MACHINE— Univanal  mina— Tab 

For  Information  and  Pricns  Wrifo,  Wirt  or 
Phono  K,  H.  Evans,  Purchasing  Agont 

STANDARD  REGISTER  COMPANY 

Pacific  Division 

2101  Llvingatan  St.  Oakland  0.  Californlp 
KEIlof  4-2611 
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No.  I — Babcock  #10  Optimui  Praac  with 
Daxtar  Feodor — bod  tiza  41x55 — farm 
file  39xS3'/a. 

No.  2 — 10x15  Chandler  A  Price  Job  Prato— 
aerial  number  C654I5. 

No.  3 — Fuchi  A  Lang  Power  Proof  Prate— 
tarlal  number  7666 — tiza  30x37. 

No.  4 — 26x40  SIngla  Color  Harrit  Offtat 
Pratt — model  number  L8QI09. 

Mutt  tacrlflca  Immediately,  axcallant  taa- 
dltlan.  can  ba  teen  In  aparatlan. 

STROBRIDGE  LITHOGRAPHIC  CO. 

Div.  of  H.  S.  Crocker  Co..  Inc. 

4530  Mantgomary  Rd.  Cincinnati  12.  Ohio 


MiUcr  TY  27  x  41  2  color  #4428.  Miehle 
No.  3,  33  X  46  #6413.  Miehle  No.  1,  37  x  53 
#2286.  Dexter  Model  D,  36  x  48  #5516. 
Cleveland  Model  £  17  x  22  #F228.  Carl 
Gorr  Printing  Co..  Mr.  Kubin.  1801  W. 

Byron,  Chicago— BI  8-1331. _ 

For  Sale :  ATF  2  color  unit.  Green  Hornet, 
web  M  offset  press.  Less  than  one  year 
old  with  Stanford  unwind  10  hp.  motor. 
Ample  power  to  convert  4  color  unit.  220 
V.,  60  cy.,  3  ph.  William  L.  Erickson  & 

Co.,  2628  S.  Wabash  Ave.,  Chicago. _ 

DIE  STAMPING  PRESS  8"  x  12" 
MODERN.  EXCELLENT  CONDI¬ 
TION.  WILL  DEMONSTRATE. 
PRICE  REASONABLE.  LOCATED  IN 
PHILA.,  PA.  Box  5767  c/o  GAM. 

PEN  RULING  MACHINE— 24"  Hickok 
All  Metal  Machine,  Automatic  Feeder  and 
Drier,  4  Beams,  $250.00,  at  our  plant.  The 

Schneider  Printing  Co.,  Palmyra.  Pa. _ 

Hu^r — Hodgeman  45  x  65  Die  Cutting 
Cylinder  Press.  Good  condition.  Very  low 
price.  Advance  Paper  Box  Co.,  1900  W. 

62nd  St.,  Los  Angeles  47,  Calif. _ 

1 — Brackett  Strippw,  Model  D,  single 
head ;  like  new  condition,  priced  very  rea- 

sonable.  Box  5764  c/o  GAM. _ 

2  color  rotary  offset  $4,350. 

Box  5761  c/o  GAM. 


I  ENGRAVED  I 
I  STATIONERY 
1  HANDBOOK 

by  Robert  N.  Steffens 

I  Tha  first  complats  trsatmant  of 
ths  subjact  avar  to  ba  publishad. 

I  It  daols  with  avary  phosa  of  staal 
I  and  coppar  plata  anoiorad  sta- 
i  tionaiy  production  on  whidi  otbar 
i  litaratura  ia  unorailabla.  This  au- 
i  thoritatiTa,  up-to-data  book  also 
I  contains  a  ports  list  of  modam 
I  angroTing  prassas. 

I  430  pogas  7VSpciOV^"  with  ovar 
i  JOO  illustrations  and  14  angrorad 
I  specimen  pages. 

i  $10.00  plus  4Sc  for 

I  postage  and  handling 

I  GRAPHIC  ARTS  MONTHLY  f 
I  BOS  S.  Dearborn  St.  Chiasga  5  I 

^BmimmmiiiiiiiiiiiiniiHMSBBaawnwmuiMinmnHmiiniiiiiiiiiiif 
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THANKS  to  your  overwhelming  approval 
(and  purchases)  Schimanek  hydraulic 

paper  cutters  are  now 

MacJe  in  America 

but  at  the  same  low  prices 


as  most  foreign  cutters 


SIZES: 

32",  aSVa",  42", 
47",  52",  65" 


Leading  American  firms  have  purchased  these  remarkable 
cutters  in  such  quantities  as  to  require  complete  manufac* 
taring  and  service  focilities  here  in  the  United  States.  Why 
this  unprecedented  approval? 

To  discover  for  yourself,  test  and  compare  a  Schimanek 
cutter  in  your  shop  at  our  risk. 


SCHIMANEK  INTERNATIONAL,  INC,  2330  N.  Elston  Avenue,  Chkogo  14,  Illinois 
SCHIMANEK  WESTERN,  8940  Notional  Boulevard,  Los  Angeles,  California 
GEORGE  M.  STEWART,  LTD.,  840  William  Street,  Montreal  3,  Canada 


it  IQUIPMENT  foil  SAII 


★  EQUIPMINT  FOR  SALE 


LEADS  L  SLUGS 

ASSORTED  26c  lb  * 

ELROD 

aUAUTY  34c  lb.* 


TOP 

QUALITY 


•MINIMUM  ORDER  100  LIS. 
CASH  WITH  ORDER— FOB  CNICABO 


TffDMCD  732  SHEIMAH 
I  l/fCnElf  CHICAGO  S,  ILL. 
Prtg.miachlMrfilae.  HArrIsoi  7-7A13 


FOR  SALE 

MIEHLE  29  LETTERPRESSES 
Ser.  No.  H1641—2PhAC— $2250.00 
Ser.  No.  2015— 2PliAC — $2250.00 
Ser.  No.  H1880—3PhAC— $2500.00 

#2  KELLY  CYLINDER  PRESSES 
Ser.  No.  01721 — 3PhAC — $1000.00 
Ser.  No.  01722— 3PhAC— $1000.00 

_ BOX  #5771  c/o  GAM _ 

5  Color  Web  Offset— co-op  shop  forming; 
compl. /folder.  Box  5768  c/o  GAM. 
^innniiiiiiiiiiiiiiiiiiiiHiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiuiiHiiiiiMMiiniMiiii:; 

I A  WEALTH  OF  INFORMATION  I 
I  IN  GAM  CLASSIFIED  ... 

I  "As  a  buyer  I  particularly  like  the  | 
i  wealth  at  informatian  cantained  in  = 
I  the  classified  section  at  the  back  of  I 
I  the  magazine."  i 

I  ...  Joseph  G.  Ransing  | 

I  Business  Press,  Inc.  | 

I  Lancaster,  Pa.  I 

I  Uu  GAM  Clastiflsd  Rtiularly  = 

Cliillllllliltlllilllllllilliiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiillllllllllllllli^ 


Equitable 
Dealing . . . 

Offset  presses  irKlude 

17  X  22  Web.  Harris  LTN  cam 

feed  and  LTP  two  color  unit 

Letterpress  — 3  current  model 
Miller  SW  21  x  28,  Miller  Simplex. 
Miller  Major  single  and  two  color 

Miehle  Verticals,  Horizontal  and 
Model  29,  41  chain  delivery. 

Two  Color  5/0  and  6/0  presses 

3  Seybold  44  and  50"  cutters. 
Dexter  189-A  50"  folder 


TYPE  t  PRESS  of  Illinois  Inc. 

3312  North  Ravenswood,  Chicago 


LET'S  MAKE 

A 

rOUR  AD  MORI 

EFFECTIVE!  ’ 

I — la  there  sometblnB  which  dlatln- 
gulshea  your  offer  from  others T  Em¬ 
phasise  It! 

t — Describe  your  product  or  service 
fully.  Buyers  don’t  want  to  guess. 

S — Don't  crowd  your  ad.  Make  It  easy 
to  read  for  scanning  buyers. 

4 —  Abbreviate?  Sure.  But  don't  make  It 
a  puzzle. 

5 —  ^Be  sure  address  Is  complete  and 
clear. 

•—Prepare  your  GAM  Ad  NOW, 

1 — Mall  to:  Classified  Advertising  Dept. 

GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5,  Illinois 
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★  EQUIPMENT  fOR  SALE 


BINDERY  EQUIPMENT 

Jucnfit  20  II  26  packet  ■atharerc.  ctltchan 
Sheridan  9  x  12  Gatherer.  Stitcher,  Perfect 
BIndini  4  Coverini  Unit 
Ovenewini  Machine 
Smyth  Cloth  Cutter 
Smyth  #1  Automatic  Casa  Maker 
Smyth  ^2  Autematie  Cate  Maker 
Smyth  4(12  Sawart,  AC  Meters 
Smyth  #1  A  «2  Case  Makers 
Smyth  #10  Casini  In  Maehine 
Nat'l  Straipht  Needle  Sewers 
Pleier  Hinped  Paper  Covarar 
Plater  Rd.  Center  Turnini  In  Machine 
Crawley  Reunders  A  Backers 
Kensol  Library  Stampers 
Cleveland  Model  00,  Continuous  Feed 
Cleveland  Modal  E,  Friction  Feed 
Book  Back  Gluers 
Christenson  Pony  Gant  Stitebar 
Bench  Glusre  IS,  24,  27  A  92* 

Bostitch  Na.  IB  Mult.  Hd.  Vt’ 

Power  Round  Center  Cutters 
N-D  Punch  with  Univ.  Kalamazoo  Hd. 
Philllpsburt  lasertint  A  Mailint  M,>chine 
Sheridan  33*  Cutter,  Hand  Clamp 
Brackett  Stripper  Sinpls  Head 
Tape  End  Trimmers 

JAMES  H.  JONES  COMPANY 
608  W.  Waehintton  Blvd.,  Chicate  7,  III. 

SEelay  3-6020 


WANT  HONEST  TO  GOODNESS 
BUYS? — then  just  ask  for  my  list.  When 
yon  wish  to  buy,  sell  or  swap— single  items 
or  a  whole  plant,  it  would  be  worth  your 
while  to  contact  Printers  Trouble  Shooter, 
New  Haven,  Conn. 

Numbering  Machines  Rented  $2.50  a  wk. 
Forward,  Backward,  Skipwhe?*,  Midgets. 
Phone  or  Wire  tor  quick  ;~«rvieeT 
ATLAS  NUMBERING  MACH.  SERV. 

270  Lafayette  St.,  N.Y.C.,  Tel.  WO  6-0494 

MIEHLE  SGLE.  COL.  PRESS  5/0  Spe¬ 
cial  68"  Serial  12025.  Fully  Equipped. 
Excel.  Cond.  $4,750.  Greggory,  Inc.,  203 
S.  Wabash,  Chicago,  Ill. 

43"  HICKOK  HI-SPEED  SHEETER, 
speeds  to  12,000  cuts  per  hour,  $2,500. 
Hope  Paper  Co.,  Inc.,  292  Ellery  St., 
Brooklyn  6,  N.  Y. 

Miehle  61  two  color  offset.  New  machine 
condition.  For  immediate  del.  J.  Spero  & 
Co.,  549  W.  Randolph,  Chicago  6,  Ill. 
ANdover  3-4633. 

Lino-Inter  Mats — Ask  for  List — Big  Sav- 
ings.  Thomas,  121  Fulton,  N.  Y.  38,  N.  Y. 

GAM  CLASSIFIED 

row  MoMfhly  "Buying  BnUn" 


it  EQUIPMENT  FOR  SALE 


FOR  SALE 

191A  Dexter  Folder,  44-58 
189A  Dexter  Folder,  39-52 
189  Dexter  Folder,  36-48 
ALL  WITH  CROSS  FEEDERS 
BAUM  FOLDER,  SIZE  39-52 
BAUM  FOLDER,  SIZE  30-46 

QUOG  MACHINERY  CO.,  INC. 

11  Barrow  St.,  New  York  14,  N.  Y. 
Telephone  CHelsea  2-7460 


FOR  SALE  -  One  40  x  48 
Vallette  Offset  Proof  Press 

Jfolor  Driven  •  Eseelient  Condition 

Superior  Engraving  Co. 

215  W.  Superior  St.  •  Chicago  10,  III. 


22x34  Offset,  excel,  cond.  Bargain.  Easy 
terms.  Box  5769  c/o  GAM. 

COPYFITTING 

SIMPLIFIED 

The  easiest  copyflHitg  systea  ta  leant. 

★ 

The  COPYFITTER-$2.00 

AND  THE 

CHARACTER  COUNTER-$1.00 

Two  wonderful  tools  for  counting 
copy  and  fitting  copy  to  layout. 

QUieK— aeeURATE— EAST  TO  USE 

Used  by  advertising  agencies,  print¬ 
ers,  editors,  all  over  the  United  States. 

★ 

Send  check  for  $3.00  plot  45c  for  pottofe 
and  handling. 

UM  DEPT.  HUMIC  AITS  MONTHLY 

808  S.  Oearbem  St  Chlwfe  8.  ttl. 
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it  IQUIPMENT  FOR  SALE 


MHIm-  SliPplM  20i26 
Millw  2  C*lw  27x41 
MithU  V«rt.  VM 
Ktlly  «2— 22xS4 
CAP  SuRW  I4i/bx22 
Klui«  l2xlB— lOxIS 

PAPER  CUTTERS 


36x48  Harris  S7L  Offset  Press.  One  of 
best  presses  of  this  vintage  in  country.  Has 
printed  onr  paper  for  H>  years  and  helped 
win  first  prize  for  picture  reproduction. 
High  pile  delivery.  Ideal  for  offset  news¬ 
paper.  Delivers  16  page  tabloid  from  one 
sheet.  Folder  include  Being  replaced 
by  Goss  Suburban.  Write  now  for  appoint¬ 
ment  to  see  press  in  operation.  Wm.  F. 
Schanen,  Jj.,  Ozaukee  Press,  Port  Wash¬ 
ington,  Wts.  _  _ 


Davidson  14x1 7  Vi  Systems  Press.  Highest 
quality,  very  fast  duplicating.  Cost  $8,400, 
used  6  months.  Sacrifice.  Syosset  Camera, 
Box  218,  Syosset,  L.  I.,  N.  Y. 


FIRST,  THINK  OF  GAM  .  .  . 

"Wa  also  pay  pcniicular  attanlion  to 
tha  clatsiflad  taction  in  Graphic  Arts 
AAoathly.  Whan  wa  hova  occasion  to 
odvartisa  aquipmant  for  sola,  about 
tha  first  publication  wa  think  of  It 
yours." 

. . .  Waadall  A.  Blair,  Mgr. 
Procuramaiit  Da^. 

U.  O.  CelsoN  Cainpany 
Parla,  IN. 

Uss  RAM  ClassIRsd  Rsaalarly 


Jist  arrived  froH  Mr  Eirepcu  fMMry 

COPPERPLATE  GOTHIC 

LIGHT-BOLD-HEAVY  6pt.-12pt. 

BANK  GOTHIC 

MEDIUM-LIGHT  6pt.-l2pt. 

Century  Family 

Wa  ara  DISTRIBUTORS  for  many  facat 
cast  by  tha  following  Europaan  foun- 
drlas: 

Typafsondry  Amstsrdaai,  Stsabsassa  Risks, 
BsrtfcsM,  Nsbisis,  Hsas,  StsaiNl.  Kllaa- 
tpor,  Wsbsr,  Ludwif  sad  Msyar,  Ftadsrla 
Wsmsry  A  CIs.  Waaasr.  sts. 

Stockad  and  to/d  by 
tha  following  distributors: 

•  Wsstsrs  Nswipspsr  Uslsa 

•  E.  C.  Pslaisr  A  Cs. 

•  Wsstsrs  Pspsr  Cs. 

•  Tumbsupli,  MsshanlMburt.  Pa. 

•  Pristsrs  Sarvlts,  Prtvidsact.  R.  I. 

•  Ziaiasr  Printsrs  Supply 

•  SamusI  Stsphsss  A  Wleksrthaai  Qasls 

•  Printsrs  Ruls  A  Supply  Cs..  Mllwaakss 

•  Tumsr  Prlntlni  Masblnary 


DEALER  INQUIRIES  INVITED 

NEON  TYPE  DIVISION 
Dspt,  N.  IIM  R.  Kpptasr  Ays. 
Cbitaas  24.  llllBSIs 

□  Ssad  Typs  Catalsi 

□  Ssad  Ruls  sad  Bsrdsr  Chart 


1 


1—5/0  Spl.  68*  MUklt  8.  C..  band  fad, 
•xt.  dal. 

1—5/0  65'  M labia  2>aal.,  Daxt.  pita  Id'., 
axt.  dal. 

1—3/0  62*  M  labia  2-aal.,  auto,  fdr.,  axt.  dal. 
I— Na.  56  M labia  2-aal.  chain  dal.  auta  unit 
1—2/0  56’  M  labia  8.  C..  Daxt.  pila  fdr., 
axt.  dal. 

I— Na.  3  46'  M  labia  8.  C..  hand  fad.  axt. 
dal. 

I — Cettratl  5-aal.  akaat-fad  ratary,  36x52 
I— Millar  8iniplax  8.  C.  auta.  unit  20x26 
I— LTR  Harrit  2-cal.  Offaat.  50x72 
I— L8H  Harrit  4-aal.  Offaat  50x68>/, 

I— LTM  Harrit  4-eal.  Offaat  42x56 
I — L8K  Harrit  2-col.  Offaat,  42x58 
I— LTW  Harrit  8.  C.  Offaat  21x28 
I— LTG  Harrit  8.  C.  Offaat  17x22:  rabuilt 
1—44'  Saybald  Had.  lUZ  pawar  auttar 


SPECIAL 

I — Iraakatt  Madal  A  Saftty  TriMMor,  80” 
iai(t,  I*/]'  oppyaypr,  AO  Motor 
offoifft.,  liko-no»  ooiditioot 


SAMUEL  C.  STOUT  CO. 

343  8.  Oaarfaarn  8t.,  Chleaoa  4,  III. 
HA  7-7464 


DEXTER  BOOK  JOBBER  FOLDER,  Bar. 
«637l.  Catalaoua  »I93.  Laroaat  akaat  tlxa 
sr  X  74':  amallaat  ahaat  aiza  24*  x  OT. 

DOUBLE  DEXTER  FOLDER.  Bar.  »R-404. 
Laroaat  akaat  aiza  3r  x  66*:  amallaat 
ahaat  aiza  25</a'  x  36*. 

BILK  8CREEN  PRINTER— Rainako  auta- 
matic  flat  bad.  Id*  x  22*.  Full  vacuum  bad 
Matar:  220-440  Vm  3  ph..  60  ay..  AC. 
Haakad  In  tandam,  Faataria  Modal  M40. 
Faur  POOO  Infra-rad  avan  34'.  Ona  34' 
canvayar. 

Call  or  writ*  Mr.  E.  B.  Poricua 

RAND  McNALLY  &  CO. 

I2SS  CENTRAL  PARK  AYE..  SIORIE.  ILL. 

Pbonoi  eOmolla  T-IIIO 


Perf-A-Matic  Rotary  Perforator.  Slitter 
and  Scorer,  new  machine  or  demonatrator, 
will  aell  for  leaa  than  coat,  $775.00.  War¬ 
ner  6x8  Laminating  and  Rubber  Plate  mak¬ 
ing  machine  $150.00.  Model  250  Multi- 
graph  reconditioned  $750.00.  Model  240 
Multigraph  reconditioned  $450.00.  Roy  F. 
Rstabrook  Co.,  Gorham,  Maine. 


Miehle  Pony  22x32  with  3  HP  variable 
y>eed  motor,  2  sets  of  rollers.  Price  $300.00 
F.O.B.  W  &  C  Prtg.  Co..  Winona.  Minn. 


Miehle  Vertical  Model  V-45,  AC  motor. 
J.  Spero  &  Co..  549  W.  Randolph.  Chicago 
6.  Ill.  ANdover  3-4633. 


C-Intertype.  ex.  con.,  gas,  8  mags.,  30  fonts 
mats.  Banthin  Cyl.  Press,  13x20.  like  new 
8x12  C&P.  UN66963  ,  6233  Aldrichs,  Mpls. 


Chashire  Labeling  Machine. 

Model  S  Semi-ALUtomatk. 
Excellent  condition,  price  $1,500. 
Mailers  Equipt.  Co.,  40  W  15,  N.Y.C.  11 


I  SEASON'S  GREETINGS  | 

5  to  our  many  friends  who  are  ^ 

S  making  our  success  possible.  ^ 

W  ED.  SCHWARZ,  "The  Prinfrs'  friend  '  4 

I  DEARBORN  PRINTERS  EQUIPMENT  CO.  g 
S  608  S.  Dearborn  St.,  Chicago  5 
S  HA  7-9838  ^5 


Wanted:  Giant  Monotype  60  pt.  mold,  60 
pt.  1.120  matrix  holder,  carrier,  mold  base. 
Copyfire,  441  W.  11th,  Indianapolis  2,  Ind. 


PLATE  PLANT 

Complete  with  camera,  80"  sinks,  whirler, 
tables,  etc.  Wired  AC.  Tompkins  Prtg. 
Equip.,  712  S.  Clark  St.,  Chicago  5. 


SELLING  PRINTING 

and  Direct  Advertising 

BY  RICHARD  MESSNER 


Written  by  an  active  printing  salesman 
with  years  of  Mperience,  this  is  the 
first  comprehensive  book  on  this  sub¬ 
ject  to  be  published. 

In  it  you  will  find  much  up-to- 
date,  well  organized  material 
suitable  for  both  small  and  large 
printers  regardless  of  process  of 
production  or  classification  of 
work. 

$5.CX)  plus  45tf  for  postage  and 
handling.  Please  send  remittance 
with  order. 

Book  Dept.,  Graphic  Arts  Monthly 

608  8.  Dssrbsm  8L  Chimts  5,  III. 
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08  Detroit  Avenue,  Cleveland  13  OHio  —  WOodbme  1-6742 


it  EQUIPMENT  POt  SAIE 


Inttrwctor,  Art  Siudanti  Laogu*  ^ 

This  unique  book  brings  to  the  Harris  i 
artist,  professional,  amateur,  and  harriI  1 
hobbyist,  the  art  of  making  silk-  karris  i 
screen  color  prints,  m  especially  miehle; 
simple,  direct,  and  graphic  form,  davidso 
Clear  instructions  for  reproducing 
original  color  designs,  with  com-  ]Sud 

pact,  easily-assembled  equipment.  7i 

16.00  plui  45e  for  poitsg*  and  handling  Lanston  60 

chases.  Al: 

PiMM  SMd  raalttaiiM  witli  erdw  Equi,iment, 

loot  DEPT.  6IAPHIC  MTS  MOMTHLY  ^“‘k'sfhe” 

606  S.  DtariMm  StrMt  CkiMg*  S,  III.  dolph.  Chic 
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Harrison  Rotary  Offset 
Press  and  Collator 

1 7"  wid*— two  color— ovorprtnling—num- 
borlng  —  punching  —  porforoting  — 17"  ond 
22"  inlorchongopblo  cyltndors.  8  port  col¬ 
lator.  Now  1959.  Excollont  Condition, 
eNURON  EXTENSION  SERVICE,  INC. 

BOX  552.  GOLDEN.  COLO. 

HARRIS  LTL  42x58  2c,  3  years  old 
HARRIS  LTP  23x36  2c,  4  years  old 
HARRIS  LST  36x48,  2  color 
HARRIS  LSS  36x48,  1  color 
HARRIS  LTW  23x30,  3  years  old 
MIEHLE  23x30  offset,  6  years  old 
ATF  14x20  DM  Model,  like  new 
DAVIDSON  14x17  Model  233 
MILLER  SIMPLEX  #7683 
ATF  Big  Chief,  Chief  DE  model 

Hudson  Machinery  Company 
71  Beekman  Street  New  York,  N.  Y. 

PHOTO  COMPOSING 

Lanston  60  x  80  complete  with  register  and 
chases.  Also  50  x  64  Lanston.  Tompkins 
Equii>ment,  712  S.  Clark.  Chicago  5. 
Miller  Simplex,  20x26",  auto.  Priced  for 
quick  sale.  J.  Spero  &  Co.,  549  W.  Ran¬ 
dolph,  Chicago  6,  Ill.  ANdover  3-4633. 


ROLLERS-  IN  PACKAGED  UNITS; 


Fsnious  DURQMAJOR,  non  molt,  aN  soo* 
son,  composMofi  roNors.  TKoy  oro  soft  and 
raslNont.  A  Mow  torcli  won't  molt  tliami 
Ooarantood  not  to  got  hard  or  loso  tack. 
NO  CORES  TO  SEND  -  NO  WAITINO 

wMi  chock,  loclwdos  postago  through  4th 
xooo;  hoyood  that,  postage  is  added. 
Prkat  shown  Kmitod  to  continontal  UJ. 
Camp  let#  units  at  astabiishod  price  in 
advance.  Cash  with  order.  Or  C.O.O. 
ASK  AlOUT  NEW  EPOXY,  ROUIRS  for 
offset  lithograph  (and  far  distributor 
relters  on  lottorprast)  —  now  formula. 
Slightly  oatra,  and  worth  iti 


s  —  axur  *6.  3f.  20 
J  —  Kt»t  as.  F  nUf 

5  —  Mimic  Vert  ..  45  4  36, 

5  —  MicMc  VcrtWJl  SO  (UMC  l•Nrr  Cuncter) 
5  —  =4  LMU  Com.  3f.  20 
5  —  rS46  LillU  Com.  2F.  20.  14 
4  —  =546  LMIIc  Cum.  4F 
4  —  McMcncis  lOilS  <«a  14  1954) 

2  —  lOilS  IPs  tnly) 

(pmsfs  NhH  sine*  19M) 
h  —  Kln«»  12iU  N*w  Str«e 

4  _  Kl««c  lOilS  Htw  Ufk 

CHANOLCR  4  PRICE 

5  OS  CraftstM^  12ilt.  4P.  U 
*  ^  MS  CrnftsNU*  12il0.  4P,  20 

(SU-*  m  0  SMI*  1*0*111  *s  P) 

4  ..  0$  «r  MS  (rnftsniM  12il0;  Ps 
4  —  CraftSHiM  lOilS  P*piiis 

3  —  €4P  OfM  UtlB 
3  —  C4P  Om*  lOilS 

3  —  C4P  OiU.  7in.  4vsil0. 


'ffggp  your  prgfMs  rolling  with  Ohio  Rollort' 


ir  EQUIPMENT  FOR  SALE 


it  EQUIPMENT  FOR  SALE 


BUYERS  MARKET 
LIQUIDATION 

Chicago  Private  Plant 

2  V-50  Verticals 
$2250  and  $3200 

No.  2  Kelly  24x35"  $1490 

Sheridan  New  Model 
36"  $550 

Baum  43  #21649  automatic 
folder  17V2X22V2  $1750 

Alternating  Current 
60  cycle  motors 

TYPE  t  PRESS  of  Illinois  Inc. 

3312  North  Ravenswood,  Chicago 


PETERSON  &  SONS,  INC. 

10*02  38th  Av«..  Lmi  Itland  City  I,  N.  Y. 
EMpir*  1-2738 


Complete  S0rvk0,  Salts,  Parts 
far  Papar  Cottars 


Miehle  #4 — 4K,  29x41,  auto.  unit,  swing 
back  feeder  and  ext.  del.  J.  Spero  &  Co., 
549  W.  Randolph,  Chicago  6.  AN  3*4633. 


CARL  W.  HAGMAN 

59  Cliff  St..  Nt«  York  38.  N.  Y. 
REetor  2*2981 


Complata  Sarvka,  Salas,  Parts 
for  Papar  Cottars 


OFFSET  PRESS — Zenith  23x30"  stream 
feed,  accessories.  Bums  Litho,  2904  Colo¬ 
rado  Ave.,  Santa  Monica,  Calif. 


IMPORTANT 

Whan  answering  box  number  ads,  c/e 
GAM,  be  sure  to  address  your  replies  toi 

Box _ _ _ 

c/o  Graphic  Arts  Monthly 

60t  S.  Dearborn  Si. 

Cfciaage  5,  III. 


REBUILT  PAPER  CUTTERS 

SoyboM  3-Kiiifo  Trimiiief 

44" -40"  Scybold  10Z 

64"  Seybold  Auto  Spacer 

64"-56"  Seybold  Dayton 

38"  Seybold  20th  Century 

44". 34"  Seybold  Holyoke 

57".44".38"  Oswego 

40"-36"  Sheridan 

44"-38"-32"  Dextar 

36  Vi  "-34 V^"  Hand  CUmp  Diamond 

HAGMAN  &  PETERSON 

10-02  38th  Avenue,  L.  I.  C  1,  N.  Y. 
EMpIre  1-2738 
OR 

59  CliH  Street,  New  York  38.  N.  Y. 
REctor  2-2865 


COTTRELL  36"  Web  Fed  6-COLORS 

In  LABELS  -  PUBLiaTIONS  —  CAITONS 


SEYBOLD  80-  mod.  "Sixty"  Cuttsr.  Like  New. 
ROSBACK  4  Sts  Gang  w/oxtra  heed  81.088. 
VANOERCOOK  No.  II  Block  Lovolor.  Like  Now. 


GOSS  4-Color  32-|)g.  2iy2"  Cut-off 

In  HILL  NEWS  —  TABLOIDS  —  COMICS 


COLUMBIA  MACHINE  CO.,  COLUMBIA,  N.  J. 


12xlK  Kluge  Craftsmen  automatic ;  14yix22 
C.&P.  new  series;  Multilith  Model  296; 
Power  Perforator  also  with  punch  attach¬ 
ments.  All  in  fine  condition.  Turabaugh 
Service,  Mechanicsburg,  Pa. 


Jungst  8  box  Gatherer  and  8  bead  Side 
Wire  Stitcher,  with  Sheridan  10x16  Cover* 
er  and  BT  3  Knife  Trimmer.  Box  5775, 
c/o  GAM. 


No.  4  Photostat  16x20— $400.  F.O.B.  Star 
Press,  85  High  St.,  Holyoke,  Mass. 


#5  Little  Giant  in  excellent  cond.  Priced 
for  immediate  sale.  Box  5774  c/o  GAM. 


MIEHLE  41  2  Color  Press 

»l(li  ttraaa  ftaiar,  ehala  Salivary. 
Carraat  aia^ah  LaHarpratt  aalt. 
Must  meva  at  ontml 

J.  SPERO  &  CO. 

149  W.  RANDOLPH  ST.,  CHICADO  S,  ILL. 
Pkaaa  ANAavar  1-4633 


Pressman's  Pocket  Manual 

mrk.  • 
elp.  • 

dting  • 

•r.  • 

)NTHLY  : 

5.  III.  • 

i 

•  By  J.  N.  HARRISON 

•  A  reference  book  on  pressti 

S  Small  in  size  yet  big  in  h 
;  A  handy  source  of  facts 

•  SI  .50  plot  45c  for  postage  and  har 

•  Please  Mnd  remittance  with  ord 

:  BOOK  DEPT.  GRAPHIC  ARTS  HI 

•  608  S.  Dearborn  St.  Chleaio 

_  _  _ _ 

_ 

Where  to  buy  it? 

See  page  235 

INDEX  OF  CLASSIFIED 
HEADINGS 

HEIDELBERG,  13x18  PLAnN 

We  muat  sacrifice  and  will  guarantee 
this  3  year  old  seldom  used  press. 
Your  opportunity  to  buy  a  press  that 
is  REALLY  like  new  and  absolutely 
perfect  at  your  price. 

MILLER  PRINTING  COMPANY 
109  W.  Cslaaibia  St.  SprlagflaM,  Ohls 


ATF  portable  wet  spray  w/compr'r_  $  125 

ATF  round-cornerer  floor  model _  1 65 

Challenge  drill,  floor  model  extras  .  375 

Bostitch  toot  stapler  . . .  85 

Miehle  V-50  like  new,  guaranteed _  3500 

Miehle  V>36's  good  used  equipped  .  1500 
National  26”  lev  cutter,  recond'd  475 
Potter  Proof  Press,  crank,  grippers .  250 

Amsco  floor  model  trimmer  saw _  150 

Little  Giant  #6  12x18  late  model _ 1500 

Craftsman  12x18  6  roller  auto _  800 

Kelly  #1  22x28  register,  nice  .  .  .  1950 

Kelly  #2  23x35  auto  oil,  reloader _  2250 

Miehle  V-45  good  used  equipped  2000 
CfrP  Jobbers,  all  sizes,  rebuilt  like  newl 
Variable  spd  mtrs.  Knives,  parts,  etc.  etc. 

PRINTERS  EQUIPMENT  EXCHANGE 
35  Prouty  Lane  Worcester  2,  Mass. 
WANTED;  your  surplus  or  your  whole  plant 
WEB  EED  OFFSET,  Hoe  Jobber. 

1  color  with  sheeter.  Perforate  with  web, 
imprint  and  numbering  unit  (no  number¬ 
ing  machine).  Speed  up  to  25,000  sheets 
per  hour.  Asking  $2,750.00.  Uniform 
Printing,  7460  N.  Lehigh,  Chicago  48, 
spring  4-3600. 
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Only  MEGILL  makes  Spring  Tongue®  Gauge  Pins 

$1 .80  doz.  with  extra  Tongues 

Sold  by  Frlntort  Sopply  Doolora 

THE  EDWARD  L  MEGILL  CO. 

Originator*  of  Oaugo  Pin*.  l*t.  I  $70 
761  Atlantic  Ava.,  Brooklyn  38,  N.  Y. 


A’  IQUIPMENT  WANTED 


A  EQUIPMENT  WANTED 


WANTED 

If  you  are  a  manufaclurer  of  Graphic 
Arts  machinery  or  a  closely  allied 
line  and  wish  to  dispose  of  your 
product  or  business  we  are  interested 
— Replies  confidential. 

Bex  No.  5T66|  firiphlc  Arts  Monthly. 


NEEDED  AT  ONCE 
ALL  TYPES  OP  PRINTINO  EQUIPHIENT. 
COMPLETE  PLANTS  OR  SINQLE  ITEMS. 

UNIVERSAL  RRINTINB  EQUIP.  00.,  INO. 
750  Valloybreok  Avo.,  Lyndhurtt.  N.  J. 
CErovo  8-3744 


WE  BUY— WE  SELL— MACHINERY 

FOR  PRINTERS,  BINDERS.  CONVERTERS. 

LITHOGRAPHERS  A  ALLIED  TRADES 
Aaorieon  Graphle  Arts  Moehloory  Oo.,  Ino. 
229  Vorlck  Street,  New  York  14  OR  8-8777 

WANTED 

COMPLETE  PLANTS 

PRINTERS  SUPPLY  CO.,  INC. 

10  WHITE  ST.,  NEW  YORK  13,  N.  Y, 

WANTED  AT  ONCE 
Complete  medium  or  large  size  offset  or 
letterpress  shop.  Regardless  of  location. 
Good  equipment  utmost  importance.  Box 

S36S  c/o  GAM. _ 

Wanted — Mod.  8  Lino,  in  good  shape.  No 
agents.  P.  O.  Box  62,  Ogdensburg,  N.  Y. 

SEAL  &  LABEL  PRESS  WANTED 
Sealtite  Co.,  Box  39,  Mamaroneck,  N.  Y. 
Sheridan  or  McCain  insert.  &  trim. ;  must 
be  A-1.  Late  model.  Box  5763  c/o  GAM. 


WANTED 

LI  NOTYPES— I NTERTYPES 
LUDLOWS— ELRODS  and 
COMPOSING  ROOM  EQUIPMENT 

COMPUTE  PLANTS  OR  SINGLE  UNITS 

PRINTRADE  ASSOCIATES 
8  Beach  Street,  New  York  13,  N.  Y. 
WAIker  S-4364 


WANTED  for  Imniodiats  Purohate 
LTL  2  color  Harris  or  MiohIo  81  2  oolor 
Mutt  bo  In  food  ooedltioe. 
JEFFERSON  PRINTING  CO. 

3828  WaahIntton  Bhrd.,  St.  Louis  8,  Mo. 
Tol.:  JEffarMR  3-8087 


AAA-1  corporation  desires  purchaai^  label 
printing  firm  especially  specializing  in  pres¬ 
sure  sensitive  labels.  Will  pay  cash.  Give 

full  details.  Box  5736  c/o  GAM. _ 

Wanted:  Multilith,  Multi^raph,  Varityp- 
ers,  Hand-Presses,  TypewntCTs.  Office  Ma- 
chines.  Write  Dixie  Mail  Service.  King.N.C. 
MULTIPRESS,  Vemer  Model,  State  serial 
number,  condition,  equipment.  Box  5694 

c/o  GAM. _ 

STATIONERY  ENGRAVING  PRESS— 
CLAYBOURN  SUPERIOR  MULTI-COLOR 
_ PRESS.  Box  5140  c/0  GAM _ 

■A  FOLDING  MACHINES  ~ 

ALL  MAKES— All  Sizes.  Ail  Models— 
Folding  Machines.  Baum  Folders.  Various 
Model  Cleveland  Folders.  Finest  Value  for 
Finest  Folders — Rebuilt — Guaranteed. 
RUSSELL  ERNEST  BAUM 
1540  Wood  St.  Philadelphia,  Pa. 


A  GALLEY  CABINETS  AND  GALLEYS 


Wanted:  Two  Model  15  Linotype  Mags. 
Hiener  Printing  Co.,  Chattanooga,  Tenn. 
WANTED  Guillotine  Paper  Cutter:  74". 
Coppage.  8  W.  40th  St.,  N\  Y.  18.  N.  Y. 
WANTED :  Paper  Cutter,  Die  Cutter, 
Slitter  and  Sheeter.  Pacific  Paper  Cutter 
Co.,  1356  E.  41st  St.,  Los  Angeies  ll.Calif. 
Wanted:  Rail  Segment  for  10x14  David- 
son.  Write  P.O.  Box  148,  High  Point, 

N.  C.  Give  Price. _ 

Want  small  power  cutter.  Bielefeld,  New 
Bremen,  Ohio. 


BUILD  YOUR  OWN  CABINETS,  mfrt. 
Gallays — Wood  Furniture — Type 
L.  Beecher^llSO  Divertey,  Cl^aBo  14,  lU- 


Books  on  printing  subjects  will  help 
you  in  your  own  work.  Also,  they  will 
give  you  a  knowledge  of  branches  of 
the  printing  industry  with  which  you 
should  be  familiar.  Write  to  GAM 
for  a  free  list  of  such  books. 
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GUMMING 


EDGE-GUMMING 

ExtlMlvaly 

"Clilta|«'t  LMdlm  EtfH-BuRiiatn'' 
8»mUI  Servlet  m  Riwh  Orders 
CNAS.  H.  LUCK  ENVELOPE  00.,  INO. 

SS3  8.  CliRten  8t..  Chicaio— Tel.:  WE  ••20S2 


HELP  WANTED 


WANTED:  Cylinder  preumen,  linotype  op¬ 
erators;  monotype  keyboard  and  castor; 
Harris  and  Miehio  offset  pressmen,  1 ,  2  and 
4  col.;  cameramen;  platemakers;  strippers; 
Miohle  pressmen  on  folding  cartons;  cutters 
and  folder  operators.  Journeymen  to  Exec¬ 
utive.  File  a  confidential  opplication  with 

UAPHIC  ARTS  EMPLOYHEMT  SERVICE,  lie. 

Helen  M.  Winters,  Manager 
Dept.  G-12,  S07  E.  4th  Street 
Cincinnati  2.  Ohio 


SUPERINTENDENT — 

We  have  need  of  a  competent  superin¬ 
tendent,  copable  of  taking  complete  charge 
of  plant  operations,  including  scheduling 
and  quality  control.  Thirty  employees,  do¬ 
ing  both  letter  press  and  offset  of  good 
quality.  Located  In  a  live  Atlantic  mid¬ 
southern  city  of  four  hundred  thousand. 
Write  Box  Number  5745,  c/o  Graphic  Arts 
Monthly. 

SALES  REPRESENTATIVE 

W't  havr  openitiK  fur  aggressive  sales  rep¬ 
resentative  to  handle  loose  leaf  binders  and 
catalog  covers.  Several  protected  territories 
open.  Very  high  commissions.  Write  com¬ 
plete  resume  of  experience,  territory,  and 
lines  you  are  now  handling  to  Box  5738 
c/o  GAM. 

SALES  AND  SERVICE  REPRESENT- 
.\T1VE — to  sell  and  service  Speed-Klect 
and  Gather-All  collators  and  Tandemer  oflf- 
set  presses  in  the  New  England  area.  Ex¬ 
clusive  territory.  Send  resume  of  experi¬ 
ence  and  personal  history  to  Harry  Hig- 

fins,  Vice  President — Sales,  Didde-Glaser, 
nc.,  Emporia,  Kansas. 


IMPORTANT 

Whon  ontworlng  box  numbor  odt,  c'o 
GAM,  bo  luro  to  oddross  your  roplios  to. 

Box  . . . 

c/o  Graphic  Arts  Monthly 

608  S,  Dearborn  St. 

Chicago  5,  III. 


#  HELP  WANTED 


Situation  open  for  pressman  for  Vertical, 
Heidelberg.  Permanent.  $3.10  hour.  North 
Bend,  Oregon,  News. 


ACCOUNTANT  :  15  yrs.  of  general  &  cost 
accounting  in  printing,  3  yrs.  public  ac¬ 
counting.  BB  A  degree,  graphic  arts  courses. 
Good  administrator.  Box  5772  c/o  GAM. 


^INK  (METALLIC) _ 


GOLD  AND  SILVER  METALLIC  INKS 

Isr  Lsttsrprou  and  Offset 

•  There  it  nothing  finer. 

•  Ne  Frequent  Wash-Ups. 

•  Prints  Psrfectly  on  the  Sheet. 

Our  customers  are  our  beet  testimenials. 
Forty  yoars’  experience  in  METALLIC 
INK  know-how. 

MILTON  LEVY  CO.,  INC. 

272  Lafayette  Street  New  York  12.  N.  Y. 


This  Can  Help  YonI 


L»s.s#.e 


as  It  has  tbousaoda  el 
Pressmen  for  ever  a 
Quarter  of  a  Centafy 
.  .  .  mskea  take  trap 
when  wet  colon  an 
printed  over  snotber 
.  .  .  Improrea  dlttribg- 
tlon  of  Inkc  end  allowt 
free  flowing  consliteaay 
without  reducing  taoL 
BKCXJABO'B  OoasbliMd  Ink  Reaulator  A  Dries 
will  Improft  your  Prettwork  .  .  .  ordor  from  yoot 
Supply  Houea.  er 


efCCARD  DIVISION 

BOND  EQUIPMENT  CO. 

MOODY  Avl^  •  OfPV.  I  •  SI  LOUIS.  MO 


^  INSTRUCTION 

LINOTYPE  OPERATING 

Also  special  advanced  maintenance 
course  for  qualified  operators. 
WRITE  FOR  FREE  BOOKLET  "G“ 

N.  Y.  MERGENTHALER 
LINOTYPE  SCHOOL 

(Established  60  years) 

G.  I.  Approved — N.  Y.  Mate  Licensed 
244  W.  23rd  St.,  New  York  11,  N.  Y. 

OHIO  LINOTYPE  SCHOOL 
Logan  2,  Ohio 

Linotype-Intertype  Instruction 
GI  Approved — State  Approved 
Free  Information 


Mfr/distributor  seeks  mfg/sales  rights  on 
new  devices  for  offset  duplicators.  Morti¬ 
mer,  14339  36  Ave.,  NE,  Seatv'e  55,  Wash. 
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5000  1.79 

OTHER  SIZES  AT  LOW  PRICES 

J  H  A  D  D  I  C5<5  GREENE  AVE. 
lA.  n  IV  IV  I  ^b'KLYN  16.  N.  Y. 


PERSONALIZED  ADDRESS  LABELS 
Profit  without  inventory.  Write  for  FREE 
display  card  &  sample  box.  Bolind,  Inc., 
Boulder  8,  Colo.  Thank  you  kindly. 


“Cust  Designed  Kromekote  Labels”  Rush 
10c  Samples.  Gene  Lamb,  Lakeland  29,  Fla. 


•k  LEADS,  SLUGS,  RULES 


o All r  •■*®‘**'  ^ 

SAVE 

.  .  .  .  .  Hand  Planed  OQ  i 
$$$$$  Rule  XiOlb. 

2  to  36  pt.  _ 

MADE  OF  BRAND  NEW  METAL  MM 
Minimum  srdsr  100  lbs. — May  bt  auerted. 
DECORATIVE  BORDER  45e  lb. 

Chwk  With  Order 

Prieea  Subject  to  Chanpe  Without  Netiea 

C'V/'CI  PRINTER’S  SUPPLY 
CyVwCL  P.O.Box  3942.  Chleapo.  III. 


Soperior  Rale  Co. 

LEADS,  SLUGS  Af, 

Up  to  36  pt. 

RULE  hand  finishad 

Chock  wJfh  ordor,  pfooso 
nil  W.  North  All.,  Chleago  47,  III. 


SOURCES  OF  SUPPLY  NOT 
ORDINARILY  AVAILABLE  . . . 

"Your  publication  enables  me  to  ob¬ 
tain  sources  of  supply  for  items  we 
require  which  ordinarily  would  not 
be  at  my  command.” 

. . .  Edgar  J.  Murphy 

Division  of  Standards 
and  Purchase  i 

State  of  Now  York  I 

Albany  1,N.Y. 

Uto  GAM  Clasolflod  Rofularty 


LETTERHEAD  SPECIALISTS  —  Wboletale 
prlceo  U>  prlntert.  Lithographed  on  K% 
rag  content  stock.  FREE  DESIGN  Swrlca. 
Write  for  attractive  samples  and  prices. 
BRUNNER.  INC.,  1006  Jaftersan  Ave.. 
Memphis.  Teon. 


NAnONAL  ENORAiniM  CG  mrminoham  s.  ala. 


ISO  dcsiirxd  McodtnPs  In2<i3| 
colors:  Ideas  for  arrfinccmcnt  of  I 
copy,  illustrations.  i<ti<''ini  and  I 
color  a  compact  r<  f <  i  f  ikc  PooIl  I 
^  for  ihosc  who  dcsitn.  produce.  [ 
_  sell  or  jjs€  Business  Stationery  I 
LCTTCR  ARt.  Carmel  3.  Indiana  I 


S170 


ir  MATRICES 


REVERSE 


Individual  matricea  for  casting  on  the 
Ludlow.  Sold  in  fonts.  Linotype  &  Ludlow 
matrices  to  your  order.  Folder.  Service 
Engravers.  692  Broadway,  New  York,  N.Y. 

O.  R.  Kolen,  Engraver  of  Linotyjic,  Mono¬ 
type,  Ludlow  Matrices — Special  characters, 
type  faces,  trademarks.  Write  for  sample 
proofs,  S31S  Venice  Blvd.,  Los  Angeles  19. 

★  mats  (LINOTYPE,  LUDLOW  A  MONO) 

GUARANTEED  USED  MATS.  Get  16- 
page  list  of  bargains.  Matrix-Market,  16E2C 
E.  12th  St.,  Oakland,  Calif. 


if  MEMORIAL  CARDS 


PRAYER  CARDS 

Direct  from  the  Manufacturer,  Colored  and 
Black  and  White,  Litho.  in  Italy. 

At  low  at  $4.75  per  1000 
Free  Samples,  Memorial  Specialty  Co. 
430  Southern  Blvd.,  Bronx  55,  N.  Y. 


if  MENU  PRINTING 


MENU  PRINTING  for  the  trade.  100 
1 1 1/2x171/2  Custom  Printed  Plastic-Coated 


INTERNATIONAL 

MENUS 

204  S.  Kedsie 

Chicago  12,  III. 

if  MIEHLE  VERTICAL  BELTS 


A  complete  line  of  belts  for  all  models  of 
the  Miehle  Vertical,  Leather-Fabric-Com¬ 
position.  Also  V  types. 

WRITE  FOR  CATALOG. 

Jack  Beall  Vartical  Servka,  Inc. 

641  S.  Dearborn,  Chicago  5  WE  9-7407 
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THE  RELIABLE  3  Disc  Cam  WICKERSHAM 

OVM  19,000 fiOO  SOLD 

TBit  Butin  will  nut  Itottn  k  slip;  ttnftmit  tt  ntn-paralltl  MirfatM: 
lockt  intUntly  by  tnt  turn  tf  kty.  Wbtn  limit  tf  txpMtlta  la 
rtachad  bjiB  anttbar  raplat  tr  ilap  la  rtauirad.  It  titaaa  aatamatlanMy. 
Na  lait  tima.  Na  •uatalnp  aa  ta  Maurity.  Sanp  far  alraular  and 
Prica  List. 

Samual  Staphani  and  Wickeriham  Quain  Ca. 

200  HIGH  ST.  (FT.  HILL  SQ.),  BOSTON,  MASS.,  U.S.A. 


★  MIEHlt  VKTICAL  WIISS  ATTACHMINTS 

“Vertical”  Wash  Up  Unit.  ThorouKh  and 
quick  cleaning  of  form  and  distributor  roll¬ 
ers  and  ink  plates.  Transferable.  Guar,  per¬ 
formance — -$49.50  plus  postage.  Popkin  & 
Co.,  262  Mott  St.,  N.Y.C.  12.  CA  6-3382. 


k  MULTILITH  PARTS  A  SUPPLIES 


A  OFFSET  NEGATIVE  A  PLATE  SERVICE 

MULTILITH  &  Davidson—  Plate  $2.00 
complete  with  any  size  negative.  JOE 
REK,  P.  O.  Box  1467,  Lexington.  Ky. 

QUALITY  —  Offset  negatives  and  plates 
COLOR  and  BUck  A  White 
P.O.  Bx  1156,  ColorCraft,  DECATUR,  Ga. 


MULTILITH  Sheet  Separator  Clips,  $1 
doz.  ppd.  Check  with  order.  Servicemen, 
ilealers,  write  for  discounts.  M.  KOLSKY, 
1156  S.  Main,  Lot  Angeles  15,  Calif. 


if  NAPKINS 


All  Sizes  &  Colors,  Plain  &  Wedding  num¬ 
bers.  Bulk  &  Gift  Boxes.  Hot  Stamped  if 
desired.  Free  Samples.  Artcraft  Supply  Co., 
509  Minnesota  St.,  St.  Paul  1.  Minn. 


★  NUMBERING  MACHINES 

REPAIRS  ^  RENTALS  |  ! 

OiMwantwwd  rmpairt  all  modwit  .  .  . 

We  leit:  Ferward,  Back,  Skip,  Saleskeek,  etc. 

PROMPT  DELI  VERT  ANYWHERE 

SALE:  NEW  MACNINES  $13.50  Cach 

100  UsBd  S-WbBBl  Amtrlean  Bstkward, 
fittkle.  Blank  Pluntar  Machinal — C7.00  Each 
MIDWEST  SALES  COMPANY 
2030  W.  LUNT  AVE..  CHICAflO  46.  ILL. 


Atlas  Numbering  Machine  Serv. 

270  Ufayatt*  St.,  N.Y.C.  Tol.  WO  6-0494 
CAI  Fi  ttabullt  Numbaring  Machinas  S10 
Amaricans  •  Robarts  •  Forca 
Rentals  $2.50  a  waak.  Rapairs  $3.00  aach. 
Alto  machinas  far  Haidalbarg  Cylindar. 

REBUILTS — While  tkay  last,  $10. 
SKIP  MACHINES,  National  6r  Amarican 
Kaon  fr  Jacobson  Ett.  1920 

71  Watt  ■‘way,  N.Y.C. _ BE  3-4740 

Priittr$NiMiberiii(MaclHiiesCo. 

655  Sixth  Are.,  Now  York  10,  N.  Y. 
Pratt  A  Hand  Machinas 
Rented  -  Rapairad  -  Parts  -  Banght  -  Sold 

GAM  CLASSIFIED 

Tour  Monthly  "Buying  GoUio" 


★  OFFSET  PRESS  REPAIR  SERVICE _ 

AHERN  LITHO  SERVICE 

Back  in  business  for  better  service  to  erect, 
reb  ild  and  service  Harris  presses  also  mov¬ 
ing  of  all  kinds  of  graphic  arts  equipment. 
Just  as  quick  as  your  telephone.  Fifteen 
i^rt  of  service  as  a  mover  and  erector  of 
Harris- Seybold  equipment.  Write  1001  S. 
Tomahawk,  Tomahawk  3,  Wis.  or  Tel.  562. 


if  OFFSET  PRINTING 


4  Days  or  Better  Sorrlce 

BOOKLETS — CATALOGU  ES 

Call  for  Lower  Prloea  on  Uuantity  or  Size 
5M  5Hx8H  8-pace  booklet  l^c:  12-pc.  2.5c 
16-pc.  2.7c:  32-pc.  5c:  64-pc.  10c 

COPEN  PRESS  105  COURT  ST. 

B'KLYN,  N.  Y.,  UL  8-1523-4 
81kxll.  $2.40  per  M  (lOOH) 
lOM  11x17.  PRINTED  2  SIDES.  Ic  each 


LITHOGRAPHING  FOR  THE  TRADE 
Black  &  white  up  to  41x54 — as  low  as  $6.00 
per  M,  plates  as  low  as  $15.00.  25x38" 
$4.00  per  M,  Plates  $12.50,  good  work,  fast 
service.  Composition  art  work,  negatives, 
etc.  at  below  trade  prices.  Ph.  EM  1-1117 
for  quote.  Latmer  Printers,  Pittsburgh,  Pa. 

OFFSET  PRINTING  TO  THE  TRADE* 
Single  Color  Presses  up  to  sheet  size  42"x 
58  .  Perfector  Press;  up  to  sheet  size  41"x 
58".  Call  Joe  Locascio,  GR  7-6100.  N.  Y. 
Lithographing  Corp.,  52  E.  19th.  N.Y.C.  3. 


★  paper 

70  lb.  COATED  11x17  @  $5.00  per  m; 
WHITE  BOND  854x11,  20  lb.  @  90c  r« ; 
RULED  STATEMENTS,  $1.40  m;  6M 
V-Flap  Envelopes  $2.25  per  m;  NEWS¬ 
PRINT  24x36,  $175.00  per  ton.  Brook- 
man  Paper  Corn.,  555  Westchester  Ave., 
N.  Y.  C.  55.  MOtt  Haven  5-6022. _ 
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^  ifsr  roioiNG  srAriONfRr  box  in  amibicai^vj^ 

/^APW  SNAP-UP  STATIONERY  BOXES^^ 

^  Helds  500  Sheets  ■  Stays  up  ■  Can't  Collapse  ■  Unconditional  guarantee 
•Mill  I  carlen|200  boias)  SI0«  Sctni.  (600)  $3t.S0  •  S elm.  (1000)  $45  •  Oth«i  un«.  tMiM,  7MilOM.  7Mi«M 
I0«  N.T.C  —  Cortwi  nmglH  S7  Ibt.  •  Fta  DtUVtRT  N.Y.C  WMOS  >  NASSAU  CO.  •  Tc  ip««d  4diwfT  pliau  SU  1-1745 


\t¥/t/r£  fOM  fRH  PRESTO  BOX  CORPORATION  •  3375  PorS  An.,  Wanf^.  l.l.,N  r. 


•k  RUBBER  RLATES  A  SUPPLIES 


■k  RULES 


HAND  FINISHED  RULE 

Laafs  Longer 


fancy  hand  «%  •%  < 

BORITeR  FINISHED  f  ,7 

iC  IL 

43^  ID.  LEADS  ^  4 

O  SLUGS 

Prices  FURNITURE  A  W  lb 

subject  to 

chanie  2  te  36  pt.  IHIa.  Order  100 

without  lbs.  May  be  asserted.  Cheek 

aetiee.  With  Order. 

DEALERS!  Write  for  discomits,  torriterloel 

STRIP-RULE  SUPPLY  Dept.  6 

 P.  0.  Bex  5615,  Chieafo.  Ill, 


Silk  Screen  Process  Prtg.  Press.  “Genie.” 
Lawson  Mch.,  4453  Olive,  St.  Louis  8,  Mo. 


k  SERVICES  TO  PRINTERS 


CHECKS— DEPOSIT  TICKETS 

Ingvlrles  given  prompt  erttentlon 
J.  W.  COCKRUM  PRINTING  CO. 
OAKLAND  CITY.  IND. 


-lostic  and  Rubber  Pr’ntrn^  Plote 
Motenals  Sold  by  leaomg  ^jnters 
Supply  Dealers— Used  by  iMdtng 
Rubber  Engravers  Free  sompfbi 

TI-FI,  1000  Uwy,  Konsos  City  S,  Me. 


BANK  LITHOGRAPHING 

For  the  Trade 
Competitire  Prices  On  Qiitity  Work 
Write  for  Proposition 

FREDONIA  LITHOGRAPHING  CO. 

Fredonlo,  Kansas 


PE.N  RULING.  DRILLING.  R.C.  PADS 
4  machines  Quad’l-Uual-L-2  singles,  auto¬ 
matic  feed  sheet  sizes  up  to  34x45.  Skids. 
Complete  converting.  Immediate  quotes. 
Group  car  shipments.  PA  2-6071.  Paper 
Ruling  &  Converters,  Inc.,  Neenah.  Wts. 


DECALS  IMPRINTED 

IN  YOUR  OWN  SHOP 

We  supply  blanks.  Big  Profits — Quick  de¬ 
livery.  Write  for  Jobbers  Proposition. 
“RALCO”  GAM.  XL,  Boston  19,  Maas. 


Turn  your  ‘nuisance'  orders  to  profitable 
ones — 1000  embossed  business  cards  (1  or 
2  colors)  $3.75  delivered;  cash  with  order; 
same  day  shipment  prepaid ;  43  years  in 
business.  Tear-Off  Cards,  Inc.,  5304  W. 
North  Ave  .  Chicago  39,  Ill.  NA  2-6872. 


i 


k  STATIC  ELIMINATORS 


STATIC  TINSEL 

Attractive  quantity  prices.  Dealer  inquiries 
invited.  ROYAL  TINSEL,  42  Greene  St., 
New  York  13,  N.  Y. 


SKELETON  CHECKS 

FOR  THE  TRADE— WRITE  FOR  CATALOB 
SWINNEY  PRINTING  COMPANY 
_ FORT  BRANCH.  INDIANA _ 

Print,  die  cut  and  crease  in  one  operation. 
Box  103,  Station  D,  Toronto,  Canada. 

GAM  =100%  Coverage 


I  AUTOMATIC  FOLDINB  SNAP-UP  BOIES 
shipped  flat — aiinimuia  iterasa  .03#  WhIta 
StMk  sizas  i.OOO  100 

dVi  X  S%  X  2  . 2S.00  S.0O 

7%  X  S'/I  X  2  . . S0.06  S.M 

7%  X  S%  X  25h . S5.00  4.00 

!044  X  71/,  X  2  . . 48.00  S.OO 

il^/p  I  X  2  80.00  8.80 

!4Y4  X  8%  X  2  _  M.OO  7.80 

Tarmi:  Nat  cheek  with  trdsr  f.s.b.  Pscadsas. 
PASADENA  PAPER  PRODUCTS  MU.  ITCS2 
2623  E.  FsothiW  Bivd..  PABAPENA.  CAL. 
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WE  PUNCH  AND 
STXIN6  YOU! 

.  lOOKLEn 
•  FOLDERS 
.  DIE  CUTS 


•  WIRIHD 

I  ETELETTIHQ  CHICAGO  TAG 
.  fadricVtorVof  STRINGERS  Inc. 

morile  displats 

Prompt  AttintiM  tf  i\  S04S  MirrUpp  St. 
Mail  inauiriM  V  Chleait,  VA  1*2000 


■k  STRIP  GUMMING 

STRIP  GUMMING— Free  Layout  before 
You  Print  Will  Save  You  Money. 

Schneider  Printing  Co.,  Palmyra,  Pa. 


...YOUR  ACCOUNTS  PROTECTED 


ir  TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  YOU’RE  NOT 
equipped  to  handle.  Tickets  in  Strips,  Rolls, 
Coupon  Books,  Reserved  Seats,  any  kind  of 
Numbering  Jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co..  Dept.  G,  Toledo,  Ohio. 


BIG  PROFIT  WITHOUT  ANY  EX* 
PENSE.  Send  us  your  orders  for  Waiter 
Checks  —  Amusement  Tickets  —  Parking 
Tags — Coupon  Books — Prize  Tickets  and 
other  numbered  jobs.  ELLIOTT  TICKET 
CO.,  Dept.  G,  409  Lafayette  St.,  N.  Y.  C. 


U.S.  TAG  L  TICKET  CO. 

2217  NOII  ST  ^ITIMOIC  II  MD 
One  of  Amerko's  leading  tag  manufo€turen 


Tag  Patching  or  String  Machines.  $985  up. 
Start  tag  business  on  easy  terms.  Patches 
all  sizes.  Set  up  ready  to  run.  Trial. 
Makatag  Corp.,  2  Linden,  Reading,  Mass. 


I 


Where  to  buy  it? 

See  page  235 

INDEX  OF  CLASSIFIED 
HEADINGS 


LOSE  THAT 
"WASTE"  LINE! 

Unload  your  surplus 
stocks  and  equipment 
in  a  fast-selling 

GAM  CLASSIFIED  AD 
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FREE  PICA  GAUGE 


ASK  FOR  SPECIMEN  SHEET  ON  YOUR  LEHERHEAD 
ANO  GET  A  HANDY  PICA  GAUGE  FREE 


FOUNDRY-MONOTYPE 

Special  Logotypes  or  Embtems  to  Your  Design 


HAMILTON  TYPE  FOUNDRY,  Inc. 

1035  RIDGE  AVE.  PHIIA.  23,  PA. 


ClTil  War;  Kansas;  Colorado 

ONLY  manufacturer  Antique 
Foundry  Types  in  America, 
typefounders,  bx  1 1 31 3  Phoenix, Arir 


HEW  TYPE  »2” 


Otar  Handy  Fonb  have  given  ever  a  Quarter  Century  el  utisladaon 
to  tkomandi  el  printers . . .  coaet  to  coast  There  is  no  greater  value. 

F.  W.  RIESS,  Box  732,  Havortown  (Dtl.  C«.)  Pa. 


SX  GENERAL  PRINTING 
EQUIPMENT  &  Supply^  inc. 

STOX  N.Wf  2nd  AVI.  •  MIAMI  37  flA 


-A-  TVee  METAL  THEKMOMETERS 


Onlv  S7  50  For  Linotype*  or  any 


Guar,  accurate  50  to  900*.  Send  for  folder. 
I'nited  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 


VARITYPERS  and  FONTS 
Largest  rebuilders  of  Varitypars. 
Zanith  N,  13  W.  17tb  St.,  Naw  York,  N.  Y. 


ir  WIRE  STITCHINO  EQUIRMENT 


IDEAl.,  LATHAM,  MONITOR,  other 
wire  stitchers,  rebuilt,  serviced  and  sold. 
Latham,  Ideal  parts  in  stock.  A.  L.  Larsen 
Mach.  Co.,  147  Pearl  St.,  Boston  10,  Mass. 


BOSTON— MORRISON— LATHAM  — 
.ACME  Parts,  service,  repairs.  New  rebuilt 
stitchers.  Henry  L.  Weber  Co.,  SEeley  3- 
6020,  808  W.  Washington  Blvd.,  Chicago. 
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ROTOGRAVURE 


A  survey  of  European  and 
American  Methods 
Prepared  by 
Rotogravure  Specialists 
H.  M.  Cartwright  and 
Robert  MacKay 


The  first  and  only  Rotogravure 
book  that  (1)  is  all  inclusive; 
(2)  is  up-to-date;  (3)  answers 
thousands  of  questions;  (4) 
helps  solve  difficult  problems; 
and  (5)  saves  time  and  money! 
Here  is  the  ONE  book  that 
everyone,  who  is  directly  or  in¬ 
directly  interested  in  Rotogra¬ 
vure  printing,  should  have  for 
quick  reference! 


CONTENTS 


J 


History  of  Rotogravure;  Scope 
and  Future  of  the  Process; 
Plant  Layout;  Original  Art¬ 
work;  Photographic  Equip¬ 
ment;  Line  Photography:  Tone 
Photography:  Halftone  Photog¬ 
raphy;  Color  Photography:  Re¬ 
touching;  Layouts:  Cylinder 
Plating  and  Polishing:  Carbon 
Tissue:  Carbon  Printing; 
Transfer  and  Development;  Ro¬ 
togravure  Etching;  Revision, 
Re-Etching  and  Proofing;  Chro¬ 
mium  Plating;  Reverse  Half¬ 
tone  Methods;  Rotogravure 
Presses:  Paper  and  Ink;  Roto¬ 
gravure  Printing  and  Convert¬ 
ing.  303  pages, 


AVAILABLE  NOW 

SI  5.06  pits  45c  fir  postage  ltd  handling 


Pl»ata  sand  r»mittanc»  with  ordf. 


Book  Dept.  Graphic  Arts  Monthly 

608  S.  Dearborn  St.,  Chicago  5 
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INDEX  To  Display  Advertisers 


A 


A-l  Composition  Company .  97 

Ability  Service  Co . . . 242 

Accurate  Steel  Rule  Die  Mfrs . 3,  241,  242 

Acme  Engineering  Co . „168 

Acme- Northeast  Type  &  Supply  . 172 

Acme  Staple  Company  . — 236 

Acme  Steel  Company  .  51 

Adams  Bros.  Salesb^k  Co . 101 

Amalgamated  Lithographers  of 

America . Ins.  Opp.  Pg.  176 

American  Carbon  Paper  Corp . „1S4 

American  Evatype  Corpioration  . „„172 

American  Graded  Sand  Co . 120 

American  Numbering  Machine  Co . 175 

American  Tyj^  Founders  . . 74,  75 

.Anchor  Chemical  Co.,  Inc .  29 

Anderson,  C.  F.,  &  Co . _168 

Apex  Business  Systems  . 240 

Appleton  Coated  Paper  Co . 57 

Argyle  Camera  Co.  . „..138 

Art  Color  Printing  Co . 253 

Atlantic  Numbering  Machine  . 174 

Atlantic  Reproduction  Supplies  Co., 

Inc . 183 


B 


Bahnson  Company,  The  . .  31 

Baldwin-Gegenheimer  Corp . 99 

Baltimore  Type . ™152 

Bar-Plate  Manufacturing  Co.,  The  ....™123 

Bartels,  Gordon,  ('ompany  . 136 

Baum,  Russell  Ernest  .  33 

Beckett  Paper  Company,  The .  59 

Bedinghaus  Business  Forms  Co . 215 

Best  . 250 

Bingham's,  Sam’l,  Son  Mfg.  Co . 120 

Blomgren  Bros.  &  Co . 1 66 

Bond  Equipment  Co . 261 

Borrowdale,  R.  W.,  Co .  81 

Box  Photo  Engraving  Co . 238 

Boyd,  H.  S.,  Company . 119 

Brackett  Stripping  Machine  Co.,  The _ 174 

Braco  Chemical  Co . 126,  130,  134 

Brown,  W,  A.,  Mfg.  Co . 67,  69 


c 


Canale  Chemical  Corp . 117 

Carlson,  Chesley  F.,  Co . 110,  124 

Challenge  Machinery  Co.,  The . 105 


Chalmers  Chemical  Company  . 166 

Champion  Color  Corn . 100 

('hampion  Paper  &  Fibre  Co . . 17 

Chandler  &  Price  Company,  The . . 167 

Chemco  Photoproducts  Co.,  Inc . 115 

Chicago  Manifold  Products  _ 118 

Chicago  Tag  Stringers  . „265 

Colonial  Carbon  Co.  . . ™....189 

(^ompo  Rule  Co . _....178 

Consolidated  Water  Power  &  Paper 

Company  . .  11 

Cottrell  Company,  Inc . 39 

Count  Numbering  Machine,  Inc . 173 

Cowan  Pressroom  Products,  Inc . . 146 

Craftsman  Line-Up  Table  Corp .  77 

Craftsmen  Machinery  Company  . 249 

Cromwell  Paper  Company  . . 3rd  Cover 


D 


Dayton  Industrial  Products  Co .  35 

Dealers’  Business  Forms  Co.,  Inc., 

The  . 124 

Didde-Glaser,  Inc . . . 102,  103 

Dietch,  Alan  . 248 

Dilley  Mfg,  Company  .  94 

Direct  Image  Corp .  96 

du  Pont  de  Nemours,  E.  I.,  &  Co .  5 


E 


Eastman  Chemical  Products, 

Inc . Ins.  Opp.  Pg.  128 

Eastman  Kodak  Company  . 86,  87 

Ebonite  Chemical  Co . 148 

Economy  Photoengravers  .  61 

Economy  Printers  Products  Co . 248 

Electronic  Mechanical  Products  Co . 206 

Elliott  Thermographers  Corp . 238 

Empco  Mfg.  Co . 206 

Ennis  Business  Forms,  Inc . 158 

Ever-Ready  Spray  Gun  . 169 

Excel  Paper  Co . 237 

Excel  Printers  Supply  . 262 


F 


Fairchild  Graphic  Equipment  . 157 

Farrington  Business  Machines  Corp .  55 

Fasson  Products . 37 
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Felters  Company  . 

Filmotype  Corp . 

Finch  Pruyn  &  Company,  Inc. 

Foto-Graphic  Products  Co . 

Fototype,  Inc.  . . . . 

Fox  River  Paper  Corp . 

Franklin  Company,  The  . 

Friden,  Inc.  . . 


45 

..120 
..  8.1 
..158 
_116 
..  71 
..163 
..  63 


G 


Gane  Bros.  &  Lane,  Inc . 158 

Gay-Lee  Company  . . 153 

Gevaert  Co.  of  America,  Inc.,  The  .  91 

Gilbert  Paper  Company  .  1 

Goerz,  C.  P.,  American  Optical  Co . 199 

Goes  Lithographing  Co .  47 

Goodyear  Tire  &  Rubber  Co.,  Inc .  65 

Graphic  Arts  Equipment  Co . 187 

Great  Northern  Paper  Co .  15 

Greenlee  Co.,  Inc.,  The . 143 

Gries  Reproducer  Corp . 236 

Grumbacher,  M.,  Inc . 108 

Gummed  Products  Company, 

The  . Ins.  Opp.  Pg.  64 


J 


Jones,  James  H.,  Company  . 254 

Justrite  Envelope  Mfg.  Co . 160 


K 

Kendall  Company,  The 

Kenro  Graphics,  Inc . 

Kleen-Stik  Products,  Inc. 
Knight  Engineering  Co. 


. Ill 

. 135 

.  25 

132,  133 


L 


Lacey-Luci  Products,  Inc.  . 112 

Lassco  Products,  Inc.  . 184 

Lasticks,  Inc . 259 

Leiman  Bros.,  Inc . 154 

Lith-O-Roll  Company  . 122 

Lithographers  &  Printers  National 

Assn.  . . ...118 

Lithoplate,  Inc .  73 

Los  Angeles  Type  Foundry,  Inc . 211 

Ludlow  Typograph  Company  . 149 


H 


Hagman  &  Peterson  . 258 

Hamilton  Paper  Company  . 127 

Hamilton  Type  Foundry  . . 266 

Hammermill  Paper  Co .  41 

Hammond  Machy.  Builders,  Inc . 193 

Hano,  Philip,  Company,  Inc . 185 

Harris  Intertype  Corp . 39,  73,  89,  109 

Harris-Seybold  Co . 109 

Heidelberg  Automatic  Presses  . 181 

Heller  Roberts  Manufacturing  Corp . 171 

Hill  Rubber  Company,  Inc .  84 

Holland,  Van  Son,  Ink  Corporation 

of  America . 108 

Hot  Spot  Carbonizing  Corp . 172 

Howard  Paper  Mills,  Inc .  49 

Hulen  Line-Up  Table  Co . 106 

Hutzler,  Federico  K . 15u 


"1.  S."  Jogging  Machine  . 210 

Ideal  Roller  &  Mfg.  Co . 209 

Index  Manufacturers . 204 

Indiana  Chemical  &  Mfg.  Co.,  Inc . 204 

International  Business  Forms,  Inc . 175 

Intertype  Company  .  89 

Ipec,  Incorporated  . 244,  245 


M 


.Macbeth  Arc  Lamp  Co . 114 

.Ma^etics,  Inc . 141 

Mam  Line  Embossing  Co . 145 

.Megill,  Edward  L.,  Co.,  The  . 260 

Miami  Systems  Corp . 53 

Miehle-Goss-Dexter,  Inc .  85 

Miller-Trojan  Company,  Inc . 125 

Minn.  Mining  &  Mfg.  Co . 6,  7 

Modi-Graphic,  Inc . 110 

Monomelt  Company,  Inc.,  The  .  90 

Morrison  Company,  The . 178 

Multi-Ad  Services  . 239 


N 

National  Cash  Register  Co . 205 

National  Engraviim  Co . 237 

National  Justrite  Envelope  Co . 160 

Neon  Type  Div . 255 

Nikon,  Incorporated  .  9i 

Nolan  Corporation  . 4th  Cover 

Northern  Machine  Works . 253 

Northern  States  Envelope  Co . 160 

nuArc  Company  . 128,  159 

Nygren-Dahly  Company  . 161 


o 


Ohio  Knife  Co.,  The  . . . 21 

Ohio  Roller  Company  . 257 
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!*aper  Converting  &  KinisHing  Co . 214 

Parsons  Paper  Division  .  19 

Partridge  &  Anderson  Co . 178 

Perf-A-Base  Co.  . . 166 

Perfecto  Printers  Rule  . 162 

Perry  Printing  Co . 243 

Pierce  Speciahied  Eciuipment  Co . 156 

Pitney-Bowes,  Inc . —197 

Plastic  Binding  Corp . „177 

Polychrome  Corp . -113 

Popkin,  Jack  L.,  Co . - . 246 

Port  Huron  Sulphite  &  Paper  Co . 203 

Porte  Publishing  Co . ISO 

Press  Filter  Co . - . -169 

Presto  Box  Corp . 264 


Q 

Quog  Machinery  Co . 254 


R 

Rand  McNally  &  Co . 256 

Recht,  Wm.,  Co.,  Inc.  . 121 

Regency  Thermographers  . 234 

Richards,  J.  A.,  Company  . 162,  241 

Roberts  Numbering  Machine  Div,  . . 171 

Rogersnap  . 168 

Roll-O -Graphic  Corp . 104 

Rosback,  F.  P.,  Company  . 207 

Rotary  Forms  Press,  Inc . 216 

Rouse,  H.  B.,  &  Company  . „..151 

Royal  Paper  Products  Co . 237 

Rutherford  Machinery  Co. — Div.  Sun 

Chem.  Corp.  . . 79 

Ryan,  E.  C..  and  Company  . 247 


s 

Schaefer  Machine  Co . 

Schimanek  International,  Inc. 

Schmidt.  II.,  &  Co . . 

Service  Typographers,  Inc.  . 
Sheldon  Printing  Machinery  . 

Shelton  Color  Corp . 

Simeo  Company  . . 

Simonds  Saw  &  Steel  Co . . 

Sleight  &  Hellmuth,  Inc.  .  .. 

Southworth  Machine  Co . 

Spero,  J.,  &  Company . 

Standard  Register  Co . 

Standard  Tag  Co . . 

Star  Forms,  Inc . 

Star  Parts,  Inc . 

Statikil  . 


Stephens,  S.,  &  VVickersham  Quoin 


Co . 263 

Stolp-Gore  Company  . 246 

Stout,  Samuel  C.,  Company  . -256 

Stripfounders,  Inc . — 154 

StripPrinter,  Inc . 140 

Strip-Rule  Supply  .  264 

Strobridge  Lithographic  Co . 250 

Sutphen  &  Sutphen  . 241 

Swan  Humidifier  Co.,  Inc .  72 

Syntron  Co.  . . 182 


T 


Takk  Corporation.  The  . 217 

Teitalbaum,  N.,  Sons  . 122 

Thomson-National  Press  Co.,  Inc . 165 

Tomorrow,  Inc._ . 116 

Tompkins  Printing  Equipment  Co . 255 

Townsend  Industries,  Inc . 136 

Transkrit  Corp . 162 

Triumph  Equipment  Engineers  - 148 

Turner  Printing  Machinery,  Inc . 252 

Type  &  Press  of  Illinois,  Inc . 252,  258 


u 


Uniform  Graining  Corp . 140 

Unisorb  . 45 

United  States  Envelope  Co .  43 

Universal  Mono-Tabular  Corp . 155 


V 


\'-M  Tipper  Co .  92 

V’andercook  &  Sons,  Inc . 2nd  Cover 

Vanmar  Co . _.242 

Varityper  Corporation  . 179 

Vemer,  B.,  &  Co.,  Inc . 201 


..142 
.251 
,.112 
..191 
..259 
,.137 
..176 
..112 
_139 
..  23 
..243 
..250 
..265 
-195 
_147 
-169 


W 


W&W  Tool  &  Die  Co . „110 

Wale  Floating  Nozzles  . 164 

Warren,  S.  D.,  Co . 107 

Western  Cameras  . 129 

Western  States  Envelope  Co . 219 

Wetter  Numbering  Machine  Co . 170 

Winsor  &  Newton,  Inc . . . 140 

Winston  Manufacturing  Corp . 190 

World  Color,  Inc . 131 


Zarkin  Machine  Co.,  Inc .  95 
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product 

index 


Names  of  advertisers  do  not  appear  in  this 
index,  but  products  and  services  are  listed, 
either  generally  or  specifically,  with  the 
number  of  the  page  on  which  the  informa¬ 
tion  sought  is  to  be  found. 

Inasmuch  as  the  Product  Index  is  a  listing 
of  the  items  advertised  in  this  issue  only, 
listings  not  included  may  appear  in  a  fol¬ 
lowing  issue,  in  which  the  product  or  serv¬ 
ice  may  be  advertised. 

The  Product  Index  has  been  prepared  as 
conscientiously  as  possible,  but  The  Graphic 
Arts  Monthly  disclaims  all  responsibility  for 
any  inaccuracies  or  omissions. 


ADVERTISING  NOVELTIES  . .  190,  236 

AGITATORS,  INK  .  99 

ARC  LAMPS  .  . . _139 


ASSOCIATIONS  .118,  Ins.  Opp.  Pg.  176 

BINDERS,  LOOSE  LEAF  Cr  CATALOG  94 

BINDERY  EQUIPMENT  b  SUPPLIES 

. 85,  102,  103,  177 

BLANKETS,  OFFSET,  PRESS  65,  84,  121 

BOOKS . 141,  144,  180,  204,  221 

BRUSHES  _ 140 

CAMERAS- . .67,69,  110,  112,  125, 

_ _ 129,  135,  138 

CARBON  PAPER  _ _ .154,  203 

CARBON  PAPER  (SPECIALTY) . 205 

CASTERS  . . . . 155 

CHASE  LOCATOR  . . . . 168 

CHEMICALS  ....... ...,-^...29,  117,  189 

CLEANERS  (INK,  PRESS,  ROLLERS,  TYPE, 
ETC.)  _ _ _ _ 117,  166 

COATING  MACHINES  . . . 142 

COLLATING  EQUIPMENT  __92,  102,  103 


COMPOSING  ROOM  EQUIPT.  b  SUPPLIES 

—63,  89,  90,  147,  149,  155,  162,  178 

CONVERSION,  PLATE,  EQUIPMENT— 149 
CUTTERS,  PAPER 

. .  23,  105,  183,  184,  204,  251 

DRILLS,  PAPER  .  184 

ENVELOPES  . 43,  160,  219,  242 

ESTIMATING  AIDS  . 150 

FILM  . 5,86,87,91,115 

FOLDERS,  PAPER  . 33,  85,  197 

GATHERING  MACHINES  . 102,  103 

GAUGE  PINS  260 

HUMIDIFIERS  _ _ _ 31,  72 

INK  _ 108,  139 

INK  ADDITIVES  — . 204,  261 

INSPECTION  LIGHTS  _ i28 

JOGGERS  . — .  174,  182,  210 

KNIVES,  PAPER . 21,  112 

LACQUERS  _ _ Ins.  Opp.  Pg.  128 

LAMINATIONS,  FILM  . 214 

LAMPS  — . 114 


For  Additional  Products  and  Servlcms,  also  Sme  Classified  Ad  Index  pg.  235 
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LENSES  - . 199 

LIGHT  INTEGRATERS  206 

LUBRICANTS  . - .  29 

MAGNETIC  INK  TEST  EQUIP _ 93 

MASKING  MATERIAL  57,  96,  122,  124 

MATRIX  CLEANING  MACHINES _ 150 

MATRIX  CONTRASTERS  148 


MISCELLANEOUS  NEW  &  USED  EQUIP. 
tr  SUPPLIES  .187,  242,  243,  244, 
245,  246,  247,  248,  249,  250,  252, 
.  . .  253,  254,  255,  256,  258,  259 

MOUNTING  MATERIAL,  MACHINERY  45 

NOZZLES,  AIR  164 

NUMSERING  MACHINES 

...170,  171,  172,  173,  174,  175 

OFFSET  DUPLICATING  EQUIPMENT 
tr  SUPPLIES _  107,  189 

OPAQUES . . 108,  136 

PAD  COUNTERS  . 259 

PAPER,  GUMMED  . Ins.  0pp.  Pg.  64 

PAPER,  PRINTING  ..1,  11,  15,  17,  19,  41, 
-  49,  57,  59,  71,  83,  127 

PERFORATING  BASE _ 119,  166 

PERFORATING  EQUIPMENT  _ 161 

PERFORATING  RULES  . 119 

PHOTO-COMPOSING  MACHINES .79,  123 

PHOTO  ENGRAVING  EQUIPMENT  O 
SUPPLIES  157,  193 

PLATEMAKING,  OFFSET: 

Equipment  _ _ 95,  106,  159 

Plates  . 120,  140 


MORE^ 

I  product 
index 

a 

# 

e 

PRESS  ATTACHMENTS  &  EQUIPMENT 

. . 110,  132,  146 

PRESSES,  LETTERPRESS: 

Presses,  Cylinder  .  85,  201 

Presses,  Envelope  . .  201 

Presses,  Imprinting  — . 201 

Presses,  Platen  - 167 

Presses,  Proof  ....  148,  2nd  Cover 

Presses,  Specialty  _ 165,  181,  201 

PRESSES,  LITHO: 

Presses,  Roll- Fed  (See  Presses, 


Web  Fed) 

Presses,  Sheet-Fed  . . —  85,  109 

Presses,  Web  Fed  . 39,  74,  75 

PRESSURE  SENSITIVES  . 25,  37 

PUMPS,  AIR  _ 154 

QUOINS  _ 263 

REGISTER  PINS _ _ _  1 10 

REGISTERS,  FORM  .  53 

REMELT  FURNACE  ...  4th  Cover 


ROLLERS _ 35,  118,  120,  122, 

Plates  (Presensitixedl73,  107,  113,  140  _ _ _ 136,  209,  257 

For  Additional  Products  and  Servicos,  alto  Soe  Classified  Ad  Index  pg.  235 
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index  I 

RUBBER  PLATEMAKING  EQUIPMENT  172 

RUBBER  SUPPLIES  . .  -  .  84 

SAW  BLADES  . . 112,  153 

SAWS  _  . .  . . . 151 

SCREENS,  CONTACT  . .  81 

SERVICES  TO  THE  TRADE: 

Announcements,  Social  234,  237,  238 

Art  Service  239 

Bordered  Blanks  47 

Boxes,  Stationery  — . 264 

Business  Cards  . 145 

Business  Forms  53,  101,  124,  158, 
168,  175,  185,  195,  215,  216,  240 

Calendar  Plates  163 

Carbonizing  162,  172 

Converters,  Plate  — . 97 

Electrotypers  166,  178 

Lithographing  . . 143 

Negatives,  Litho  _ 100,  131 

Photoengravers  61,  238 


Positives,  Litho  100,  131,  137 

Schools  ...  141 

Tag  Stringers  265 

Typographers  191 

SINKS  . . 69,  95 

SPRAY  GUNS  . 169 

SQUEEGES  . 116 

STAMPING  PRESS  . 158 

STAPLERS  . 236 

STATIC  ELIMINATORS 

_ 126,  130,  134,  169,  176,  217 

STEEL  RULE  DIES  .  3,  241,  242 

STEP  &  REPEAT  MACHINE  79,  123 

STITCHING  MACHINE  51 

TABLES,  LINE-UP,  REGISTER,  STRIPPING, 
LAYOUT,  ETC.  _  77,  106 

TAGS  . 265 

TAPE,  PRESSURE  SENSITIVE 

. . . . . _.6,  7,  25,  37,  104 


TEMPERATURE  CONTROLLERS,  LIQUID 

. .  . . . . .  1 1 2 

TIPPING  MACHINES 

. .  55,  92,  102,  103,  133,  156 

TRUCKS  . .  168,  207 

TYMPAN  . .  . .  3rd  Cover 

TYPE  (COLD I  ...116,  120,  140,  158,  179 

TYPE  (LEAD,  SLUGS  fr  RULES) 

_ 154,  162,  178,  250,  252,  262,  264 

TYPE  (METAL)  152,  211,  255,  266 

TYPEWASH  (SEE  CLEANERS) 

WIPES  . . . Ill 


For  Additional  Products  and  Servicos,  also  Sue  Classified  Ad  Index  pg.  235 
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rom  JVC 


Ev«ry  and  roll  hot  a  printad  guid«-lin« 
or>d  colipor  rH>mb«r.  Eoch  arrow  i$  exactly 
10  inchas  vertically  from  the  point  of  ony  orrow 
to  ony  other  and  exoctty  30  inches  horizontally. 
Every  sheet  or  roll  clearly  shows  the  caliper 
number  and  groin  direction  of  that  sheet. 


Retull  .  •  .  you  con  quickly  and 
easily  meosure  off  the  Tympon 
or  Offset  Packing  you  need  with- 
out  woste  .  .  .  you  con  read  the 
groin  direction,  coliper  ond  site 
. . .  you  con  maintain  .tock  control 
ot  a  glance. 


Of  course,  there's  r\o 
doubt  obout  fomous 
Cromwell  quolity.  It's 
tough,  it  resists  oil, 
humidity  and  temper¬ 
ature  changes,  nK>is- 


solvents  — ond  each 
sheet  is  obsofutely 
uniform.  Avoilobie  in 
sheets  or  rolls  to  your 
speciffcotions. 


Jht  best  run  for  your  money— 

unconditionally  guaranteed 


Td  Bke  to  test  CremweN  Printed  (  )  Tympon  (  )  Offset  Pocking, 
(check  one).  Send  free  somple. 


ISO  N.  WABASH  AVBNUS 
CHICAGO  1,  ILLINOIS 


I 


is  to  the  (NOLAN 


.REMELT 

FURNACE 


FOR  FAST,  IFFICim. . . 
LOW-COST  INGOT  CASTING 


SAVES  TIME  —  Melt  a  full  pot  in  less 
than  an  hour  from  a  cold  start! 


SAVES  SPACE  —  Furnace  design  requires 
less  floor  space,  fits  in  any  corner! 

SAVES  MONEY  —  Efficient,  modern  NOLAN  ingot  casting 
cuts  over-all  remelting  costs  50%  and  more  .  .  .  quickly  pays 
for  itself  many  times  over! 


CUT  LOADING  TIME  95%  ...  say  goodby  to  hand  load¬ 
ing!  With  a  NOLAN  MELT-LIFT,  a  push  of  the  button  and 
you  load  400  pounds  of  metal  —  in  seconds  I 


FREE  BULLETIN 

Gives  all  the  facts  on  the  remelt 
installation  just  right  for  you. 
Packed  with  important  infarma- 
tian  for  ready  reference. 


NOLAN  CORPORATION 
Rome,  New  York  *  Dept.  GAM-1 

Without  obligation,  send  fact  bulletin  on  the 
NOLAN  remelters. 

Name . 


Company. 

Address... 


Rome,  New  York 


! 


